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This study is a reflection on community engagement. The report successfully demonstrated personal reflection on the previous assignment. It has also defined an alternate method of performing the task in a suitable manner.
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Community engagement performs an important role in increasing a company’s profit, growth and expansion. It also can describe as an advanced system for many business groups as it helps to work collaboratively with other organisations.  It sometimes connected by geographical proximity and it happens due to separate community. In this assessment, I will share my personal experience about the community engagement of Adidas which I have prepared earlier. And from that perspective I can say, many People can have varying desires and concerns as a result of their diverse cultural backgrounds. The main objective of this particular assessment is to analyse my view against the community context of the Adidas group. It's one of the leading and most successful sellers of daily- essential products and still, this management is trying to hold a considerable level of public approach so that the consumers can remain interested with the organisation for a sustainable time enthusiastically. I think that Adidas provides an improved standard of living to its members by incorporating a proper supply chain, but it can use a separate platform for its marketing and improving its efficiency. Here I will share my personal or a reflective experience during the making of this assessment. Also, there will be a summary of the whole report. 
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I have learned to do the previous assignment regarding the Adidas community engagement; it’s arranging a mission for a change in the assemblage. Along with this, I think it's also helpful for the improvement of all the stakeholders. As it has established a simple link with its brand image, Adidas is liable and accountable from each side. Adidas believes in honesty and staying genuine from its roots with its stakeholders. So, I have gathered my required information in an inspiring way and I have learned many lessons from the previous academic assessment. For the next time, I stay enthusiastic to do this type of community engagement from a company and it will prepare me about the management of cultural activity in a perfect manner. Adidas works closely with the members of direct operation who are participated in decision-making circumstances and with the stockholder engagement. I have also learned that here this company uses Social media like Facebook, Instagram, Twitter and all popular platforms to do their marketing with the relatable stakeholders from the Previous assessment (darzin, 2019). Along with these, I have skilled with that knowledge of how they use different and an exceptional platform where Adidas illustrate their extensive product and thus it can enhance their selling with the best quality products. Furthermore, now I have a clear idea of how Adidas utilize the salesforce application for making their social networking business, and it’s really an advanced application to stay connected with the world in a successful return. Along with that, I have learnt that this process will prove their direct engagement and continued activity with society. Furthermore, I have noticed how it improves its networking infrastructures for the company though it already uses advanced digital tools to promote the available offerings. Adidas want to change its working procedure with a nominal and positivity and I have learned, it can achieve its goal among all the corporate associations (Harrower, 2018). The company always caring for their manufacturers, stakeholders and clients and this conductive mentality is a good option for marketing and connection with the relatable stakeholders. But they can maintain a separate platform or department for taking the feedback from its dear most customers so that they can share their personal experience prominently. Society has been collected many benefits from the Adidas company in order to improve their quality of living by the world-class products and it should maintain the efficiency of the product in a particular range (medium, 2020). I have noticed by the previous assessment that, as Adidas is a sustainable sports company, it should follow its own contribution to promote its products though it maintains all the popular way for continuing the business. I have learnt from this assessment about the necessity of training and campaign which are directly attached to the cultural activities of any organisation. Along with this, I have identified all the aspects of the Adidas management process which promotes the brand name from separate backgrounds. Moreover, it's like an understanding to me with the digital ground with the marketing policy with any company, being a sports merchandise company, Adidas always keeps a position in relative sectors which make the young generation inspired with their quality product (khoros, 2021). Furthermore, in a rapid way, it tries to gain an engagement depending on the industrial nature and it changes the marketing policy to make it attractive. I have noticed that previously Adidas uses social media primarily and then it establishes a strong communicative system with the help of external and internal stakeholders. Along with this, I have learnt that The news feed section of Facebook helps to grow the community engagement and now it expands an official page to express its all announcement publicly. I have learned about the importance of social platform which is really a great platform to get attached to the public. Therefore, it's a good effort to achieve different comments from the people and it helps to improve the next announcement too(Head 2017). Next, I have learned that besides Facebook, Adidas applied Instagram to post the images for upcoming products and it also carries great importance to allure the general attraction from the people (hughesandco, 2021). Furthermore, it's an inspiring area, where people share their feelings, suggestions and it helps the Adidas Company to catch the people's demand very prominently. Along with this, I have learned the attachment of Adidas with Twitter which is also a remarkable social media and it helps the company to launch recent quotes, events and community-related experiment. Moreover, I have noticed that Adidas utilizes twitter media to announce some time or location for CSR action related to community growth. Relatively, as Instagram is now authorized by Facebook, it turns into one platform and it benefits the Adidas Company to share the same network under similar ground. Instagram is such a sector that gives an open platform for all of the time and for every person of any location in a short period of time (Able, 2020). Moreover, this assessment opens my idea about the worth of the social business advantages and their applications through a practical draft. Along with this, I have learned from this report about multiculturalism and how it co-operates to increase training development. Hens more, I have noticed, this multiculturalism has a great influence on creating a long-term viable relationship with the customers and stakeholders. Along with these, I have appreciated the knowledge of the forward-thinking approach in preparation, organisations which minimize the cultural diversity in any workplace. I have learnt from this assessment that the workers of Adidas recognise spiritual, racial and cultural diversity while encouraging multiculturalism (sustainingcommunity, 2021). Also with that, I have encouraged the employee's skills which is enough strong in terms of various socio-cultural practices and beliefs in order to excel in the industry. Moreover, now I have understood thoroughly in which process, companies take a forward-thinking approach to preparation in order to improve workforce responsibility in dealing with cultural problems in international market environments (ecanvasser, 2021). I have understood Adidas’s areas of growth for community engagement which is evaluated here with vast and prominent knowledge.
In the previous assignment on community engagement, the relationship with social engagement and stakeholders has already been recognised. By evaluating and maintaining the effective relationship, I have learned that being sustainable in the market will help me keep a suitable harmony among the expectation and stakeholder engagement. I have also known this by maintaining a compelling brand image, and the organisation can easily hold a suitable reputation in the competitive market (ecanvasser, 2021). Besides that, I have also recognised the factors through which Adidas improved its brand image. Along with this, I have also learned that the organisation's stakeholders have played an essential role in decision marketing.
Moreover, the understanding that I have gathered from this part will help me understand the importance of the brand image for the organisation. Along with this, for effectively promoting the products of the organisation. From the previous part of this assignment, I have effectively noticed that the management of Adidas has mainly followed various kinds of digital platform. Through this way, I have adequately gathered knowledge about different social media platform and their effectiveness (oregonstate, 2021). I have also learned the effective use of social media and how to spread essential information among consumers. Through understanding the ways to effectively promote the products will help me to make a suitable promotion campaign. In an organisation, the management has to deal with various kinds of culture in the workplace. In the previous assignment, the management of Adidas has to deal with different employees from diverse background. Through the last project, I have effectively learned the importance of cultural diversity (ecanvasser, 2021). Along with this, I have also learnt the importance of training and development campaign in order to maintain cultural diversity in the organisation. Furthermore, I have also recognised how the management of Adidas maintains cultural diversity in the organisation. This will help me to support and guide the employees in an organisation in a suitable manner.
From the previous assignment, I have learned about the importance of the stakeholders towards their company. Adidas stakeholder belongs to different cultures that will help the company collect other level ideas about the marketing prospects. Adidas maintain their stakeholders by providing good infrastructure for working, so the stakeholders also offer good services to balance the company and the employees. Also, I have learned that Adidas is working in an integrated working process that helps the stakeholders gather knowledge from each other and get the problem-solving solution and a speedy working process (ecanvasser, 2021). Following the previous assignment, I have also learned how working the different cultural stakeholders work together. Here is a motivation for all that all Adidas employees can enhance their working knowledge by work together. Apart from that, I have also noticed that Adidas concentrate on the different cultural stakeholders for using their different working experience and want to gather all the colours of various people to enhance their social platforms. 


[bookmark: _Toc71842928][bookmark: _Toc71843065]Conclusion (Cogent Summary)
From the previous assessment, I have learned about the value of community engagement of Adidas, popular sporting merchandise.  It provided me with the comprehensive role of Adidas's business operations along with its significance to society. And in this assessment, I have shared my reflective experience from the previous report. It's really very effective for my academic profession and I want to remember the entire important lesson which helps to improve a company’s engagement with the large community. This is a vital study for me that identified and establishment with the stakeholders. Furthermore, I have learnt all the above-mentioned lesson from this social assessment. I have learned about a wide range of evaluating areas covered by the Adidas group. In addition to that, I have added the importance of training and developing social media platform in society. I have learnt how a sustainable business improves its network by actual hard-working and it's very motivational every time. this assessment is also shared as a charitable educational initiative for all of the students or entrepreneur.  I have learnt how I apply a promotional campaign in the real world marketing from different management policy. This assessment has provided me with a sufficient understanding of different social media platforms and their usefulness.  I have also skilled about the variations of background of employees of a company and how they work together to achieve a goal. It’s inspiring for me and I’ll try to apply all these lesson to my future. Previously, I am novice about the importance of cultural diversity and by completing this assessment, I have also learnt the importance of cultural diversity and community experiences in the organisation.
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