Assignment 1 – Essay
Essay title – Examine the Sales and Marketing Concept of your chosen Restaurant.
NB Your restaurant choice must be discussed and agreed with your tutor in advance.
Your task is to examine the restaurant’s sales and marketing strategy, utilising the 4 P’s and analysis tools discussed in class. You will look at the ways in which the restaurant markets their products and services (Marketing Mix) and will discuss:
· The use of segmentation, targeting and positioning 
· Their marketing communications
You will 
· identify the strategies currently in use by the restaurant
· make recommendations to develop and enhance marketing activities for the restaurant that will aid potential future growth.
Make sure to include a sales and marketing comparison to other restaurants of similar type in the surrounding area.

You must present your essay with a title page, this to include:
The title of the essay -
· Your name
· Your student ID number
· The module title: Marketing & Sales BMGM5001
· Your lecturer’s name – Antoinette Milne

The submission file name must be as follow: First Name_ Last Name_ Student Number
The font size should be 12, paragraph in justify and line spacing 1.5.

References & In-text citations
You must use a minimum of 20 credible sources for your research from online sources, textbooks, media, and industry journals to support your essay.
