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[bookmark: _Toc940444765]Executive summary

The study explores how parents’ shopping for clothes behaviour is influenced by their children aged 5-9 and 10-13 in the UK. Parents are influenced by their children while shopping for clothes. Children take ideas of how they should look like from social media and from their peers. The pressure to fit into group is high. Parents who want their children to feel safe and accepted allow their kids to choose their own style. This behaviour follows Maslow’s hierarchy of needs where parents are obligated to fulfil children needs. Findings were collected using a qualitative research design adapting an interpretivist philosophy and an inductive approach. Data was collected through an online questionnaire with open-ended questions. Nineteen parents from diverse cultural backgrounds took part in the study. This paper explores connection between parents’ shopping habits and sustainability. Parents agree that the most important factor during shopping is price and durability of the clothes. While parents show knowledge about negative impact fast fashion has on the environment, they are unable to contribute and change their behaviour due to inflation and higher cost of living which follows the KAB (Knowledge-Attitude-Behaviour) Theory. Recommendation for future research includes responsible market targeting children. Younger children have access to the social media websites, research children below of the age of ten could give more information how they perceive content seen online. Secondary future social media ban will reduce children influence and marketers and influencers will need to find other way to reach children with their content. 
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[bookmark: _Toc671561818]Chapter 1
1.0. [bookmark: _Toc704226463]Introduction 

The fast fashion industry has its beginning in 20th century. It has grown significantly in the past decades becoming one of the biggest business models worldwide (Bour et.al., 2023). Consumers choose fast fashion due to its availability and low prices as well as frequent trends releasing but poor quality of clothes increases consumption (Owusu-Wideru, 2024). While this model made it more affordable and accessible there are many environmental, ethical and social concerns related to fast fashion. Environmental concerns including water waste, pollution and resource exploitation (Gustavsson et.al., 2022). Nayak et.al. (2025) say that 1.2 billion of CO2 is released to atmosphere every year. Ethics concerns regardless poor labour condition and safety issues. Social responsibility and environmental awareness encourage consumers to purchase clothing in second-hand shops. Many people are looking for unique and fashionable clothes to express their personality. However, many parents have issues with used clothing saying that they would not consider buying those clothes due to health reasons. Parents purchasing decisions are mostly influenced by children needs. Children grow fast; trends change so is changing kids' taste. Peer pressure and online influence forcing parents to fulfil children caprice. Although parents’ shopping purchases usually consider product quality, price and durability, fast fashion is convenient due to household financial circumstances. The aim of this research is to examine the gap between parents’ shopping behaviour and sustainability, and what are the reasons behind purchasing decisions. Literature research shows the impact fast fashion has on consumers purchasing decisions but there is limitation regardless parents’ purchasing behaviour with younger children. Understanding this behaviour and the impact social media has on children and secondary on parents is important to understand family purchasing habits. This research explores the shopping behaviour of parents with children aged 5-13 in the UK taking under consideration the role of sustainability in clothing purchases. Using a qualitative research approach, this study investigates the factors that influence parents’ shopping decisions and the impact of children's influence on those decisions. Within the KAB Theory research conducted explained to which extend environmental awareness translates into sustainable purchasing practises. The findings contribute to a better understanding of the difficult relationship between parental responsibility, children’s influence, economic pressure and sustainable consumption within the fast fashion industry.   


        
1.1. [bookmark: _Toc1393294684]Background

 Fast fashion relies on the mass production of cheap clothing, that exploits employees and generates destruction to the environment. According to Farghaly et.al. (2024) the big problem is extensive energy and water waste. The process of production releases many toxic chemicals into the water polluting wildlife. To meet demands of customers who do shopping several times during the short seasons' companies produce large-scale of low-quality clothes as stated by Paakkonen (2023). Bulk production of clothing is necessary to meet the demands for current trends, says Olivar Aponte et.al. (2024). Brugman et.al. (2026) states that companies use ‘’greenwashing’’ to mislead customers and claim care for the environment. However, convenience and accessibility are a major issue for the environment that is often overlooked. Customers prefer quick purchases, but they do not realise the price that will be paid later. Fast fashion has impact on parents’ purchasing decisions due to its affordability and accessibility. Children need depends on the age of the child; older children are more influenced by social media and school classmates. Parents must navigate rise of cost of living with the children needs. This research investigates how parents purchase children clothing and if they take sustainability into consideration.   

1.2. [bookmark: _Toc229042197]Need for the study

Research to date has focused primarily on parents’ food shopping behaviour and ways kids influence them, but little is known about what influence parents’ shopping behaviour when buying clothes for their children aged 5-13. Shaw (2024) examine consumer shopping behaviour that will allow marketers provide better strategies to attract potential customers. Research done by Screti et.al. (2024) outlined issues parents with low income have while shopping healthy food options for their children. There is a noticeable gap in the literature regarding fast fashion, shopping behaviour and sustainability of parents of children aged 5-13. This research will explore what motivate parents when shopping for their children. Primary research will outline issues parents meet while shopping and help to understand the psychological mechanisms that drive purchases despite knowledge of harmful impact of fast fashion. Participants were chosen among immigrants from Asia and Africa that came to Cardiff from areas of conflict as well as parents who were born in the UK and represents different background. The goal is to understand how parents from those areas view shopping, what motivates them to purchase clothes for their children, and if they are concern about sustainability that comes with shopping in stores that provide fast fashion clothes.    

1.3. [bookmark: _Toc972817850]Aim, objectives 
Aim
To critically analyse how parents perceive and exercise responsibility for sustainable consumption within the context of fast fashion among parents of children aged 5-13 in the UK.
Objectives
1.	To investigate shopping behaviour of parents with children aged 5-9 and 10-13.
2.	To analyse reasons for fast-fashion consumption.
3.	To evaluate what are the principal consumption values that push parents’ habitual purchasing behaviour.
Research Questions
1.	What are the reasons for parents high spending behaviour?
2.	Why fast fashion prevents parents from following values in line with ecological consumption?
3.	How parents’ knowledge about sustainability creates shopping behaviour? 
[bookmark: _Toc1593189516]Chapter summary

This chapter outline the main problem researcher will explore and the need for the study. The aim is to understand how parents’ behaviour and children influence align with sustainability, what parents are facing and what are the reasons behind certain behaviour.
[bookmark: _Toc100814725]Chapter 2
[bookmark: _Toc1620565457]2.0 Literature review 
[bookmark: _Toc2067812830]2.1. The fast fashion Fennomen

The history of fast fashion can be traced back to 20th century when mass production of clothing evolved, quickly adopting trends from designers (Baena, 2024). Fast fashion is a business model in the clothing industry based on the rapid production of cheap clothing that replicates the latest runway trends. It is characterised by low-quality materials, mass production, and availability that allows frequent purchases. Fast fashion promotes a culture of disposables, where clothes are treated as products with a very short shelf life. In recent years the introduction of online platforms increased sales, resulting in excessive shopping of items customers do not need. Companies used to prepare garments for three to four seasons throughout the year but now customers can have new collection of clothes every two weeks, which expand into 25 micro-seasons that boosts consumption (Kumar, 2023). China is responsible for most textile production in the world with recycle rate less than 1%. It is expected to raise by 2030 to 50 million ton of used clothing annually (Li et.al., 2026). Fast fashion has been identified as 2nd largest polluter in the world (Sagare and Shafighi, 2025). Since fast fashion took over, many experts raised concerns regarding fast fashion environmental impact on the planet and people. Friedman (1970) claimed that corporations have no responsibilities towards people and environment. Corporation is an artificial person and cannot have responsibilities. A CEO of a corporation can have responsibilities as a real person, but we cannot expect that from a corporation that should focus on profit only. However, in 1994 John Elkington introduced the concept of Triple Bottom Line (TBL) that include profit, people and the planet. According to Elkington (1997) companies should take responsibility for society and fair employment practices. The environmental responsibility has impact on sustainable use of resources and reducing carbon footprint and waste management. The purpose of TBL is balancing financial goals with long-term impact on the planet and people, increasing the chances of a lasting success. According to Abraham (2024) TBL has positive financial impact on the company. Companies striving to be a part of certain environmental and social funds need to be transparent about their environmental and social accomplishment, failure to do so can hinder stock performance. However, Dyck and Caza (2022) state that even TBL put financial aspect as more important than social and environmental and management education can play an important role in shifting change towards people and planet. 

[bookmark: _Toc2038298601]2.2. Fast fashion and the environmental impact

Fast fashion has significant impact on the environment. This industry is responsible for approximately 8% of global carbon dioxide emissions and 20% of water pollution (Bailey et.al., 2022). At the moment industry emits 1,2 billion carbon dioxide per year, but the carbon footprint is predicted to increase by 50% by 2030 according to Andreadalis and Owusu-Wideru (2023). Manufactures produce over 92 million tons toxic textile waste says Centobelli et.al. (2022). Fast fashion consumes vast number of resources, including water, and is manufactured using cheap, synthetic materials (polyester, nylon, acryl) that take hundreds of years to decompose (Chao, 2025). Narisu (2023) points out that polyester is number one in textile production that is more than a half of global fibre production. The emission of microplastic does not end with the production of clothes but wearing and washing also release microplastic into the air and water. Polyester is a synthetic compound produced from fossil oil explains Smelik (2023). Stella et.al. (2024) states that approximately 75% of produced clothing end up in the landfill or is combusted, producing microplastic that pollute environment and increase greenhouse gas emission. Scarcely 1% of garments is recycle into new clothing. Many of the items are send to Africa or South America (Chao, 2025) where clothes are discarded in the landfill polluting water. People living there are dependent on the fish they are fishing but due to water contamination there is less fish available. Ghana receives 50 million of used clothes per week from West countries and Asia. Over 40% of those clothes end up in the landfill (Reuters, 2023; Guardian News, 2025).
    
[bookmark: _Toc1450813463]2.3. Ethical concerns related to fast fashion

There are many aspects of ethical concerns related to fast fashion. The key ethical issues include labour exploitation and human rights. The production of clothing mostly is located in global south in countries like Pakistan, India, Bangladesh, China and Vietnam due to cheap labour and low-cost of production (Tassell El Baz et.al., 2026). Muchlinski and Arnold (2024) argue that ignoring labour law in developing countries where most of the production is located can increase employment and help economic efficiency. However, ignoring health and safety of employees can result in disaster like in Bangladesh in 2013 where five-storey commercial building collapsed killing 1132 people explains Stringer (2023). Employees work in harsh conditions exposed to harmful chemicals that can cause serious health problems including cancer and respiratory diseases. Testing and regulations can help eliminate harmful chemicals used in clothing production. Europe Union strict chemical regulation limits exposure to toxic chemicals however, items ordered online from overseas are not properly checked and can increase exposure to toxic chemicals says Boman et.al. (2026). The exposure to micro plastic has extreme effect on human body. It has been found in people lungs, kidneys and other organs in human body. It is disturbing that micro plastic was found in newborn placenta (Maratos, 2023). Exposure towards microplastic and all synthetic materials can cause fertility issues, neurological issues and hormone disruption (Nadarasan et.al., 2025). Manufactures use chemicals to dye their textile that require using dyes containing chromium, lead that are cancerogenic and has potential to harm human health explains Bruzzoniti et.al. (2024) whereas Santiago et.al.  (2025) claims that use of fructose and indigo extracted from the Indigofera tinctoria plant is more sustainable and environmentally friendly. Schmidt-Przewoźna et.al. (2025) claim that many natural dyes have antimicrobial properties and are less harmful.
[bookmark: _Toc892506356]2.4. Fast fashion vs. slow fashion

Fast fashion produces high-volume and low-cost products that are easily disposable. The culture of buying and throwing clothes causes environmental disaster. Most of the fast fashion clothes are made of polyester. Synthetic materials are considered less sustainable and breathable due to being made od fossils and are not biodegradable. The process of dyeing uses 11000 different pigments, and solvent dyes say Stothers and Abrahant (2026). Hassan et.al. (2024) claims that synthetic dyes give vibrant colours and reliable results however, it is challenging to achieve repeatability colours with natural dyes. Companies prefer polyester due to low maintenance, fabrics are wrinkle-resistant, shrink-resistance and retain their colour well (Cornell University Library, 2026). Synthetic fabric can be engineered for a specific properties like waterproof, quick drying and high-heat resistance. Unfortunately, polyester is not biodegradable that is why is more superior in durability and strength. It is highly resistance to wear and tear making it ideal for long-lasting, heavy-duty use. 
In contradiction to fast fashion, slow fashion can be described as ethical and responsible approach to fashion based on buying fewer, higher quality clothes that last for years. It emphasizes ethical production, traditional crafting techniques and supporting local brands (Deepika et.al., 2022). Slow fashion can help in reducing environmental pollution by using biodegradable materials that breakdown safely. Eco-friendly production of organic materials requires less energy and fewer harmful chemicals such as pesticide to produce (Cargi and Tamer, 2023). Fabrics can be produced using renewable sources like cotton, linen, hemp and bamboo. Animals' products like wool or leather are also renewable however, animals' welfare cannot be compromised by introducing policies and law. Sources of wool and leather should be controlled. Hovewer, Nayak et.al. (2023) states that shearing of wool fibres on some farms is done careless and causes harm to the animal. According to Dhir (2022) natural fabrics like linen and hemp are preferred due to rough texture and durability. Other natural fibres like cotton are more comfortable due to natural temperature regulation (Hossain et.al., 2026); also, organic materials mostly are hypoallergenic that is ideal for sensitive skin.  Slow fashion promotes buying durable natural clothes that are better quality and can hold their shape better offering long-term investment that ages well (Seock et.al., 2024). Auxtova et.al. (2025) state that second-hand shopping can be enjoyable experience that is less wasteful and can increase sustainability. Frahm et.al. (2025) argue that some individuals shops in second-hand shop to find original and unique clothes that can express their personality. Unfortunately, many of the products in second-hand clothes are mostly made of polyester that is in contradiction with sustainability. Customers used to find well-kept clothes made of natural fabrics that are now unavailable. A slow fashion business model that includes reuse, repair and second-hand retail can help in reducing waste, says Centobelli et.al. (2022). 

[bookmark: _Toc553625327]2.5. Parents’ shopping behaviour
[bookmark: _Toc1687780072]             2.5.1. Maslow’s hierarchy of needs

Maslow’s hierarchy of needs is a psychological theory of motivation that ranks human needs from basic to highest. There are five main groups of needs arranged from basic to developmental: physiological, safety, belonging, esteem and self-actualisation (Maslow and Lewis, 1987). Satisfying lower levels is necessary to focus on higher needs. Examples include sleep, home, love, prestige and passion. However, Gyoerkoe (2026) says that Maslow’s hierarchy of needs model largely focus on adults needs. The Hierarchy of Childhood Needs (HCN) theory is an adaptation of Maslow’s model, and it is organised into five interrelated tiers: physiological and safety, connection and attachment, self-soothing and grounding, academic and vocalisation, and hope and future aspirations. The security of essential needs of children and adolescents are the foundation that enable higher growth. Gyoerkoe (2026) also states that understanding the essential needs of children and adolescents it is important to promote emotional well-being and healthy psychosocial development during these formative years. Both models describe importance of emotional and physiological needs that must be fulfilled for the individual to thrive. 

[bookmark: _Toc1779139951]2.5.2. Emotional purchasing

Parents want good and happy life for their children. Van der Wilt (2024) states that children are primarily influenced by their surroundings. One of the sources of inspiration is social media and the internet where children are exposed to posts of their idols and want to have the same things they have specifies Vasumathi et.al. (2025). The digital marketing tool has increased due to higher demand. Social media influencers advertise products to their followers in return for monetisation (Naumovska, 2023). Parents influence is important for children up to a certain age, but their peer-influenced choices begin to emerge when child hits puberty and the pressure from friends and society starts to appear, forcing children to ask for more designer clothes, more expensive brand shoes and accessories. Devic et.al. (2025) argue that children are more confident when they are socially accepted which help them faster build and maintain friendships. According to Hofrova et.al. (2024) generation Alpha is the first generation born in 3rd millennium, they are raised in the world where products are widely available and can be purchased online with home delivery. Generation growing up with smartphones and credit card has difficulties to understand how their demands can hurt parents' finances. Younger children aged 5-9 are less influenced by adds seen on the devices, they are more acceptance with parents' clothes choices however, children aged 10-13 are more receptive to the information they find online. Children are raised in houses with different incomes and might have less siblings to share for clothes shopping with. Parents are emotionally attached to their children and want to give them better life they had growing up. Excessive consumptionism can create a loop of buying and throwing away clothes and drown out conscience while doing so. Parental attachment and close bond with their children can help to mediate children’s impulsive buying and are able to compromise say Tjiptodjojo and Setyawan (2026).  


[bookmark: _Toc81230082]2.5.3. Value-driven choices
 Parents battling between increased cost of living and fulfilling children needs. In recent years parents’ knowledge about more sustainable ways to purchase clothes and the importance of natural fabrics increased, unfortunately that is not enough for parents with low income who need to be more practically. Children are growing fast, they are active, clothes wear out, it is difficult for parents to pass clothes to younger siblings even if they wanted to. Children at certain age want new clothes, it is easier to buy cheaper options in shops like Primark or Pepco where clothes are cheaper and widely available. These shops are known for its cheap, rapidly changing trends that give the feeling of satisfaction when shopping. Fast fashion widely available makes it difficult for parents that genuinely care about environment to live according to green consumption. 
[bookmark: _Toc1896330202]2.6. Parents’ knowledge about sustainability
[bookmark: _Toc1288257278]2.6.1. The KAB (Knowledge-Attitude-Behaviour) Theory

According to Li et.al. (2023) the KAB Theory (Knowledge-Attitude-Behaviour) was first introduced by Kruger and Kearney to assess knowledge about information safety. It is a psychological model suggesting that acquiring knowledge (information) creates attitude (evaluation/ emotion) what then turns into change of behaviour. This model is used to explain and predict human responses, suggesting that education is key to changing actions. However, in practice, attitudes do not always shift directly into behaviour as humans are more complex explains Kanada et.al. (2022). 

[bookmark: _Toc822581538]2.6.2. Parents’ sustainable consumption

According to Iyer and Ragade (2026) 89% of parents are more eco-conscious and would buy more sustainable natural clothes that less pollute the environment. However, Hampton and Whitmarsh (2023) state that sustainable consumption is a key factor, but UK study indicates that knowledge and awareness of sustainable practise remain low. Parents want to feel that they do good things for their children that involve in raising kids to have higher sense of responsibility. Parents choices regarding shopping can be influenced by price and fabrics clothes are made of. Unfortunately, many fast fashion companies blend synthetic materials with natural causing less choices for parents. Parents who would like to live more ecologically are forced to buy synthetic fabrics even if it is in contradictions with their believes. Unfortunately, sustainability is one of the least problems for parents that struggle with finance and are unable to live according to green consumption. It is important to make small changes every day so children can learn from parents more sustainable ways, says Shah (2024). 
[bookmark: _Toc1018714476]2.6.3. Kids-influence sustainable shopping behaviour

Williams and Willick (2023) refer to reversed socialisation when children take over the ability to increase parent’s knowledge, skills and attitude related to consumption. Study describes children aged 11-16 in North America that are co-shopping with their parents. Study done by Varga et.al. (2024) in Croatia express the significant influence children have on family purchases. Children aged 11-15 express their desire to buy new clothing, many of the purchases are shoes or clothes of their favourite character from tv. Children tent to beg parents to purchase those items for them because they want to match their peers. Parents exercise good behaviour to teach their children that action has consequences and if they want to buy something new, they need to earn it. Dhondt et.al. (2025) refer to socialisation within KAB model as a complex way to children’s evolving to brand awareness, financial literacy and behavioural tendencies like impulsive buying. The results show that younger children's prices of products are less significant in their decision-making and show less concern about price. Dhondt et.al. (2025) explain that the limitation to the study make it unable to explore topic in full. Further studies can provide better knowledge about reverse socialisation in wider more diverse samples that include socio-cultural factors that shape those processes. Sample included children 11-16 as a critical stage in children socialisation. Literature to date hold limitation on how parents and children knowledge about sustainability and fast fashion can help with eco-friendly consumption. There is limitation in the literature about younger children aged 5-9 and their influence on parents’ shopping behaviour.  
[bookmark: _Toc911453850]Chapter summary

To summarise, fast fashion is a business model that influence people to frequent shopping for non-essential items that are easily disposable and can create environmental problems. Its disposable nature creates difficulties with pollution and climate change. Companies that seek cheaper production and labour costs move their production to 3rd world countries. Its extensive exploitation of natural resources like water creates health problems for all living. Fast fashion is responsible for production of cheap garments that are sent to Africa or South America and disposed in the landfill polluting environment. Slow fashion can change people perception of clothing, helping to save money and our planet. Second-hand clothes are eco-friendlier. Buying lightly worn clothing can stop littering and give second life to fabric that can be reuse into something different. Parents are emotionally connected to their children and want to give them good start in life. This emotional connection can be used by children which then ask for branded clothing and other accessories. In recent years the cost-of-living increased putting pressure on parents’ budget. Research done by other authors show significant gap regarding younger children shopping influence on parents. Study shows that older children aged 11-18 have higher influence on parents and their input in shopping is considered valid. 
Areas for further studies could include brand awareness in children below the age of 10 as they are less aware of hidden marketing tactics. Children spend more time online playing games and watching other social media streaming contents that intentionally creates need for purchase (European Commission, 2022). Due to low brand awareness and high influence on parents’ shopping children young as 8 years old and younger are marketers' target (Wang and Japutra, 2022); research could focus on emotional buying related to child wellbeing and stress-driven shopping among parents with the health –conscious purchases.   
[bookmark: _Toc971434626]Chapter 3
[bookmark: _Toc756351099]3.0. Research methodology 
[bookmark: _Toc1754156113]3.1. Research Philosophy

The qualitative research paradigm is a framework that allows researcher to focus on a ‘’deeper’’ analysis of a given phenomenon. The interpretivism of this research will focus on understanding parents' experiences while shopping for their children. The aim of this research is to understand what motivates parents while shopping, if they are easily influence by their children, and what is stopping them to fulfil their needs as a parent and a grown-up human to live in harmony with their conscious. 
Reality is different for every human, and it is shaped by experiences and social context. Ontology of this research is to understand how parents and children see shopping. Participants families come from different background and were shaped by different life experiences. To understand their shopping behaviour is to understand their connection with children and the way they interact. This study showed how parents exercise their knowledge about sustainability and how children influence their purchases.  
[bookmark: _Toc1299345438]3.2. Research approach 

The approach of the research is an inductive method that will build theory from collected data. The researcher created google form with open-ended survey questions, collected raw data that will be analysed and coded to identify patterns, themes and categories, allowing theories to emerge. This method will help to understand the underlying motives and experience parents of young children aged 5-13 have.  
[bookmark: _Toc1133460749]3.3. Methodological choice

Qualitative research is an approach focused on in-depth analysis of phenomena, motivations, opinions and human behaviour, answering the questions “why” and “how”. Qualitative method offers descriptive, often subjective analysis of phenomena allowing for an understanding of motives and emotions (Gupta and Gupta, 2022). According to Verma et.al. (2024) the empirical evidence will provide tangible, measurable data. This method allows to understand individual participant thoughts and reasons behind their behaviour. Parents of children in any age have responsibilities toward children and are expected to teach them rules and values. Participants belong to different ethnic groups which can result in different learnt behaviour. This research explores norms across cultures, situations and social expectations.  

[bookmark: _Toc1415985672]3.4. Research strategy
[bookmark: _Toc263963082]3.4.1. Sampling methods

Due to short period of time convenience sampling were chosen. Participants were selected based on their availability and proximity to the researcher. Parents of children from local school were chosen to participate. Another group are women from local charity Aurora Trinity Centre based in Cardiff. This group include women who are immigrants from different part of the world. This differentiation in upbringing can give information about cultural and religious norms that influence parents’ shopping behaviour. Participant were asked to forward survey to other parents of children aged 5-13 to take part in the research. The snowball sampling method helped to reach wider group of parents from different economic and social groups. 
 
[bookmark: _Toc22821594]3.4.2. Data collection methods

Qualitative data collection method used in the research are open-ended questions that allow participants to explain their view on the topic. Data was collected through google form survey and was sent to participants through WhatsApp. Participants were informed that they are allowed to forward survey to other parents meeting the criteria. 

[bookmark: _Toc1099801180]3.4.3. Data analysis method

Qualitative analysis method was used to analyse unstructured data collected through survey. Thematic analysis identified and interpreted recurring patterns and themes within open-ended survey responses. The content analysis categorised specific words like ‘affordable’ or ‘inexpensive’ into one category to measure their frequency and meaning. This method helped to find answers to research question why fast fashion prevents parents from following values in line with ecological consumption.
 
[bookmark: _Toc174730509]3.5. Research quality and rigor
Quality and rigor in qualitative research are grounded in credibility, transferability, dependability and confirmability. Researcher sought in-depth understanding of the context, relying on methodological rigor, transparency and experience (Biddix and Bourke, 2026). 
Credibility ensured that researcher correctly interpreted and reflected of the participants reality. 
Transferability, findings can be applied to another context or groups. Description of the findings are precise and explain characteristic of the studied environment. 
Dependability, the procedures are stable and clear, to ensure data saturation was achieved researcher analysed data after two weeks to ensure no substantially new themes were emerging.  
Confirmability, results are shaped by the participants upbringing and motivation, researcher had no contacts with participants while filling survey. 
The researcher reflected actively upon own assumption and potential biases throughout the study. 
    
[bookmark: _Toc1891914605]3.6. Ethical considerations
All participants were informed about confidentiality and animosity of the research. Data collected through google form did not collect any personal data including names, date of birth or email address. Collected data is stored and secured with password and can be access only with researcher consent. There are no personal or financial ties that could bias the study research.   
[bookmark: _Toc2140681497]Chapter summary
To summarise, this chapter outline the research methodology chosen for the study. The qualitative approach and interpretivism research philosophy were selected to explore parents’ behaviour and motivation when purchasing clothing for children aged 5-13. Inductive approach allowed themes and patterns to emerge from participants responses. Data was collected through google form open-ended survey that was sent to participants through WhatsApp. Convenience and snowball sampling were used to recruit participants from local school and local community centre in Cardiff. To ensure research quality and rigor including credibility, transferability, dependability, and confirmability. Ethical considerations provide clear procedures to ensure confidentiality, anonymity, secure data storage, and security of participants’ personal information.   


[bookmark: _Toc1826068574]Chapter 4 

[bookmark: _Toc471671014]4.0. Findings and analysis
[bookmark: _Toc975315677]4.1. Personal data collected 
 
Research completed by google form collected information from ethnically diverse samples group that includes 16 females and 3 males in various age group. Group represented in this research are parents of children aged 5-9 and 10-13. Figures below represent data that research analysis is based on. 




               
                    FIGURE 1. GENDER OF THE PARTICIPAPANTS
[image: ]Source: Google form




Figure 2 presents data that divide participants into 3 main age groups. The 1st group is represented by parents who are between 25-35 years old. This group includes 6 females. The 2nd group is the largest group of participants age 36-45. This group has 8 females and 3 males' representatives. The 3rd group is the smallest including 2 female participants age 46-55. 









                               FIGURE 2.  AGE GROUP OF THE PARTICIPANTS
[image: ]Source: Google form

              Figure 3 represents parents’ country of origin. This data was collected to outline differences between parents from different background and if the way they were upbrought make a difference how they shop for their children. The largest group is from United Kingdom that include 8 participants. Second group is represented by 5 participants from Europe, 3 from Romania and 2 from Poland. Third group of 3 participants was classified as Middle East with 1 Jordan and 2 Syrian people. The third group Asia include 1 person from Pakistan and 1 from Bangladesh. One person did not disclose their personal data and will be addressed as N/A.        


                                                    





                                            
                                        FIGURE 3. COUNTRY OF ORIGIN
[image: ]
Source: adapted from Google form

Table 1. shows the age of children of parents participated in the research. Girls are larger group than boys. The age of children and their gender can help researcher to analyse and understand how children influence parents’ shopping for children clothing. Data collected can outline the difference between gender and age of the children when influencing parents’ shopping. Other ages of children in this table represents siblings of subject group that add more information to the research. 

                                      Table 1.  AGE AND GENDER OF CHILDREN 
	
	5-9 y.o.
	10-13 y.o.
	Other ages or no information

	Girls
	5
	6
	4

	Boys
	6
	3
	1

	Didn’t specify their gender
	2
	5
	3


Source: adapted from google form



[bookmark: _Toc1605792254]4.1.1. Thematic classification

Figure 4. describe parents’ shopping behaviour when buying children’s clothing. It shows different factors that influence parents’ purchasing decisions. First part shows Maslow’s hierarchy of needs that explain that parents try to meet their children’s basic needs for new clothes. Second part shows the KAB theory where parents gain knowledge about sustainability and try to be more conscious shopping in second hand shops but due to budget, increased demands from children and impulsive buying they still shop at fast fashion shops due to its affordability and accessibility. 


FIGURE 4. CODING AND THEMATIC CLASSIFICATION

[image: ]Source: self-implemented 


[bookmark: _Toc984096390]4.2. Children’s needs and their influence on parents
[bookmark: _Toc672007331]4.2.1. Influencing parents, kids make shopping decision
Children have a strong influence on parents when shopping for their children's clothes. Almost all parents admitted that children try to impact purchases decisions.  As stated by Varga et.al. (2024) children nowadays are the main characters during family shopping. Most of the time parents allow their children to choose specific style, pattern or colour of clothes. Parents express the need of their children to feel comfortable in their clothes and to create their own style. Young children feel pressure from peers and want to be socially accepted. This claim from parents’ answers confirms Maslow’s hierarchy of needs that every human being wants to feel accepted into the society. Acceptance by pupils is important for children to build self-esteem. This pattern can be seen in all group age.   
“My child influences my decisions a lot because I want them to like and feel comfortable in the clothes, but I also think about the price and quality” (Participant 4, UK, mother of 7 and 11y.o.)

“If he like it, I try as much as possible to let him choose to create his own style” (Participant 8, Romania, mother of boy 7y.o.)
Participants also express that their children like to follow social media trends and look for inspirations regarding clothing and styles. It naturally appears that children have better access to social media and easily find posts of favourite influencers than their parents as stated by Vasumathi et.al. (2025). Another reason why children influence their parents is a pressure from peers. Children want to fit into friend group and be accepted by their peers claims Devic et.al. (2025). The research indicates that girls in both age groups are highly influenced by social media and peers. 
“These days what they say matters as they follow and observe social media trends and I would say more aware and updated with fashion than the older generations” (Participant 16, UK, mother of girls 6, 9,11,16y.o.)
“Older kid influence a lot, following kids at school asking for specific clothes but boys don't care as long as is comfortable” (Participant 19, UK, father of 2 boys 9y.o. and 1 girl 13y.o.)
“My older Daughter asks for specific Clothes usually similar to her friends Clothes. My boy doesnt ask fir specific Clothes.” (Participant 10, Pakistan, mother of 11y.o. girl and 7y.o. boy)
Parents allow their children to choose clothing for themselves, but still final decision belong to parents who want to decide on price, quality and practicality of the purchases. Parents from different backgrounds explained that their children can choose their own clothes to feel comfortable and to be able to fit into the social circles. Importance of belonging to the group is important for parents and children as it have positive impact on their mental health. 
Research shows that parents also consider materials clothes are made of. Parents pay attention what type of fabric clothes are produced and usually they choose cotton as the factor. Parents express their need for natural fabrics due to skin sensitivity and eczema as well as natural fabrics are more breathable. Children health is a priority for parents, social acceptance for children with skin issues can be difficult as small children do not understand problems their peers are facing and can be judgmental. Parents through conscious shopping show their children they are loved and cared for which increase their self-esteem and acceptance of their health problems. 
 Overall, the findings suggest big change in children purchasing processes. Children are no longer passive consumer but actively influence consumers preferences through social interactions, and exposure to digital media that have affected family shopping behaviour. Parents are still responsible for final purchasing decision, but children opinion play an important role in the final purchase.

[bookmark: _Toc1982662973]4.2.2. How social media influence children?

Many of the respondents noticed strong influence social media have on children. Most of the answers suggest negative impact including key factors like loss of individuality, affect self-esteem and exposure to trends. Many parents express their worry about negative impact social media have on their children. Children spend too much time watching videos from unknown source. Some parents said that social media can help their children in developing interests and have educational purpose. Parents view on social media is mixed as explained by participant 14:
“I believe that social media has both positive and negative effects on children. It can help them communicate, develop their interests, and gain knowledge. On the other hand, it can create social pressure, affect self-esteem, and encourage excessive use of electronic devices. Therefore, it is important for children to use social media responsibly and with parental guidance.” (Participant 14, Poland, mother of 11y.o. girl and 13y.o. boy)
Children who access social media are easily influence by it and want to follow their favourite influencers. Naumovska (2023) states that influencers advertise items to make money, social media pay for views. Children compare each other and according to Van der Wilt (2024) are influenced by surroundings. Participant 13 explains the effect social media has on children:
“It affects a lot as they follow trendy clothes through social media.” (Participant 13, UK, father of 2 children in age group 10-13y.o.)
Acceptance from their peers is important for children, it fulfil their basic needs as Maslow’s hierarchy of needs shows. Parents as guardians are responsible for their children and through begging children gets what they want as parents give in.

[bookmark: _Toc1811342009]4.3. Shopping for my children
[bookmark: _Toc218379118]4.3.1. Planning or impulsive, parents’ shopping behaviour

Respondents express their need for impulsive shopping. They plan basics but often buy impulsively when they see something appealing or it is on sale. Parents’ buying decisions are driven by both emotional and practical factors. According to Manko and Jose (2022) there is a difference between men and women while shopping. Women spend more money on clothing and cosmetics while men tend to spend more money on electronics. Whereas Nair et.al. (2022) state that females like to look for promotions, new trends and move around while shopping that give them ability to relax, where men shop only when they planned what they need and they are focused on the goal as much as possible. Research show that male and female equally plan or buy impulsively clothes for their children: 
“My baby is growing fast, so I have to visit stores often. On average, every 3 months.” (Participant 9, Wales, mother of girl 6y.o.)
“I try to plan clothing expenses in advance while still making occasional impulse purchases.” (Participant 6, Syria, mother of girl 10-13y.o.)
“Not really planning for shopping it’s just whatever and when they need it” (Participant 3, United Kingdom, father of 2 children)
To summarise, parents want to fulfil children needs by shopping for them within their budget. Impulsive buying promotes overspending on children clothing which confirm research question “What are the reasons for parents high spending behaviour? For parents emotional and physical needs of their children are important which confirms Maslow’s basic hierarchy of need. 
[bookmark: _Toc863856276]4.3.2. Factors influencing purchasing decisions

Factors influencing purchasing decisions depend on the family and their lifestyles, needs of the children and value. Parents expressed that the top factors influencing shopping decisions are quality and durability of the items. Participants express their need to buy in second-hand shops for various reasons. Research shown that half of parents are considering buying in second-hand shops due to lower prices those shops offer. Parents find good quality clothes that can be more practical since children grow fast.  Another factor is sustainability of those products. Parents believe that buying in second-hand shops helps environment and reducing waste. Other half of parents would never buy in second-hand clothes due to low quality of those clothes. Some parents express worry where those clothes came from and if wearing them can cause more skin problems for their children.   
Parents buy fast fashion clothes for different reasons. Many try to balance cost, durability, ethics and convenience. Half of the respondents said that fast fashion is affordable and accessible. Since parents expressed need for new clothing every time children outgrow their clothes, fast fashion shops provide new trends every few weeks. Parents also describe disadvantages of fast fashion. Four parents voiced their concerns regarding environmental damage and pollution fast fashion causes:     
“I think fast fashion is cheap and convenient, but it can be harmful for the environment and encourages buying too much” (Participant 4, UK) 
“Fast fashion makes clothes affordable and accessible, but it also contributes to waste, pollution, and poor labor conditions. I think it’s useful in moderation, but overconsumption and disposable clothing culture are the real problems.” (Participant 6, Syria)
“Trending followed, exepensive brands affordable options” (Participant 12, Romania)
The awareness of sustainability does not consistently lead to sustainable purchasing. The KAB theory explains that knowledge not always mean change of behaviour. People have different habits and social circles, habitual purchasing helps to stay fashionable and match peers, changing of behaviour needs consistent education that can improve attitude and potentially shift behaviour. Parents raised their concerns about the environment impact of fast fashion but due to recent raising cost of living and habits of impulsive purchases change of behaviour has limited consistency. The KAB Theory links to objective 3 ‘How parents’ knowledge about sustainability creates shopping behaviour’; parents’ knowledge can increase with proper education but in today’s economy parents need to consider other aspects of living like bills, food for the family and entertainment which are the basic needs every human being. The KAB gap is the difference between what parents know and believe about sustainability and what they do in practice followed by cost, convenience and children’s influence.

[bookmark: _Toc1405109089]4.3.3. Parents’ budget in today’s economy

In today’s unstable economy parents balance rising living costs with the need to keep their children clothed, comfortable, and appropriately dressed. Responses from parents regarding last 6 months budget is mixed between stayed the same and increased outgoings. Reasons behind stable budget mostly is the same. Parents plan how much they can spend monthly on clothes and try to find cheaper options or stated that their children needs did not change recently. Nine parents stated that their budget for shopping increased due to children's clothes prices increase and child preferences. Only two parents stated that they decreased spending. One parent realised that was spending too much, other has other monthly expenses increased.    
“It has stayed pretty much the same because my children’s needs haven’t changed much and I still plan my budget the same way” (Participant 4, United Kingdom)
“Increased as my child is growing and becomes more aware of the brands, and trying to input his preferences” (Participant 18, Romania)
“Decreased because I realised I was spending too much money on my daughters clothes” (Participant 5, Bangladesh)
With inflation and higher household expenses parents often choose convenience over sustainability. Parents complain about children prices going up and almost costing the same as adult clothes. Participant 16 mother of 4 girls stated that her budget increased:
  “Increased because everything is so expensive these days and also i just feel they are now priced closer or if anything near adult clothes prices!” (Participant 16, UK, mother of 6, 9, 11, and 16y.o. girls)
Parents’ shopping heavily depends on children needs while trying to navigate family’s budget. In recent years cost of living increased, children demand more times influenced by social media. Concerns regarding environmental issues are secondary problems for parents who need to cover basic need for their children. Sustainability in the context of parents’ shopping behaviour is the least to consider. 
 
[bookmark: _Toc768412042]4.4. Limitation of the research
The study’s limitations are related to the small and selective sampling. Responses were collected via Google form, which prevented observation. Further research on the population and topic related to shopping behaviour can bring more related data. Interviews could provide more information about participants habits during shopping that was impossible to collect due to the method of collecting responses. Research was overrun by females' responders; future research could collect answers from males to explore their views on children needs. Many of the responders qualified themselves as UK citizens, considering how diverse UK is survey could not ask to follow up questions regarding their origin, culture they grew up in or specific religion law they follow. Followed up questions were impossible due to the nature of the research. Interviews could help to ask more questions regarding children gender or why their budget increased and what is their income.    
[bookmark: _Toc12833447]Chapter summary
The key findings from a qualitative survey of 19 participants help to analyse shopping behaviour of parents when purchasing clothes for their children aged 5-13. Findings show that children strongly influence parents’ shopping decisions. Participants often allow children to choose styles, pattern and colour. Social media plays a significant role in influencing children where older kids especially girls are more influenced by trends that the younger children. Parents express their need for clothes purchasing driven by children needs. The findings highlight a gap between sustainability awareness and actual behaviour when shopping for clothes using The KAB theory. Parental decisions are usually driven by rising cost of living and children expectation and sustainability and environmental concerns plays insignificant role in the process.  
[bookmark: _Toc601813092]Chapter 5 
[bookmark: _Toc1366091598]5.0. Recommendation and Conclusion
[bookmark: _Toc649756896]5.1. Recommendation
Recommendation for the future research include responsible market targeting children. This research found children are highly influenced by social media that creates demands toward parents and companies to produce more items desired by children. This trend will increase fast fashion consumption and cause more environmental problems. Regulations and policies should consider stricter guidelines on marketing aimed on children which can be implemented by social media ban from 2027 by UK Government (Department of Science, Innovation and Technology, 2026). Companies wanted to sell something for children will need to persuade parents that these items are good for their children regarding education or leisure which can be more difficult when children do not have access to social media. Marketers might move to tv advertising their products reaching children’s market. 

[bookmark: _Toc1374443346]5.2. Conclusion
In conclusion this study was conducted to show whether parents’ shopping behaviour when purchasing clothing for children aged 5-13 align with sustainable decision-making. Although parents are aware of environmental issues related to fast fashion their decisions rarely align with sustainability. Research confirms that children play a significant role in influencing parents. Participants explained that they purchase clothing for their children due to outgrow or change of season. Parents’ purchases are driven by their needs. Study also identifies a gap between knowledge and behaviour of parents. Many parents acknowledge environmental concerns but barriers including cost, availability and affordability of fast fashion and habitual purchases unable them to change of behaviour. Furthermore, the research highlights the impact rising cost of living have on parents’ budget that force them to prioritise affordable purchases. 
The study concludes that sustainability is not a primary parameter in parents’ shopping decisions. Parents consumption habits are mainly driven by children needs and their influence they have on parents. Sustainability awareness occasionally shows that parents care about the environment, but practicality and accessibility of fast fashion remain as a dominant factor.   
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Participant 1.
Gender*
Female
Male
Prefer not to say
 Age*
25-35
36-45
46-55
Other:
How many children do you have in each age group? (5-9 y.o.   and 10-13 y.o.) Specify their gender.*
2
Country of origin*
Polska
 
1. Can you clarify what is your opinion on fast fashion?

*
no opinion
2. Can you explain how often do you shop for clothes for your children?

*
definitely something like 3 to 4 months of purchases
3.Explain to what extent does your child (Children) influence your final purchasing decision?*
Big
4. Do your children ask for specific clothes brands when shopping for their clothes? *
Yes
5. Can you explain what do you think about social media influence on children?*
is bad
6. Do you plan your child's (children) expenses in advance, or do you tend to make impulse purchases when shopping for clothes?*
No
7. Explain what are the top factors that influence  you when purchasing clothes for your children (e.g., safety, durability, price, brand, eco-friendliness)?*
comfort
8. When shopping for clothes for your children, do you consider the material the clothes are made of?*
No
9. When shopping for your children clothes would you consider buying in second-hand shops, please explain your reasons?*
Yes
10. In the past 6 months, has your shopping budget for children clothing increased, decreased or stayed the same and why?*
Big


Participant 2.
Gender*
Female
Male
Prefer not to say
 Age*
25-35
36-45
46-55
Other:
How many children do you have in each age group? (5-9 y.o.   and 10-13 y.o.) Specify their gender.*
One (10-13)
Country of origin*
Syrian
 
1. Can you clarify what is your opinion on fast fashion?

*
Quick and not good value 
2. Can you explain how often do you shop for clothes for your children?

*
3 month
3.Explain to what extent does your child (Children) influence your final purchasing decision?*
She need to follow her friends so l purchasing regulary for her
4. Do your children ask for specific clothes brands when shopping for their clothes? *
No
5. Can you explain what do you think about social media influence on children?*
Too much
6. Do you plan your child's (children) expenses in advance, or do you tend to make impulse purchases when shopping for clothes?*
Impulse purchases
7. Explain what are the top factors that influence  you when purchasing clothes for your children (e.g., safety, durability, price, brand, eco-friendliness)?*
Safety,price and durability. 
8. When shopping for clothes for your children, do you consider the material the clothes are made of?*
Yes of course , firstly I focus on the cotton material as my daughter has eczema.
9. When shopping for your children clothes would you consider buying in second-hand shops, please explain your reasons?*
No , because my daughter has a sensitive skin,I didn't buy from second hand shop. 
10. In the past 6 months, has your shopping budget for children clothing increased, decreased or stayed the same and why?*
increased


Participant 3.

Gender*
Female
Male
Prefer not to say
 Age*
25-35
36-45
46-55
Other:
How many children do you have in each age group? (5-9 y.o.   and 10-13 y.o.) Specify their gender.*
1 and 1
Country of origin*
United Kingdom 
 
1. Can you clarify what is your opinion on fast fashion?

*
It’s just okay although not really into fast fashion 
2. Can you explain how often do you shop for clothes for your children?

*
Probably once in a month 
3.Explain to what extent does your child (Children) influence your final purchasing decision?*
They choose what they like but obviously budget friendly 
4. Do your children ask for specific clothes brands when shopping for their clothes? *
They don’t ask for brands all they want just good quality 
5. Can you explain what do you think about social media influence on children?*
It’s huge especially on children negative and positive both 
6. Do you plan your child's (children) expenses in advance, or do you tend to make impulse purchases when shopping for clothes?*
Not really planning for shopping it’s just whatever and when they need it 
7. Explain what are the top factors that influence  you when purchasing clothes for your children (e.g., safety, durability, price, brand, eco-friendliness)?*
Price obviously first , second durability and has to be safe .
8. When shopping for clothes for your children, do you consider the material the clothes are made of?*
Yes absolutely that is a must 
9. When shopping for your children clothes would you consider buying in second-hand shops, please explain your reasons?*
No definitely not as they have skin problems!
10. In the past 6 months, has your shopping budget for children clothing increased, decreased or stayed the same and why?*
Stayed the same


Participant 4.

Gender*
Female
Male
Prefer not to say
 Age*
25-35
36-45
46-55
Other:
How many children do you have in each age group? (5-9 y.o.   and 10-13 y.o.) Specify their gender.*
7yr and 11yr
Country of origin*
United Kingdom
 
1. Can you clarify what is your opinion on fast fashion?

*
I think fast fashion is cheap and convenient, but it can be harmful for the environment and encourages buying too much
2. Can you explain how often do you shop for clothes for your children?

*
I usually shop for my children’s clothes every few months or whenever they outgrow their clothes or need something new for the season
3.Explain to what extent does your child (Children) influence your final purchasing decision?*
My child influences my decisions a lot because I want them to like and feel comfortable in the clothes, but I also think about the price and quality
4. Do your children ask for specific clothes brands when shopping for their clothes? *
Yes, sometimes my children ask for specific clothing brands, especially if they see them online, at school, or their friends wear them
5. Can you explain what do you think about social media influence on children?*
I think social media strongly influences children because it affects their interests, style, and what they want to buy
6. Do you plan your child's (children) expenses in advance, or do you tend to make impulse purchases when shopping for clothes?*
I usually plan ahead, but sometimes I also buy things on impulse if needed or if I like them
7. Explain what are the top factors that influence  you when purchasing clothes for your children (e.g., safety, durability, price, brand, eco-friendliness)?*
The main factors I consider are price, quality, durability, and comfort. I also think about safety and sometimes brand or eco-friendliness if possible
8. When shopping for clothes for your children, do you consider the material the clothes are made of?*
Yes, I do. I prefer soft and comfortable materials
9. When shopping for your children clothes would you consider buying in second-hand shops, please explain your reasons?*
Yes, I would. It can be cheaper, more sustainable, and sometimes you can find good quality clothes
10. In the past 6 months, has your shopping budget for children clothing increased, decreased or stayed the same and why?*
It has stayed pretty much the same because my children’s needs haven’t changed much and I still plan my budget the same way


Participant 5.

Gender*
Female
Male
Prefer not to say
 Age*
25-35
36-45
46-55
Other:
How many children do you have in each age group? (5-9 y.o.   and 10-13 y.o.) Specify their gender.*
1 female
Country of origin*
Bangladesh 
 
1. Can you clarify what is your opinion on fast fashion?

*
Inexpensive and easy access
2. Can you explain how often do you shop for clothes for your children?

*
Atleast once a month
3.Explain to what extent does your child (Children) influence your final purchasing decision?*
They decide on the style 
4. Do your children ask for specific clothes brands when shopping for their clothes? *
Yes
5. Can you explain what do you think about social media influence on children?*
Social media has a very strong influence on children, children copy fashion food beauty and games
6. Do you plan your child's (children) expenses in advance, or do you tend to make impulse purchases when shopping for clothes?*
I do both but mostly impulse shopping if I like something that I see
7. Explain what are the top factors that influence  you when purchasing clothes for your children (e.g., safety, durability, price, brand, eco-friendliness)?*
Price,brand and fashion
8. When shopping for clothes for your children, do you consider the material the clothes are made of?*
Sometimes for example if I am going to Bangladesh I look for 100% cotton due to the heat
9. When shopping for your children clothes would you consider buying in second-hand shops, please explain your reasons?*
Yes sometimes if they are in very good condition 
10. In the past 6 months, has your shopping budget for children clothing increased, decreased or stayed the same and why?*
Decreased because I realised I was spending too much money on my daughters clothes


Participant 6.

Gender*
Female
Male
Prefer not to say
 Age*
25-35
36-45
46-55
Other:
How many children do you have in each age group? (5-9 y.o.   and 10-13 y.o.) Specify their gender.*
1 female 10-13
Country of origin*
Syria
 
1. Can you clarify what is your opinion on fast fashion?

*
Fast fashion makes clothes affordable and accessible, but it also contributes to waste, pollution, and poor labor conditions. I think it’s useful in moderation, but overconsumption and disposable clothing culture are the real problems.
2. Can you explain how often do you shop for clothes for your children?

*
Every few months because children outgrow them quickly.
3.Explain to what extent does your child (Children) influence your final purchasing decision?*
children strongly influence clothing purchases, especially for style, comfort, and favorite brands.
4. Do your children ask for specific clothes brands when shopping for their clothes? *
Yes
5. Can you explain what do you think about social media influence on children?*
Social media can positively influence children through learning and creativity, but excessive exposure may affect self-esteem, attention, and behavior due to trends, comparison, and online pressure.
6. Do you plan your child's (children) expenses in advance, or do you tend to make impulse purchases when shopping for clothes?*
I try to plan clothing expenses in advance while still making occasional impulse purchases.
7. Explain what are the top factors that influence  you when purchasing clothes for your children (e.g., safety, durability, price, brand, eco-friendliness)?*
The top factors are usually price, comfort, durability, safety, and quality, while brand and eco-friendliness may also influence some parents’ decisions.
8. When shopping for clothes for your children, do you consider the material the clothes are made of?*
Yes
9. When shopping for your children clothes would you consider buying in second-hand shops, please explain your reasons?*
Yes,I consider second-hand shops because they are more affordable, environmentally friendly, and practical since children quickly outgrow clothes.
10. In the past 6 months, has your shopping budget for children clothing increased, decreased or stayed the same and why?*
Increassed


Participant 7.

Gender*
Female
Male
Prefer not to say
 Age*
25-35
36-45
46-55
Other:
How many children do you have in each age group? (5-9 y.o.   and 10-13 y.o.) Specify their gender.*
17 y.o boy
Country of origin*
Jordan
 
1. Can you clarify what is your opinion on fast fashion?

*
Accessable and affordable 
2. Can you explain how often do you shop for clothes for your children?

*
Three to four times a year,or whatever there is a need
3.Explain to what extent does your child (Children) influence your final purchasing decision?*
They have the final say 
4. Do your children ask for specific clothes brands when shopping for their clothes? *
Sometimes 
5. Can you explain what do you think about social media influence on children?*
Can be a positive influence if it relates to educational purposes, and can be negative if children wasting a lot of time on watching videos that's non beneficial 
6. Do you plan your child's (children) expenses in advance, or do you tend to make impulse purchases when shopping for clothes?*
Planned
7. Explain what are the top factors that influence  you when purchasing clothes for your children (e.g., safety, durability, price, brand, eco-friendliness)?*
Price _ durability _ modest
8. When shopping for clothes for your children, do you consider the material the clothes are made of?*
Yes
9. When shopping for your children clothes would you consider buying in second-hand shops, please explain your reasons?*
Yes_ I believe of importance of reused items for many reasons economic reasons, availability of second hand shops and finding good hunts
10. In the past 6 months, has your shopping budget for children clothing increased, decreased or stayed the same and why?*
Increased significantly


Participant 8.

Gender*
Female
Male
Prefer not to say
 Age*
25-35
36-45
46-55
Other:
How many children do you have in each age group? (5-9 y.o.   and 10-13 y.o.) Specify their gender.*
One boy 7 years 
Country of origin*
Romania 
 
1. Can you clarify what is your opinion on fast fashion?

*
I don’t do fashion, I wear what I feel comfortable with 
2. Can you explain how often do you shop for clothes for your children?

*
Every month 
3.Explain to what extent does your child (Children) influence your final purchasing decision?*
If he like it, I try as much as possible to let him choose to create his own style 
4. Do your children ask for specific clothes brands when shopping for their clothes? *
No
5. Can you explain what do you think about social media influence on children?*
I’m not there quite… he doesn’t know all this yet 
6. Do you plan your child's (children) expenses in advance, or do you tend to make impulse purchases when shopping for clothes?*
Impulse purchase 
7. Explain what are the top factors that influence  you when purchasing clothes for your children (e.g., safety, durability, price, brand, eco-friendliness)?*
To be good material/comfortable 
8. When shopping for clothes for your children, do you consider the material the clothes are made of?*
Always 
9. When shopping for your children clothes would you consider buying in second-hand shops, please explain your reasons?*
No, because I have only one child and I’m financially stable, I can afford it 
10. In the past 6 months, has your shopping budget for children clothing increased, decreased or stayed the same and why?*
Increased , because he is growing fast or sometimes he will say that doesn’t like it anymore

Participant 9.

Gender*
Female
Male
Prefer not to say
 Age*
25-35
36-45
46-55
Other:
How many children do you have in each age group? (5-9 y.o.   and 10-13 y.o.) Specify their gender.*
1 girl 6 y. old 
Country of origin*
Wales 
 
1. Can you clarify what is your opinion on fast fashion?

*
I don't like it because when my child goes shopping with me, she wants to have new things and then they end up in the trash
2. Can you explain how often do you shop for clothes for your children?

*
My baby is growing fast, so I have to visit stores often. On average, every 3 months.
3.Explain to what extent does your child (Children) influence your final purchasing decision?*
I consider my children’s preferences when buying products for the family, but budget and quality matter most.
4. Do your children ask for specific clothes brands when shopping for their clothes? *
My child doesn't ask about specific clothing brands, but if she watches social media, she wants me to buy her a specific outfit.
5. Can you explain what do you think about social media influence on children?*
Social media has too much influence on children because they don't listen my opinion and lose their individuality coping others
6. Do you plan your child's (children) expenses in advance, or do you tend to make impulse purchases when shopping for clothes?*
There are times when I buy on impulse, but more often I plan in advance what I need to buy.
7. Explain what are the top factors that influence  you when purchasing clothes for your children (e.g., safety, durability, price, brand, eco-friendliness)?*
When buying children's clothes, the most important thing for me is the quality of the product and its versatility.
8. When shopping for clothes for your children, do you consider the material the clothes are made of?*
Yes, I try to buy natural clothes because of my daughter's skin problems.
9. When shopping for your children clothes would you consider buying in second-hand shops, please explain your reasons?*
No, because I don't like the quality of these clothes and my child doesn't wear them for a long time.
10. In the past 6 months, has your shopping budget for children clothing increased, decreased or stayed the same and why?*
It has remained the same because I try to buy a limited amount of clothes due to the unstable economy.
Participant 10.

Gender*
Female
Male
Prefer not to say
 Age*
25-35
36-45
46-55
Other:
How many children do you have in each age group? (5-9 y.o.   and 10-13 y.o.) Specify their gender.*
1girl 11y.o., 1 boy 7 y. O. 
Country of origin*
Pakistan
 
1. Can you clarify what is your opinion on fast fashion?

*
Fast fashion produces Lots of Cheap and low quality Clothes
2. Can you explain how often do you shop for clothes for your children?

*
When they need it, usually when Clothes are too short. 
3.Explain to what extent does your child (Children) influence your final purchasing decision?*
I make final decision but listen to my kids. 
4. Do your children ask for specific clothes brands when shopping for their clothes? *
My older Daughter asks for specific Clothes usually similar to her friends Clothes. My boy doesnt ask fir specific Clothes.
5. Can you explain what do you think about social media influence on children?*
Kids spend too much time on social media and want to buy everything they see. It causses arguments 
6. Do you plan your child's (children) expenses in advance, or do you tend to make impulse purchases when shopping for clothes?*
Usually I plan for shopping but sometimes I make impulsive purchases
7. Explain what are the top factors that influence  you when purchasing clothes for your children (e.g., safety, durability, price, brand, eco-friendliness)?*
I wish Clothes were stronger and last longer but my kids can destroyed them in few weekend and i have to throw them away. 
8. When shopping for clothes for your children, do you consider the material the clothes are made of?*
I like Clothes that are made from cotton because I feel more comfortable wearing them so i chose Clothes for my Children that are as much natural as possible
9. When shopping for your children clothes would you consider buying in second-hand shops, please explain your reasons?*
No, my kids don't like those Clothes because they are old and not fashionable
10. In the past 6 months, has your shopping budget for children clothing increased, decreased or stayed the same and why?*
Stayed the same, I have other expenses to pay


Participant 11.

Gender*
Female
Male
Prefer not to say
 Age*
25-35
36-45
46-55
Other:
How many children do you have in each age group? (5-9 y.o.   and 10-13 y.o.) Specify their gender.*
11/16/17 all girls
Country of origin*
Wales 
 
1. Can you clarify what is your opinion on fast fashion?

*
They are nice clothes for low price 
2. Can you explain how often do you shop for clothes for your children?

*
Once a month 
3.Explain to what extent does your child (Children) influence your final purchasing decision?*
They have different style of clothes they like so I let them pick
4. Do your children ask for specific clothes brands when shopping for their clothes? *
No
5. Can you explain what do you think about social media influence on children?*
Some is not good for younger children 
6. Do you plan your child's (children) expenses in advance, or do you tend to make impulse purchases when shopping for clothes?*
I give them an amount 
7. Explain what are the top factors that influence  you when purchasing clothes for your children (e.g., safety, durability, price, brand, eco-friendliness)?*
What is suitable for the age of my child and the cost
8. When shopping for clothes for your children, do you consider the material the clothes are made of?*
Sometimes 
9. When shopping for your children clothes would you consider buying in second-hand shops, please explain your reasons?*
Yes if my child likes them
10. In the past 6 months, has your shopping budget for children clothing increased, decreased or stayed the same and why?*
Increased because my girls are older and they clothes cost more


Participant 12.

Gender*
Female
Male
Prefer not to say
 Age*
25-35
36-45
46-55
Other:
How many children do you have in each age group? (5-9 y.o.   and 10-13 y.o.) Specify their gender.*
1 in 5-9 y.o Girl
Country of origin*
Romania
 
1. Can you clarify what is your opinion on fast fashion?

*
Trending followed, exepensive brands affordable options 
2. Can you explain how often do you shop for clothes for your children?

*
Once a month 
3.Explain to what extent does your child (Children) influence your final purchasing decision?*
His needs 
4. Do your children ask for specific clothes brands when shopping for their clothes? *
No
5. Can you explain what do you think about social media influence on children?*
Can be both sides good and bad 
6. Do you plan your child's (children) expenses in advance, or do you tend to make impulse purchases when shopping for clothes?*
I don’t normally plan. Yes sometimes I tent to make impuse purchases 
7. Explain what are the top factors that influence  you when purchasing clothes for your children (e.g., safety, durability, price, brand, eco-friendliness)?*
Fitting, durability, materials 
8. When shopping for clothes for your children, do you consider the material the clothes are made of?*
Yes
9. When shopping for your children clothes would you consider buying in second-hand shops, please explain your reasons?*
No
10. In the past 6 months, has your shopping budget for children clothing increased, decreased or stayed the same and why?*
Stayed the same


Participant 13.

Gender*
Female
Male
Prefer not to say
 Age*
25-35
36-45
46-55
Other:
How many children do you have in each age group? (5-9 y.o.   and 10-13 y.o.) Specify their gender.*
I have 2 children (10-13y.o)
Country of origin*
UK
 
1. Can you clarify what is your opinion on fast fashion?

*
I don't like it being fast and changing fast as well.
2. Can you explain how often do you shop for clothes for your children?

*
Every 3 months 
3.Explain to what extent does your child (Children) influence your final purchasing decision?*
it greatly affects being following their friends. 
4. Do your children ask for specific clothes brands when shopping for their clothes? *
Yes, as my children have eczema,so They prefer cotton brands.
5. Can you explain what do you think about social media influence on children?*
It affects a lot as they follow trendy clothes through social media. 
6. Do you plan your child's (children) expenses in advance, or do you tend to make impulse purchases when shopping for clothes?*
Purchase is usually made spontaneously. 
7. Explain what are the top factors that influence  you when purchasing clothes for your children (e.g., safety, durability, price, brand, eco-friendliness)?*
Safty ,durability and price.
8. When shopping for clothes for your children, do you consider the material the clothes are made of?*
Of course,the first place,I care about the material and make sure that it is 100% cotton. 
9. When shopping for your children clothes would you consider buying in second-hand shops, please explain your reasons?*
No, absolutely, because I am suffering from skin diseases because my kids have eczema. 
10. In the past 6 months, has your shopping budget for children clothing increased, decreased or stayed the same and why?*
This decreased due to high prices, increased expenses, and monthly payments.


Participant 14.

Gender*
Female
Male
Prefer not to say
 Age*
25-35
36-45
46-55
Other:
How many children do you have in each age group? (5-9 y.o.   and 10-13 y.o.) Specify their gender.*
I have two children she is 11 years old she is a famale and male he is a 13 years old.
Country of origin*
Poland 
 
1. Can you clarify what is your opinion on fast fashion?

*
In my opinion, fast fashion has both advantages and disadvantages. On one hand, it allows people to buy fashionable clothes at affordable prices, but on the other hand, it contributes to overconsumption and has a negative impact on the environment. I try to shop more consciously and choose higher-quality products.
2. Can you explain how often do you shop for clothes for your children?

*
I shop for clothes for my children several times a year, mainly when they outgrow their current clothes or when the season changes. Sometimes I also buy individual items when needed.
3.Explain to what extent does your child (Children) influence your final purchasing decision?*
My children have some influence on my purchasing decisions, especially regarding the color, pattern, or style of clothing. However, the final decision is mine, and I mainly consider the quality, price, and practicality of the product.
4. Do your children ask for specific clothes brands when shopping for their clothes? *
Yes, my children sometimes ask for clothes from specific brands, especially if those brands are popular among their peers or promoted on social media. However, when making the final decision, I mainly consider quality, price, and comfort.
5. Can you explain what do you think about social media influence on children?*
I believe that social media has both positive and negative effects on children. It can help them communicate, develop their interests, and gain knowledge. On the other hand, it can create social pressure, affect self-esteem, and encourage excessive use of electronic devices. Therefore, it is important for children to use social media responsibly and with parental guidance.
6. Do you plan your child's (children) expenses in advance, or do you tend to make impulse purchases when shopping for clothes?*
I usually plan my children’s clothing expenses in advance and set a budget for the most necessary items. However, I occasionally make spontaneous purchases if I find a good deal or a product that is particularly needed.
7. Explain what are the top factors that influence  you when purchasing clothes for your children (e.g., safety, durability, price, brand, eco-friendliness)?*
The most important factors for me are the quality and durability of the clothes, as children tend to wear them out quickly. I also pay attention to comfort, the safety of the materials, and the price. Brand is less important to me than the overall quality of the product. Whenever possible, I also prefer clothing that is produced in an environmentally friendly way.
8. When shopping for clothes for your children, do you consider the material the clothes are made of?*
Yes, I pay attention to the material the clothes are made of. I prefer natural and breathable fabrics, such as cotton, because they are comfortable and gentle on a child’s skin. The durability of the material and ease of care are also important factors for me.
9. When shopping for your children clothes would you consider buying in second-hand shops, please explain your reasons?*
Yes, I would consider buying children’s clothes in second-hand shops. The main reason is that children grow quickly, so clothes are often worn for a short time and are still in good condition. This allows you to save money while also reducing clothing waste, which is better for the environment. Additionally, second-hand shops often offer unique and good-quality items at lower prices.
10. In the past 6 months, has your shopping budget for children clothing increased, decreased or stayed the same and why?*
In the past 6 months, my budget for children’s clothing has stayed the same. This is because children’s clothing needs have remained fairly stable, as they continue to grow at a consistent rate. Although some prices have increased due to inflation, I have managed to balance this by choosing cheaper options, such as sales, discounts, and second-hand clothing. As a result, my overall spending has not changed significantly.


Participant 15.

Gender*
Female
Male
Prefer not to say
 Age*
25-35
36-45
46-55
Other:
How many children do you have in each age group? (5-9 y.o.   and 10-13 y.o.) Specify their gender.*
One boy 9 yr old, two boys (10-13)
Country of origin*
N/A
 
1. Can you clarify what is your opinion on fast fashion?

*
Not for it.
2. Can you explain how often do you shop for clothes for your children?

*
Once every 6 months 
3.Explain to what extent does your child (Children) influence your final purchasing decision?*
40-50%
4. Do your children ask for specific clothes brands when shopping for their clothes? *
No
5. Can you explain what do you think about social media influence on children?*
They've not on social media 
6. Do you plan your child's (children) expenses in advance, or do you tend to make impulse purchases when shopping for clothes?*
Shop when clothes there's a need
7. Explain what are the top factors that influence  you when purchasing clothes for your children (e.g., safety, durability, price, brand, eco-friendliness)?*
Price + durability 
8. When shopping for clothes for your children, do you consider the material the clothes are made of?*
No
9. When shopping for your children clothes would you consider buying in second-hand shops, please explain your reasons?*
Yes. Sustainability. Good quality. Low cost. For the good cause.
10. In the past 6 months, has your shopping budget for children clothing increased, decreased or stayed the same and why?*
Increased


Participant 16.

Gender*
Female
Male
Prefer not to say
 Age*
25-35
36-45
46-55
Other:
How many children do you have in each age group? (5-9 y.o.   and 10-13 y.o.) Specify their gender.*
F-6 yr, F-9yr, F-11,F-16yr
Country of origin*
United Kingdom
 
1. Can you clarify what is your opinion on fast fashion?

*
Somthing thats trending, but doesnt last long in the market 
2. Can you explain how often do you shop for clothes for your children?

*
Depends if they grow out of clothes but also change of seasons 
3.Explain to what extent does your child (Children) influence your final purchasing decision?*
These days what they say matters as they follow and observe social media trends and I would say more aware and updated with fashion than the older generations 
4. Do your children ask for specific clothes brands when shopping for their clothes? *
My ones dont as I haven’t bought them up following brands. We shop based on what we like rather than because its a brand or just expensive designer item.
5. Can you explain what do you think about social media influence on children?*
I think its a negative impact because they feel they need to compete with everything in the world, i think they become gullible as they believe anything and everything they see and hear and i feel they just follow rather than have their own opinions. Its what so and so likes rather what they like!
6. Do you plan your child's (children) expenses in advance, or do you tend to make impulse purchases when shopping for clothes?*
I buy what they might need or odd occasion where I personally like something for them and will just buy it
7. Explain what are the top factors that influence  you when purchasing clothes for your children (e.g., safety, durability, price, brand, eco-friendliness)?*
Durability definitely, price ofcourse and maybe certain brands that you know will last longer. And obviously knowing your childs taste if they will use it or not.
8. When shopping for clothes for your children, do you consider the material the clothes are made of?*
Definitely as again durability, comfort main check, and some of my children have eczema so material type does matter. 
9. When shopping for your children clothes would you consider buying in second-hand shops, please explain your reasons?*
I generally dont and wont only because and this is just me, i just dont know who wore the clothes, where its been and if its contaminated in any way. Thats just again in my head how i think. 
10. In the past 6 months, has your shopping budget for children clothing increased, decreased or stayed the same and why?*
Increased because everything is so expensive these days and also i just feel they are now priced closer or if anything near adult clothes prices!


Participant 17.

Gender*
Female
Male
Prefer not to say
 Age*
25-35
36-45
46-55
Other:
How many children do you have in each age group? (5-9 y.o.   and 10-13 y.o.) Specify their gender.*
2 children 6 and 8 boy and girl
Country of origin*
British
 
1. Can you clarify what is your opinion on fast fashion?

*
None
2. Can you explain how often do you shop for clothes for your children?

*
Often
3.Explain to what extent does your child (Children) influence your final purchasing decision?*
None
4. Do your children ask for specific clothes brands when shopping for their clothes? *
No
5. Can you explain what do you think about social media influence on children?*
They are not on social media 
6. Do you plan your child's (children) expenses in advance, or do you tend to make impulse purchases when shopping for clothes?*
No
7. Explain what are the top factors that influence  you when purchasing clothes for your children (e.g., safety, durability, price, brand, eco-friendliness)?*
Price check
8. When shopping for clothes for your children, do you consider the material the clothes are made of?*
Cotton
9. When shopping for your children clothes would you consider buying in second-hand shops, please explain your reasons?*
None
10. In the past 6 months, has your shopping budget for children clothing increased, decreased or stayed the same and why?*
Stayed the same only buy what's required and when


Participant 18.

Gender*
Female
Male
Prefer not to say
 Age*
25-35
36-45
46-55
Other:
How many children do you have in each age group? (5-9 y.o.   and 10-13 y.o.) Specify their gender.*
1
Country of origin*
Romania
 
1. Can you clarify what is your opinion on fast fashion?

*
Fast fashion offers affordable clothing but contributes to environmental damage, waste, and poor labour conditions, making sustainability increasingly important.
2. Can you explain how often do you shop for clothes for your children?

*
Monthly 
3.Explain to what extent does your child (Children) influence your final purchasing decision?*
My child strongly influences purchasing decisions through preferences and requests, but I make the final choice based on value and quality.
4. Do your children ask for specific clothes brands when shopping for their clothes? *
Yes
5. Can you explain what do you think about social media influence on children?*
Not applicable 
6. Do you plan your child's (children) expenses in advance, or do you tend to make impulse purchases when shopping for clothes?*
Impulse purchases, depending on what I found. 
7. Explain what are the top factors that influence  you when purchasing clothes for your children (e.g., safety, durability, price, brand, eco-friendliness)?*
Value for money. Good quality at an affordable price 
8. When shopping for clothes for your children, do you consider the material the clothes are made of?*
Always
9. When shopping for your children clothes would you consider buying in second-hand shops, please explain your reasons?*
Yes, just for the nursery clothes as it gets ruined fast. 
10. In the past 6 months, has your shopping budget for children clothing increased, decreased or stayed the same and why?*
Increased as my child is growing and becomes more aware of the brands, and trying to input his preferences


Participant 19.

Gender*
Female
Male
Prefer not to say
 Age*
25-35
36-45
46-55
Other:
How many children do you have in each age group? (5-9 y.o.   and 10-13 y.o.) Specify their gender.*
2 boys 9 yo and 1 13 yo girl
Country of origin*
UK
 
1. Can you clarify what is your opinion on fast fashion?

*
Producing lots of cheap and low quality clothes
2. Can you explain how often do you shop for clothes for your children?

*
Every 3-4 months or kids outgrow clothes
3.Explain to what extent does your child (Children) influence your final purchasing decision?*
Older kid influence a lot, following kids at school asking for specific clothes but boys don't care as long as is comfortable
4. Do your children ask for specific clothes brands when shopping for their clothes? *
No they don't ask for specific brands
5. Can you explain what do you think about social media influence on children?*
Kids spend to much free time watching useless videos
6. Do you plan your child's (children) expenses in advance, or do you tend to make impulse purchases when shopping for clothes?*
Yes I plan my expenses including kids shopping 
7. Explain what are the top factors that influence  you when purchasing clothes for your children (e.g., safety, durability, price, brand, eco-friendliness)?*
Definitely price as nowadays everything is so expensive then durability
8. When shopping for clothes for your children, do you consider the material the clothes are made of?*
Yes due to skin problems I prefer natural fabrics 
9. When shopping for your children clothes would you consider buying in second-hand shops, please explain your reasons?*
No, I don't find this clothes useful for long
10. In the past 6 months, has your shopping budget for children clothing increased, decreased or stayed the same and why?*
Stayed the same, trying to care more for the clothes they have now so I don't have to buy too much
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