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Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
Both desktop computers and mobile phones can quickly load the page with little delay. Its clean style and well-optimised images help it load quickly, which makes the user experience better.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: There are several sub-pages on the site, such as Home, Gallery, Services, Frequently Asked Questions, and Contact. The site is easy to use, with a clear menu bar and internal links that make it easy to find your way around.



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Clients are unable to book directly on the Suited Cars website.
However, by providing their name, email address, registration number, and service information by an online form, customers can get a price.
Customers are able to contact the business by phone or WhatsApp to go over specifics and schedule a meeting.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: An online booking system that would enable clients to immediately schedule services would be a useful addition to the website. By providing real-time assistance, a live chat function would also improve usability. Additionally, navigation and engagement may be improved with more obvious call-to-action buttons and visible links to social media sites. These adjustments would improve the service's efficiency and accessibility for prospective customers while improving the user experience.



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks professional and welcoming, with a clean structure and excellent photos that showcase the services provided. The typefaces and colours are both well-chosen and easy to read. The site has been appropriately modified for mobile devices, preserving its desktop functionality and graphics. A consistent and pleasurable visual experience is guaranteed across all devices because there aren't any significant visual variations between the desktop and mobile versions.



	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The Suited Cars website showcases the changes made by their vehicle wrapping services with high-quality photos. The gallery's "before and after" pictures showcase the calibre of the work and the attention to detail. The website features a clean, polished colour scheme with black accents and white backgrounds that accentuate the visual information. Although there aren't any videos on the website, the pictures are enough to convey the services well.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There isn't a chat feature on the Suited Cars website now. Clients can get in touch by phone, WhatsApp, or a contact form. By offering prompt assistance, expediting enquiries, and maybe boosting consumer involvement and happiness, a live chat tool could improve the user experience.



	Question 2d – How effective are the social media links on the website?


	Answer: 
There is no obvious connection to social media sites on the Suited Cars website. This reduces the number of chances for consumer interaction and advertising on well-known platforms like Facebook and Instagram. It may be possible to improve awareness of the company, facilitate user discovery of reviews, and develop confidence with potential consumers by including obvious connections to social media profiles.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Through a dedicated "Services" page, Suited Cars explains its offerings in dimension, covering full car cover, the top wrapping up, dechroming, headlight/tail signal covering, and debagging. Options and finishes, such as matte, silk, gloss, and fibreglass, are described for each service. Also, finished products can be seen on the "Gallery" page, which offers visual representations of their efforts. Customers are successfully informed about the services that are provided thanks to the combination of thorough descriptions and visual proof.



	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The Suited Cars website features both written recommendations and client feedback on its homepage. These are current and represent recent client experiences, underlining the calibre of services rendered. Customers' names and, occasionally, pictures of the finished product are included with the reviews to improve accessibility and honesty. This lets prospective clients to evaluate the business's offerings by reflecting on the experiences of others.



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	
Answer: Suited Cars uses a combination of thorough service descriptions, project demonstrations, and feedback from customers to present its services as superior. Every vehicle is given the time it needs to assure a superior finish, according to the website, which illustrates their dedication to quality over volume. They emphasise their expenditure on equipment, training, and premium plastic wrap. Before-and-after pictures are shown in the collection to highlight their skill and attention to detail. Customer reviews confirm the company's reputation for excellence by complimenting the personalised service and superior outcomes.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: There are no set fees for the services offered on the Suited Cars website. Rather, it highlights how expenses vary based on the size of the car and the finish option. Clients are asked to call or use the contact form to request a customised price. It also enables the business to adjust prices to meet the needs of each client, securing open and integrity with the superior, personalised services they deliver.




	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Car wrapping

	
	2. Vehicle customization

	
	      3.  Vinyl wrap London

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
The Suited Cars website does not show up in the top ten results when searching for these terms on Google. Other well-known automobile wrapping businesses in London, such Skin wrap, GVE London, and Tauro Designs, dominate the search results. This means that to improve its online visibility and classification, Suited Cars may need to improve its search engine optimisation (SEO) practices.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Indeed, as Suited Cars demonstrates, websites are still quite important for current UK firms. Their website acts as a focal point for promoting offerings, fostering client confidence, and drawing in new clients. It offers crucial information that is accessible around the clock, including service descriptions, illustrations, and client testimonials. Many customers start their search online in today's digitally-first society, and a well-designed website like Suited Cars improves professionalism and credibility. The website successfully promotes consumer enquiries even in the absence of online reservations. In today's business environment, investing in a website that is useful, educational, and aesthetically pleasing is still a powerful way to attract customers, position your company competitively, and increase brand visibility.



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: Enhancing the Suited Cars website with SEO (Search Engine Optimisation) is a helpful suggestion. For pertinent keywords like "car wrapping London," the website does not yet position in the top Google results, which restricts its online visibility. The Digital Skills module states that having an easily navigable website is the first step towards having a successful online presence. The integration of blog content, the use of focused keywords, and the optimisation of meta description tags could improve organic traffic. Social media links should also be included with greater prominence. Enhancing its online search exposure could help the business grow its clientele and improve its reputation.
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