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BRAND EXTENSION PRESENTATION (PUMA)- Puma Nitro (PUMA-N) shoes

INTRODUCTION
Puma is one of the world's leading
sportswear brands. It is famous for its
athletic footwear, sports apparel, and its
jumping cat logo. It blends high-
performance sports technology with lifestyle
and high fashion collaborations. But with
increased demand from consumers for
environmentally  responsible  products,

Puma is strongly considering strengthening
its sustainability commitments (Garg, 2025).
As part of building on this commitment,

the brand extension strategy proposed here
is Puma Nitro (PUMA-N) shoes, which are a
sustainable range of high-performance
running shoes.

REFERENCES
PumaNitro (2026) Velocity NitroTM 4 men’s road running shoes, PUMA India. Available at: https://in.puma.com/in/en/pd/velocitynitro4-mens road-running-
shoes/311140%stsltid=AfmBOoohByz_izOceydnlAHwNuiilketb MBWMewOz-ezodf8Dn_IWANV (Accessed: 29 July 2026).
Garg, D. (2025) Athletic Footwear Market Dynamics: A comparative analysis of nike, Adidas, and Puma, Exploratio Joumal. Available at: https://exploratiojournal.com/athletic footwearmarketdynamics a-comparative analysis-ofnike-
adidas-and-puma/ (Accessed: 29 July 2026).
PN (2026) Puma Nitro — buey Nitro running shoes for Men & Women Online, PUMA India. Available at: https://in.puma.com/in/en/sports/sports-running/nitro-
collection?sreltid=AfmBOordMBYquKCqG8UvPawAYxY6BInxkdQuHBGFegoO7dMaN6AqZ M (Accessed: 29 July 2026).





image3.svg
                     INTRODUCTION Puma is one of the world's leading sportswear brands . It is famous for its athletic footwear, sports apparel, and its jumping cat logo . It blends high - performance sports technology with lifestyle and high fashion collaborations . But with increased demand from consumers for environmentally responsible products, Puma is strongly considering strengthening its sustainability commitments (Garg, 2025 ) . As part of building on this commitment, the brand extension strategy proposed here is Puma Nitro (PUMA - N) shoes, which are a sustainable range of high - performance running shoes .  BRAND EXTENSION PRESENTATION (PUMA) - Puma Nitro (PUMA - N) shoes      BRAND EXTENSION AND CURRENT TRENDS The global sports footwear market is seeing a demand for sustainable products . This trend is commonly seen in Gen Z and Millennials consumers who are all prioritising ethical purchasing decisions . Taking this point into consideration, the PUMA - N shoes can be marketed as a sustainably produced product of Puma, having a good share of recycled components as used raw materials (Puma - Nitro, 2026 ) . The PUMA - N shoes are available in limited numbers in the US, Australia and the Indian market of Puma, but their sales rate has not yet gained much momentum . This can be represented as a sign of premium running performance of new shoes along with environmentally responsible manufacturing .        BRAND EXTENSION AND SUSTAINABILITY The use of recycled polyester uppers and recycled rubber outsoles, along with water - based adhesives, adds to the sustainability feature of PUMA - N . The components used for PUMA - N shoes, the use of biodegradable packaging, and the shoe - take - back programme will all be highlighted as steps promoting the circular economy (PN, 2026 ) . These initiatives will strengthen Puma's environmental commitment while encouraging its investors to support the initiative of presenting PUMA - N sports footwear as an outcome of sustainable brand extension .  CONCLUSION The PUMA - N will be representing a strategic sustainable brand extension of Puma in alignment with sustainability objectives as per evolving consumer expectations . The correct integration of innovation, product performance and environmental responsibility will definitely lead to brand extension of Puma, adding to its competitive advantage as well . This will enable Puma’s strong brand equity and position it as a leader of sustainable sports footwear .  REFERENCES Puma - Nitro (2026) Velocity NitroTM 4 men’s road running shoes , PUMA India . Available at: https://in.puma.com/in/en/pd/velocity - nitro - 4 - mens - road - running -  shoes/311140?srsltid=AfmBOoohByz_jzOcey9nlAHwNujjIkgtbMBWMgw9z - ezodf8Dn_1WvNV (Accessed: 29 July 2026).  Garg, D. (2025) Athletic Footwear Market Dynamics: A comparative analysis of nike , Adidas, and Puma , Exploratio Journal . Available at: https://exploratiojournal.com/athletic - footwear - market - dynamics - a - comparative - analysis - of - nike -  adidas - and - puma/ (Accessed: 29 July 2026).  PN (2026) Puma Nitro – buy Nitro running shoes for Men & Women Online , PUMA India . Available at: https://in.puma.com/in/en/sports/sports - running/nitro -  collection?srsltid=AfmBOordMBYquKCqG8UvPawAYxY6BJJnxk9QuHBGFcgoO7dMaN6AqZ_M (Accessed: 29 July 2026). 


