Short Activity Sessions: Globalisation and Internationalisation (MiCE)
Activity 1:  Briefly consider how you would respond to the following questions:
1. What are the benefits / limitations to globalising market economies – 

a. to large corporate MNCs from the developed economies of the West and Far East?
b. to companies (including SMEs) in emerging economies in the less developed world?
c. to workforces in both the developed and developing economies of the world?

2. Globalisation proposes the extension of free market principles to all developed and emerging economies.  Is this feasible given the very different kinds of “market” economies which exist in different continental and national regions (Asia, Africa, Eastern Europe, the Far East, Latin America)?

Activity 2: How would you respond to the following questions?
1. Supporters of more rapid internationalisation and globalisation by large MNCs often cite the following “benefits”:
a. Providing products at low cost offering consumers more choice.
b. Providing much needed employment in developing countries – raising GDP and disposable income.
c. Building bridges for trade amongst other MNCs, local suppliers, customers and the public sector.
d. Distributing new technologies which raise efficiency levels and provide skills.
e. Introducing best practice in people management and HR functions which reduce corruption in developing economies.
f. Sponsor activities and initiatives which contribute to local infrastructure, including education and individual opportunities.

Is this a realistic portrayal of the benefits of globalisation?

2. Opponents of globalisation often cite the following considerations:
a. Globalising MNCs exploit low cost resources to produce standardised products which are primarily sold to consumers in developed countries at higher profit margins.
b. MNC participation in developing economies often demand ongoing beneficial treatment by national governments – in the form of deregulation and restrictions to workers’ rights.
c. Policies of social development attempted by local governments are undermined by MNCs appeal to “free market principles”.
d. When corporate governance and social responsibility is directed by overseas Head Offices of MNCs, they may be impervious to local cultural and social norms and values.
e. Global MNCs may deploy operational systems which do not respect local protections of environments, indigenous peoples and minority cultures.
f. [bookmark: _GoBack]The power of MNCs’ marketing may influence consumers in different cultures to make culturally discordant choices (“Americanisation”) which may be unhealthy and / or conflictual, given local cultural, social and religious norms.

Which arguments do you agree with?
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