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Loop's Model of Delivering Mainstream Products in Reusable Packaging
The 2020 Global Business Challenge aimed to create new and sustainable innovations to assist in resource recovery and support the circular economy (Popović and Radivojević, 2022). The success and growth of Loop are a testament to the increasing demand for eco-friendly products and services. With the COVID-19 pandemic posing such a threat, Loop's 2020 sales increase is encouraging evidence that people are open to more environmentally friendly products (Yahaya et al., 2020). Loop's concept offers substantial advantages concerning waste minimization and environmental friendliness.
 Loop's reusable containers help cut down on litter and landfill waste. The concept also promotes resource reuse and decreases the demand for new resources, contributing significantly to a greener tomorrow. The platform also advocates adopting recyclable packaging that can withstand several uses (Gleason, 2020). Using this method lessens the frequency with which packing materials must be replaced, which helps save money and prevents unnecessary waste.
Popularity of Loop's Model
Loop's approach, which involves shipping widely available items in reused packaging, has seen rapid growth in interest since its 2019 debut. More and more people are interested in sustainability and the circular economy, and they have welcomed Loop's novel approach to waste minimization.
Loop's sales increased even as the world faced a coronavirus epidemic in 2020. Loop was able to win over skeptics of reusable goods by reassuring them of the cleanliness and security of its recycling system. The vice president of marketing and e-commerce at Loop said that consumers still desired to make meaningful purchases and that the company could meet them where they were, in their living rooms and computers (Makower, 2019). The epidemic emphasized the need for waste minimization and long-term solutions. Due to individuals spending more time at home and placing more online orders, packaging waste rose. Loop's strategy solves this issue by providing recyclable, returnable packaging.
Awareness of the environmental harm caused by disposable plastics and packaging has contributed to the model's rising popularity. The growing environmental consciousness of consumers has them searching for solutions to cut down on trash. In this regard, Loop's concept provides customers with a straightforward means of doing so. In conclusion, since its 2019 debut, Loop's approach of providing mass-market items in recyclable packaging has seen significant growth in interest. Loop's sales increased despite the epidemic because the company was able to win customers over with assurances about the cleanliness and safety of its reuse system. This model's advantages align with the rising environmental consciousness, including less waste and improved sustainability.




