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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: When it comes to responsiveness, the website for the Eden Spa Harborne loads quickly, and is easily accessible on any device. Another feature is its simplicity of navigation or in other words, it does not contain any extra flares that make the site difficult to load (Eden Spa Harborne, 2014). Still, there is no loading animation or progress bar added which could make the application more comfortable for the users during the high load.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The layout of the website is brief with the primary tabs: Home, The Spa, Treatments, and Contact. It is ‘skimmed’ in design and makes easy for the visitors to look for the contents they are interested in like the ‘Get a Quote’. The absence of complications in the displayed structure of the menu greatly contributes to a friendlier interface.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: At this moment it is necessary to note that the website does not have a built-in option for making a table booking. Many of the potential clients are always recommended to visit the spa on phone or through the email to make an appointment. The use of an online booking provision can be useful in that it would help to create convenience and also reduce the formalities of booking.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Applying an online booking system is going to enhance the usability greatly because clients are going to be able to schedule appointments through the website. In this case, it could be beneficial to expand the mobile friendly characteristic and improve more on load speeds to make the user experience even better.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: Website design is also appropriate and matches the overall concept of the brand and the spa. It is very user-friendly and compatibility; it has a very good interface and it works well with both desktop and mobile devices. The lack of excessive contrast of shades and the choice of the high-quality photos makes its design look highly pleasant to the eye.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The site has high-quality pictures that depict some of the services offered by the spa and the interior design of Somerset. The emphasis here is made on using the colours that would make people feel calm and serene – calm blue shades. Although the website does not contain films some images enable the viewer to get the idea about the services and the ambiance of the spa.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not offer an online chat feature as a communication tool. It is only possible to communicate through the provided contact details which is not as convenient as using live chat. The addition of live chat feature can be useful in enhancing customer relations and offering timely support.


	Question 2d – How effective are the social media links on the website?


	Answer: The site does not have explicit links that connect it to social networking accounts. Such links may help to further interact with customers and create other outlets through which the clients can access the spa (Yelp. (n.d.)). The presence of organizations in the social networks is also beneficial for marketing purposes.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The “Treatments” tab provides information about the offered services with descriptions of the benefits of each treatment. Nonetheless, the current descriptions and the associated price can use more details to describe the services being offered. Therefore, it is crucial to describe the context to help the customer make his decision and increase perceived value.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are not posted on the official website of Eden Spa Harborne . Still, the consumers gave the reputation score best depicting the SPA through the external clearing platforms.​ On the Yell.com, the feedback on Eden Spa Harborne is fine, as clients have rated the business, making it 5 of 5 based on two reviews (Yell.com. (n.d.)). The service has also attracted lots of commendations from the customers in areas such as the quality of the treatment offered including facial treatment such as  facials, she noted that the therapist were professional.​
Furthermore, there are many Harborne Spa & Clinic reviews collected at the website of Treatwell, which is located at the same place as Eden Spa Harborne. Currently, the clinic has had more than 1,100 reviews on the web and has an average rating of 4.7 out of five. Several treatments, for instance, aromatherapy massages, deep tissue massages, and facials have been praised by the various clients to be made by friendly and professional staff members.​ The reviews are quite up to date with majority of the posted reviews printed within this year or the last one, pointing to the fact that the company collects feedback continuously. However, there is no direct testimonial on their official website and therefore they should find a way of including the customer reviews on the site.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The business’ focus on a spa-type wellness and skincare for both male and female guests appears to be a call for quality. It may be recommendations based on the acknowledgment of the spa and the professionalism as deduced from the online presence. Increasing focus on certificates, collaborations, and customers’ opinions add value to the image of a high-quality service provider (Eden Hall Day Spa, 2025).


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: It is not possible to obtain details of the prices at the website. This could be deliberate to avoid the provision of irrelevant information, in order to make the client inquire more hence getting a reply that directly caters for the information the client was seeking. There are advantages of using the approach in the sense that service providers can be able to offer the prices based on each individual customer needs hence making the customers more satisfied with the services offered to them.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. "Harborne spa"

	
	2. "Beauty salon Birmingham"

	
	3. "Massage therapy Harborne"

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The visibility of this website might be high or low in the search engines depending on several factors. For the better and easily searchable engine ranking, there would be plus point for this website by enhancing its SEO factor and by listing business at various directories. The findings also strongly indicate that it is feasible to leverage on relevant key words as well as other local SEO techniques to improve online visibility.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites are still necessary for companies in the UK today. Although the culture of using social networks and applications is on a constant rise, the website remains the foundation of the company’s presence on the internet. It plays the role of delivering detailed business information and business credibility as well as service offering. Consumers also anticipate that the business will display professionalism through a neat and more so, companies must capture their product offerings or services, pricing and contact info. Moreover, a website should accommodate other forms of internet marketing like SEO, campaign emailing, and online selling (What Is SEO – Search Engine Optimization?). It provides the clients with an opportunity to find, access, and engage with businesses in a competitive manner hence being instrumental in the overall market success.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: In my opinion it will be useful to set up an online system for booking directly from the webpage. Such an improvement will simplify the process of getting one appointed with a service provider to the extent that the customer is able to arrange for the services without prior notice at any one time. As of the present, the clients interested in the services of the spa must get in touch with the company through an email or a phone call, an aspect that might cause one to fail to schedule an appointment at a certain time or miss it out altogether. The incorporation of an online booking system would not only be useful to the users but also very much beneficial to the business side of appointments. Furthermore, it may make more customers who prefer the option of schedule of cost-free online arrangements with them hence improving customer bookings and satisfaction. Implementing this improvement would follow trends of the current nature of consumerism that demands convenient and efficient services.
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