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Task one: Observational
Semiotics can be explored and understood in many ways. One way it can be defined is as “how symbols (signs) and language influence thought” (Ogden, 1960). The study of semiotics is very much contributed to Charles Sanders and Ferdinand de Saussure as their interpretations have made what we know about semiotics today, “semiotics has been significantly shaped by philosophers such as Charles Sanders Peirce and Ferdinand de Saussure” (EBSCO, 2024). I will be using some of their theories and Models as ways to analyse the movie poster for The Exorcist, (1973):
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Figure 1: (The Exorcist, Impact Posters Gallery, 2025)
This poster was created by Bill Gold for The Exorcist movie. The image in (fig 1) was originally a scene taken from the movie and Gold left only what he though was important and he “adapted it by taking a lot of the detail out of the photo and turning it into a design” (Squires, 2018). Throughout the image he utilised the contrast between the white text and the black background, as it starts to form an uncomfortable feeling, “stark white lettering on a black background—effective and terrifying” (Desta, 2018).  In addition to this, having all the text be capitalised, it already puts you on edge and lead you into the horror aspect of the poster/film.  The use of a serif typeface brings an intense seriousness and reliability to the image, “Serif type appears more literary, trustworthy,” (Felici, 2003). This makes the narrator of the story seem reliable, and therefore you believe that the story is truthful and realistic, henceforth making it more terrifying. 

As a viewer one of the main aspects I notice is the eery light created from the lamppost and the upstairs window. As it causes tension in the poster as there is no natural light in the image and it represents how upstairs, there is nothing natural going on. “The Exorcist poster’s chiaroscuro-style lighting and moral-symbolism” (Clarens, 1979). This shows how the light to dark lighting is intentionally used throughout this poster to form a dramatic effect. The light indicates the supernatural element of the film and how the house is controlled by this evil that is unnatural. The contrast of the slither of light and the dark atmosphere possessing the rest of the image symbolises the struggle of the light (good) trying to not let the darkness (bad) takeover.

This light then leads you to “The lonely silhouette of a man” (Evans, 2018), as he is highlighted in the image, hinting at that he has been sent there to prevent this supernatural force from controlling this family further. You can almost guess his face through his body language that he knows what hes getting himself into. He can already see the burden he is about to be faced with. It symbolises the challenge that is looming over him and looking down upon him through this line of light.  The simplistic design helps highlight the key story telling ability this poster includes and how “you knew somehow that whatever is about to happen inside that house is not going to be good!” (Squires, 2018). He is highlighted and draws in your eye as he symbolises being the last thing that can help get rid of the darkness/evil that has taken over. This counteracts my original view of the poster as I initially thought he didn’t seem to know what he was getting himself into, but now seeing how the designer chose to use the light as a way for him to peak into what waiting for him, I now see the man is ready for what he is about to embark on throughout this supernatural/horror story. 
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Task Two: Manifesto
1. Treat others how you want to be treated
2. Do it scared
3. Be kind to all animals
4. You don’t have to be the best at everything
5. Don’t worry what others think
6. Surrender to the process
7. Trust your intuition 
8. Don’t create unnecessary waste 
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Figure 1: (Roopika J, 2024)
I believe that you don’t have to be the best at every activity you try as it is impractical to think this way. You can’t always start at the highest level especially when you have just started something “But assuming that my skills can’t or won’t ever get better is self-sabotage” (Vironika Tugaleva, 2017). Learning takes time so even if it takes a while to get good at something it should never stop you from trying, “You cannot overextend yourself and expect to be effective” (Mckeown, 2020). You don’t have to be the best at everything and the image I have chosen represents this because there are no winners or losers in the learning process and you shouldn’t allow that to control you or allow that as a reason to restrict yourself as “Being truly exceptional at everything is virtually impossible and is an unrealistic expectation” (Westover, 2024).
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Figure 2: (Lewis, 2025)
I believe that trusting your intuition is very important to a certain extent. You know what is right for you and if your gut is telling you something isn’t right you should listen to it, but sometimes it could just be nerves, and you don’t want that to hold you back. “Creativity requires faith. Faith requires that we relinquish control” (Cameron, 1992). I chose this image to as I feel it represents my beliefs on intuition that it will keep you safe and allow you to follow the path you are meant to take, this is represented by the road sign showing you where your intuition is leading you. Also, how it is placed next to logic as “The intuitive mind is a form of intelligence” (Goleman, 1995) and emotional intelligence is just as important as regular intelligence.  Don’t let your gut stop you from experiencing new things, but don’t forget to take it into account as it will help lead you, as “You need to be connected to your inner guide to know the best way to proceed” (Lewis, 2025). 
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Figure 3: (Wagner, 2020)
I believe that waste is a huge issue in todays culture and society and that we should do our bit to help prevent unnecessary waste becoming a larger issue. Unnecessary waste can be created in lots of different ways, one of the largest ways is with time, as the “average amount of time people spent watching audiovisual content increased to an estimated 6 hours and 25 minutes per person per day” (Docusign.com, 2022). I try and prevent myself from being on social media or technology in general for long periods of time as you gain nothing from it in the long run. It also wastes time where you could be doing more practical activities. I chose this image as I like how the artist presented it and I think it represents my beliefs well and as there are a bunch of items being wasted like time, clothing, food etc. and I believe that this waste could be minimised and society would benefit a lot from this. 
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Task Three: Practice-based writing
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Figure 1: My own work
I was influenced to try Riso printing because it is known for mistakes being a part of the process as “Prints carry a unique character distinct from digital artwork … these quirks and idiosyncrasies are what sets Risograph printing apart from other processes!” (Riso, 2025). I like how this is encouraged and I wanted to experiment with it and utilise the mistakes I make along the way to form an individual outcome. 

The process of Riso printing is pretty simplistic, but there is a variety of ways to use it and experiment with it. It can be defined as “digital printing process based on screen printing techniques,” (Komurki, Luca Bogoni and Luca Bendandi, 2017). For this design I was inspired to experiment with Riso printing as I was looking at examples of Riso work and I liked the “Varied and vivid spot colours, the warmth of the finishes,” (Toh and Lim, 2023) as I knew I wanted to experiment with typography and this effect would give a more inky texture that could be layered for text and create a more expressive outcome. 

My process for this piece was I drew out the lettering on two separate pieces of paper, so I could have two colours layered over each other. On one I created the letters out of photocopied images of lace and cut the shapes out, the other I drew freehand. I then experimented with colouring in the different words on the red layer to get bolder/more saturated effect and see how it looked with the lace texture layered underneath. My thought process was i was trying to achieve a similar style to my inspiration/artist Sven Tillack as he incorporates the unpredictability of the process and likes a “homemade look” (Tillack and Teichert, 2020) and I found this very inspiring as I like all the textures the imperfections created as well, whilst also incorporating my own style onto the piece and learning how to use Riso in different ways as I had never used it before. 

If I created this piece again, I would try mapping out my lettering first and forming gridlines just so my words are all aligned and look cleaner. I would also experiment with other colours as I only tried layering red/blue and red/purple. I chose to try red and blue for the final outcome as I looked at a lot of Riso work for inspiration as they mix a lot of the primary colours as they form an interesting contrast for the piece. I chose the lace letters to be layered underneath as I thought it would give a unique effect and the style fit well with the ‘Rock & Roll’ part of the quote. I do like how this piece turned out as the different textures layered together forms a really interesting design and I think it works well with the quote I selected. I also really enjoyed learning how to use Riso and how to incorporate it into my work as the process isn’t too complicated and there is a range of opportunities for it to be utilised throughout my design work. 
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