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Chapter 1
Introduction

1.1 Research Background
Digital payment (Khaitan and Joshi, 2023) is not a new innovation in Hong Kong had been common in Hong Kong and is not difficult to notice that people in Hong Kong played majority means of payment method the Covid-19 pandemic (“The pandemic”). 
Digital payment Mobile Payment Applications (“Apps”) such as Apple Pay, Google Pay, Samsung Pay, and local options like Tap & Go, AlipayHK, and WeChat Pay; besides, QR Code Payments that customers could use the smartphone mobile payment Apps to scan the QR code for the contactless payment; Online Payment Platforms under E-commerce with online payment platforms like PayPal, Stripe, and local options such as PayMe and Faster Payment System(“FPS”); Contactless credit/debit cards nowadays are as bread and butter in Hong Kong; other means of digital payments in Hong Kong has been enable fund transfers and payments between individuals and business counterparties easily, such as Octopus, EPS (Easy Payment System), and the aforementioned FPS. 








Figure 1.1 Value of cashless payments in Hong Kong (HKD billion)

Source: BIS, (2023), graph constructed by author

1.2 Research Motivation
The pandemic has made significant impact on non-cash payments such as paper cash, credit and debit card and cheque payment (BIS, 2021), total value of non- paper based and digital credit card transactions had been growing drastically in both all economies. Nowadays, non-physical shopping experience online shopping would be in favor in certain gender and other demographic factors such as education levels, individual’s income levels, employment, and contactless device such as smartphone ownership, and internet knowledge, would be significantly contributed to individuals’ intention to use digital payment. Apart from demographic factors mentioned above, individuals’ intention to use digital payment would be affected by the “external” factors such as conveniences of the digital payment against cash-payment methodology, macroeconomic, regulatory of the local government, cultural, and digital infrastructural readiness differences between countries. Overall, the findings provide support for evidence-based decision making by all digital payment ecosystem stakeholders.

1.3 Research questions/problems
Hong Kong is a modern city and daily transactions could be done by non-cash digital payments. People only need to use the digital payment system mentioned in section 1.1 and no cash form of money would be taken out from customers’ pocket (Khaitan and Joshi, 2023), it seemed safe and efficient as nobody would access physical cash However, by observing, it is not difficult to notice that there were still a number of people in Hong Kong insist to use physical cash for payment and on the other hand a number of shops were contented to accept cash as only payment method. This led to a question that there were factors affecting the intention of individuals to use the digital payment for transactions including convenience, privacy, privacy derived trust issue, , security and security derived trust issue, trust, and other demographic factors (Sahi et al, 2021) such as ages, genders, education levels, income levels and users’ transactions and size(or amount) of transaction involved. 

1.4 Research aims and objectives
1.4.1 Research aims 
From the figure1.1 the total value of cashless transaction upto year 2021 was 1,395 billion Hong Kong dollar, 20% more than that in year 2020 and just 6% more than that in year 2019, although there was a significant increment in e-money payment by 68% to 373 billion Hong Kong dollar (BIS, 2023).
This research therefore aims to investigate factors of convenience, privacy, privacy derived trust issue, security and security derived trust issue, trust, and various demographic factors ages, genders, education levels, income levels and users’ transactions and size of transaction involved in order to find out: 
(1) how those factors benefit or adversely affect the intention of customers or potential customers to use digital payment; 
(2) what could be done enhanced those factors so that could can appeal customers or potential customers to use digital payment. 

1.4.2 Research objectives
For the objectives, after conducting the analysis and finally come up the recommendations for improving individuals’ intention to use digital payment, the recommendations would be delivered to the institutional organizations or financial services providers which could have more power to implement relevant policies or take relevant actions based on the recommendations and conclusions.

1.5 Summary
Taking into account the past considerations, we define the introduction including the background, aim of research, objectives of research and the limitations of background. This research structured as follows (Figure 1.2).


Figure 1.2 The Flow Chart of the Research

Source: constructed by author 


Chapter 2
Literature Review
In this chapter, the hypotheses which might affect the intention to use digital payment for transactions, namely technological trust, convenience, interpersonal relationship, privacy and regulatory currently would be assessed. The related empirical studies were also used to review and constructing the literature base in order to build up this study’s theoretical foundation from theoretical framework developed.

2.1 Convenience

2.1.1 Definition
Digital payment, like other products and service, would encourage people to use would be supported by its convenience, that people would be easy to access (Ma, 2022) by providing quick and easy ways to close users’ financial transactions at anywhere ant any time (Sahi et al, 2021)
2.1.2 Construct and measurement 
Niankara and Traoret (2023) stated that convenience factors could be determined by the two factors: meant customers could complete the transactions seamlessly; and consequently, settling bills, without involving extra physical cash handling for either in shops or online purchasing. 
[image: ]
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2.2 Security

2.2.1 Definition
Security was usually thought be the environment people stay at was protected or safe from threat and it became crucial for customers to decide whether to use digital payment for transactions (Lai, 2016) 
2.2.2 Construct and measurement 
Technology acceptance model (TAM) by Davis (1989), would be applied as usually many of similar studies would focus on customers' perception such as the perceived ease of use and perceived usefulness., Security would be measured in terms of five security objectives: confidentiality, authentication, integrity, authorization and nonrepudiation (Al-Dala’in and Luo and Summons, 2008) from the users or potential users to determine the usefulness
[image: ]
2.3. Privacy 
2.3.1 Definition
Alfarizia and Saria (2023) states that information Privacy is the ability of one or a group of individuals to defend their personal lives and affairs from the public, or to control the flow of information about them. only accessed by interested parties according to the nature and purpose of the information.
2.3.2 Construct and measurement 
Technology acceptance model (TAM) by Davis (1989), would be applied as usually many of similar studies would focus on customers' perception such as the perceived ease of use and perceived usefulness., Privacy would be measured in terms of perception from the users or potential users to determine the usefulness because individual’s concern about the potential harm to their personal information (Ma et al 2022)

[image: ]
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2.4 Trust 

2.4.1 Definition
Trust as the expectation of efficiency, reliability and effectiveness of technical devices and systems, from the perspective of people who have created the given technology, information systems of material objects, etc. (Szumski, 2020) and 
It was also found that others factors such as perceived enjoyment, facilitating conditions, personal innovativeness, coupon availability, perceived ease of use perceived usefulness and users' attitude (Zhong et al, 2021) 

2.4.1 Construct and measurement
Technology acceptance model (TAM) by Davis (1989), would be applied as usually many of similar studies would focus on customers' perception such as the perceived ease of use and perceived usefulness., Trust would be assessed in terms of perception from the users or potential users to determine the usefulness because trust develops first image product Talwar et al (2020) and users would not use digital payment when losing trust.
[image: ][image: ]
2.5 Customer Characteristics
2.5.1 Definition
(Sahi et al, 2021) have looked beyond the direct relationships and included several demographic and such as such as ages, gender, education level, income levels, usage frequency and volume of transactions involved would be the factors determined whether the user would use the digital payment as the transaction method.

2.6 Relationships
2.6.1 Definition
Both (Tsiakis and Sthephanides, 2005) and (Kim and Seok and Roh, 2023) had mentioned the relationship between security and trust and privacy and trust respectively and eventually determine the intention to use digital payment as referred in trust in section 2.4 and Security in section 2.2.

2.6.2 Between trust and security(H2) 
Tsiakis and Sthephanides, (2005) stated that satisfying customers security expectations would be a crucial factor to earn absolute trust to the digital payment system that customer and therefore the trust is closely related to the security of the system providing digital payment services.
[image: ]

2.6.3 Between privacy and trust (H3)
Customers would worry that customers’ personal private information might be distributed to the other parties through the digital payment devices or system, and consequently impacting consumer satisfaction, loyalty, and behavioural intention. (Kim and Seok and Roh, 2023) Therefore, trust-based privacy protection would play an important role to ensure the digital payment devices or systems were trustworthy to the users or potential users. 
[image: ]

2.6.4 Construct and measurement
Technology acceptance model (TAM) by Davis (1989), would be applied as usually many of similar studies would focus on customers' perception such as the perceived ease of use and perceived usefulness., relationships between trust and privacy and security would be assessed respectively as privacy and security were the building block of trust and will develop to the intention of using digital payment.



Chapter 3.
Research Methodology
3.1 Research model with hypotheses
This Study aims to provide the conceptual framework for checking the relationship between Convenience, Security, Privacy and the intention to use the digital payment for transactions.
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3.2 Triangulation
Triangulation which was developed by Denzin in year 1978, was a methodology that for conducting research that uses different data sets from different researchers, theories, to that the data, analysis, and conclusions of a research study are as completed and precise. (Moon, 2019)



[image: ]

3.3 Qualitative and Quantitative research
When mentioning quantitative research, it involves obtaining and then studying data, and the data usually refers to numerical figure and statistics., while qualitative research is mentioned, it made use of non-numerical figures such as wordings. Both qualitative and quantitative factors were equally important for gaining different kinds of knowledge as some factors could not be accurately quantified. (Streefkerk, 2023)

For qualitative research data collection, as mentioned above, it would refer to the focus group with more experience on digital payment that to have more discussions on what would be the crucial factors and what hard and soft infrastructure could be provided so that people would be more likely to use digital payments in Hong Kong. 

For quantitative research data collection, it could be completed by computing questionnaire and randomly deliver to the population and would sort out two groups: those have got exposure using digital payment and those who have not have got any experience on using digital payment for their transactions., and further questions would be asked. The data collected would be interpreted together with the government reports or statistics, journals and research reports from other institutions. Moreover, for data collecting through questionnaire, Likert Scale of 5-scale would be applied for each questionnaire question (Anjaria, 2022).

[image: ]
3.4 Focus group
Focus group is a means for qualitative data collection, and becoming popular amongst professionals in various area including but not limited to the health and social care. (Rabiee, 2004). 
The focus group would be held in Hong Kong, the discussion would last for about 45 minutes and would be conducted in both English and Cantonese. The progress would be recorded on paper and transcribed for further analysis. During the focus group discussion, the participants would be asked with a number of open-end questions on how to improve the intention to use digital payment. When there was situation that most of the answers or comments to the questions were similar and no addition answer exists, the focus group session would end.


3.5 Quantitative survey methodology
Due to privacy policies of each of the digital payment providers, it is totally not possible to gather a list of all digital payment users from the sampling frame. Therefore, the research would apply non-probability sampling which respondents could access to the Internet and conducting web surveys (Lamm and Lamm, 2019), this method is thus the cost would be relatively lower and the web surveys could be conducted online. 
With Likert scale (Likert, 1932) that allows participants to express various level of agreement and disagreement to certain agenda or question. This research questionnaire would be graded with 5-point Likert Scale. Odd number scale made the respondents to pick among different level of agreement or disagreement, so that the participant can made a neutral opinion when the opinion is duly neutral (Taherdoost, 2019)
A pilot test was developed before full scale survey, so that the result of the pilot test, could reflect the hypotheses could be treated as acceptable and dependable, and at the same time allowing researcher to to amend or enhance in the research questionnaire.
(Gani and Rathakrishnan and Krishnasamy, 2020). For sample size of pilot test, Some studies recommend over 30 samples (In, 2017).
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3.6 Target population
A target population could be treated as a group or collection of factors that wish to learn more about. The target population is a number of the general public spotted as the targeted customer or user for a given product or services for research. It is a group of the whole population in the region picked up to serve as the objective opinion provider. For this research, the population who from age higher than and living in Hong Kong in last 12 months who have experience or exposure using digital payment. According to the provision figure of population information from Hong Kong Census and Statistics Department (2023), there were 7.4981million people in Hong Kong., and referring to the Statista (2023) there were 6.1 million in Hong Kong have involved digital Commerce.

3.7 Sampling method
After the pilot test was conducted, the questionnaire would be launched an disseminated widely to groups of individuals through the snowballing method. 
3.8 Sampling size 
Sampling is about choosing a subset of a number of people from a population and deduce the general characteristics of whole population (Singh and Masuku, 2014)Each observation measures one or more properties of observable subjects distinguished as independent individuals.
The sample size (“n’”) would be computed as per formula as below:
[image: ]
Source: Noah (2022)

3.9 Data analysis techniques
SPSS version 29 would be applied to evaluate descriptive statistics on the demographic data. The reliability test, correlation analysis, simple and multiple regression analysis, independent T-test and one-way ANOVA test would be applied in this study.
The independent t-test could help in comparing two sample means from different people providing scores for each group (Independent t-test, 2023) and this t-test is to determine whether there were different samples from each of the group.
The one-way analysis of variance (ANOVA) is used to compare the means of three group or more groups that are totally independent and satisfy the ordinariness and equal variance assumptions, when each group is paired with another to attempt three
paired comparisons (Kim, 2017)

[image: ]
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Source: (Kim, 2017)
3.10 Research Method limitations
For Qualitative research methodology for answering the questions, as it would be more on the focus group that the participants usually have got experiences on using digital payment as they could share more feedback on intention to use the digital payment. However, it might come to the situation that it might not reach those who did not have exposure on using the digital payment, this would cause “handicapped” that the suggestion from them for attracting non-users to even try to use digital payment.

3.11 Research Ethics
This Research maintains the confidentially and privacy of the information gathered from the interviews, and all information is utilized solely for the purpose of conducting this academic research project. In order to protect the confidentiality of the information given by the interviewers, this research does not reveal personal data and no identifying data is necessary in the interviews, such as name, company, and contact information, are not necessary in the focus group interviews.
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obtained and recorded in accordance with prevailing data protection legislation.«

e}

<
o
o

this box sh pand as y

3

Confidentiality / Anonymity
Set out how anonymity of participants and confidentiality will be ensured in any outputs. If
anonymity is not being offered, explain why this is the case. -

e}

<
o
o
this box she

pand as v

<

SECTION J: Data Protection and Storage

o

a

Does the research activity involve personal data (as defined by the General
Data Protection Regulation 2016 “GDPR” and the Data Protection Act 2018 YES NO-
“DPA")?

1

“Personal data” means any information relating to an identified or identifiable
natural person (‘data subject’). An identifiable natural person is one who can
be identified, directly or indirectly, in particular by reference to an identifier
such as a name, an identification number, location data, an online identifier or o X
to one or more factors specific to the physical, physiological, genetic, mental,
economic, cultura’ or social identity of that natural person. Any video or audio
recordings of participants is considered to be personal data.

a

If YES, provide a description of the data and explain why this data needs to be collected:<"

<
o
o

this box sh

11d expand as you type,

a

Does it involve special category data (as defined by the GDPR)?<* YES NO-

3

"Special category data” means senslive personal data consisting of Information as
to the data subjects’ '

(a) racial or ethnic origin, <

(b) political opinions,~

(cL religious beliefs or other beliefs of a similar nature,

(d) membership of a trade union (within the meaning of the Trade Union and Labour oe =
Relations (Consolidation) Act 1992),

(e) physical or mental health or condition, "

(9 sexual life,

(g) genetics,

() biometric data (as used for ID purposes),

a

FYES, provide a description of the special category data and explain why this data needs to be
collected:

<
o

o

this box should expand as ye
<
. [ Will data from the research activity (collected data, drafts of the thesis, or [ YES~ NO
materials for publication) be stored in any of the following ways?
5 Manual files (i.e. in paper form)?< Oe X
6 [ University computers?< o X
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7| Private company computers?<’

8¢ [ Home or other personal computers?<’ X o
9| Laptop computers/ CDs/ Portable disk-drives/ memory sticks? X o
10¢| “Cloud” storage or websites?-" X o

11¢

Other — specify:
a

12¢

For all stored data, explain the measures in place to ensure the security of the data collected, data
confidentiality, including details of backup procedures, password protection, encryption,
anonymisation and pseudonymisation:

e

<
o

a
| Data Protection-
< | Will the research activity involve any of the following activities:« YES NO-
13¢| Electronic transfer of data in any form? X o
Sharing of data with others at the University outside of the immediate research -
14| g9 Oe R
15¢| Sharing of data with other organisations?-* o X
16+| Export of data outside the UK or importing of data from outside the UK?-* o X
17+| Use of personal addresses, postcodes, faxes, emails or telephone numbers?- Oe X
18¢| Publication of data that might allow identification of individuals?- o X
19| Use of data management system?-" o X
20¢| Data archiving?<' o X
If YES to any question, please provide full details, explaining how this will be conducted in
21+| accordance with the GDPR and Data Protection Act (2018) (and any international equivalents,
where appropriate):
=
p
|0
22¢] List all who will have access to the data generated by the research activity:«
Only myself
ol
p
23| List who will have control of, and act as custodian(s) for, data generated by the research activity: -
Only myself
ol
p
Give details of data storage arrangements, including security measures in place to protect the data,
24| where data will be stored, how long for, and in what form. Will data be archived — if so how and if

not why not. <

a

Set the password-

o
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xpand a:

25¢

https:/researchdata.uwtsd.ac.uk/ ).

Please |nd\cate if your data will be stored in the UWTSD Research Data Repository (see
If so please explain. (Most relevant to academic staff)

e

NO~

o

o

ye)

this b xpand as y

Confirm that you have read the UWTSD guidance on data management (see

26| ttps://www.uwtsd.ac.uk/library/research-data-management/)-’ YES D
Confirm that you are aware that you need to keep all data until after your
27¢| research has completed or the end of your funding< YES D

<

o
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SECTION K: Declaration<

The information which | have provided is correct and complete to the best of my knowledge. | have
attempted to identify any risks and issues related to the research activity and acknowledge my
obligations and the rights of the participants.

alea

In submitting this application | hereby confirm that | undertake to ensure that the above named
research activity will meet the University's Research Ethics and Integrity Code of Practice which is
published on the website: https://www.uwtsd.ac.uk/research/research-ethics/ <

Date:17 December
1¢'| Signature of applicant: - S 2023
= a a
p
For STUDENT Submissions:<'
[ Director of - — Date:”
2 Studies/Supervisor: < Mo Wing Ying Katherine« 18 Dec. 23
3¢ | Signature: %
o
pr
For STAFF Submissions:
46 Academic Director/ Assistant | Date:
Dean: <
5¢ | Signature: :,‘

P
Checklist: Please complete the checklist below to ensure that you have completed the form according to the
guidelines and attached any required documentation:«

® | I have read the guidance notes supplied before completing the form.«

X | | have completed ALL RELEVANT sections of the form in full.<*

® | | confirm that the research activity has received approval in principle<

X | I have attached a copy of final/interim approval from external organisation (where appropriate)-

I have attached a full risk assessment (where appropriate) ONI'Y TICK IF YOU HAVE

=8 ATTACHED A FULL RISK ASSESSMENT

| understand that it is my responsibility to ensure that the ahave named research activity will meet

% the University's Research Ethics and Integrity Code of Practice.<

| understand that before commencing data collection all documents aimed at respondents
® | (including information sheets, consent forms, questionnaires, interview schedules etc.) must be
confirmed by the DoS/Supervisor, module tutor or Academic Director.<

m

RESEARCH STUDENTS ONLY

Once complete, submit this form via the MyTSD Doctoral College Portal at (https://mytsd.uwtsd.ac.uk).
a

RESEARCH STAFF ONLY

All communications relating to this application during its processing must be in writing and emailed to
paresearch@uwtsd.ac.uk , with the title ‘Ethical Approval’ followed by your name.

<
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STUDENTS ON UNDERGRADUATE OR TAUGHT MASTERS PROGRAMMES should submit this form
(and receive the outcome) via systems explained to you by the supervisor/module leader.
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Table 1. convenience (H1) would have positive relation to intention of using digital |

B

payment<’
Literature<”’ Measurement<’
Wardana et al Convenience has a positive and significant effect on the intention
(2022)« to use an e-wallet.<’
Qlipane and Customer convenience, on the other hand, is significant in
Inogencio (2023)<’ | determining the acceptance, adoption and sustained use of digital

payment systems.<’

Boden and Maier
and Wilken
(2020)<’

Convenience emerges as a new mediator between mobile
payment and increased Willing to pay, contingent on personal
adoption.<’
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Klapper (2023)¢

These systems can accelerate business registration and payments
for business licenses and permits by reducing travel time and
expenses.<’

Brown (2021)<’

Consumers who receive a contactless card will plan to use the

card more often for small value payments<’

Lai and Liew

Perceived convenience has a strong but indirect effect on the

(2021)<" intention to use.<’

Shree et al (2020)«| Digital payments offer convenience by saving time and labour.<

Singh (2017)< Helps to eliminate need to carry the physical wallet they are
highly convenient. also a better management is possible as there
is synchronization of data from multiple platforms like bank
accounts, credit and debit cards, mobile accounts and billing
portals.<’

Durai and Stella | It’s more convenient compared to keeping money at home

(2019)< traveling with the money.<’

Bezhoyski, Consistency between an advancement and experiences, values,

(2016)«" and need of consumers<’

Source: constructed by author<

<

<
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Table 2. security (H2) would have positive relation to trust for intention to using

digital payment<'

Literature<’

Measurements<

Sahi et al, (2022)<”

Digital payments system that lacking adoption of the

region could cause security concerns of the users<’

Aigbe and Akpojaro, security is related to fraud vulnerability,<’

(2014)<

Ranjith and Kulkarni security issues is the major problem to the success of the
and Varma, (2021)<’ digital payments.<’

Najdawi and Chabani the most critical factors affecting the consumers'

and Said, (2021)<’

perception<’

Singh, (2019)”

Security was emphasized, both for merchants and for

customers<’
Parvathy and Durairaj, | Digital payment security threats refer to stealing of
(2021)« information, unauthorized transaction, malware attack,
and phishing.<’
Iradianty, (2021)< Security is the core of digital payment transactions where

the application's ability to maintain and store one's digital
payment information from unauthorized persons¢”

Cluj, (2015)<*

The most common threats of security include viruses,

worms and Trojan horses.<’

Zhang and Yan and
Song, (2019)«

Perceived security was affected by perceived control, the
perception of interface design features, and
conscientiousness.<’

Noordiana and Hanafi
and Toolib, (2020)<’

security strongly influence on consumers’ intention to
use mobile banking<’

<

<

<

Source: constructed by author<'
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Table 3. Privacy (H3) would have positive relation to trust for intention to using

digital payment<

Literature<’ Measurement+”

Ahnert and Hoffmann | This gives rise to privacy concerns because the increased

and Monnet (2022),<’ availability of personal information can have important
welfare implications¢’

Ma et al (2022)« Perceived privacy risk refers to an individual’s concern
about the potential harm to their personal information<’

Gupta and Hakhu Customers are very sensitive about the security and

(2021)« privacy of their personal information.<’

Dimitrova and Qhman | Monitoring of customers” habits by companies does not

and Yazdanfa (2022)<" | compromise their security but does invade their private
life.<’

Karim et al (2020)< Lack of knowledge regarding information protection
leads a privacy intruder an opportunity to invade
someone’s privacy<’

Lallmahamood (2007)< | Perception of protection against security threats and
control of their personal data information in an online
environment.<’

Akanfe, and Valecha Negatively affect consumer confidence, the reputation of

and Rao (2020)< an entity, and international consumerism.<’

Riccardo et al (2019)<" | Concerns users have about a future loss of privacy as a
result of the voluntary or involuntary disclosure of
personal data<’

Widyante and The degree to which security is perceived in the context

Kusumawardani and of mobile payment and people believe that while using

Septyawanda (2020)<' | mobile payment, their property and privacy information

< is secure.<’

<

<

<
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Ladkoom and
Thanasopon, (2020)«
a

Consumers concern about revealing their personal
information such as identification number, telephone
number and bank account<”’

Source: constructed by author<'
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Table 4. Trust (H5) would have positive relation to trust for intention to using digital

|payment<’
Literature<’ Measurement+”
Liand Li (2023)< Faith in technology, an institution, and a human<’
Alkhowaiter (2022)< Significantly related to behavioural intention and use <’
Talwar et al (2020)< Trust that develops upon first use of a product.<’
Nelloha, Santoso, The belief of a certain performance but absence to
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Slamet (2019)°

control that performance in the entity.<’

<

Ha and Sgnsqy. and Plays a mediating role in promoting the intention to use

Phung (2023)<’ mobile money<’

Uche et al (2021)< Trust is one of the cardinal elements of the digital
economy, and a lubricant that makes efficient markets
possible<”

Chen et al (2023)« Trust appears to be substantially connected with
economic activity, economic growth, and cross-
country trading patterns<’

Mondego and Gide Trust is at the core of any payment method and it plays a

(2018)«” crucial role in the adoption of new payment systems¢”

Kim and Tao and Shin | Good security improves trust.<’

and Kim (2010)<

Lamsal (2001)< Security goes hand in hand with trust <’

Centeno, (2002)«

Lack of trust is linked to concerns on the security of
payment data<’

<

Source: constructed by author<
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Table 4. Trust and security (H2) could have positive relation to intention to using

digital payment<
Literature<’ Measurement+”
Kim and Tao and Shin security levels link to trust level.<’
and Kim (2010)<’
Lamsal (2001)<’ Security goes hand in hand with trust <’
Centeno, (2002)« Lack of trust is linked to concerns on the security of

payment data<”

Priya and Ahmed, (2021)<]

deployment of security controls which assure trust led
growth in digital payments ecosystem<’

Iftikhar et al (2023)<’

The trust covers security concerns of system structure
and make sure the system will function in confidential,
reliable, and predicted ways. <’

Weck and Afanassieva
(2023)«

Individuals” belief in the existence of the necessary
institutional environment, including the structures,
mechanisms, and regulations that enable the individual
to feel a sense of security<’

Michalec and Shreeve,

and Rashid (2023)«

Security as public trust, emphasis on positive user
experience with minimising errors, incidents,
incompatibilities, and improving accessibility.<'

Sa’diyah and Soggoto,
(2023)«
a

The perception of a sense of security inap application
will foster trust.<’

Source: constructed by author<'





image24.png
Table 5. Trust and privacy (H3) could have positive relation to intention to using

+|digital payment<

Literature<’ Measurement<’

Ahnert and Hoffmann This gives rise to privacy concerns because the increased

and Monnet (2022),< availability of personal information can have important
welfare implications<’

Ma et al (2022)< Perceived privacy risk refers to an individual’s concern
about the potential harm to their personal information<’

Gupta and Hakhuy Customers’ are very sensitive about the security and

(2021)<’ privacy of their personal information.<’

Dimitrova and Qhman | Monitoring of customers’ habits by companies does not

and Yazdanfa (2022)<' | compromise their security but does invade their private
life.<’

Karim et al (2020)¢ Lack of knowledge regarding information protection
leads a privacy intruder an opportunity to invade
someone’s privacy<’

Lallmahamood (2007)« | Perception of protection against security threats and
control of their personal data information in an online
environment.<’

Akanfe, and Valecha Negatively affect consumer confidence, the reputation of

and Rao (2020)<’ an entity, and international consumerism.<’

Riccardo et al (2019)<" | Concerns users have about a future loss of privacy as a
result of the voluntary or involuntary disclosure of
personal data<’

Widyante and The degree to which security is perceived in the context

Kusumawardani and of mobile payment and people believe that while using

Septyawanda (2020)<' | mobile payment, their property and privacy information

a is secure.<’

Ladkoom and Consumers concern about revealing their personal

Thanasopon (2020)« information such as identification number, telephone

(s number and bank account<’

Source: constructed by author<'

L

L

L
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Figure 1.3 Conceptual model of the study with hypotheses

Convenience<'

\

H1. \

H2 |
|

\

v

Intention to

use digital

payment for
Customers characteristics<

- Age<

transactions<’

- Gender<'
- Education<
- Income<’

- Frequencies<'

- Volume of transactions<'

Source: constructed by author
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Table 6. hypotheses for affecting intention to use digital payment for transactions<

B

B

H1l¢ Convenience of electronic payments could affect consumer payment
choice and cash demand<’

H2¢ The individual’s attitude towards e-payment adoption is examined in
term of the perceived security of e-payment which indicates one’s
beliefs regarding the security level of the system¢’

H3« Privacy risks negatively affect consumer confidence, the reputation
of an entity, and international consumerism and<’

H4a¢ Age levels would have different intention to use digital payment<’

H4b< Genders could have higher intention to use digital payment<’

H4ce Education levels would have different willingness to use digital
payment<’

H4d« Income levels would have significant different intention to use
digital payment<’

H4e« Those who made more transactions frequency would like to use
digital payment<’

H4f Non-digital payment would be used when the transactions involve
significant transaction size ¢

H5¢ Trust determines what would have positive experience to use digital

payment method.<’

Source: constructed by the author<
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Figure 1.3 Illustration of Qualitative and Quantitative Research Methodologies<'

Quantitative Qualitative

Data collection )
Results compared, Data collection<

integrated and Data Analysis<’
interpreted

Data Analysis<

Source: A. Atif (2013)«
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Figure 1.4: Data Collection Process<

Questionnaire

designed<

Focus group

a
a
a
a
a
a
a

Source: Constructed by author<

Final Survey<'
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Table 1. Questionnaire survey<'

Type of Questionnaire«’

Types of questionnaires <

Researcher<’

Convivence<’

Security <

Privacy<’

Trust<’

Customer characteristics<’

Relationship <

5 Likert scale (Anjatia,
2022).¢

Sahi et al, 2021)¢’

(Lai, 2016)"

Alfarizia and Saria (2023)<]

(Szumski, 2020)

(Sahi et al, 2021)<’

(Tsiakis and
Sthephanides, 2005)<!
(Kim and Seok and Roh,
2023)<

Source: constructed by author'
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