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Introduction:
    The Marketing Information System refers to the systematic collection, analysis, interpretation, storage and dissemination of the market information, from both the internal and external sources, to the marketers on a regular, continuous basis.Distributes all the relevant information to the marketers who can make the efficient decisions related to the marketing operations:pricing, packaging, distribution, media and promotion.
The three components of the marketing information system are Internal record, Marketing intelligence system, marketing research. The advantages of a marketing information system are that companies can control the Design and the questions, so they get exactly the information they want.
After a long day of business meetings, sightseeing or after meeting old friends, guests want to arrive in a clean and comfortable room where they can rest. But this is no longer generally valid, now, modern travelers plan their itineraries and want more than a bed, shower and room service, they want experiences and memories. With the development of Airbnb, Booking or other home services -sharing, tourists are exposed more than ever to accommodation solutions. While it is beneficial for them to have more options, the search and planning stage has become more overwhelming and time consuming. That's why future travelers are looking for personalized experiences when they decide to go on vacation.
competition in the hospitality industry is fierce and thus requires companies to become more and more creative with their marketing strategies to stand out and become memorable in this crowded industry.
For example, Holiday Inn is a brand that many people have come to know and trust, and they expanded globally in different parts of the world by their strategies of marketing.  It is a   fresh, modern, and contemporary hotel that can provide service for all ages but also maintains the nutritional value of its service. People who are inspired by new places, new people, and new ideas,  as soon you walk through the doors will discover a stylish and vibrant boutique hotel and with hotels in culturally diverse, locations all over the world.

M
Evaluation and Critical Analysis:	
In 1951    Kemmons Wilson started a motel chain, a decision that led to Holiday Inn, in 1952 he built the first Holiday Inn in Memphis. By 1959 there were 100 by 1975-1,700, today there are Holiday Inns in every state and more than 50 countries.
Holiday Inn hotels are midscale, full-service hotels that are known across the globe for comfort, value, and dependability as the world’s most recognized hotel brand.
 Annually, Holiday Inn is the host of an average of 100 million customers. The popularity and the brand recognition of the hotel determine 9 out of 10 guests to choose its service.
 Holiday Inn is owned by the InterContinental Hotels Group which has a   number   of   other   partners, these include Six Senses, Regent, InterContinental, Kimpton, Indigo, Even, Hualuxe, Crowne Plaza, Voco, Holiday Inn Express, Holiday Inn Club Vacations, Holiday Inn Resort, Avid, Staybridge, Atwell Suites, Candlewood.
 One of the most critical marketing strategies Holiday Inn has is that they target people for all ages, providing them the best deals and offers:
· Great rate
· Great flexibility
· An enhanced arrival and welcome experience
· Kids stay and eat free
· Service experience ensures guests feel comfortable
· Free wi-fi 
 Additional benefits if they are repeat customers:
· Good facilities 
· Reasonable and affordable rates 
· A warm welcome from the hotel 
· Efficient service 
· [bookmark: _GoBack]Friendly environment 
    IHG (Intercontinental Hotels Group) unveiled its latest brand updates and innovation to its mainstream hotel owners. During its 2019 America Investors and Leadership Conference in Las Vegas,  IHG shared the next phase of design prototypes for the Holiday Inn. 
   The H4 Design shows an evolution, which provides owners with a more modern and efficient building that flexes to meet the needs of the individual market, including:
· Flexible, open public spaces;
· Multiple restaurant and bar concepts;
· Adaptable meeting space;
    The efficient marketing of a tourism business can radically influence its results. Positioning the product on the market, knowing the market and the consumer, identifying the right promotion channels for your business, conducting promotional campaigns, development strategy, product life cycle, price strategy are just some of the most important marketing coordinates that can radically influences the results of a hotel like Holiday Inn.                                                                                                                                                                                                                                                   

    The primary purpose of the hotel is to accelerate growth by implementing a successful strategy at a faster pace. They are committed to delivering high-quality services for a low price, ensuring the sustainability of the growth in cash flows and profits.
    Another strategy of Holiday Inn is to make their customers loyal to their service by implementing the most massive loyalty points they can use to get discounts for flights, hotel stays, and other awards. 
     Holiday Inn has managed to retain these favorite customers by giving them something back as a return, which is the reward schemes, along with cheaper rates and discounts, although reward schemes are the most popular way as it gives customers the chance to make the most out of their stay.
According to the last statistics in Great Britain, there are 120000 businesses within the commercial sector, including hotels, holiday camps, restaurants, coffee snack bars, public houses, clubs, and catering contractors.  Hotels, catering, leisure, and tourism are service industries.
  As the service is customer oriented, Holiday Inn tries to make people feel like home while they are away by providing accommodation, entertainment, and leisure facilities.
    All the data shows that the Holiday brand owns comfort; they offer seasonal promotions to increase stays from Priority Club members and potential customers, that are not yet familiar with the Holiday Inn brand.
       Holiday Inn has expanded globally due to its marketing information system; they know how to use the offers, deals to attract customers.  
The purpose of the Holiday Inn is to attract as many profitable customers as possible and to serve them better than their competitors.
    The feedback received from the customers on the official websites is positive as they have been satisfied by the service provided and excellent customer service.
    Most of them believe the service has been beyond the expectations taking into consideration the price.
    Being a guest in a Holiday Inn hotel allows customers to save money and not compromise the quality of the service they expect to receive in return. The enjoyable and affordable experience they offer to their guests guaranteed the success of the hotel since they opened the doors of the first hotel back in 1952. Ever since the Holiday Inn brand family managed to stay the largest hotel brand in the world.
  In conclusion, the key to a hotel's success lies in its ability to meet its customers, to improve their relationship with them, which will implicitly increase the probability of gaining new customers. The development of a hotel appears as a result of the increase For this, however, it is necessary to evaluate the hotel's situation and to satisfy the clients' needs.
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