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TOURISM MANAGEMENT
Essay of two mega sport Events in year 2010




Introduction
In the essay will be presented  comparative analysis of two articles “Conceptualising Olympic tourism legacy: destination marketing organisations and Vancouver 2010”  and “Sport, tourism and mega –event impacts on host cities; A case study of the 2010 FIFA World Cup in Port Elizabeth”. In the first article was observed event legacy, event leveraging and research about it. The second article is discussed sport tourism, mega event legacy and research about visitors. Both articles describes sport mega events, it impacts on economy and tourism. According to (Roche, 2006) mega events can be defined as the large-scale cultural, commercial or sport events that involve substantial capital investment and different stakeholder groups, enhance urban  regeneration, political and economic status of the host city and attract global media attention. Also, (Rosa Caiazza David Audretch, 2015) considers that sport mega event are exceptional scale that are hosted in a particular city.  There are lot of economic, social and political benefits of hosting such sport events. Also they increased host city infrastructure, country prestige and pride of community. The FIFA World Cup and Olympic games are the most popular sports mega-events.  These events have not only attracted worldwide audience, but also created world tourism patterns, bring to the fore new tourism trend and creating lasting legacies in the host cities. (Fourie & Santana-Glliego, 2011).












Main Body
   Primarily the first similarity of there articles that their both devoted to the theme of sport events. The Olympic games and FIFA World Cup  are  sport mega-events that attracts a lot tourists,  as a result  sports tourism develops. Olympic Games as FIFA World Cup plays have an impact on host cities, countries,  and worldwide sport.According to Bladen (2012) tournaments such Olympic games and the FIFA World cup stand alone in terms of their attendance, media audience and commercial activity. Fourie and Santana-Glliego (2011) states that the benefit of such events seem lucrative;the very fact that many countries bid the host these event suggests that  the benefits – be they tangible or intangible-more often than not outweight the costs. Mega event also attracts media attention at inertational level. (Knott, et al., 2013)The FIFA World Cup is the world’s larget single sport event ,which attracts a global television audience of over 35 billion people.One more important point of  the hosting such mega events is the great opportunity to rise economic growth and developing of infrastructure.According to (Sant, et al., 2013) in the Vancouver,hosting the 2010 Games resulted in accelerated improvements to the Sky-to-Sky Highway,the Sky train system,as well as constructions of various sport facilities.Molloy (2015) cited in Madue  (2009) that South African Government described the 2010 FIFA World Cup as “ one of the biggest infrastructure investment projectin South Africa,” with the explicit purpose of “fast –tracking growth and development”
 The another similarity of articles the disscusion about mega event legacy .The legacy of sport mega events can be concidered from different directions.According to Kaplonidou and Karadakis (2010) legasy has been defined planned, unplanned,positive and negative,intngible and tangible structures created through sport event that remain after the event. Also, one of the legacy type defined  by Chappelet & Junod (2006) are sporting legacies,wich lead to increased sports participation in the host nation,or leave sporting facilities to be used by the population following the event. Kaplonidou and Karadakis (2010) stated that legacy is a multidemensional phenomen that plays an important role in all phrases related to the management of the Olympic Games: bidding, prepearing to event,and having a plan for the post event phas. 
 The  both articles based on research about sport visitors  and tourism attracton. Hinch and Highman (2001) described sport tourism as the confluence of the two sociological activities of sport and tourism,asserting that sport is an important activity within tourism,and travel is fundamentally associated with two types sport. According to (Knott, et al., 2013) the FIFA Worl Cup attracted 309,554 foreign tourists. The Olympic games same has a big influx of tourists. In the Vancouer 2010 were participating 82 countries (Anon., 2017). Both of this articles is very similar as both of them explains how these events increase tourist attraction and economic growth for the counties where events has been undertaken.
 However, there are many differences between those two articles and events that the articles describes. Bresler (2011) considers: the FIFA owns the event and provides the entertainment extravaganza in the form football. Differences between Vancouver’s and FIFA World Cup in Port Elizabeth that these two sport events are in different time frame of the year. FIFA World Cup undertaken in summer time when Vancouver’s sport event has been undertaken in winter time.  The Olympic Games in Vancouver were providing a variety of sport kinds: hockey, figure skating, short-track speed skating and sledge-hockey (Anon., 2017). First article mainly focused on the Olympic Games legacy, tangibility of tourism legacies and leveraging. The sport event like Olympic Games are great possibility for leveraging immediate and future benefits for the host county destination. Wynserghe (2010) defines leveraging the long-term process through which corporations seek the highest return on their marketing investments. After hosting the Olympic Games Vancouver city promoted the vision of a green and healthy city. In the second article mainly describes the research about what consequences FIFA Wold Cup host city has in 2010 after the event. Also, the second article demonstrate marketers research about how attract more visitors in the South Africa. There was providing a lot of improvements of hotels, stadium and security. First article case study approach was focused on research about how destination marketers in the host city and   conceptualised event legacy. The same time, there was described tourism benefits host city to receive after providing the event. Sant (2013) highlights the importance of a collaborative approach in developing legacies strategies for a host city. Sant (2015) states the Olympic Games is considered one of the world’s “largest and most complex sporting events to host and manage”. Nyikana(2014) in the second article was presented the search based on systematic method was used to questionnaires in the selected areas in Port Elizabeth and also about the international visitors traveling ways preferences. Also, (Nyikana, et al., 2014) states that the main finding in the second article is that the event had positive impacts on the destination in the long-term as many visitors planned to visit the country in the future and rated key tourism facilities as being of a good standard. According to this findings the most part of visitors were in South Africa only first time. Only smaller part of visitors paid attention to African’s countries as in place for the tourism before. Moreover, after providing FIFA World Cup visitors started to consider African destinations in the future tourism journey. Cornelisen (2011) states new physical and security infrastructures and various novel institutional arrangements, hierarchical and transverse, constitute the main legacies in the national and urban environments in South Africa. Mega sport events leave infrastructure in the country that then can be used for general tourist attraction which generates more jobs in those cities.




















Conclusion
  As the result of discussion were examined similarities and differences of two articles and their case studies. Both of the articles focused on two biggest sport mega events in worldwide arena. Articles has been created to raise awareness of mega sport events and its benefits to the host cities and countries in long and short term. Moreover, benefits of those mega events can be divide in two categories such as tangible and intangible. Differences between Vancouver’s and FIFA World Cup in Port Elizabeth that these two sport events are in different time frame of the year. FIFA World Cup undertaken in summer time when Vancouver’s sport event has been undertaken in winter time. However, both of this articles is very similar as both of them explains how these events increase tourist attraction and economic growth for the counties where events has been undertaken. So, tourist attraction for these events through different media streams is necessary to create intangible benefits for the host country such as image of the country.  In this case, country can expect tourists even after mega sport event that creates good impact on the economics of the country such as happened in South Africa (Cornelissen, 2011). Mega sport events leave infrastructure in the country that then can be used for general tourist attraction which generates more jobs in that area.
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