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Description automatically generated]The dramatic scene started when on the night of March 20, 1942, fire flames could be seen from the woodworking factory. Ole Kirk Kristiansen relates the story in his memoirs: “At three o’clock in the morning, one of the young men who sleep in the workshop comes and shouts ‘The factory’s burning!’ It was a shocking message – and painful. I struggled to get a grasp of the situation, but I had to pause for a moment and kneel to God. It was my thanks to him who knows all things, and it gave me peace and quiet in my mind.” After such a catastrophe, when he nearly gave up on his idea of rebuilding the factory, as the insurance could not the loss and construction of new one, he decided to secure his employees, a total of 15, remaining in Billund and by draw money for Vejle Bank and put the new factory on the construct. With support from employees and family, his first toy manufacture is built at old woodworking factory and later in end of the year his business opened and next year his employees reached number of 40.
Drama Scene 
	Once upon a time, in Denmark, in 1932, the carpenter Ole Kirk Kristiansen was forced by the global economic crisis, along with his regular lines of ladders, ironing boards, Christmas tree stands and everyday needs to produce new products which can quickly sell. The history of the LEGO Group is written by the production of wooden toys, like cars, airplanes, and yo-yos. are starting and being a tough beginning for his business, Ole Kirk Kristiansen decided to ask his brothers and sisters to be guarantors to sustain his application for a DKK 3000 loan to offer stability in business. One of them showed lack of trust in Ole Kirk Kristiansen as find his idea to not be practical. Ole Kirk Kristiansen repays the loan at compound interest in 1939. 
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Positivity even in hard time at high quality
Ole Kirk Kristiansen always had put importance and secure the importance of his work highlighted in company motto “Only the best is good enough". To achieve the higher quality he purchased his first milling machine in Germany in the mid of 1930 of DKK 3000 when the local houses price range were between DKK 4000-5000 and even when World War II affected the business in a positive way as the demand for toys is higher than usual.by LEGO in 1947 produced mass plastic toys, 200 different kinds of toys such as automatic binding bricks, a plastic fish, and plastic sailor and in 1953, the binding bricks have received the name LOGO BRIKS and later in 1964, Lego sets were available and 1969 theme line including BOOST, Sketches™, City Classic, Disney™, Friends, Frozen, Harry Potter™, etc.
Introducing New Characters such to LEGO ®Bricks and to LEGO ® SET
    Say Goodbye to Leg Godt and Say Hello to LEGO ®
  Ole Kirk Kristiansen decided to say Goodbye to LEg Godt, which means Play Well. He embraced the LEGO name after a competition held between his employees to find a good name for the company in late 1935 when he settled and focused on his business of toys manufacturing. The name is officially pronounced in the following year,1936.
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Even in crucial moments, children need toys…
The World War II outbreak didn’t have negative impact on Ole Kirk Kristiansen and his toy production, even the demand of toys was massive then never. His sale doubled, during the fighting year and all import activity is frozen which it is in Ole Kirk Kristiansen favour, later on the use of metal and rubber is not longer permitted as toys which this boosts his production of Lego toys,
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					To Find out more about us, please use 	https://www.lego.com/en-gb/aboutus/lego-group/the-lego-brand/
                                                             
The LEGO® Brand Values
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Description automatically generated]The Company motto
The words “Only the best is good enough” are Ole Kirk Kristiansen’s motto for the company, echoing his years as a quality craftsman and his attitude to quality and finish. The motto continues to apply in the company to this day.
The LEGO brand 
covers a series of exciting play themes that are loved by children all over the world, including the LEGO® DUPLO® theme for younger children, the LEGO ChimaTM , LEGO NinjagoTM, LEGO Star WarsTM and LEGO Friends themes for boys and girls.



Imagination is the world where your creativity began.
Creativity is the power of new ideas, the skill of systematic creativity combined with "logic and reasoning with playfulness and imagination."
Fun  Is the happiness and joy of children and the surprise both yourself and others in what you can create.
Learning - The curiosity you are developing by building, un-building until you create a new world.
Caring- "Caring is about our desire to make a positive difference in the lives of children, for our colleagues, our partners, and the world we live in." 
Quality for us is the best play material and uninterrupted improvement to provide "From a reputation for manufacturing excellence to becoming trusted by all."
The LEGO Five words in one recipe the ingredients of the LEGO brand, and values that carry out in the LEGO Wear collections. 
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Description automatically generated]The LEGO brick is our valuable and famous. We are proud to have been named “Toy of the Century” twice. Our products have undergone extensive development over the years – but the base sticks to the traditional LEGO brick and keep expanding.Our Products
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Description automatically generated]Main Street Building
https://www.lego.com/en-us/product/main-street-building-41704
Is created for age 8+ and contain 1682 pieces and 12 figures for kids to enjoy role play. The layout is based on the features like: Keeping things fresh. Modular design means kids arrange the building their way. Uplifting play, plenty of space for Harper’s wheelchair in the elevator. Neighbourhood with heart. Creative details enhance the community play. Unload the moving truck. Help welcome a new family to the neighbourhood. A flavour of the world. International food market has products from far and wide. So many roles to play as this feature-packed set comes with 12 figures.
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https://www.lego.com/en-us/product/at-at-75313
The Lego AT-AT™ Disney Star Wars is destinate to 18+ and is made from 6785 pieces and 9 minifigures. Measuring H25"(62 cm), W 10"(24cm) and D 28" (69cm). Features available: 
Superior weaponry, Rotating cannons, and a bomb-drop hatch for realistic action. Ground warfare, Take the battle to the ground with 2 included speeder bikes. Blast away, With an E-Web heavy repeating blaster to take on the Rebels. In command, A General Veers™ minifigure mans a fully posable cockpit. Luke to the rescue, Luke Skywalker™ minifigure attaches with a cable.
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LEGO® multi-Pack 4 pcs. 
https://www.lego.com/en-us/product/lego-multi-pack-4-pcs-5004895
The 4pack of super-sized LEGO ® storage bricks are designed to store all your LEGO bricks, contain a 4-stud square brick, 2-stud rectangular brick, 1-stud cylindrical brick and 1-stud square brick which can connect to create a jumbo Building fun. The measures over 12"(32 cm) high, 9"(25cm) wide and 9"(24cm) deep. Can be a perfect gift for LEGO fans.

Our adidas x Classic LEGO® jacket is created by a Famous Sport Image combined with Play Force for juniors who loves LEGO. The jacket comes in brick print and together with help from WIND.RDY generated a windproof jacket. Half zip with stand-up collar, Front flap pocket, Elastic cuffs, and hem
Brushed mesh lining, WIND.RDY 65% polyester, 35% recycled polyester plain weave
https://www.lego.com/en-gb/product/adidas-x-classic-lego-bricks-half-zip-warm-jacket-5006551
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Why Are 
Our Prices so expensive?
Well, attention to detail, precision, and engineering. Each mold is 0.004mm, ten times narrower than a human hair. The accuracy level is so high that only 18 bricks in every million manufactured not meet the company’s standards. By producing millions of LEGO Bricks and elements that is perfectly combine is a challenge competitors need to overcome. The price is influenced by number of pieces, the more pieces the set got, the higher price you pay.
We got products for every budget, you can easy browsing by our price range between under $ 25 and over $ 100 which can make every gift to be affordable.
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Description automatically generated]Our Stores
Our stores expanded globally to 737 like in Europe (Austria, Bosnia, Belgium, Germany, Denmark, Spain, France, United Kingdom, Croatia, Hungary, Italy, Netherlands, Poland, Romania, Serbia, Russia, Sweden, Slovenia and Turkey) but also Asia Pacific, North America, South America. Despite the pandemic, we opened another 120 new stores as "We saw a very positive development during the coronavirus lockdown when families began playing and building Lego sets together.". 

Edinburgh Store
Blue Water Store
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Social Media 
Find us on Facebook at https://www.facebook.com/LEGO
	Instagram	:  https://www.instagram.com/lego/
	Twitter: https://twitter.com/lego_group
	YouTube: https://www.youtube.com/user/NYBEANER



Licensing & merchandising. Being famous for or diversification, apart from variety of toy sets, we also collaborate with different brands and franchises to promote our brand. In 2015 LEGO made #1 Toy brand for Ferrari, $ 7,5 billion brand value.
Digital Marketing 
Encouraging customer experience, we created apps and games for enjoyable not only for children but for adult also, the app which allowed users to upload their creation. Lego Ideas online community and e-mail.
Sponsorship 
Investing in educational aid for schools, foundations, and educational programs in multiple countries. LEGO has announced a new partnership as the National sponsor of the UEFA Women’s England EURO 2022
Logo's eCommerce website 

https://www.lego.com/en-gb 
https://www.lego.com/en-gb/attractions#blt281a0fddfffea922
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Our Vision is People, Play, Planet and Partner promise, which is caring for our employees, for ensuring LEGO® play experiences possible.


Our mission is designed to expand children's imagination to be more creative, to be ready for the future.


Vision and Mission
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Children are our role models

Inspire and develop the builders of tomorrow
A global force for Learning-through-Play
System-in-Play

Imagination « Fun e Creativity « Caring  Learning « Quality

Play Promise People Promise Partner Promise Planet Promise
Joy of building, Succeed together  Mutual value Positive impact
Pride of creation creation

Only the best is good enough
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Location Hours

St James Centre Monday
Edinburgh Tuesday
EH13SR ‘Wednesday
Thursday
Friday
Phone: 0131374 7080
Saturday
Sunday

Directions & Map

Additional information

Hey Edinburgh, we've got good news! Your LEGOS store is NOW OPEN. We can't wait to show you around.

09:00-20:00
09:00-20:00
09:00-20:00
09:00-20:00
09:00-20:00
09:00-20:00
10.00-18.00

Store Features

* VIP Rewards Program
« Pick & Build Wall

« suilda Minifigure

« Demonstration Table

* Gift Cards Accepted

* VIP Early Access Available
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Location

Unit 90, Upper Thames Walk
Greenhithe
DA 95R

Phone: 013 2242 7272

ctions & Map

Hours

Monday
Tuesday
Wednesday
Thursday
Friday
Saturday
Sunday

10:00 - 21:00
10:00 - 21:00
10:00 - 21:00
10:00 - 21:00
10:00 - 21:00
09:00 - 21:00
11:00 - 17:00

Store Features

* VIP Rewards Program
« Pick & Build Wall

« suilda Minifigure

« Demonstration Table

* Gift Cards Accepted

* VIP Early Access Available
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LEGOLAND® Parks

Awesome awaits at LEGOLAND for the whole family with rides,
shows and mega LEGO models. There are also LEGOLAND Hotels,
LEGOLAND Holiday Villages, LEGOLAND Beach Retreat and

LEGOLAND Water Parks.

Learn more
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