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DIGITALIZATION IS THE KEY

 Going digital to move
forward, without forgetting
the human touch.

* CRM.
* 1A,




CRM

Actively tracks and Connect to all
manages customer equipment on any
Information. device.

It provides instant
recommendations
and insights.

Simplify repetitive tasks
so you can follow up
leads more effectively.

Capture customer
e-mails in a smart
way.

Expand and customise
as your business grows.






POLITICAL ECONOMICAL SOCIAL

- Rules and - Economic - Customer
regulations. strategies. expectations.

- Funds for - Invesmentsin - Demographic
technological innovation. changes.
innovation. - Economic - - Balance

- Data protection crises and between
regulations. inflation. automation and

personalised
services.

Fast progress.
Data analytics.
Apps and
virtual
asssistans.
Cibersegurity.

TECHNOLOGICAL ENVIRONMENTAL

Sustainability.
Reclycling.
Energy and
resource
management.
system.
Carbon
footprint.

LEGAL

Right
regulations.
Data privacy
rules.



FUTURE

Accurate inventory tracking.
Automated ordering from suppliers.
Detailed analysis of consumer trends.
Effective price strategy management.
Expansion of delivery radius.
Optimisation of delivery routes.
Standardised processes for franchising.
Ease of managing multiple locations.
Ongoing staff training.

Encouraging a continuous improvement mindset.
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