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In this essay, I will demonstrate my understanding of ethical data collection and my understanding of how this may be effective in a workplace. Ethical data collection is closely linked to the digitalisation of companies so I will speak much about digital skills also. The digital world is completely changing how we live, work, and how a business is run. If ethical data collection is applied correctly by companies, they can indeed thrive, and I will give practical examples of how this can be used. Ethical data collection is a powerful way in which data analysis can recommend better solutions for businesses and their employees.
Many businesses have now set up a real-time information network that brings together information on customers or products that give employees information or customers or products in real time. An example of this is the use of club cards at supermarkets. A club card presents an opportunity for the company to gather information on customers spending habits in real time so the company can use this information to maximise profits by offering coupons or discounts on specific products. 
Ultimately research methodologies can be split into one of the two Quantitive Research or Qualitative Research. Quantitative data is used if you wish to collect data that you’re measuring values or questioning existing hypotheses. The data gathered will then give birth to new predictions based on the results obtained from your research.
For a clearer understanding of research often you will need to use qualitative research as quantitive analysis solely provides statistics or numbers.
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Interviews are the best ways to gain qualitative data as face to face discussions are more in depth, and in this digital age, interviews can be conducted via video conferencing tools. Notes can be taken during a meeting and, if this interview is via video conferencing or is recorded, then there is no need to write notes as the recording can be revisited. Usually, the interview would have some questions prepared for the interviewee, but other questions may be on the spur of the moment depending on the responses. 
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Questionnaires are the easiest and quickest option for collecting information from people and questionnaires are not limited to the printed form but can be sent digitally via social media also. Sometimes questionnaires can be complicated to design because of the incidence of their use in the many contexts in the modern world, and unless questionnaires are filled at that exact moment, the response rate will be meagre. Questionnaires can also be conducted with closed or open questions. 
According to a research, 82 percent of survey respondents believe that “culture is a potential competitive advantage” and leadership behaviour and incentives directly impact businesses performance, customer service, employee engagement, retention of customers, which has caused more companies to use data and behavioural information to manage and adjust their culture. This is one of the benefits of implementing ethical data collection because businesses can analyse data before and after the use of an employee reward system to see if this has a positive effect as this data is combined with operational metrics to assess how much of an impact it has had. 
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Managers have to work closely with HR to ensure that the right tools are being implemented to give business leaders a continuous stream of data that will influence future decisions and that reward systems are consistent with engagement and retention goals of the company. Engagement is proactive, and all efforts to build engagement must be through thorough ethical data collection by business leaders. This is a strategy that leading companies have made their priority and are reaping the benefits.
Digital technology is accessible everywhere and technologies like smartphones, 3D printing, cognitive computing and the “Internet of Things’ are changing the way companies operate. Social networking has also changed the way organisations hire, manage and support individuals. With this said traditional methods of collecting data such as questionnaires, interviews and observations can be conducted without the need for face-to-face interaction. I worked at a company where the company issued a monthly survey that was anonymous. This questionnaire allowed employees to review current satisfaction at the workplace and also employees could make a comment at the end of the survey about any concerns.
The age of big data and the ability of digital devices to capture and use vast amounts of data has created opportunities for companies to use this information to provide better services to their customers. Of course, there is a concern of ethics and what data should remain private, but I believe that the pros outweigh the cons in regards to data collection by companies. Data and technology give rise to new service models for retailers through customer profiling. The digitalisation of the processes in production is a driving force in this era of industrialisation where real-time data exchange between different technologies occurs. By creating and using new monitoring technologies the amount of data on services and uses increase dramatically. The digitalisation of every single process in work and personal life will only continue and further develop which will ultimately create new ways businesses can operate. 
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Many people think of ethics as rules for distinguishing between right and wrong. Instead, the most common way to define ethics is “the norms for conduct that distinguish between acceptable and unacceptable behaviour”. Some have even gained qualifications primarily to understand the study of research ethics because the lines can sometimes be blurred between acceptable and unacceptable. Below I stated some basic principles so that we can determine whether our data collection is ethical or not:
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Honesty is fundamental in data collection, and all results, methods, procedures and publications must be real and not fabricated or misrepresented. If data collection is not honest, then it instead shows an attempt to deceive colleagues, the public or research sponsors. 
I had a student friend of mine who was researching for a college assignment but seemed to leave it until last minute to complete this assignment. What the student ended up doing has he filled in the questionnaires himself with different names and reported the opinions of thirty students at the college. In reality, this information was completely false as he was the only person to have filled in those thirty questionnaires. That day made me wonder whether data provided by Governments, companies, charities etc. are completely honest and I hope that they do not behave as my friend did. 
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It is important to avoid bias in ethical data collection whether that be in experimental design, data analysis, data interpretation, peer review, personnel decisions, grant writing, expert testimony and other research. If bias is not prevented, then the research team may be suffering from self-deception. Also if any financial interests affect the study later, this must be stated. 
Many researchers have specific expectations for data collection from research and sometimes are disappointed by the results of this. It is always better to be neutral before conducting a study to avoid the risk of providing a biased analysis of the data. 
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It is imperative to avoid careless negligence and critically examine your data collected from research. Also, its necessary to keep good records of the different research activities conducted such as data collection, research design etc. 
Businesses, Charities, Governments must have great organisational skills to ensure that data is not mishandled or misplaced. 
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Whatever the results of data collection are it should be open for others to see. Transparency is essential, and businesses should leave themselves open to criticism and suggestions for improvements. 
It can be tough for businesses to open themselves up to criticism because it’s like having a hard stare in the mirror. I believe that all constructive criticism is good and can only be beneficial for the organisation. Businesses should allow their employees to fill in anonymous questions to know their minds about incentives, culture in the office, general happiness in the office. This data collection can be the difference between companies that have life-long employees and those that have a very high turnover. 
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Various Patents, copyrights and other forms of intellectual property must be respected and honoured. Unpublished data must not be used without permission, and proper credit for all research must be provided to prevent plagiarism.
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Discrimination by sex, race, ethnicity or other factors should not avoid in ethical data collection, and if research that is conducted as such a basis, it should not be valid. 
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All data collected must coincide with government policies and laws. 
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Some people are sceptical about data collection by companies and believe that companies should not collect personal information. Instead, I think that the current technological revolution should be seen as an opportunity for this data to be used as a way for businesses to reach their full potential and provide the ultimate customer experience. We must understand ethical data collection and use these methods to innovate. For companies to be able to leverage data offers massive benefits for both businesses and consumers and here are some reasons.
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Our lives become more convenient when we accept data collection. An example of this is a refrigerator that automatically orders food and drinks when they run out or having an online account with a supermarket that suggests our shopping list for the following week with the option of getting these items delivered to you. These examples are just the tip of the iceberg, and the potential is endless for what we can do with this and save us some time:
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Because of the advances in technology companies are now able to track and record your preferences at a highly knowledgeable and modern level. An example of this is when you often visit a website like YouTube or Amazon you’ll be provided with the content that you are more likely to prefer and not have to weed through unhelpful reviews. Google also has this service where your search history helps you to find what you are looking for instantly. 
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Through tracking data methods, businesses can be more organised with their efforts to offer customers more upscale products or services. Companies no longer need to second guess what is the latest marketing trend but data collection gives a clearer picture of what consumers expect. This also allows businesses to reach out to potential customers.
[bookmark: _Toc383362829]We need to accept the reality that almost everything we do leaves a digital football. Whenever we are provided with advertisements on websites, this would be closely linked to previous sites or products we can search for before. This shouldn’t be seen as a negative because we can get the best deals for products that we may be interested in which may be highly discounted.
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In conclusion to this essay, I have stated real and relevant examples of different research methodologies and an understanding of practical and ethical data interpretation. Technology has made it possible to gather much data at once which is pivotal to a company’s success, and I have provided ways that data can be used to cause a business to thrive.
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