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[bookmark: _Toc88425421]Introduction
In the marketing essential, geographical area is very significant and the success of the company depended on the geographical area. To be successful, we need to have a great marketing plan for our company of “Hotel Bareiss|” and the purpose of the marketing plan will be to run the overall business activity. We will try to discuss the marketing mix, customer value and engagement, effective use of digital marketing, and the marketing environment of the “Hotel Bareiss” in the report (Simkin et al, 2013).


[bookmark: _Toc88425422]An overview of “Hotel Bareiss”
“Hotel Bareiss" is a first-class five-star hotel in Germany that was established in 1951 and the founder of that company is Harman Bareiss. In the “Hotel Bareiss|” there are 100 Zimmer, 4 Restaurant and 1 Bar and so on.
[image: Showcase - Hotel Bareiss GmbH - Baiersbronn]
Figure: “Hotel Bareiss” (Pike et al,2015).


[bookmark: _Toc88425423]The Marketing Mix of “Hotel Bareiss”
The marketing mix is very important for increasing the productivity of the company. By marketing, a company can easily make its marketing plan. The marketing mix of “Hotel Bareiss” are explained below:
[image: Marketing Mix]
Product: Products are the most important thing and the types of company can be described by its product. The products are part of the marketing mix and products work for the development of the product quality, product assortment, product branding, and guarantee and warranty of the product (Margarita et al, 2016).
Price: Prices are also part of the marketing mix and it affects the company's growth, if the prices are reasonable then it will affect positively and if the prices are not reasonable then it will affect negatively. When prices are reasonable, most of the buyers will buy, who can buy, and when prices are not reasonable, most of the buyers will try to avoid buying the product. So, "Hotel Bareiss” should set their prices according to their target market and keep it reasonable for them (Londhe et al,2014)
Place: Place is another and most important part of the marketing mix. A company must choose a vital place where a consumer can get access easily otherwise the success of the company will be impossible. "Hotel Bairess” has chosen a very vital place where a consumer can easily access and it’s a very successful company (Thabit et al,2018)
Promotion: Promotion is another part of the marketing mix it's works with sales promotion, Advertising, Public relation, Direct marketing. The “Hotel Bairess" has an effective promotion strategy that's why they can attract their target customer easily (Singh et al,2012).

[bookmark: _Toc88425424]Creating customer value and engagement 
To create customer value and satisfaction firstly, The “Hotel Bairess" needs to know customers' needs, wants, and demands, and then the basis of these needs, wants, and demands create value for the customer. No need to provide the same value to every customer it varies with a different customer that's why The "Hotel Bairess" needs to know about the customer then they should create superior value for the customer (Jain et al, 2013).
The “Hotel Bairess" is to create new customer need to know about what customer wants and why they want this and how can we satisfy this needs of the customer and basis of their need company need to provide superior value. To keep current customers company needs to provide superior value and maintain a relationship with them and try to make them loyal customers because the loyal customer is the most beneficiary. A loyal customer at the same time buys a product and tells others about their good experiences (Peter F Drucker,2016).
[image: 13 Easy And Effective Customer Engagement Strategies - BuildFire]
The “Hotel Bairess” use social media such as Instagram, Twitter, Facebook, LinkedIn, and so on to connect with their customer and In time COVID-19 they launch online order and delivery system so, that a customer can easily give orders from their home. By online delivery system they can enjoy foods and at the same time be safe.

[bookmark: _Toc88425425]Effective use of Marketing
Effective marketing is the most important type of marketing for the time of COVID-19. In the time of COVID-19, most of the company's pace of activities has decreased some of them are kept off their activities. But the companies which are starting their work online their works are moving at the same pace. For this reason, the "Hotel Bairess” should properly launch effective marketing (Doyle et al, 2012).
[image: What Is Marketing?]
	
The elements of effective marketing are an engaging website, search engine optimization, marketing, social media marketing, and pay-per-click marketing, the "Hotel Bairess” should use the effective use of marketing by which they can easily engage with customers (Jayaram et al, 2015).


[bookmark: _Toc88425426]The Marketing environment (Micro)
[bookmark: _Toc88425427]SWOT Analysis
To know the company’s overall condition, SWOT analysis is the best way to evaluate that. So, "Hotel Bairess" to know their strength, weakness, opportunity, and threats they have to conduct a SWOT analysis.
[image: How to Complete a Personal SWOT Analysis | by Jodie Shaw | Thrive Global |  Medium]
	SWOT analysis

	
Strengths

	“Hotel Bairess” by doing the SWOT analysis they can know their strength, and the basis of their strength they can easily set strategy and they can easily achieve their goal (Sarsby, 2016).

	
Weakness
	By using this analysis, a “Hotel Bairess” can easily identify their weakness to be successful and achieve their target market they will remove their weakness (Gurl, e, 2017).

	
Opportunities
	“Hotel Bairess” by conducting SWOT analysis they can easily know and create their opportunity and basis of that opportunity they can build their strategy to attract the new customers (Teoli et al, 2019).

	
Threats
	SWOT analysis will help “Hotel Bairess” to identify the threats of the company and the basis of that threat they can develop their strategy to minimize threats of the company ( Yuan, h, 2013).





[bookmark: _Toc88425428]The Marketing Environment (Macro)
[bookmark: _Toc88425429]PESTEL analysis
PESTEL analysis is an analysis where analyzes the marketing macro-environment these are political,  economic, social, technological, environmental, and legal factors. By conducting this analysis, "Hotel Bairess” can evaluate its performance (Sun, et al,2017).
[image: PESTEL Analysis - Overview, Factors, Examples]
Political Factors: Political factors include government policy, political stability or instability in overseas markets, foreign trade policy, tax policy, labour law, environmental law, trade restrictions, and so on that will affect the business activities of “Hotel Bairess” (Yuksel et al, 2012).
Economic Factors: The economic factor will evaluate the company's economic activities about how are moving well the company's economic situation that's inclusive economic growth, exchange rate, interest rate, inflation, deflation, disposable income, and so on.
Social Factors: Social factors will influence the company in different ways that include population growth, health consciousness, age, career attitudes, and so on.
Technological Factors: Technological factors include different types of technology that affect the company’s productivity.
Environmental Factors: The environmental factor of the “Hotel Bairess” are the factor that provides the raw material, employee, and so on.
Legal Factors: Legal factors are consist law and legal system of the country that affect “Hotel Bairess" by different laws and regulations.
[bookmark: _Toc88425430]Conclusion
“Hotel Bairess” always tries to provide superior value to their target market. They use effective use of marketing that’s they can easily connect with the customers and provide superior value to them and keeping current customers and make them loyal provide superior value to them. At present this is the most popular hotel in Germany because of its position, customer service, and so on (Song et al, 2017).
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