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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: “In our world of shorts, fast food, and on-demand video streaming, patience isn’t something website visitors typically see as a virtue. If your site makes people wait, they won’t stick around” mentioned by Vergouwen (2026). Hollywood Bowl website loads in about 2 seconds, which minimizes waiting time for the user.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: According to Harrison (2025), adding lots of pages that don’t add value won’t improve search results or increase website traffic. What matters more is the quality, organization, and user experience of the site. This website has enough sub-pages and different options, making it easy for customers to find what they need.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can make a booking on the Hollywood Bowl website. The online booking system is simple to use and lets visitors reserve lanes and choose times easily.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The Hollywood Bowl website could be easier to use by making the menus simpler and the pages less busy. Clearer buttons and fewer distractions would help customers find booking details and prices more quickly.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website appears to be well-designed and informative. It includes several subpages that present a variety of entertainment options and events, as well as information about the food that can be ordered at the venue. There are some differences in the websites layout when accessed via a mobile phone compared to a computer; however, these differences are not significant.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The Hollywood Bowl website uses bright colours, fun images, and short videos to create an exciting atmosphere. These visuals help show the bowling experience, make the site more appealing, and encourage customers to book a visit.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not use an online chat tool. Without this feature, customers cannot get quick answers. This makes it harder to ask about products or services and may slow down the whole enquiry process


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links are partly effective. Facebook and Instagram are updated and useful, but YouTube and TikTok are outdated, which can reduce trust.
A website remains the main and most reliable source of information, while social media supports engagement. Therefore, social media is important, but it should be regularly updated to effectively complement the website (Pedley, 2025).


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services are made clear through simple descriptions and clear communication on the website. The website also has a dedicated sub-page with all the services offered by the company, which is easy to use and helps customers quickly find relevant information. According to Tanaka (2024), clear communication is key to improving customer understanding and experience.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: People can find reviews on website, and you can see that there are old reviews as well as new ones. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:  From the website I can see that the company has high standards, and I would happily recommend this business to those I know who are planning to celebrate some events or just have a good time.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, the price is transparent enough and affordable for customers. The website meets the price-quality requirements.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Bowling 

	
	2.Bowling alley

	
	3. Tenpin

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: In a Google search you can immediately see this website in first place.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites remain highly relevant and modern UK business. A website gives customers clear information about prices, opening times, and locations, and it lets them book games quickly. It also helps the company appear in online searches, which brings in more visitors. Even though many people use social media, a website is still a trusted place for full and accurate details. For Hollywood Bowl, the website remains a useful tool for attracting customers and supporting its services.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I recommend adding a clearer, faster online chat tool to the Hollywood Bowl website. This would help customers get quick answers about bookings and prices, making the website easier to use and improving the overall customer experience.
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