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In this Essay, we'll look at how Premier Inn and Marriott International use marketing to attract and retain guests. These two firms were chosen after careful consideration of a number of aspects. In the years since its founding in 1927, the firm has expanded into one of the biggest hotel chains in the world. With 7642 properties worldwide, Marriott is a global hotel chain with a significant presence outside of the United States. Premier Inn is also one of the largest hotel chains in the United Kingdom and Ireland, with over 650 locations and nearly 54,000 guest rooms (Berrison, 2020). The Premier Inn company has remained the top hotel for a number of years running, despite its fast development.
The hotel was founded in 1927 by none other than  J. Willard Marriott and his wife Alice themselves in Bethesda. A&W has been using it as a beer stand since its inception. Hot shoppe is a term that originated when Marriott b Stuart serves hot meals in its restaurants. The first Marriott hotel was opened outside the United States in Acapulco, Mexico in 1969. (Mariott, 2021). Due to these buyouts from 2015 through 2016, Marriott now manages properties formerly owned by Starwood and Delta (Mariott, 2021). A large variety of standard things at competitive prices is Marriott's main selling feature. Premier Inn was established by Whitbread back in 1987. Previously known as the Travel Inn. After purchasing Premier Lodge around 2004, Whitbread merged it with Travel Inn, and in 2007, the name was simplified to Premier Inn (Stuart, 2019). Soon after, Premier Inn b Stuart constructed hotels equipped with spas and gyms. Premier Travel Inn Company has remodelled its accommodations to bring them in line with those of its rival brand. Premier Inn's growth is predicted to costing Whitbread £100 million over the next 3 years, according to a statement released in 2008. Stratford-upon-Avon was the site of Premier Inn's 600th hotel opening in 2011. (Middleton, 2017). It subsequently made a sizable profit by selling several of its cheaper properties with Good Night Inn.
Premier Inn has gained 3 percentage points in market share in the last year. There are presently over 72,000 rooms under the Premier Inn banner, spread throughout 800 hotels. Premier Inn hotels may be found in many different locations in the UK, as well as in Germany,  Northern Ireland, the UAE, and also the Middle Eastern country of Doha (Clow and Baack, 2018). The two hotel chains that are in direct competition with one another have quite distinct manufacturing, marketing, and price strategies. Premier Inn has both standard accommodations, which come with a few more conveniences and basic ones. Hotel chains like IHG and Hilton and Wyndham Worldwide are among IHG's rivals (WYND). That hotel was a social media marketing business practice pioneer, setting a new standard for the whole sector. Travelodge Hotels, Jurys Inn, with Holiday Inn Express are among Premier Inn's main rivals (Brassington and  Pettinson, 2019). Premier Inn stands apart from the competition by providing free Wi-Fi and tasty Premier Inn meals at all of its hotels. Both hotel groups make significant efforts to meet the country's sustainability objectives.
Two of the most well-known hotel brands worldwide are Marriott International and Premier Inn. We compare and contrast the two hotels' promotional strategies by looking at their many differences (Trison and Herry, 2019).
When it comes to hotel chains in the United Kingdom, Premier Inn offers the most guest rooms to its patrons in both England and Wales. It advertises itself via several channels and mediums, such as television, radio, cinema, print, and even banners. Furthermore, they advertise their wares through direct mail and trade exhibitions. In May of 2010, comedian Lenny Henry appeared in an advertisement for Premier Inn. It was the campaign's primary goal to spread the word that a four-person accommodation at Premier Inn prices only £29. (Smith and Johanson, 2020). Premier Inn has dominated the United Kingdom hotel industry with the assistance of weekend deals like this one. Premier Inn has promised to reward loyal clients with free, extended weekend stays so that they may travel across the United Kingdom. Premier Inn takes full use of the internet, with the vast majority of its bookings coming in through the website. In business, the targeted audience is essential. Premier Inn has been promoting special weekend rates to domestic middle-class Britons, foreign visitors, and business travellers. To maintain its status as the world's largest and most well-liked hotel chain, the company employs a variety of ingenious strategies. Marriott has developed a brilliant pricing strategy that provides the perfect possible price, and it has also sometimes embraced a competitive pricing strategy. In addition to its other astute placement choices, Marriott has made several of its own. Marriott strategically places its hotels in scenic areas that are likely to draw a large number of customers. Marriott also strategically arranges its hotels near key thoroughfares, tourist attractions, and commercial districts. Marriott is capable of informing the public about its wares because of the popularity of social media platforms like Instagram, Twitter and Facebook.
As part of their 'Force for Good initiative, Premier Inn gives out roughly a million foods and drinks to a UK charity. As a result, a goal of 50% waste reduction has been set. It was a good idea for Premier Inn and Great Osbourne Street Children's Hospital (GOSH) to work together to raise money for the kids in need at GOSH in 2012, and they did just that (Frochot and Walid Batat, 2019). They also amassed enough money to purchase a Premier Inn diagnosing facility specifically for the benefit of kids with visual and auditory impairments. The Premier Inn hotel chain has set a goal of eliminating all single-use plastics and reducing carbon emissions by 50% by the year 2025 (Middleton, 2017). Every Premier Inn hotels within the UK now provide complimentary water bottles to its guests. All of its hotels ran entirely on green energy. In order to do its part towards the United States Sustainable Development Goals (SDGs), Marriott has set out to improve its service standards and provide more opportunities for the country's youth, women, people with disabilities, refugees, and other marginalised groups. They plan to spend around $35 million on this by 2025. ( Trison and Herry, 2019). As part of the drive to boost biodiversity, green buildings will be constructed, and wastewater waste will be cut down. All staff members have been briefed on the risks associated with human trafficking. As part of this plan, we set out to reduce our carbon footprint as much as possible.
Tourism businesses, including hotels and restaurants, fared poorly during the covid-19 pandemic. Return to normalcy is gradually occurring in this industry. Each of these international hotel chains has developed stringent requirements to meet the new standards. A message on their websites states that Premier Inn properties have revised their check-in timings. Europe as a whole, including the United Kingdom and Northern Ireland, is seeing a resurgence in the opening of its hotel industry. The check-in time is 4 pm on July 7th and ends on the 30th of September (Kotler, Kartajaya, and Setiawan, 2017). All visits must comply with the Covid-19 standards and limits, which include covering the face and maintaining a safe distance. The hotel management made certain changes due to the ongoing bookings. All of their hotel room rates have been adjusted to make it simple for customers to make changes or cancel reservations. Almost all Premier Inn hotels in Germany are 3G-ready (Premier Inn, 2022). The 3G rule is checking for illness, getting vaccines, and then getting well. Premier Inn hotels which are in Germany now demand visitors to provide proof of immunisation against influenza (including proof of a second dose), proof that they tested negative for covid-19, or current PCR diagnostic testing. Just like other businesses, Marriott cares deeply about the well-being of its guests and workers (Mariott, 2021). The issues related to covid-19 are addressed in conformity with the guidelines set out by the World Health Organization and the relevant local authorities. They have employed electrostatic spray bottles and other cleaning procedures in complement to hospital-grade antibacterial agents and air purification systems. A face mask is unnecessary if more people become vaccinated. The food service department's staff and managers have also received specialised training to help them handle any unexpected issues. They are also in accordance with the World Health Organization's stipulations for safe food handling.
Two international hotel chains, Marriott International and Premier Inn can both trace their roots back to Britain (Kotler et al., 2017). Each of these companies has seen a meteoric rise to the very top of their respective industries. Each of these hotel chains utilises cutting-edge advertising strategies to maintain their positions at the industry's pinnacle. Both of the network's hotels provide significant contributions to their countries' sustainable development objectives (SDG) (Ghauri, 2015). Last but again not least, the hotel and tourist industries seem to be recovering from the severe harm they sustained during the epidemic. Hotels owned by Marriott International and Premier Inn are both currently in full compliance with the latest coronavirus standards and regulations.
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