	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2505748
	Student Name
	Floarea Linu

	

	Website Chosen 
	

	Insert hyperlink to website
	https://www.thecookingacademy.co.uk/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: the website is very ease to access, and it loads very quickly does not require too much time to get on the website. It’s a secured website you can go through all links referrals without any problem. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: it has separate sections that gets the costumer to the right page its ease to navigate through this website. Accessible for all ages. Is not only cooking related, but it also talks about the costumer's wellbeing, for example it has a page that’s talks about the digestive system, way to improve, the diets that you need, prevent further illnesses digestion related. The website it’s a general website where you can find information about a healthy lifestyle and cooking events.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: The costumer can make bookings, appointments and purchases
A variety of things from the website such as cooking books, cooking equipment, tea, spices mix, whole spices and gifts. 

	Question 1d - What improvements could be made to the usability of the website?


	Answer: they could add a live chat where interested customers can ask question directly about their enquirers. And most important post new pictures every 2-3 days to keep the website updated for the costumers too see what they are getting into.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: There are differences in the way you using a phone compared with a computer. It may be the same information by using both but by using the computer it’s going to show you a variety of options which you can’t see them at once on the phone. By using a phone, it is indeed much easier if you want to access the link anywhere at any time rather the carrying the laptop. 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website has so many welcoming colours and images that attracts costumers. For the front page it uses three changeable images that represents the cooking website that every 3 second changes. They even use a slogan in their slides saying “ENSPIRE, DISCOVER, ENJOY” 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website has provided the costumer with links that help the purchase, make appointments for cooking sessions, plan team events, special pages that talks to them about their wellbeing in the cooking sessions, they even have videos to teach them how to cook. 


	Question 2d – How effective are the social media links on the website?


	Answer: The cooking website provides the costumer with supplementary information about their website even on the social media. At the end of the page there are five links that gets you to their Facebook page, twitter, Instagram LinkedIn and YouTube. Its good because you can see product, reviews and comments of the satisfied or unsatisfied costumers. And also, the most important thing is that You get to see the product in a video before you buy it. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Their services are explained in detail in separate pages, so the costumer gets a better understanding of the product or topic in general. They have cooking videos that teaches the client step by step how to successfully make a recipe, the videos can help the team that attend cooking classes and misses one of them he can watch the video and catch up with the others. 


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: The costumers talk about their wonderful experience that they had with friends and families to this well organised cooking event. They only leave positive comments about their experiences and talk about their friendly staff that help each client one by one, teaching them to work in groups or individual. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: there are a various number of satisfied customers that leave their review and comments on the website even big brands such as: BMW, Barclays,concur,e.t.c. This cooking program would be the best reason to gather all family to join in to this special cooking experience where they get to spend time together learn new things and make new memories that will last a lifetime. In a review comment somebody said “Thank you so much for organising the day for my family to come and cook together at The Cooking Academy. My father-in-law was so chuffed with the surprise cookery day; he doesn't often see all his children together in one place, so kit was very special.” so the website has the power to reunite families and bring joy to more people. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:  the prices are placed next to each item so that the costumer might be interested in purchasing and has additional information about the product, so the client sees what he/she is buying. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. https://www.thecookingacademy.co.uk/


	
	2.The cooking Academy

	
	3. COOKING CLASSES & CORPORATE EVENTS

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: when you type (Cooking Classes & Corporate Events) the website will appear second on the Google page.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: the website is relevant in the UK business because it offers the client the possibility to attend cooking activities and learn easer by practising and not only watching videos or reading about the course. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: i think that the website could provide clients with memberships and extend their teaching course by adding separate courses to train them step by step. Like for example: they could do a beginner's session that teaches the client from the start how to cook, how to use the ingredients and the benefits of their use into our daily use, the risks in the kitchen and how to avoid them. The do the next cooking sessions for the advanced clients that already learnt the basics. 
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