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[bookmark: _Hlk2775103]Icleand, an island where you experience the most unique parts of nature, has views so spectacular it will knock your breath away. A perfect destination to see lava erupt from the ice and deserts of ash from the volcanic eruptions.  This destination is ideal for allocentric type people; whom of which are very motivated people that visit unique destinations [Plog, S, C. 2006].





[image: Image result for map of iceland]
Iceland is such a popular destination for visitors. In fact, in 2017 this destination attracted a whopping 2.2 million visitors [Ferdamalastofa.is, 2019]. This comes to no surprise with a remarkable destination. It shown that it has become more and more popular with a visitor number increase of 24.3% since 2010.

It is found that there are more international visitors during the Winter Season in comparison to previous years. An approximate of a quarter winter guests are from the UK, a quarter from North America and a quarter from other countries [Ferdamalastofa.is, 2019]. 

Having such high figures, a great contribution to this is the inbound visitors from the UK. A phenomenal total of 322, 542 UK visitors travelled to Iceland in 2017.





According to a tourism strategy report, tour operators that are featuring Iceland as a holiday destination mentioned about “the unique and unspoilt nature as the destination’s main selling point.” 
They also stated other attributes that includes the geology, volcanoes, wilderness and distinctive culture [TourismStratagyReport, 2013]. 

It is found that accommodation types, hotels and guesthouse are quite popular over recent years. In fact, there was approximately 5.6 million guest nights in these accommodation types in 2017. This is 7.8% increase in comparison to 2016.  Not only that, guest nights by foreigners accounted for 94.7% increase in guests’ nights between 2016-2017[TourismStratagyReport, 2013, p.g 15]. This meets the Level 1 of Maslow’s Theory of Hierarchy of Needs which is Physiological needs which is concentrated on accommodation [Simkova, E, 2014].

In addition to this, other accommodation types were on the rise like camp sites which in 2017 resulted in 38.2% occupancy as well as residential housing with 20.5% occupancy and hostels with 19.0% occupancy [TourismStratagyReport, 2013, p.g 15]. From looking at this, there is a variety of accommodation types in Iceland. 
TRAVEL ADVICE
SAFETY AND SECURITY
Iceland is currently volcanically and seismically active.  Monitor the ‘Icelandic Met Office’ website for current information on the advice of the local authorities [Gov.uk, 2018]. 

Weather conditions at times can be very severe and change quickly. Keep updated by monitoring the ‘Icelandic Met Office Reports’. 

In some instances, petty-thief may occur. Take precautions and do not leave any personal valuables around. 

According to Gov.UK, in recent years adventure tourism have increased in popularity with cases of people get into incidents that require the emergency services. To avoid this, follow the guide of the ‘Icelandic Emergency Services’ with their Safe Travel Website. 

Overall, the destination shows to fatal threats to tourists and is deemed a safer destination in comparison to others. This is a demonstration of Level 2: Safety needs from Maslow’s Hierarchy of Needs [Simkova, E, 2014]. 

It is a motivation factor for tourists as they may not have been to the destination previously or are weary of unsafe destinations.  

HEALTH
Approximately 8 weeks prior to travelling, check for the recent updates on health advice from the ‘National Travel Health Network and Centre (NaTHNaC)’. 
 







With such an influx of tourist visitors, it has helped the country greatly.
Tourism has generated approximately 31,700 jobs in August 2017 alone. Majority of the employees work in accommodation and restaurants, for instance, 15,400 in January [Ferdamalastofa.is, 2019, p.g 3].  	 

Revenue generated from foreign tourists totalled to ISK 376.6 billion in 2017 which is ISK 30.6 billion more than the previous year, 2016. This means a year-on-year growth of 8.8% [Ferdamalastofa.is, 2019, p.g 2].  
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There are endless amounts of reasons as to why Iceland is a destination to visit. In a survey carried out by Ferdamalastofa, visitors were asked what their reason to consider visiting Iceland was. A staggering 92.4% stated that they went due to the county’s nature or particular natural feature. 

Questioned further on this, was what particular natural feature that drew them in [Ferdamalastofa.is, 2018, p.g 18]. Responds mentioned the following:

1. Northern lights (45%) 
2. Unspoilt/Untouched (44%),
3. Beautiful nature (28%)
4. Geysers/Geothermal areas (26%),
5. Uniqueness/Different/Diversity (24%)

TRAVEL ADVICE
ENTERY REQUIREMENTS
Check with the Icelandic Embassy for information requiring what type of visa must be obtained, if needed. 

Exceeding the duration of 3 months, look at the ‘Living in Iceland’ guide and contact the ‘Directorate of Immigration’ [Gov.UK, 2018].  
Passports must be valid during the time in the destination. 

Reykjavik, the most northern capital in the world, consists of mixed cluster of coloured houses and with views across the sea to glaciers and the mountains that complete the backdrop to the streets [Rough Guide to Iceland, 2007, p.g 61]. 

Contrast to most cities, Reykjavik has a unique appearance of ram shack houses dressed in lurid painted iron or covered in pebbledash to protect them from the storms. This unkept look creates a cities charm in authenticity. 
Capital of Iceland!
Reykjavik
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Amongst its batch of brightly coloured houses, is the Hallgrimskirkja, a white concrete church towering over the city which captures the most significant views as far as the eye can see [Rough Guide to Iceland, 2007, p.g 61].  

The city is found to have the culture and music, especially with the Harpa Concert Hall. The premiere concert hall and concert centre was constructed in 4th May 2011. Its structure of steel framework clad in geometric shaped panels of coloured glass is outfitted with exterior lights so that they mimic the glow of the Northern Lights [Iceland.nordicvisitor.com, 2019]. It includes the Icelandic Symphony Orchestra and the Icelandic Opera.

On the sheer outskirts of the city is Perlan, or known as ‘the Pearl,’ overlooking the Nautholsvik beach. It most appealing feature it is design, a glass dome structure that sits atop of enormous hot water storage tanks. Its upmost favourable 360-degree view compels visitors in. Alongside with its rotating gourmet restaurant, a café and exhibition space [Iceland.nordicvisitor.com, 2019].  

Drawing on its natural attractions, what completes the city is Mount Esja which stands at an impeccable height of 914 metres tall. Although to the eye it looks like a mountain, it is actually formed of a chain of volcanic peaks. This is a popular attraction to locals and visitors for a day trip trek [Icelandic.nordicvisitor.com, 2019]. 

[image: See the source image][image: See the source image][image: See the source image][image: See the source image][image: See the source image][image: ][image: ][image: ][image: ]
The Black Forrest, Dimmuborgir, is a field of lava. Amongst this is a hidden cave, which cannot be bathed in due to the influx of the temperature change. However, a must see as it is most famous for the T.V. Series ‘Game of Thrones’, which was a shooting location for one of the most popular love scenes in the programme [Guidencetoiceland.is, 2019]. 
The Lake Mývatn Area, a geological and geothermal wonder of Iceland. It is made up of a series of lakes formed from various eruptions dated back over two millenniums ago.  The area is deemed a hidden land of gems which visitors do their all to get [Guidencetoiceland.is, 2019]. 
In the north of Iceland is the Asbyrgi canyon, shaped like a horseshoe. This was created by the legend of Odin’s eight-legged horse where he came in contact with the ground and stomped his hoof.  The canyon is filled with birch, willow, fir, larch and pine, a definite worthy experience to tick off a bucket list [Guidencetoiceland.is, 2019]. 
A remote part of Iceland, the Hornstrandir Nature Reserve. This was abandoned due to the lack of infrastructure. Over recent years it has manifested into a magnificent Greenland and is now a nature reserve. It is home to tens of thousands of sea birds and even the rarest of all; the Artic fox [Guidencetoiceland.is, 2019].
Iceland’s waters are home to over twenty species of whale, dolphin and porpoise which makes it the top destination in Europe for whale-watching. There are boat tours provided where often seen whales jumping out into the water. In the harbours, dolphins and humpback whales are seen on a daily basis [Guidencetoiceland.is, 2019].                                                                                                                 
The beaches of the south have been built up from the effects of costal erosion. This has led to the coasts being vulnerable to glacial flooding; causing it to be covered in black sand.  The most famous out of these black beaches is Reynisfjara with its beauty weeps from how distinct the landscapes are. 
The Golden Circle is Iceland’s best-known features. The best three sites included in the Golden Circle are the Pingvellir National Park which has the UNESCO World Heritage Site as it is geology being two tectonic plates meeting, there is the Geysir Geothermal which is a series of hot springs and geysers that has hot water shooting out to 20 metres in the air, and the Gullfoss Waterfall which is found in the river canyon [Rouhgudies.com, 2019]. 
The Jokulsarlon Glacier Lagoon is breathtaking with its 1000-year-old titanic icebergs with seals swimming around mountains of ice. It has recently been claimed as the deepest lake in Iceland; boat trips are provided to float around the gigantic icebergs and wildlife. During the summer period, underground rivers of meltwater cut through the largest iceberg, Vatnajokull, creating a network of ice channels [Guidencetoiceland.is, 2019]. 
The Blue Lagoon is the most proclaimed bathing area. Both popular with locals and tourists, being artificial at a soothing temperature of 38 Degrees. Alongside this is are caves and arches as well as a sauna. The infamous grey silt that rests at the bottom of the lagoon is often scooped up and smothered on people for the enriched minerals. This is also sold in shops as beauty products [RoughGuideofIceland, 2007, p.g 108].  
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Svartifoss Waterfalls, melted water from the glacier feeds the waterfall. The water trickles down 20 metres over a cliff which is boarded on either side with tall black basalt columns. Some would say it has a resemblance of organ pipes [Icelandtravel.is, 2018].  
The Northern Lights, charming aurora of earth. These are visual solar particles that are entering the earths atmosphere. They appear to look like dancing lights in the sky with diverse colours [GudietoIceland.com/the-northern-light, 2018]. 

The locals have the advantage of seeing these phenomenal lights for eight months a year during September to April. This depends on the weather conditions and the lighting. There is only spattering number of places in the world that get the opportunity to see the Northern Lights. These include Norway, Finland, Northern Canada, and Alaska. 

However, despite these destinations having the view, they face challenges like being clouded over due to the darkness of long hours. 
The Lights of Iceland!
Northern Lights
TRAVEL ADVICE
GETTING AROUND
Buses are found to be the most convenient form of transportation in Iceland. The country has a long-distance bus organisation (BSI) that distinguished a timetable of scheduled buses of departures and tours [RoughGuidetoIcleand, 2007, p.g 34]. 

Driving around the country is another easy way of commuting. This can be done by having owned a vehicle or car rental. Use comparison sites to find the ideal and in budget vehicle. 

During the summer season is an ideal time to cycle around the island. This is a great way to see Iceland’s nature close.

FOOD AND DRINK
Iceland has a variety of food, with international cuisine. With the high number of sheep’s, lamb I often found to be in a lot of dishes [RoughGuidetoIceland, 2007, p.g 36]. 

Due to Iceland’s position, it is high with cereals, fish and meat. One of the traditional dishes is called Haroifiskur which is dried haddock or cod. Another is called Hakarl which is Greenland Shark. This is at first buried for up to six months in sand to break down the amount if toxins in the flesh. 

Iceland is driven by coffee, it is a defined inclusive culture. This is found with the various cafes across the country. Alcohol is found to be expensive but allowed. Bjordagurinn, or known as Beer Day is celebrated on March 1st every year. 
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From the Northern Lights to the Svartifoss Waterfalls which trickles off black basalt column, Iceland is anything but short of magnificent features. Iceland is defiantly on the rise for a tourist destination. It could be argued that Iceland is currently on the development structure of Butler’s Model [Grocoops.com, 2019].

The purpose of the model is to show the cycle that a product goes through from them becoming launched to being discontinued. Each product goes through six stages, which Iceland is at stage 3 [Grocoops.com, 2019]. The Development stage is when Tourism becomes an important part for the economy.  In a year alone Iceland has seen an increase in revenue from tourists of ISK 30.6 billion [Ferdamalastofa.is, 2019]. Iceland is becoming a greater destination and is definitely a recommendation for allocentric people [Plog, S, C. 2006].

Reference
· Ferdamalastofa.is (2019), ‘Tourism in Iceland’, [online]. Available at: https://www.ferdamalastofa.is/static/files/ferdamalastofa/Frettamyndir/2018/oktober/tourism-in-iceland-2018.pdf, [2019, February, 19].
· Gov.uk (2019), ‘Foreign Travel Advice’, [online]. Available at: https://www.gov.uk/foreign-travel-advice/iceland/safety-and-security, [2019, February, 17].
· Guidetoiceland.is (2019), ‘How to Find the Northern Lights in Iceland’, [online]. Available at: https://guidetoiceland.is/the-northern-lights/how-to-find-the-northern-lights-in-iceland, [2019, February, 18].
· Guidetoiceland.is (2019), ‘What to do in Iceland’, [online]. Available at: https://guidetoiceland.is/nature-info/what-to-do-in-iceland, [2019, February, 18].
· Iceland.nordicvisitor.com (2019), ‘Travel Guide’ [online]. Available at: https://iceland.nordicvisitor.com/tours/from-uk/?rf=g00530-02&gclid=EAIaIQobChMIsvvGkeiX4AIVhbHtCh1bSAnXEAAYASAAEgJSKvD_BwE#travel-guide, [2019, February, 17].
· Invest.is (2019), ‘Tourism Strategy Report Extract’ [online]. Available at: https://www.invest.is/files/skjol/pdff/pkf_tourism_strategy_report_extract.pdf, [2019, February, 18]. 
· Leffman, D. and Protor, J. (2007), The Rough Guide to Iceland, (3rd Ed), London: The Penguin Group.
· Roughguides.com (2019), ‘Top5 Destinations in Iceland’, [online]. Available at: https://guidetoiceland.is/best-of-iceland/top-5-destinations-in-iceland, [2019, February, 17].
· Icelandtravel.is (2019), ‘Svartifoss Waterfall’, [online]. Available at: https://www.icelandtravel.is/attractions/svartifoss-waterfall/, [2019, February, 19].
· Plog, S. C. (2006). “One Mo’, Once”: A Commentary on the Litvin Paper on the Plog Psychographic System. Cornell Hotel and Restaurant Administration Quarterly, 47(3), 254–259 [2019, February, 05]. 
· Simkovs, E. and Holzner, J. (2014). ‘Motivation of Tourism Participants’ [online]. Available at: https://core.ac.uk/download/pdf/82585573.pdf, [2019, February, 05]. 
· Geocoops.com (2019), ‘The Butler’s Model’, [online]. Available at: http://www.geocoops.com/butler-model.html, [2019, February, 05].
3 | Page

image4.png




image5.jpeg
GREENLAND SEA

NORWEGIAN

Axureyi

ICELAND

NORTH
ATLANTIC

OCEAN
100 km




image6.png
@ Ryansi ssues profit waming = x | [ Global 100: Michael O'leary, . X | G michael ofleary yanairmanag: X | M UWTSDMyDay-mydsy X

< C Y @ nttps//www.holiday-weather.com/reykjay

CRGS Angeles

Melbourne

S&  Average High/Low Temperature:
Cree

This website uses cookies to store your

m e preferences and to display personalised

advertising. Leam more

+

Reykjavik

e Accept and Continue 6°C w3

WEATHER
Now





image7.jpeg




image8.png




image9.png




image10.png




image11.png
Reykjavik Capital area: Attrac X | @ Top 5 Destinations n lcelend | X | [@] The Deep Highlands of celant X leeland Travel Agency for tailo. X G reykjavik - Google Search X |+

VizhoKHYGuD4sQ_AUIDygCBbiw... ¥ @ i

keuriz=1C1GCEA enGBB17GBS

&isource=Inms&itbm =ischaisa=X8uved=0ahUKEwj01

< C 0 & nitps//wwwgoogle.com/search?
G

=rey

ol @ YouTube mm BECNews [ Facebook [ ebay M Gmail BE Outiook

s

Whats On in Ultimate Guide to Reykjavik | Capital

‘The Reykjavik Food Walk | The Whats On in

Norther Lights|Vehicle Rent

s

1
H O Type here to search 1 170272019




image12.jpeg




image13.jpeg




image14.jpeg




image15.jpeg




image16.jpeg




image17.png




image18.jpeg




image19.png




image20.png




image21.jpeg




image22.png




image1.png
Y Drindod Dewi Sant ‘ Y Drindod Dewi Sant

iy Sain B University of Wales

Trinity Saint David

s Trinity Saint David Wale vid Jol s rom Trinity University of U o Saint David y of Wales Trinity Saint Da.

University of Wales Trinity Saint David - Wikipedia

Q@Visit < Share

PRIFYSGOL CYMRU

Y Drindod Dewi Sant

) awversTy o waes

/' Trinity Saint David

Images may be subject to copyright

m PRIFYSGOL CYMRU
eetoaian

1252
oozms

P 0 B € © W phre:BRETR T dx ENG





image2.jpeg




image3.png




