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1. Introduction

Digital technology comprises different types of electronic applications and equipments
that use information in the form of numeric codes, which can normally be binary codes —
it can be illustrated by strings of just two numeric letterings. These letters are 0 and 1.
Different devices which process and implement digital technology and information are
calculators, personal computers, automobiles, compact disc players, traffic lights,
smartphones, HD television, telecommunication satellites and so on (Technology In,
2018). Due to advancement in digital workplace technology, companies are shifting their
workplace from analog to digital. The digital workplace has benefitted both the
employees and company management, and also become essential part for gaining
competitive advantages at present. It is reported that organisations that actively develop
digital workplace have 30% decreases in occupancy costs (Barikhina, 2018). In this
context, this report evaluates effectiveness of modern technology at the workplace; and
discussion of social media as a marketing, information gathering and communication

tool at the workplace.

2. Effectiveness of Using Modern Technology at the Workplace

Modern technology is one of the integral part of business companies in this 215t century.
Companies not implementing some levels of technology will possibly fail in the future.
Digital technological development has revolutionised the way of working for the large
companies; however, many smaller companies that lack digital skills are being left
behind. According to Lloyds UK Consumer Digital Index 2018 there are 4.3 million
individuals (8%) alone with zero basic digital skills in the UK. These digital skills can be
anything from using social media, answering email to uploading documents to Google
drive of the company, which are becoming most essential skills in current job market
(Lloyds Bank, 2018). The report further stated that 11.3 million adults (21%) do not have
5 basic digital skills; 43% of the UK people are not capable to create something new
from online image; 24% are not able to verify the information sources that are found
online; and 16% of UK population are not able to fill the online application. This means
there is huge gap in the digital skills in the UK and it requires doing a lot in maintaining

or fulfilling this skill gap. The digital skill literacy should therefore be initiated in formal
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education system in the world. There are various reasons to implement digital/modern

technology at the workplace, which are discussed below:

Speed, Efficiency and Agility: The main objective of transforming into modern digital
technology at the workplace is to speed up working procedures, providing ultimate
resources to the employees such as more time to concentrate on important tasks. New
technology and analytics provide businesses a tool to do best among competitors by
being capable to respond data, make informed decisions quickly, adapt change and so
on (Reflektive, 2018). Modern technology allows the company and its employees to
become more efficient and productive. We can easily schedule appointments, sales
calls, track employees’ time and also perform various monotonous tasks in short time
frame using modern technology. Modern technology thus assists to optimise speed,
efficiency and agility.

Storage & Sharing: Working people should never have to waste time for seeing
documents and information. A research indicated that there are about 20% of the
workforce are wasting time in search of information, which leads inefficiency and costs a
lot to the business company (Cottrill Research, 2013). The modern technology is
essential for information storage and sharing, which helps to enhance efficiency and

security at the workplace.

Remote Connectivity and Mobility: Modern technology is very useful for remote
connectivity and mobility of the employees. Many companies are adopting flexible work
from remote places or anywhere, people working in these companies require to access
technology system remotely. In line with the growth of freelancer economy, freelancers
are projected to become the majority of the workforce in the US by 2027 (Reflektive,
2018). The use of modern technology facilitates companies to link with best talents

globally in a short time frame.

Automation: The modern technology allows businesses to automate activities and
functions, which previously required workers to perform. Different tasks such as data
entry, analytics, contact management, bookkeeping can be completely or partially

automated that facilitates companies to work more effectively and efficiently without the



risk of human errors. It helps the company to save significant amount of costs that can
be invested in human capital having biggest ROI who can significantly innovate and
drive the organisation forward (Reflektive, 2018).

Communication: The digital technology has enhanced or transformed the traditional
communication system in the world. For instance, computer replaced typewriter,
electronic mail replaced paper mail, and also fax system replaced some emails and
paper mails. The investment in new technology will assist the company in streamline
both external and internal communication with vendors, clients and also with employees

so that everyone in connected in the system is always in the ring (Reflektive, 2018).

Business Productivity: By using modern or digital technology, we can provide right
training and development; people can implement digital technology to become more
efficient and productive at the workplace. For instance, documents in digital form can be
developed, stored and share or access more effectively that printed version of
documents. However, it can be possible if employees know how to locate them, share

and use them confidently (Barker, 2018).

New Ways of Working: Digital technology can offer new ways of working for the
companies in line with the advancement of technology. Companies embracing these
changes can reap the advantages of highly satisfied employees, communicate well, and
keen to collaborate, which can assist them to become more efficient and productive.
This can comprise access to remote working, cloud-based application and relevant

software and also strengthening the availability of training online (Barker, 2018).

Develop Better Customer Relationships: Modern technology also helps the
companies to develop better relationships with the customers. Customers at present
spend more time in digital platform such as social media and internet, and they
anticipate enhanced online experience. Companies require transforming its digital
strategy into engaging customers, fulfilling their expectations, and developing long term
relationships with them. The business can use different channels such as mobile apps,

email, blogs, social media etc. to engage the customers. It is important that employees



should have the right skills and knowledge to make customers online experience

positive.

3. Social Media is a Tool for Marketing, Gathering Information &

Communication

Social media is a term that signifies to the implementation of mobile and web-based
technology to revolve communication into interactive form. Social media are in different
forms comprising weblogs, internet forum, social blogs, wikis, micro-blogging, social
bookmarking, podcasts, pictures, videos and so on. Different social media networks are
Facebook, Twitter, Linkedln, Google Plus, Instagram and so on are used to connect
people globally. These media are used as a major tool for communication at present all
over the world. The young people mainly spend more time in these social networks to
communicate with each other (Baruah, 2012). The social networks have removed the
poetical boundaries as anyone in the world can establish relationships with people from

any corner of the world where there is access of internet.

The numbers of social media users are increasing rapidly in the world since the
introduction of Facebook in 2004 by Mark Zuckerberg while studying at Harvard
University (Phillips, 2007). The number of social networks users in the world 2.62 billion
in 2018 and projected to become 2.77 billion in 2019. Social networking at present has
become one of the most popular sites for online activities with large rates of user
engagement (Statista, 2018). The rapid expansion of the users of social networking
sites has created opportunities for the business firms in marketing, collecting
information and also maintaining communication with the customers and other

stakeholders.

The development of social media and rapid increase of the users in the world have
changed the ways of communication and interaction in the world. This is not only valid
for communication with family and friends, but also valid for companies in the world as
they are seeking to explore the values social networking can add to their marketing
activities. However, the public are becoming more aware with the social media

marketing strategies implemented by the companies and they developed ignoring or
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resistance to the marketing communication by the companies (Blood-Rojas, 2017). With
this increasing awareness amongst target people, organisations need to develop new
ways to impress the users and differentiate themselves amongst the competitors.

Different companies and brands have changed the strategy of increasing social media
presence by actively interacting with customers. They generally create social media
pages in different social sites, develop attractive message, photos and videos, and
share through their official media pages (Blood-Rojas, 2017). These tools are useful for
the companies to strengthen brand awareness and brand perceptions through the
communication of core values to the large group of online audience. Moreover the
companies use to communicate marketing message through social media sites in
paying formats, which helps them to reach marketing message to the targeted number
of customers or users in expected market segment or expected areas (B2B Marketing,
2018). For instance, if a Tesco wants to communicate its marketing message in central
London area, it can focus on these areas by requesting the associated media to spread
the marketing message in central London only. This activity can be useful for the
companies to open up the opportunities to initiate conversation with potential
customers, engage them, and assist to make purchase decision, increase business
partnerships, and also expand the online communities to get large number of new

followers and probable purchasing customers.

Social media can also be used as a tool for gathering data and information. Different
companies can conduct social media survey for data collection such as brand
awareness survey, customer satisfaction survey, product performance survey and so
on. Companies can develop questionnaires and can directly post to the social media
pages for data collection, or it can use another online survey tool for data collection and
share the survey link via social media. This form of data collection can be more reliable
and faster than other methods. Moreover, companies can directly collect feedbacks
from the customers as a reliable data to develop marketing strategies (Casler et al.,
2013).



The main reasons for marketers using social media are: to gain marketing intelligence,
develop loyal fans, and also to generate leads. Social networking channels provided
opportunities to the companies to speak to the clients/customers and hear from them.
These media are useful to establish two way communications. Companies can
communicate their marketing message in social media platform, and also customers
can share their experience of the use of products and services from particular company
through social media. The customers can also provide service and product feedbacks
from companies media pages. This means, social media has provided platform for the
customers and the companies to share each others’ message. Social media marketing
techniques/tools can be benefitted to the business companies in many ways
comprising: increasing brand exposure, developing loyal fans, market insights, generate
leads, enhance search ranking, enhance sales volume, and also reduce overall

marketing expenses (Blood-Rojas, 2017).

In this way, social media has provided opportunities for the companies and customers
both. Companies can share their marketing message to the large number of customers
without any costs or by paying nominal costs to the media, reach large number of
audiences globally in some seconds, can collect product and service as well as brand
performance feedbacks through social media. The companies can also enhance its
online presence in social media by developing attracting contents and share through its

official pages in different social media.

4. Conclusion

Thus, use of modern technology has become crucial at the workplace as it helps the
companies to enhance speed, efficiency and agility; enhance storage and sharing;
assists to establish remote connectivity and mobility; automation and quick
communication; business productivity; new ways of working; and develop better
customer relationships. The rapid expansion of the users of social networking sites has
created opportunities for the business firms in marketing, collecting information and also
maintaining communication with the customers and other stakeholders. Social

networking media are useful for the companies to strengthen brand awareness and



brand perceptions through the communication of core values to the large group of
online audience. Social media marketing can be beneficial to the business firms in many
ways: useful for increasing brand exposure, developing loyal fans, market insights,

generate leads, increase sales volume, and also reduce overall marketing expenses.
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Appendix: 1

https://www.facebook.com/pete.moroh

Timeline About Friends Photos More ~

DO YOU KNOW PETE?

To see what she shares with friends, send her a friend request.

Photos

° Friends

English (UK) - English (US) - Polski - Espafiol |
Portugués (Brasil)

Appendix 2:

https://www.linkedin.com/in/peter-momoh-609aa412a/

mium Free
m Q Search for 1 Month

BOARD MEMBERS NEEDED! - Earn a 6 Figure Salary - Join Our Award Winning Non-Exec Network Today Ad -

See the full list of Who's Viewed Your
Profile

Upgrade free

People Also Viewed

Peter Momoh @B NHS
Staff Nurse at NHS {Z] see contactinfo Gabriella Robinson « 3rd
London, Greater London, United Kingdom &S TSt e Improve your life

Housing at Southwark Council

Promoted

12


https://www.linkedin.com/in/peter-momoh-609aa412a/

Appendix: 3

https://twitter.com/PeterMomoh13

Tweets  Following  Followers 2
2 385 59 -

Peter Momoh Tweets  Tweets & replies Who to follow - fefiesr - view 2l

@PeterMomoh13 Peter Momoh @PeterMomoh13 - 24 Jul 2018 v John Modest Sam @Joh...
Laugh laugh who laugh last laugh the best a
Joined July 2018 e 9 2 i
Q e Q1 ()
T
Peter Momoh @PeterMomoh13 - 24 Jul 2018 v -
% Good day to all my best friend “m m
9} 0 Q ) ’ Jimina Johnson @Jimina...

. O Cron)

N Find people you know
Import your contacts from Gmail
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