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Mission

Create a new student experiance in Swansea
Create a brand new student event in Swansea, bringing a much
needed boost to Night Life.

‘Great Production

Bring an event with superb lighting, and different DJ's event
event.

Aplatform for DJ's

Creating a platform for up and coming DJ's to perform infront of
alarger crowd, with industry standard equipment.
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Scope

Created by Door Staff

Door Staff know the venue, and their audiance better than
promotors, so we set up a promotion business ran by Door Staff.
Create a good relationship with DJ's, Students, Suppliers and Venues
To help reduce the outgoing costs, to ensure we can charge
attendees as little as possible by creating a good working
relationship with all stakeholders.

Reaching out to others

Create oppotunities for people to join the events industry who
have an interest in putting on events.

Harm Reduction

Creating a safe space for people to have fun, while ensuring a
party safe environment.
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Planning Timeline

Push Promotion for
the event, by use of

Create a relationship with Digtial Signage,
local suppliers, to provide Traditional Signage,
technical equipment ona dry Student Influancers
hire basis and fly posters.
Createa
relationship
with a local Run the event
venue (Attic)
Createa Logistics and
relationship with Administration,
local Artists including but not
limited to promotion
material, ticketing &

policy.
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Required Resources

Ticketing

A platform to enable the sale of tickets for the event,
skiddle has been chosen due to its ease of use for
people purchasing tickets, and trusted brand name.

Promotion

Using a mixture of promotion techniques, posters,
leaflets and digital signage will be required. Using
Print Partnership in Swansea for the flyers and
posters, and CAASIE for Digital Screens.

Media
Creation of Media Designs, which will be completed
on Canva, by the promotors. To keep costs to a
minimum, the promotors and planning on keeping
everything in-house.

Production

Production Equipment will be hired on a Dry Hire
Basis, to ensure cost reduction. The event is looking
to hire DJ Equipment, Lighting and AV Equipment.

Security

Security personal will be provided by the venue, via
the sub contractor Cautella Diamond. While the
organisers are Door Staff at the selected venue, they
will be unable to work as security on the night.

Legal

The event will require insurance and an admission /
ticketing policy. To create this, we have used Al to
create a admission policy. Insurance will be provided
by Hiscoxs.
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Event Day Plan

14:00

Promotor arrives to set up Production Equipment and
the venue.

18:00

Sound Check and Technical Rehersals

20:45

Venue Safety Check, ensuring staff are in position
ready for opening

21:00

Venue opens to the Public

22:00

First DJ to take the stage Event Ends / Egress
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Budget

100% of the events income will come from
Ticket Sales and Box Sales on the Door.
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Promaotion Design
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About Us

Hey, 'm Sam Goodfield, the creator and presenter of this
presentation.

| have worked within the events sector for around 10
years, with experiance in many sub-sectors of the
industry. | have worked along side many large scale
events, alongside theatre, night time and grass root
hospitality.

Generally, i have worked events in the role of Public
Safety, working both on the ground and in control rooms.
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Background

Swansea is a Student City, with council research
suggesting that 29,965 reside in Swansea as of 2022
(swansea Council, 2024). We are Studio suggest that
DnB Listners are 18-26 (Robert, 2018), the targeted
student age group.

Student Events in swansea are not well promoted and
most use the house DJ's. Beatfever, and planning
unique events targeted towards student in Swansea.

Other than SUSU's GWA events, and Sin Savers, there
are no ongoing events for students in swansea.
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The Venue

The Attic is one of Windstreets oldest venues, a
predecessor of Walkabout, the venue is now operated
by Jack Murphys.

A unique, upstairs venue, with low ceilings and a
great sound system, the venue is suited perfectly for
aDnB Rave style event.





