Task 3 – Source Evaluation Template 
Student Details
Name and student ID:  Anna Serbista 2537805 
Topic chosen: The use of social media to promote businesses
[bookmark: _GoBack]Title of source: The impact of social media marketing on consumer engagement in sustainable consumption: A systematic literature review 
Author(s): Lina M. Huseynli et al.
Year published: 2023
How did you find this source?
(e.g. Google Scholar, library database, google)
I located this source through the UWTSD Library database and Google scholar by searching terms such as social media marketing, business promotion and consumer engagement. This article was chosen because it has to do with my topic and it appeared in an academic journal. 
Why did you choose this source?
(Think about relevance, credibility, usefulness)
This source was selected because it has to do with my topic. This source is recent and it gives evidence through research on how businesses use social media to market their goods and engage consumers.
Is it relevant to the topic? 
Yes. The article highlights the use of social media for business marketing an its influence on customer engagement and business success.
Is this a useful article? 
Yes. It offers comprehensive information and examples to understand the advantages of using social media in promoting businesses.
Is this an academic source?
Yes. It is an academic journal article authored by scholars and published in an academic journal.
When was it published? Is it recent enough? Why?
The article was published in the year 2023. It is ne enough as social media marketing trends change very fast; therefore, new research gives better and accurate data.


Author Credibility
Who is the author? What are their qualifications or expertise?
The author of the articles is a researcher in marketing and business studies. The authors are experienced in doing research on social media marketing.
Reliability
Is the source reliable? Why?
(Consider journal, publisher, peer review, citations)
The source is indeed reliable because it was published in an academic peer-reviewed journal. This implies that the source was evaluated by other specialists prior to being published. The source also contains citations from numerous other researches. 
5-Minute Presentation Structure
1. Introduce topic and source 
Hi. Today I will talk about the use of social media to promote businesses. I chose the article the impact of social media marketing on consumer engagement in sustainable consumption. A systematic literature review, published in 2023. This article describes how businesses utilize social media in order to interact with their customers and enhance marketing efficiency.
2. Explain how you found the source
Google Scholar and UWTSD Library databases were the two tools through which I was able to find this source. This was done by using some key words.
3. Evaluate credibility (author, date, reliability)  - To do so, you will need to respond to the above questions. 
This source can be considered credible due to the fact that it has been written by specialists in the field of marketing and business studies. Furthermore, the publication date is 2023 and therefore the information provided in the source is rather fresh. Moreover, the article has been published in an academic peer-reviewed journal. In addition, it has been provided with numerous references to other academic sources, thus being reliable.
4. Short reflection – What did you find difficult about this task? 
What I found the most difficult about this assignment was the evaluation of reliability of the source and the evaluation of credibility of the source in general. Also, it was hard to determine qualifications of the author and explain why the article is credible.
5. What did you learn from this task?
From this task, I have learned how to search for academic sources with use of Google Scholar and library databases.

