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	Student Number
	2511468
	Student Name
	Geneza Dumitru

	

	Website Chosen 
	Yoga Reading 

	Insert hyperlink to website
	https://www.yogareading.co.uk

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 
The website loads easy and quickly that is what I like about this website and it very interesting to know about it because it has a lots of good course  that you can try and it helps your body and mind to keep going and to be on track and more positive also it help you to get reed of the pane that you have as well it is very relax and quite which is what we need for our body and mind.


	Answer: 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes this website contains about 5/6 course which is good, extraordinary wed to visit it such as for Beginners’, Pregnancy relaxing ,Ashtanga yoga, introduction to palates ,mum and baby, mindful, wellbeing and more therefore it a good web to use it or book a appointment with the web. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes the customer can book a appointment via online or call for the course they want to do also they can choose when they want to come in and for how long they want to do the course and what time they want to start and when to finish.  


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
The improvements that they could do is to put more information’s and on the first page on a side they  should put the address, phone number, email, so that will be more easy for customers to book they appointment.  

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The pleasant of this webpage is very good because when you open the web you can see that is for relaxing and is not very colourful which is good for old people to see and it is easy to read therefore it a lots of courses that you can doo.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: 
The website imagery is 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:  It does not have an online chat tool for example AI, bot, it  has an online contact form which it has phone number, email ,address ,messages.
It is good for individuals to use it but is not good for old people or middle classes because they should have a online chat that they can text them back soon as possible and that will help them when the course and about more information’s that they want to know.


	Question 2d – How effective are the social media links on the website?


	Answer: 
The social media links on the web are perfectly good for customers to use it and to search more about it and to know what is is about.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
The services of this company are clearly to customers because it says everything about each course that you want to know aswelll it says when are open and what time and how much it cost per hours so that a smart services about this company as well it says what you will do in the courses and when it is better and how it will affect your body and mindfull.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
The customers reviews are not on this website which is not helpful for those  customers that want to review about the course or how it was so it was good if was. Therefore it just shows how much it cost a session, when it opens and when it finish, the date, location that all. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The services presented as high quality by having all the information about the courses and how it help your body and mind and yes I would recommend a friend who want to do yoga because it a good web to try.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
The prices are made clearly for each program so that the customers know how much is a course and for how long which helps the customers know how much they will pay.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.The yoga 

	
	2.The mindful

	
	3. The workplace wellbeing

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Just if you type the yoga it will come up but the other two I am not sure about it. Therefore it is not good for the customers because if they type those words on online to find the wed they cant find it so  it is a problem they will lose custumers for this, they should apply more words to  type to find the web so that will be easy for customers to search.   


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes I feel that the websites are still relevance’s in modern uk business because in this days we all have a lots of  stress around and we need this webs to relax our bodies and mind which a lots of us we need it . For most companies, direct and digital marketing are supplemental channels or media. But for many other companies today—such as Amazon, GEICO, or Priceline—direct marketing is a complete way of doing business.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: one improvement that I would recommend it is to have more videos about the web and to have an AI chat online so that they have more view and more people..
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