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Slide 1- Overview of the Destination
In this social media campaign we will be targeting the millennials age category to travel with GWR to the Leeds Festival, this age category was chosen due to high interest and views of Leeds Festival According to Similar Web (2024). This event is held annually in August. Leeds Festival is a weekend for music enthusiasts to enjoy their favorite bands and singers. Leeds City Council (2022) acknowledges that 89,999 people were expected to visit the music event in 2022 which these attendees would also stay in accommodation, hospitality and use local Transport. Linking us to targeting millennials as they will be travelling to the festival wether that's own transport or by train. Which promoting train travel will hopefully encourage our target market to use GWR. 

According to Trainline (2023) Travel time by train to Leeds from Swansea takes approximately 5 hours but can differ due to changes on the way.  Stops include Bristol parkway with a change over then heading straight to the Destination Leeds. There are two types of classes one being standard then first class depending on budget of tickets there's something for everyone. As Stated on GWR (2025) there are many benefits to travelling with them such as advanced fairs which makes it cheaper for our target market if they book tickets in advance saving 50%, by having this enticement would increase sales for GWR and benefiting the festival gooers too by saving money. 

Slide 2- Aim and objective of our Campaign

[bookmark: _Int_bu4sbKpy]The aim of our social media campaign is to attract the attention of GWR to promote our visual campaign to our target profile being male 25-34 as stated above this age range was targeted due to high searches according to Similar Web (2024) As graph A shows that this is the age distribution on why we chose targeting males aged 25 to 34 due to them being the highest age range. We will meet our aim by posting this campaign to TikTok being the most used social media platform in this day and age, according to Statista (2024) the percentage of men to use TikTok as of 2024 within our target market was 19.1% worldwide as shown on this slide which relates to both the UK and America being top searches for the Leeds Festival, which connects us to post our social media campaign on TikTok due to the high increase of use which will then reach out to males. With our social media campaign being easy accessible it can be transferred to many social media apps such as Instagram reels, Facebook and YouTube videos being posted by Leeds fest promoting GWR to travel to the event. 



Slide 3- Target Market Justification
From research, the chosen target market for our campaign was Males aged 25 to 34 as Similar Web (2024) tells us that this is the popular age category to visit Leeds Festival Website and interact as graph A shows on the power point. There are many benefits to marketing segmentation including efficient resource allocation meaning that effort can be applied into correct target market versus money being spent on the wrong target market, by this factor being in place can create income for the economy in areas such as transport and festivals. ‘ tailor marketing efforts to specific customers needs and preferences, which can lead to improved customer satisfaction and loyalty’ this evidence links to Leeds Festival as to having correct marketing in place to correct customer target can increase revenue for the business and create life long memories for attendees (Aghdaie, Tafreshi and Behzadian, 2014). 

When looking at our target market there are many things to consider such as income, as if there is a crisis this target may not have disposable income for festivals as such. looking at GOV.UK (2023) the article states that the average income for our age target varies from £13 to £17.8 an hour depending on occupation as shown on this graph Top Nationalities, which tells us if there is a recession they may be unable to afford luxuries such as Festivals and Train tickets. As shown on this slide the top nationality to view Leeds Festival website is the UK this may be due to the festival being in the UK and it attracts many UK festival lovers who want to stay within their own area. Whilst following up from the UK is United states this may be due to a lot of bands and singers being in one area and may want to visit UK for attractions too. 
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