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Introduction 
Before any critical analysis can be given to the quote by John Mackey a definition of business social responsibility must be given in order to understand the full extent of his beliefs. Business social responsibility is also known as corporate social responsibility (CRN). Social responsibility is to maximize the shareholders’ value that will also benefit society. This has become very important to both investors and the consumer, that seek investments that would not just be profitable but would also contribute to the welfare of the environment and society. This essay will critique Mackey’s quote by looking at what business social responsibility is and will cover the four types of corporate social responsibility. 
Exclusive summary
 Social responsibility matters in business and the arguments that disagree and agree will be discussed. Catalano T (2021) highlights that social responsibility is to maximize the shareholders’ value, that will benefit society. This has become vital to both investors and consumers that seek investments that would not just be profitable but would also contribute to the welfare of the environment and society. Socially responsibility is where companies act responsibly in many ways. Many consumers are looking to buy services or goods from a more socially responsible company. Some critics assert that with being socially responsible is the opposite of why business exist. With the power of value-based strategy a research company that uses corporate clients, 52% of the US consumers will factor these values when purchasing a choice when seeking brands that are going to promote values and benefits. Many people have become increasingly concerned about social responsibility when it comes to corporate governance with the behaviour of firms. CSR will also extend to responsible marketing strategies, like recycled materials, green branding or donating a portion of their profits to charity.
What does Milton Friedman believe to be the social responsibility of business?
In an essay for the New York Times in 1970, entitled 'A Friedman Doctrine', Friedman argues that the only responsibility of a business is to make profit. He argues that a company has no social responsibility to society or the environment as a whole, as it should only be responsible to its shareholders. He says to think otherwise is going against the fundamentals of capitalism and the free market He bases his argument on the belief that only people can have responsibilities and that a business is only responsible to its employees and making enough profit to keep the business running.
The four types of corporate social responsibility:
· Philanthropic responsibility: This will refer to business’s to actively wanting to make the world and society we live in a better place, while acting as ethically as possible.
· Economic Responsibility: This is good practice of a business backing all their financial decisions with the commitment to be doing good, with the end goal not to just maximize their profits, but to positively have an impact on the environment society and the people.
· Ethical Responsibility: This is to ensure that an organization is to operate in a fair and ethical way, business that embrace this ethical responsibility are looking to give fair treatment to all stakeholders, this will all so include investors suppliers, leaders, and customers. 
· Environmental responsibility: This refers to business’s behaving in an environmentally friendly way possible, corporate social responsibility is one of the most common forms, al so known as environmental stewardship.
Offsetting=negative impact.
Increasing= sustainable resources, renewable energy, recycled waste.
Reducing= greenhouse gas, pollution, single-use plastic, water consumption, general waste.
Mackey would not disagree with Friedman about a business needing to make profit, his quote suggests that, whilst business owners should not be forced to be socially responsible, it is something they should want to be because it is good for business. He writes about the concept of 'conscious capitalism', that argues that free market capitalism is important, it should not be the only driving force behind a business. Like Friedman, he argues that profit making is important but that a company should want to achieve more. He says that a business plan should also include the interests of society and the environment because that will also help the business to prosper.
Benefits of corporate social responsibility. Sustainability will have responsibility for the effect on the organization and its surroundings, with in a business the social and environmental terms sustainability would be in a skilled position within the organization, considering the economic and social encounters and the environmental opportunities and threats. CSR establishes that as a business you take an interest in the wider social issues, moderately than those that would just impact profit margins, this will the attract the customers that share the same values, consequently this would make good business sense. Voices (2019). This is an argument against Mackay quote.
· It supports public value
· Positive impact in the community
· Organizational growth
· It encourages both professional and personal development 
· Better financial performance
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Image 1. (CSR cycle google images)
In John Mackey's statement he uses the word 'coerced'. This means persuaded by force or threat and I agree businesses should not be punished for lacking social responsibility, but they should be encouraged through incentives whether they be tax breaks at national level or at a more local level by councils reducing business rates for companies that act with social responsibility.
 Encouragement is a far better way for entrepreneurs to make decisions concerning social responsibility. Therefore, grants from central and local governments for schemes that allow the community and the environment to flourish in a sustainable manner is a more co-operative method of persuading business to act in a socially responsible way.   This would be accordance with the Well-being of Future Generations (Wales) Act 2015.

Environmental responsibility is important as we cannot keep abusing the world we live in without regard to its sustainability. Now is the time to be taking the environmental responsibility seriously with regards to every type of business to endure our environment for the future generation. This is so important for businesses to recognise the responsibility they have to the environment beyond their legal and regulatory requirements. This is also important for the business to be recognised for their commitment for reducing the impact on the community, and by having a regular review and targets this would encourage suppliers and stakeholders and their customers to do the same. CBC (2019).

Customers matter when embracing socially responsibility policies, this will go a long way when attracting customers, this is essential to a company to succussed, as many customers would gladly pay extra for premium goods when they know part of the profits would be channelled towards social causes that are close to their heart.
Coca-Cola as a company started to embrace corporate social responsibility in 2010 when they started the 5 by 20 initiative to authorize women across the globe. Through 5 by 20 programs around the world, we train women entrepreneurs to overcome social and economic barriers by providing business skills training, access to financial services and assets, and connections with peers and mentors. The women participating in 5 by 20 work in roles across our value chain, including retailers, producers, suppliers, artisans and many more. (Murrhy2021). 
Socially responsible investing vs sin stocks, would it be better to be good or bad?
 Are customers a fan of socially responsible investing or a fan of sin stocks? Sin stocks are in favour of companies within the tobacco, alcohol, gambling industries, as companies that will make a profit and would have a place in their portfolios whether a company sells components for land mines, build nuclear power plants or have questionable labour practices. This means that someone will profit with in these industries and would argue that there is no reason to sit and miss out on this opportunity.
Ethical stockholders would tend to dismiss sin stock, as companies that are involved are known for making money while exploiting human weakness, this concept is though different cultures having different opinions.   
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Image 2.
Joyce (2019).
Just a few of the most common heard arguments against CSR, corporate social responsibility will include:
· Businesses that are owned by the stakeholders-money that is spent on CSR by the managers would be theft from the rightful property from the owners
· Companies that would focus more on CSR would not be the most successful within the marketplace
· With times being hard companies are focusing more on the bottom line in order to survive
· Companies think it’s the responsibility of the government not the businesses to deal with the social responsibility
· Companies are only focused on profit; they don’t care about CSR they think it’s just a smokescreen
With the voice of Laisser-faire 1980’s, being given a powerful voice by supporters like Elaine Sternberg. Elaine has argued the human rights case against CSR, is that a stakeholder’s approach to management divests shareholders from their property rights. Elaine Sternberg states the objectives required by conventional views of social responsibility are illogical. But not all aspects of CSR are remorseful of this, however. Elaine Sternberg states that ordinary decency, honesty and fairness should be expected of any corporation. Backer M. (2008).
Corporate social responsibility and sustainability are important to corporations for a variety of reasons. Motivations that affect corporate social responsibility are social power, public image, money and wealth, and conformity (Crowther, 2018). Other aspects that make these areas important are values, which give motivations meaning, and stakeholders, who help drive a CSR program.
For some corporations, CSR is a way to gain social power. The “green movement” is a popular social and environmental cause, and consumers are attracted to supporting companies with ethical practices. Companies can use their CSR to increase their social capital and attract customers who support green initiatives. By making these green changes, they gain an edge in the community and make themselves more marketable, thus increasing social power. Ans global (2021)

Sustainability is responsibility for its effect on the organization, looking at its surroundings, in business, environmental and social terms. ... Sustainability is a skilled positioning of the organization within the economic reality, taking into account of the social and economic challenges, environmental opportunities and threats.
CSR establishes that you're a business that takes attention in the wider social issues, rather than the ones that just impact your profit margins, which will attract more customers who would share the same type of values. Therefore, it will make good business sense.
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Carroll's CSR pyramid is an outline that will explain how and why organisations should take social responsibility. The pyramid that was developed by Archie Carroll will highlight four of the most important types of responsibility of organisations. Carroll's pyramid recommends that corporate will have to fulfil responsibility at four levels – Economic, Legal, Ethical and Philanthropic. Carroll planned all of his original four levels of responsibility in 1979, and later in 1991, when he then reworked them into a pyramid, business have since become increasingly globalised.

CSR corporate social responsibility implies that companies would voluntarily make a contribute to better society and make the environment cleaner. This will then give companies the opportunity to integrate other concerns they may have within their business and to better things for their stakeholders and the society in general. Not only do CSR models increase the revenue in business, but they will also promote progress and change within the region that will help more people with fewer resources, like the consumer and the employees. most employees now would prefer to work for companies that they can believe in the values that line up with their own.
 Younger consumers and investors are more likely to have a stronger belief with corporate responsibility a 2019 survey suggested that was conducted by Deloitte found that environmental protection and climate change was at the top with their concerns. Corporate responsibility is now not only the ethical thing to be doing, but also now is an expectation from most investors, workers and the consumers. 
Lego’s Commitment to sustainability
With Lego land being one of the most trustworthy companies in the world, not only do Lego Land help children develop with the creative play, but also foster a heather planet. Lego was the first and the only toy company to have been named a world wildlife fund climate savers partner, while making their pledge by reducing the carbon impact and the commitment to sustainability will expand beyond their partnerships.
The toymaker now plans by 2030, to use only environmentally friendly materials when producing their core products and their packaging and have already started to achieve their goal. Lego(2022).
 Since 2013/2014 Lego have reduced the size of their boxes by 14% while being able to save 7,000 ton of cardboard.  Then 2018 Lego Land introduced 150 botanical pieces that was made by sustainable sourced sugarcane, while breaking from petroleum- based plastic that was usually used for the company’s signature building blocks. Lego Land as a company have also committed to removing all single-use-plastic by 2025. As well as these changes Lego Land has also committed to investing $164 million to its sustainable materials centre, researchers are now experimenting with new bio-based materials that will be implemented to the new production process. Lego is now tackling the challenges and broadening its mission to succeed a more sustainable future. Lego (2022).
 

Ben & Jerry’s Social Mission
Ben & Jerry’s positive impacted on society is as much important as it is to produce premium ice cream. In 2012, Ben & Jerry’s become a certified B Corporation, a company that balances profit and purpose while having a high standard of social and environmental performance, legal accountability and public transparency. Part of their overarching commitment to progressive values, Ben & Jerry’s established the foundation in 1985, the organization was dedicated to supporting the grassroots movement to drive social change. Every year the foundation would award approximately $2.5 million to organizations in grants across the United States and also include united workers association, that is a human rights group motivated to ending poverty, and clean air coalition, that’s an environmental health and justice organization that is based in New York. This foundation earned a national committee award for responsive philanthropy in 2014 and will commit to sponsor the efforts to continue to find solutions. Chuckjoe (2020). 
 
Conclusion 
My views on John Mackey’s quote are that I don’t agree with what he is saying I think that incentives from councils and the government is a better way to engage business in social responsibility, and given the chance companies would be more likely to look out for the environment and society 
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