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Introduction

Is Business about purpose or money?
Larry Fink (2019, P.1) states that every organisation should have a framework of their own, it should begin with the purpose of the company first to be able to create their business model and strategy. Purpose of a business is the core of the business as to why they started in the first place and what to they want to achieve from their business and what goals do they have in place. A purpose will give the company ambition and the drive needed to be successful. Larry Fink (2019, P.1) states that purpose creates value for all stakeholders. 
“Purpose is not the sole pursuit of profits but the animating force for achieving them” (Fink, 2019, P.1). Fink explains that although profit needs to be achieved to keep a business successful, having purpose in the beginning is what helps to achieve profit. A business will need profit to keep employees, stakeholders, and customers, this is of course essential in any business, but Larry Fink (2019, P.1) states that making a profit shows the company understands and shares its purpose. 
However, John Omokayode (2020) states that profit is what keeps a business running and being successful, and without profit there would be no business. A business needs profit to be able to reach its purpose. John Omokayode (2020) explains that businesses need the financial growth to keep buying stock, inventory, and an increase in assets. To be able to increase profit a business needs good management. 
Ethic roles businesses should do to act more responsible
There are several things a business can to ethically to act more responsible as an actor in society and its community. They need to take into consideration that businesses play a massive part in climate change and pollution which can cause health problems and destroy the environment. This also harms wildlife plants and the oceans/rivers. Waste is to be considered and using renewable energy. There are also grand available from the government to help organisations to become environmentally friendly (BBC, 2023). 
Countries such as China have seen an increase in economy that keeps growing, they are one of the world’s most populous countries. They are the largest energy consumers, resulting in energy imports rising. China contributes to the climate change and air pollution. China also struggles with water shortages (World Wildlife, 2023). 
“The footprint of Chinese extractive industries is also growing in Africa and Latin America, marked by corruption and lack of transparency. Globally, China’s contribution to greenhouse gas emissions and biodiversity loss has a significant impact” (World Wildlife, 2023).
If Businesses didn’t act ethically, we could face problems in the future such as flooding, wildfire to the increase in heat, hurricanes, and drought. This will result in damage to the livestock and more (Zurich, 2021). With the increase of temperature, it will be impossible for people to work in, meaning farming will not be able to take place which will risk the food production. The chemicals in the ocean will also kill the fish, again harming food production and animals. With the rise of floods and hurricanes there will be an increase in death and people becoming homeless (The Conversation, 2021). 
Companies that have drawn on deontological as well as teleological to ensure they act responsibly 
Tesco like to consider the environment, people and stakeholders when making decisions. All their decisions will not risk any harm to the environment and customers. They like to create good relationships with people. Tesco have full compliance with green supply chain management, they consider waste and the internal processes. They also consider products and stock; they will not store any stock in their store if it harms the environment or people. Tesco have a policy where they consider the harm from buying certain products rather than gaining profit, the environment and customers are more important to them. “In 2006, the company had an expense of 1.87% of its pre-tax profits to charities/local community organizations; the moves have been one of the highest in the United Kingdom triggered by the need to conduct their businesses morally and with high ethical standard” (IvyPanda, 2021).

Corporate Social Responsibility CSR

What is CSR
Corporate social responsibility provides framework that defines the vision and the misson of a busines. CSR is a set of policies that can help benefit a business with programs available for indicating the scope of its responsibilities or accountability (Pineda, 2018). It can help a company be socially accountable to its stakeholders, themseleves and the public. Organisations can take it into consideration the imact they have on society and the environement as well as economics (Fernando, 2022). 
The four main types of CSR are:
· Responsibility for the environment – Reducing their waste, pollution, and emissions. They could recycle materials and stop single use plastic. Bringing customers on board with recycling choices. For example, Lush Cosmetics have refillable stations where customers can bring back their empty glass bottles to refill on a product of their choice, or they can take back any plastic packaging to the store (Lush, 2023). 
· Ethical Responsibility – being fair to all staff and treat them all the same. No one to be treated differently regardless of race, culture, or age, this applies to employees and customers etc (Fernando, 2022). 
· Philanthropic Responsibility – this can be how an organisation contributes to society and how they carry themselves. An organisation could donate to charities to make a difference or to they sponsor certain events in the community. Does the company only purchase from suppliers who have the same attitude towards CSR as them? (Fernando, 2022).
· Financial Responsibility – a company should make changes to become environmentally friendly whether this is changing a product. This is done through planning and financial investments. This could also mean an organisation hire different types of employees with certain skills (Fernando, 2022). 
Some argue that CSR forms a principal-agent problem and some of its programs only share values of the executives and managers rather than what the investors interest are and what values they believe in. Another argument is that organisations try to distract public away from the real ethical problems by sharing their CSR initiatives. Also, some believe that business will use CSR as a way of fooling the public to try and make themselves look good (Garcia, 2022). Although there are some negatives regarding companies following CSR, some businesses have had great success. 
Companies that follow CSR 
Adidas have a CSR policy, they focus on three main areas which are human rights, employment development and environmental sustainability. With Adidas sustainability programme they use 60% recycled polyester and aim to reach 100% recycled polyester in their products by 2024. They also offer vegan shoes which they plan on offering more vegan products and to reduce leather by using recycled cotton in footwear. They have also partnered with Parley for the Oceans which they will produce footwear form recycled plastic that have been collected form beaches (Dean, 2023). 
“17 million shoes were manufactured using marine plastic waste, earning the company kudos from both consumers and fashion leaders” (Dean, 2023).
Adidas also have a human and labor rights program where they believe in positive change and ensure the company follow fair labor practices from the International Organization for Migration regs. Adidas also have a development program in place which gives opportunities for training regardless of people’s gender of ethnicity. They want to show employees that they are accepted no matter what their background is (Dean, 2023). 
B-Corp Certified 
There are other ways other than CSR to guide and help organisations become sustainable, B Corps mission is to make a positive change to all workers, stakeholders and more. To achieve a B-Corp certification there is an assessment to be taken and a score to hit, they must follow all legal requirements and agree to the B-Crop agreements. B-Corp will tailor the assessments to the company’s industry, location, and size. Also, to be able to apply for this kind of certification a company must be a for-profit organisation with a year of running a business (B Lab UK, 2023). 
Organisations such as ‘The Body Shop’ achieved their B-Corp Certification as it has a massive positive impact on their worked and communities. They reduce levels of poverty, build a stronger community and a better work environment. They also help by creating more jobs and wish to influence other organisations to follow in their footsteps (The Body Shop, 2023). 
“A B Corp is a business that meets the highest verified standards of social and environmental performance, transparency, and accountability. That’s how we’ve always done business – but now we’ve made it official” (The Body Shop, 2023). 
Why should CSR be voluntary
Advantage over competitors
Companies that choose to follow CSR will have an advantage over their competitors, leaving customers wanting to support an organisation more over someone who does not show passion for becoming sustainable and have good work ethics. Companies such as Coca-Cola and Apple have a good advantage over their competitors due to their ethics and helping the environment (Villamayor, 2010). 
Unfairness to small businesses
Smaller businesses would see this as a struggle and a strain on their businesses as bigger businesses can afford to become sustainable and make changes. With the cost of living rising and already putting a strain on smaller businesses this could result in them having no option but to close their doors. By CSR being voluntary, small businesses can choose weather this is best for them or not financially. 
Breaking the Law
With CSR becoming mandatory this could result in companies breaking the law by cutting conners to make things easier for them and to cut cost. This can result in companies lying to the public also and false marketing. They would be forced into doing something that they don’t believe in or simply can not afford. Organisations would be punished for breaking the rules and would receive a bad reputation that could potentially harm their business (Villamayor, 2010). 
Why should CSR be mandatory?
Many people argue that CSR should be made mandatory to put a stop to false advertising companies do to make profit when they are not sustainable and have lied to customers. By making CSR mandatory, companies will have to meet requirements and to stop making the public believe that they are buying a way out of the problem when in fact they are not. 
To Stop Greenwashing
A well-known company called Volkswagen were hit with a fine for fooling the public into buying a vehicle that were fitted with a defeat device to lower emissions.  When the vehicle did the opposite resulting in the engines emitting nitrogen oxide pollutants up to 40 times above the requirements US have in place (BBC, 2015). 
Fashion 
Popular fashion lines such as H&M and Zara have been accused of greenwashing. They contribute to textile waste resulting in 80% of its waste ending up into the landfill, leaving only 20% being recycled or reused. They are also known for lying to the public by advertising their green initiatives and launched their own green clothing line. This made them look environmentally friendly when only a little percentage of this is true. It’s just a marketing stunt to make profit (Stern, 2022). 
To encourage customer loyalty 
Organisations need to listen to what customers want to gain their trust and loyalty. Customers will support a business if they are doing their bit for the environment, this allows a customer to feel good about purchasing a product from the company and a great marketing tool (Soken-Huberty, 2023). For example, Lush Cosmetics is a successful business thanks to their passion towards the environment. They offer packaging free products or reusable containers with refillable stations. They also ask customers to bring any packaging they no longer want back to store where they will receive a gift, by giving back they build a strong customer relationship and gain their loyalty (Larson, 2017).
Employee Engagement 
Employees will be given a positive environment to work in and show commitment and same passion. CSR shows employees how committed a company is towards human rights (Collier, 2018). Lush Cosmetics believe in fair wage and giving the locals a career. They believe in diversity and don’t give staff an official job title but allow their employees to progress by making their own connections (Lush, 2023). 
Discussion
CSR should be mandatory to stop the false advertising and to also stop companies getting a bad reputation when found out they’ve fooled the public. People are becoming more aware of things, and this has shaped people’s buying decisions. We’ve come a long way in sustainability, so why stop now? Climate change and other problems we face in the word regarding the economy should be educated more and shared in schools to spread awareness. With the world being in a crisis, people would want to support companies who share the same passion as them to help the environment. 
It is unacceptable for people to be buying from a company who are lying about being sustainable to those who are passionate for the world and believe in sustainability. It isn’t ethical to make the public to buy into the problem when they are trying to help todays problem. Small businesses should be able to get help financially to make this happen if it’s believed that businesses play a massive part in climate change. To be able to make a positive change and if CSR is forced there should be some sort of support. CSR is creating values not law to make peoples lives harder, but instead should be seen as a positivity and to create a better future. 
Conclusion
Research has shown arguments in what people believe in what business is about, is it about money or purpose? Everyone is different and have different values, ethics, and opinions. There are roles a business should follow to be more ethical and the benefits of doing so, this assignment has also shown what to expect if this isn’t done correctly. Some believe that CSR should be made mandatory to all organisations as others believe it should be voluntary there are benefits and disadvantages to both. Some companies have also drawn on deontological as well as teleological to ensure they act responsible, there are also other ways a company can become sustainable such as achieving B-Corp Certification. It is important to look at the benefits and what companies are already following CSR that have has a good result in hope it influences others. 
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