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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer:
 The High files website loads quickly on both desktop and mobile devices. Pages open within seconds, with smooth transitions and no noticeable delays. The homepages are well-optimized, with images that maintain quality without slowing performance. Navigation is intuitive, allowing users to access menus, booking option and contact details easily. Overall, the site provides a smooth user experience with minimal wait time, which is important for customer engagement and accessibility across devices. 
However, some pages contain larges image filles that slightly slow downloading times on slower internet connections, which could be optimized for better performance.
Additionally, a few interactive elements, such as the booking form, cloud e made more responsive to improve usability on certain mobile devices.

The website users need to achieve whether that is finding information completing a purchase or filing out a form. Align usability tasks with those goals. 



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 

 


	Answer: 
Yes, the high files website contains multiple sub-pages, such as our menu, stay with us, private dining gift vouchers, what is on and find us. Each section provides specific information about food, rooms events, and location. Prospective customers can navigate easily using the top menu bar with dropdowns, clickable images, clear calls-to-action. The structure is intuitive, allowing users to access all key areas without confusion, both on desktop and mobile devices. However, some sub-pages open in new tabs, which may disrupt the user experience for those expecting smooth, in-site navigation. 



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can make booking via the high field’s own website. The site offers book a table interface where visitors can select date, time number of guests and secure booking with a credit card as needed (especially for larges parties or cancellation)
For parties of 12 or more, a credit card is required to secure the booking, with cancellation terms where a £10 fee per person applies if cancelling with 24 hours. 


Also, there’s open table, where you can a reputable third-party dining reservation platform, lists the high filed and allows customers to book tables online by selecting date, time and party size. The highlights that restaurant and hotels typically can offer the booking online.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Streamline the menu structure to clearly present key pages like rooms, menu, stay, private events, and contact. Use an uncluttered.  Layout and enhance visual hierarchy so essential action -such as book now are easily identifiable place strong, contrasting book now buttons prominently above the fold and on every page. consider experimenting with wording and style to boots engagement and make CTAs immediately obvious to users. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The High Field’s website offers a clean, modern aesthetic with a warm, inviting colour palette and professional photography that effectively reflects the boutique gastropub experience (Kijo,2024) The use of Victorian-style fonts combined with high-quality of images conveys a sense of heritage and elegance, creating a pleasant atmosphere user.

However, while the desktop version presents a spacious layout with clear navigation the mobile experience shows some minor useability issues. On mobile devices, images and text sometimes scale unevenly, leading to occasional cropping or longer navigation menu transforms into hamburger menu for mobile, which is standard, but some buttons and CTAs could benefit from being larger and more touch-friendly to improve accessibility. 

 

	Question 2b - How does the website use imagery, video and colour? 


	Answer:
The high field’s website uses high-resolution imagery to showcase its interiors, food, and boutique rooms, creating a warm, inviting tone (kijo,2024). The colour palette blends earthy tones with white space, reinforcing elegance and comfort (Designmod, 2015). While no video content is present, the strong photography compensates by conveying atmosphere and brand personality (Hospitality Ne,2025). Consistent images styling. Photography effectively communicates the venue is mood and identity, and it also have high -quality images that highlight it is stylish interiors. 

enhances visual cohesion across pages, supporting user engagement and brand recognition (olivermuro,2021, Louis Pretorius,2025) 
 

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The high filed Edgbaston website does not feature an online chat tool for instant enquiries. Instead, it provides phone number, email address, and an online booking system for tables and room, along with a mobile ordering app for guests on-site. While these methods allow direct communication, they can be slower than live chat. A chat feature could improve response time, provide instant answers, and enhance user engagement, making it easier for potential customers to enquire about services.

The high files Edgbaston website offers contact via phone and email but does not include any online chat widget, which may slow customers enquiries and real-time engagement 



	Question 2d – How effective are the social media links on the website?


	Answer: 
The high files website includes embedded social media features such as Facebook, Twitter, and WhatsApp like and share buttons, helping visitors easily interact with a promote the venue, while these integrations encourage social engagement and wider visibility, they may slow pages loading and rely on third-party cookies potentially impacting performance and user privacy. 







	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer:
The High Filed Edgbaston clearly communication its services through a comprehensive website that outlines its offerings. Visitors can easily navigate section detailing the seasonal menu, private dining option, events and accommodations. The site also provides information on booking procedures, including dietary requirement and payment preference. Additionally, the peach pubs app enhances customers experience by allowing reservations, ordering, and bill payment directly from the table.
Place order, and pay bills directly from the table, keeping, service information. 


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:
Customers review for the High Filed Edgbaston are accessible through various platforms, including their official website, Tripadvisor, and Open table. 
These reviews are regularly updated, providing current feedback from patrons. For instance, open table features recent reviews from July 2025, highlighted experiences such as enjoying a lovely lunch with excellent food and service. The high field’s official website asl showcases testimonials and media coverage, reflecting ongoing customers engagement and satisfaction. 

Citation (The High Filed,2025) 





	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The High Filed Edgbaston presents its services as high quality through an elegant, user-friendly website, detailed menus, and professional descriptions of private dining and event options. Attention to detail, seasonal ingredients’, and   a focus on customers experience demonstrate excellence. Customers can easily book via the peach pubs app, ensuring convenience. I would consistently excellence food, attentive service, flexible booking suitable for friends or family 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Yes, the high filed Edgbaston makes prices clear to customers through its website, which provides menu, with listed prices for meals, drinks, and private dining options. These prices reflect the high equality of services, seasonal ingredients, and attentive staff, ensuring, customers understand the value offered. Transparent pricing their visit confidently. reinforce the restaurant premium dining experience of this restaurant. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1High Filed Edgbaston restaurant services 

	
	2. The High Files Birmingham bookings reservations 

	
	3. High Filed Edgbaston customer services information. 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
When searching google using phrases like high field Edgbaston restaurant or high field Edgbaston menu the official website consistently appears in the top 10 results often within the top 3 websites that show. This ranking is due to strong search engine optimization frequent customer engagement


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, website continue to have significant relevance in modern Ukrainian business. While social media platforms like Instagram, Facebook, and Telegram have become essential for marketing and customers engagement, a professional website remains the most authoritative and centralized source of information. It offers full control over branding, detailed proudest or service descriptions, pricing, and booking or e-commerce features. In Ukraine’s competitive and rapidly evolving market, a website builds credibility, improves search engine visibility, and reaches both local and international customers. Unlike social media pages, website is not subject to sudden algorithm changes or platform restrictions, providing businesses with long-term stability and control over their online presence. This combination of trust, accessibility, and adaptability ensure that websites remain a vital tool for business success. 




	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
If I were to make one recommendation to improve the High Filed Edgbaston website, it would be to adda regularly updated   blog or news section highlighting seasonal dishes, behind-the scenes stories, chef interviews, and upcoming events. This improvement would provide fresh content for visitors, enhance search engine ranking, and encourage repeat visits to the website. It would also help build a strong emotional connection with customers by showcasing the restaurant’s personality, values and commitment to quality. In addition, featuring customer stories or special offer in this section could boost engagement and booking. By combining information updates with attractive visuals, the blog would create a more dynamic and interactive online experience, reinforcing the brands reputation for excellence and attention to detail.
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