To critically examine a specific health issue and its representation within the media. Demonstrate an understanding of the impact and influence of the media and its affect upon public perception.
 
Child obesity is medical condition which affects adolescents. The World Health Organisation (WHO) defines obesity as being abnormal or excessive fat accumulation that may impairs health (WHO, 2017).

WHO, 2017 stated that in 2014 there have been an estimated of 41 million children under the age of 5 were overweight or obese. And also in under develop countries like Africa; obesity in children has increased from 5.4 million in the 1990 to 10.6 million in 2014.
The potential health problem or risks related to child obesity is Diabetes(type 2), heart disease, stroke, high blood pressure and high cholesterol which is a risk component to CVD which is cardiovascular disease, also they can have breathing problems such as asthma or sleep apnea or gallstones or heartburn (CDC,2016). Young children and adolescent who are obese might suffer from social or psychological problems like bullying , self-esteem issues or lack of social activities like going out with friends or being able to talk to someone in their age. In adulthood this can lead to them being ridiculed and isolated from their peer groups (Virtual Medical Centre, 2011)
 
WHO, 2017 also states that the cause of obesity is an energy imbalance between calories which are consumed and calories which are used up? Factors which contributes to obesity is the lack of diet and exercise and not having a balanced diet. Due to the increase in technology like games and internet, children tend to spend all day at home, sitting around, watching the television.
 
Obesity now has become an epidemic disease in the world. The national child measurement programme in England (NCMP) collect date from every children height and weight to measure the BMI. The prevalence of obesity has risen in the UK in 2006/07 were 9% of children in reception were overweight which means that 1 in 5 children were obese in reception compared to children in year 6 in 2006/07 19% of children were overweight which means 1 in 3 children were obese (GOV UK,2017). The prevalence of children in the deprived area was obese. 12% of children in reception living in the most deprived areas in England were obese. Only 6% of children in reception who lived in the least deprived areas of England was obese compared to children in year 6 where 25% of children living in the most deprived area in England were obese to 12% of children living in the least deprived were obese. This suggests that the area you live in and also finance status has an effect where children can get obese. The prevalence of childhood obesity in Black British, White British, Chinese British and Asian British in reception were that in black British 15% of children were obese and 29% were either obese or overweight compared to children in year 6 28% of children were obese to 44% were either overweight or obese. In 9% of white British children in reception were obese and 22% were either overweight or obese compared to children in year 6 18% of children were obese and 33% of children were obese. Children in reception of Chinese heritage were 8% were obese and 18% were either overweight or obese compared to children in year 6 18% of children were obese and 30% were either overweight or obese. And finally in Asian British 10% were obese and 19% were either overweight or obese compared to 25% of children in year 6 were obese and 39% of children were either overweight or obese. You could see that obesity rates are higher in black African / British and also Asian British such as the Bangladeshi ethnicity and also children with learning difficulties. (HSCIS, 2016)

A survey was taken by the Health Survey of England (HSE) in 2008 and 2012 which was about how much activities children from the ages range of 5 to 15 years old. For boys the weekly physical activity fell from 28% in 2008 to 21% in 2012, whereas in girls the weekly physical activity also fell from 19% in 2008 to 16% in 2012. Also children with had a parent who was obese was more likely to also become obese. 

Media is a communication channel through news. Media includes broadcasting and narrow casting medium such as newspapers, magazines, radio, TV and internet (business dictionary, 2017). The term print media refers to magazines, newspaper, books etc. print media is most effective type of media because it has a variety of Medias coming together and giving out information in different ways. The advantages of newspaper is that it can target a lot of people and also the cost of a newspaper is cheap whereas the disadvantages is the information is short because there are new information coming in everyday that they need to bring out. Usually magazines are weekly or monthly edition. The advantages of a magazines advert is that is the quality of the magazine is good for example there is a lot of picture and colour which might engage the audience to buy it and also people tend to keep magazines a lot longer than newspapers. The disadvantages is this cost a lot more than newspapers. TV adverts usually comes with 3 elements which are sound , image and colour which captures the readers interest because the TV has the highest audience but the disadvantages is that the number of people watching the TV is not calculated. Online adverts are one on the main advert on the internet which used the pop up strategies to give out information to the audience who is using the internet for watching a movie or a TV programme that they missed or playing games on the internet.

There are many theories which talks about the mass media on of these theories are the hypodermic needle theory which it talks about how the information that they media has giving the audience is that it is automatically injected into our minds. This implies that the media is powerful and how the audience are powerless to the information is giving to them and how it can influence our way of life.  For example food beverage adverts uses music and bright colours to draw in the children when they are watching TV like Mc Donald’s. Children are exposed to unhealthy adverts increases the likely hood that a child would be obese.   The beverage and food advert might change the child mind about their likes and dislike. Children are rarely shown healthy food adverts on the television and online. Online adverts also have an influence of a child due to that if they are playing a game them they are more likely to see an advert on the side of the screen which promotes unhealthy living. The use of online advert to promote unhealthy food to children is because they can chat to their friends while they are playing on their game. You would never see if the television and internet and advert for healthy living. Also big bands like coke cola or McDonald would also be seen if movies which engages the audience to buying their product (APA, 2017).


Another theory is the two step flow theory is they see if the media affects the audience view on who they will vote for. The opinion leader would bring about details to other members of their group. The opinion leaders are the ones who is interested about the media so he or she would gather information give to their members. The other member look up to the opinion leader to give them the relevant information that they need. The opinion leaders tries to change their employee views and beliefs. They can change their employee view much faster than a news report.

Another theory is cultural effects model. This theory is a neo Marxism theory where they say that the audience just interpret any information they receives. They are not passive. This model understand that the media is influence by the powerful and upper class people in society which means information is mainly about their views. This theory is known as the drip drop theory where the media drips in to the audience and soon enough the audience would accept the ideology of the rich and powerful as being the norm. For example on children shows food adverts shows up 50% of ad times. This shows that the continuous showing of unhealthy food on children programmes will manipulate children in to eating unhealthy food (APA, 2017). Video games and internet games are also linked to weight gain because the child is having the appropriate exercise activity. it also been said that if you are sitting around too much or are driving around too much which requires the person to be seat then this also says that the lack of moving around would increase the likely of you getting overweight or obese.  Denise winter man article in the BBC magazine states that parents have lack of education to what healthy food they can provide and so they struggle with the problems that occur in with their children weight. Parents are one of the reasons that their children are obese because the lack of money to buy health food and lack of time.


Another theory is the uses and gratification theory. This theory suggest that people take in the media which satisfy their need such as x factor. The reason why these use this theory is away for them to relax and social with their friends. They use the internet or television for their enjoyment. Sometimes the media tries to link unhealthy food as being good for example mc Donald's adverts in there to show that if they buy happy meals they would get a toy with it. This shows that mc Donald’s gives the perception that if you eat unhealthy food you will get rewarded. Many teenagers’ girls tend to look after their bodies but food adverts tend to entice their viewer to think unhealthy food is delicious. E.g.  Having a very pretty size 0 model eating a hamburger let them think that they would look like her.  

The agenda setting theory talk about what type of issue that may have concerned the public but not the public views. this means that media makes the decision about what type of media is put out there because they believe that this is the type of issues that they audience what to hear about. The Guardian (2016) has brought forward to the public that childhood obesity is raising in the UK. From 9.1 to 9.3 in a year the figure of childhood obesity in primary school from the ages of 4 to 5 year olds. This is agenda setting as you can see that the Guardian is against childhood obesity and if informing the public with this health problem and problems that come with it. Furthermore this also can influence the government to make a policy to handle childhood obesity.  The policy that has been put in place is a soft drink levy where companies will pay of charge if their drink contain added sugar also the making school food healthy and the government launched a programme to reduce sugar in food that children intake. (Department of Health,2017)

  
In this day and age there is a lot of moral panic surrounding child obesity but there isn’t any information how we can stopped this epidemic from taking over the UK. There has been legislation and laws that are being put it to place where GOV have said that they are introducing a soft drink levy across the whole of England. The revenue from the levy will be put in to place programs which will reduce the risk of children being obese and also encourage the children to become more health and start to have a balance diet and good physical activity. This includes double P.E programmes in primary schools and also putting another 10 million pounds a year in to school for them to start healthy breakfast clubs to give children a much healthy start to their day. The government has made good progress on the policy that they have put in place. So far the Department of health has put £5 million pounds of funding for new research about obesity. Food manufactures like Tesco has reduce sugar their products such as lucozade. Furthermore the committees of advertising practice has banned for high fat or sugar adverts.
In the media there isn’t much help for people that have financial difficulties and so they don’t have option for them to prevent child obesity in their family. Some parent don’t have access to the media and there isn’t any way for them to gain help for the internet that is the one limitation that are there. Another is that some parent might not have time to give their kids the healthiest food because either they are so busy with work or just plain tired.
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