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Introduction
The purpose of this document is to present my analysis of the primary research for my business plan. Five questions will be analysed and business impact for each question identified.
This document will explain how the combined information will influence the development and the evolution for my business.


Question 1

 Q1 What age category do you fall into?
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Segments of different age groups often need different advertising approaches, both in terms of message and execution. (Batra el al. 2009. P.192)
As we can see in the first question, we have valuable insights from the results, to what age category, we should target with the business, 76,9% falls in to the 25-34 age category and only 23.1% in the 35-44 category.
Everybody is eating bread, whole grains, gluten free, white but as we see above the youngest generation are keener to try new bread flavours than the older generation. Based on the information we got, we need to develop a good strategy to target all types of peoples, young or old, trying different strategies and be sure we make use of all media platforms for the best advertising, and hoping we can attract all the generations to try our flavoured bread.


Question 2
 Q2 What is the most important consideration when people buy a bread?
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Based in the results of the questionnaire, we can conclude that Taste with 61.5% is the most important consideration, followed by Freshness 30.8% and the last choice that people prioritise when buying a bread is packaging that they found in a large number 61.5% not important. 
Taste is the most complex sense, it helps us to use smell, touch, sight and sound as well as taste itself. Peri G was a useful source of inspiration and he explain that the taste of one bread has in its composition more than 200 molecules. Based on this information, we will know where and what we must develop so it could help the business to save money and in the same time helping the business to grow efficient. 



Question 3

 Q3 How much are you willing to pay for a flavoured bread?
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According to the pie chart above we can see that 62% are willing to pay between £2 - £2.50 and only 15% want to pay £1 - £1.50, resulting that people will pay some extra money for a good quality piece of bread.
It is very important to maintain a price – quality report as people appreciate the unnecessary to waste money and we need to make sure that our price stand to the high expectation that customers expect. 
Even if we talk only about bread the ingredients makes the difference of the taste and freshness and we need to make sure we always use quality ingredients but also keep the prices on the level that we keep our customers.
The price of a loaf of bread, and the minutes of labour needed to produce it, can be used to measure the economy. (Pearn, J 1998)




Question 4

 Q4 Are health benefits important to consumers when choosing which bread to buy?
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The results for this question offer valuable insights into my potential customer base. As we can see 69% consider healthy ingredients important when buying a bread and only 8% think that those are not so important.
For 69% of the people satisfaction I need to enlarge my bakery horizon through more natural ingredients and make sure customers will enjoy the benefits of a healthy and tasty bread. For example, we need to focus on specified ingredients but in the same time to make sure we keep the label clear for aby additives. For example, whole grains that brings benefits like reducing risk of obesity, hypertension, or high blood pressure. 
Nowadays people think more on a healthy lifestyle and they are more precautious when is  about the food.
The predominant vitamins in bread are the B- vitamins, specifically thiamine, niacin and folate. Bread contains vitamins B6 and vitamin E in smaller amounts. (Rosell, C et al 2016, p.35)


Question 5

Q5 When purchasing a bread, how important are the following attributes?
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Followed by the results in our chart we can see that people strongly believes that Freshness with 92.3% is extremely important followed by natural ingredients with 84.6% and then the taste with 61.5%. As the last important attribute when people purchasing a bread is low in calories with just 23.1%.
Freshness is paramount and has various meanings, including softness, moist and good tastes. (Douglas Yu, 2018) 

The most important aspect for a successful business is to not compromise the taste, that bring the most important ingredient in decision-making process when people purchase a bread.
For my business success, I should focus on offering opportunities to expand product enjoyment. Customers will love a better testing, more natural ingredients and make sure the freshness is our priority.



Conclusion
Based on the information we received from our questionnaire we will need to concentrate more to attract the older generation to try our flavoured bread and with the right advertising we will be able to do that.
As the most important consideration when people purchase a bread people choose taste in a big amount so we have to concentrate to keep working with the best ingredients, always choosing the qualitative not the quantitative and introducing more natural ingredients will help us to grow our business. Having a good price and still thinking to bring the best of our products will help the business to keep their customers and attract more.
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