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Aim-To evaluate how the portrayal of UK policing on social media impacts public perception and confidence in the police.


Social media's contribution to advancing transparency, openness, and public engagement within the domain of public policing has garnered significant praise (Bullock, 2018). This acknowledgment underscores the substantial influence of social media in enhancing communication and community participation within the policing sector, marking a significant step towards improved police-community relations.

In today's society, social media plays a prominent role in shaping public discourse, offering a platform for the rapid dissemination of information and fostering engagement (Anstead et al., 2010). However, it is vital to acknowledge that the unchecked use of social media can lead to the dissemination of false or out-of-context information concerning the police in the UK. The speed and ease with which information spreads through these platforms can sometimes result in misunderstandings, misrepresentations, and even the exacerbation of tensions, highlighting the importance of responsible use and media literacy to ensure an informed and balanced public discourse (Fernandez et al., 2017).

By investigating the positive aspects of social media's impact on public policing, the study aims to shed light on the potential for improving transparency, openness, and public engagement in the police. This knowledge is crucial in an era where effective communication between the police and the public is essential for maintaining trust and cooperation (Merry et al., 2010). The research recognises the potential dangers of unregulated social media use, particularly in spreading misinformation about the police. It emphasises the need for responsible use of social media platforms and media literacy in our digital age. Understanding the risks associated with unchecked information dissemination is essential for addressing misunderstandings, misrepresentations, and tensions that can arise (Chadwick et al., 2019).

This research aims to examine the impact of social media coverage on the public perception of the police in the United Kingdom, focusing on both negative and positive aspects. One of the focused areas will consist of analysing the detrimental effects of negative social media coverage on how the police are perceived by the public. Negative social media coverage can significantly influence public perception of the police in the UK especially when instances of alleged misconduct or controversial incidents are widely shared and discussed on social platforms (Colbran, 2018).This can lead to diminish the trust and confidence in the police force, from communities across the UK. The rapid spread of information amplifies negative narratives, leading to a heightened sense of skepticism and criticism. In March 2021, the disappearance and tragic discovery of 33-year-old Sarah Everard in South London unfolded, leading to a Metropolitan Police officer's arrest for her kidnapping and murder (Ali, 2021). Social media played a significant role in amplifying these discussions, with hashtags like #SarahEverard trending across platforms. The case highlights the power of digital spaces in shaping public discourse, but wrongfully painted all police officers under the same light as the convicted metropolitan officer. These incidents can lead to a false narrative of all police officers being corrupt spread through the UK, making it harder to build trust and to cooperate with the public (Macaulay, 2020).
Additionally, this study aims to investigate the methods in which social media can be effectively utilised by police agencies to promote a positive image. In the United Kingdom, social media emerges as a potent instrument for policing agencies to cultivate a positive public image (Crump, 2011). Organisations can leverage platforms to disseminate success stories, community engagement initiatives, and humanise their officers. Positive content, exemplified by officers' involvement in community events or acts of kindness, holds the potential to offset negative perceptions. An example of this is when police forces throughout the UK employ social media to share positive stories and community engagement initiatives. Showcasing officers participating in events, supporting local charities, or engaging with community members in a positive manner can lead to major benefits when fostering closer ties between the public and the community (Bullock et al., 2021).


This study will focus on the contemporary era, covering the use of social media in public policing in the United Kingdom from the early 2010s to the present day. This time frame aligns with the significant growth of social media platforms and their integration into policing practices during this period (Egawhary, 2019). 
This research is not confined to a specific demographic or community within the United Kingdom but instead seeks to provide a comprehensive analysis of the impact of social media on public policing that is applicable across various demographics and communities. By taking this inclusive approach, the study aims to understand how social media affects police-community relations on a national scale.

 

This research aims to evaluate how the portrayal of UK policing on social media impacts public perception and confidence in the police. This study is centred around three primary objectives. Firstly, it aims to examine the portrayal of law enforcement agencies and officers on social media platforms within the United Kingdom, conducting an analysis of the content and narratives prevalent in the public discourse. Secondly, it seeks to evaluate the impact of negative social media coverage on the public's perception of the police, delving into how adverse content affects trust and public attitudes. Thirdly, the research explores the role of social media in fostering a positive public perception of the police, with a specific focus on the strategies employed by policing agencies for community engagement and the enhancement of transparency. 

To clarify the research approach that will be used for this study, a questionnaire will be posted through social media platforms with the aim of gathering the general public's perspective on how the portrayal of UK policing on social media impacts public perception and confidence in the police. The questionnaire method is a pragmatic choice for efficiently accumulating summarised data from a diverse range of respondents, as noted by Dominelli (2003). The target demographic for this questionnaire will be individuals aged 18 and above, ensuring the acquisition of informed and judicious opinions and responses. This questionnaire will comprise a combination of open-ended and closed-ended questions, facilitating the collection of both quantitative and qualitative data. In addition, a diverse range of respondents will be asked to complete this survey, which will allow for the inclusion of a wide range of opinions regarding how the UK police is portrayed online. To maintain optimal respondent engagement, the questionnaire will be designed to require no more than 5 minutes for completion. Participants will be guaranteed anonymity, thereby promoting open and candid feedback. Moreover, all survey responses will be securely archived within a password-protected Google Docs folder. Prior to initiating the questionnaire, participants will be requested to provide their consent for the utilisation of their responses and will be afforded the option to withdraw from the survey at any juncture. This approach seeks to ensure both ethical research conduct and the integrity of the collected data.

This research provides crucial insights into how the portrayal of the police on social media impacts public perception and trust, aiming to enhance transparency and community engagement in policing. By identifying the potential risks associated with unchecked social media use and misinformation, this study fosters a more informed and balanced public discourse. The research seeks to fill gaps in our understanding of the impact of social media on police-community relations. It is relevant to a wide range of those involved, including legislators, police organisations, and the general public, since it provides practical guidance for social media policing that promotes cooperation and trust. This research is essential in the contemporary era to ensure effective police-public communication and engagement.
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