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Who we are?
[image: ]Hermès International or simply Hermès is a French manufacturer of luxury leather goods, accessories, jewelry, watches, and even home products. Hermès has been on the market since 1837 and is still one of the most luxurious brands in the world.
Beginning in the 19th century
[image: A picture containing text, accessory, bag

Description automatically generated]Hermès is created in 1837 by Thierry Hermès (1801-1878). He created Hermès as a harness workshop on the Grands Boulevards quarter of Paris dedicated to serving European noblemen. He created some of the first wrought harnesses and bridles for the carriage trade. 
[image: A picture containing text, outdoor, black

Description automatically generated]
Hermès Paris, France 1837

[image: ]The founders of Hermès 
Thierry Hermès (1801-1878) was born in 1801 in Krefeld, Germany. His father is French - Thierry Hermès and his mother is German - Agnese Kuhnen. Thierry Hermès founded Hermès as a harness workshop in Paris. Since its founding, he has been creating high-quality products and has won several awards, including the first prize in his class in 1855 at the Expositions Universelles in Paris.
[image: A person with a mustache

Description automatically generated with medium confidence]After Thierry Hermès death in 1878 his son Charles-Emile Hermès inherited the business, after his retirement his sons Adolphe and Émile-Maurice made several changes, one of which is the brand name, they changed it to Hermès Frères (Hermès brothers). Émile-Maurice was the first manufacturer who received the right to use zippers in their products, the first product with a zipper is the first in the world golf jacket with a zipper, made for Edward, Prince of Wales. And today this fastening is known in France as a fermeture Hermès (Hermès fastener)[image: A person in a suit

Description automatically generated with medium confidence]Émile-Maurice
    Charles-Emile Hermès
Thierry Hermès (1801-1878), founder of Hermès




Logo
[image: ]
In the beginning, Hermès logo used an antique handwriting script. It was changed years later. It is one of the most recognizable in the world.
[image: ] Since the 1950s the logo of Hermès was changed at it depicts a carriage pulled by a horse and a man looking up at the horse, they are all on the same line, and below this line is written the brand name, the original logo is a dark inscription with an orange background, the logo reminds for the beginning of Hermès as a saddlery manufacturer. 
[image: A donkey pulling a cart

Description automatically generated with low confidence]The logo is believed to have originated from a painting by French painter Alfred de Dreux (1810-1860), and the name of his painting is "Le Duc Attele, Groom a L'Attente" ("Hitched Carriage, Waiting Groom").




Interests’ facts
· [image: ]In 1918 Hermès created the first leather golf jacket which was produced for the Prince of Wales

· [image: A picture containing text

Description automatically generated]In 1922 Hermès started the production of women's bags, and in 1925 they also produced travel bags.
[image: ]
· Today, every 20 seconds Hermès sold one silk scarf!
[image: A brown leather handbag

Description automatically generated with medium confidence]
· The Birkin bag has the longest waiting list for an accessory today, reported to be around six years!
[image: ]
· Famous clients of Hermes include Madonna, Elle MacPherson, Kim Kardashian, Victoria Beckham, Nicole Kidman, and Julianne Moore.


PRODUCTS 
Following the trends of French fashion, Hermès continued the production of scarves, watches, and jewelry in the 90s of the 20th century, as well as today. The brand draws inspiration from classic paintings, books, and works of art, but doesn`t miss the ever-changing everyday style. Emil-Morris summarizes his taste with the words "leather, sports and a tradition of refined elegance". Even today we can agree that these words still perfectly describe the works of Hermès. The products of Hermès are the combination of classics, style, inspiration, and fashion trends. They have a wide range of top-class products, and from 1837 until today Hermès continues to be one of the most preferred luxury brands. For its items, Hermès uses alligator skin, calfskin, ostrich skin, lizard skin, and others. In addition to expensive raw materials, Hermès limits its production to fifteen items per month, which is made all the brand`s products so valuable.
Women
[image: Graphical user interface, application, PowerPoint

Description automatically generated]Clothes

In clothes selection, you can find very stylish models, each of them wrought by high-quality cashmere, silk, cotton, and stylish prints. In every model, you can find the typical for Hermès luxury vision and identity. Here you can find clothes for every occasion. Choosing a product of our selection you get an irresistible outfit, refined business style, and luxury elegant evening style. Made in Italy and France.
Shoes
[image: A screenshot of a computer screen

Description automatically generated with low confidence]
Wearing Hermès shoes is a real pleasure, the combination of the highest quality leather and timeless modern and elegant design, perfectly complements your look. In our selection, you can find boots, ankle boots, slippers, loafers, and trainers. Made in Italy and France.

Bags
[image: Graphical user interface, application, website

Description automatically generated]
Hermès is famous for its luxuriously made bags. Handmade from the highest quality leather, perfect for the last detail. All of them are made in France and Italy. From years ago, the brand is known for its leather products and to this day they are one of the most popular luxury brands. Each of the bags has its own identity, wearing a Hermès bag, cannot go unnoticed, it is a perfect accessory for any type of look.
MEN


Clothes
[image: A collage of a person

Description automatically generated with low confidence] 


Hermès has a wide range of products for men. High-quality workmanship combined with a stylish and modern vision. All the man clothes are made of cashmere, cotton, or silk, in line with the latest fashion trends. They are made in French and Italy. Wearing Hermès clothes, the gentlemen rely on the emphasized masculine elegance in combination with comfort and quality.





Shoes
[image: Graphical user interface, website

Description automatically generated]

 The collection of Hermès shoes combines ethereal and soft tones, high-quality materials, suitable for a comfortable everyday or elegant look.

Jewellery 
Hermès [image: Graphical user interface, application

Description automatically generated] gold jewelry immerses you in the world of luxury and elegance. Unique jewelry complements your look in the most perfectly and elegantly way. The high quality and fine workmanship of each piece of jewelry make it irreplaceable and incomparable.
[image: Graphical user interface, application

Description automatically generated]Apple Hermès watches – series 7

In Apple Hermès watch technology and elegance are combined, The straps are reminiscent of the emblematic signatures of Hermès, combining style and innovation. Chaîne d'ancre motifs guarantee both a sporty and chic vision.


Fragrances 
[image: A picture containing wall, indoor, different, several

Description automatically generated]










The aroma of Hermès combines femininity, tenderness, and durability.

[image: A picture containing person

Description automatically generated]Birkin bag









Birkin Bag was manufactured in 1984 and was named after actress Jane Birkin. During a flight to Paris, the actress shared with Jean-Louis Dumas how difficult it is to find a practical and comfortable leather bag, inspired by their conversation he created such a popular Hermès model – Birkin Bag. This bag is made by hand and for production takes 24 hours. The bag is fast becoming a symbol of wealth and luxury, even today have a huge list of people who waiting to buy their bag. The bag is a particularly valuable item for bag collectors. Its prices vary between $11,000 and $380,000, depending on the type of leather and whether the workmanship includes precious metals.
Customer service
Hermès has a strong relationship with its customers, each customer can receive assistance through the site or in physical stores. Through the website some assistants can respond to customer inquiries of:
Visit our FAQs.
Call +44 (0)20 7098 1888
Monday to Saturday: 9am - 6pm

Price
The pricing strategy that Hermès use is a premium price strategy (high price – high quality). This gives consumers the impression of a high-quality product in which it is good to invest. The prices determine the type of customers of the brand, the people who can afford to shop from Hermès are people with high social status. Premium price strategy guarantees the brand an aura of luxury, exclusivity, and high quality. Also, this strategy increases the curiosity of customers, because when an item has a high price, it is expected to be of high quality, which is why more and more customers will want to own their items. The high price also guarantees customers the rarity of this item because the higher price guarantees less common, which makes its owner feel special. When buying Hermès products, consumers buy not only the item but also the history and identity of the brand.
Prices on the website in Italy

[image: A collage of different outfits

Description automatically generated with low confidence]


Prices on the website in French
[image: A collage of a person

Description automatically generated with low confidence]



Price on the website in UAE
[image: A collage of different outfits

Description automatically generated with low confidence]

Prices on the website in the United Kingdom
[image: A collage of different outfits

Description automatically generated with low confidence]
Price on the website in Canada
[image: A picture containing text, different, several

Description automatically generated]
Price on the website in the USA
[image: A collage of different outfits

Description automatically generated with low confidence]

Promotions
· Unlike other luxury brands, Hermès does not spend much on advertising. The way Hermès promotes its customers is through the identity, luxury, and rarity of their products. Hermès uses celebrates, rich people, and royalty who use the brand and they promote their products, they also use celebrates names to attract the customers, such as Kelly and Birkin bags.


[image: A picture containing person, standing, people, dressed

Description automatically generated]Kelly bag –Its name was Sac à Dépêches, but American actress Grace Kelly fell in love with the bag so much that it was later renamed the Kelly bag.
                   
                                   
                    Grace Kelly with Kelly bag


[image: A picture containing indoor

Description automatically generated]
Birkin Bag was created in 1984. As its name suggests, the bag was originally made for English singer and actress Jane Birkin.The first Birkin Bag




[image: Two people

Description automatically generated with low confidence]Jacqueline Kennedy.

In 1937 Hermes introduces the silk scarf which instantly becomes a huge hit with celebrities such as Jacqueline Kennedy.







· Hermès also promote their products through a Fashion show. This is the way to present to the audience their new collection with its finesse and high-quality manufacture. Hermès shows their collections by fashion shows on the fashion weeks.
[image: ]









Hermès fashion show

· [image: A picture containing text

Description automatically generated]The other way for distribution is by posters and billboards, although, unlike other brands, Hermès uses this method of advertising much less frequently.
· Sponsorship – Hermès sponsors several events that are attended by people of high social status and royalty, for example, horse races.
[image: A picture containing person, sport, riding, jumping

Description automatically generated]

Digital marketing
· Pop-up is mostly using a strategy for advertising from the luxury brands. With the growth of technology, this way of advertising is becoming more common because people are spending more and more time on social media.
[image: Text, whiteboard
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· Social media 
· [image: Graphical user interface, website

Description automatically generated]Youtube  - https://www.youtube.com/user/hermes






· Twitter -  https://twitter.com/hermes_paris
[image: Graphical user interface, text, application
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· Instagram - https://www.instagram.com/hermes/

[image: Graphical user interface, application
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· Facebook - https://www.facebook.com/hermes/
[image: Graphical user interface, website

Description automatically generated]
Different store
· We also promote our products using an indirect distribution channel. We sell our products on reputable websites or stores, thus increasing customer flow.
You can find our products in the online and physical stores as “Harrods” and “Harvey Nichols”.

[image: Graphical user interface, website

Description automatically generated]


[image: Graphical user interface
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Place
[image: ] Hermès has more than 267 stores worldwide, operates successfully in Europe, the USA, Asia and other.

United Kingdom
[image: ]155 New Bond Street
London, W1S 2UA,
Great Britain
Monday to Saturday - 10 am to 7 pm
Sunday - 12 pm to 6 pm


[image: ]London Heathrow Airport Terminal 3,
Hounslow, TW61GQ,
Great Britain





Germany
[image: ]
Tauentzienstrasse 21- 24,
Berlin, 10789,
Germany
Monday to Thursday - 10 am to 8 pm
Friday - 10 am to 9 pm
Saturday - 9:30 am to 8 pm
Sunday – Closed


France
[image: ]
24, rue du Faubourg Saint-Honoré,
Paris, 75008,
France
Monday to Saturday - 10:30 am to 6:30 pm
Sunday – Closed



India
[image: ]Hermès Mumbai
A15, Bharat Insurance Building , Horniman Circle, Fort , 
400001 Mumbai,
India
Monday to Sunday - 10:30 am to 7:30 pm





Our Partner Brands
[image: Graphical user interface

Description automatically generated with medium confidence]
John Lobb, the finest English bootmaker since 1849.




[image: Logo, company name

Description automatically generated]
Puiforcat, the silversmith of excellence since 1820.




[image: Logo

Description automatically generated with low confidence]  
 Saint-Louis, crystal manufacturer since 1586
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Description automatically generated] 
Shang Xia, contemporary fine living lifestyle brand.
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