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A wine appreciation society is planning a seven-night trip for its members to Bordeaux in France. 

Costs are expected to be as follows


Accommodation			£85 per person per night
Food			  		£15 per person per night
Transport for the week		£1800 including VAT
Guide and entrance fees	£30 per person per week
Insurance				£50 per person per week
Marketing				£400 including VAT

The trip can accommodate a maximum of 50 people.




Required

a) Calculate the selling price per head, in order to achieve a net profit margin of 15%.


b)	Currently, only 18 members of the wine appreciation society are interested in going on the trip, but the organisers would still like it to go ahead. A local group have shown an interest in the trip but are only prepared to pay £950 including VAT per head. They can however guarantee 15 places. Assess the financial viability of this offer.

c)	What other factors should be considered before going ahead with the trip?

