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	Student Number
	2425065
	Student Name
	Florin-Daniel Mocanu

	

	Website Chosen 
	https://www.highfieldedgbaston.co.uk/ 

	Insert hyperlink to website
	Highfield Town House Hotel

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: It took my laptop a good 3 seconds to load that website, I would say it’s good enough, although my laptop is quite old.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, it contains sub-pages, and these can be accessed by clicking on the 3 lines   (a side bar) located on the right side on the top right next to the sign-up button.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, the customer can see on the right side at the top the button to “book a room” which will take them to see what room options they got a d right next to the book a room option is the “book a table” option.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: It can include a search bar for quicker access to the needs of the customer.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: Both on laptop and on mobile the looks of the website are very good looking for a small business. There are a few differences between the laptop and mobile version such as removing some buttons such as th sign up buton and puttin it in the side bar on mobile which is not the case for laptop.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: As soon as you enter their website you can see pictures of their location that are constantly changing every 5 seconds. The pictures are of a very good quality. 

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: I couldn’t find an online chat tool so I will assume there isn’t one and if there is one, it is not easy to find it. You can easily find their telephone number, as well as you can find their social media pages at the bottom of the website and when you press the side bar , at the very bottom you can find feedback page but other than that no there is not chat tool.

	Question 2d – How effective are the social media links on the website?


	Answer: Very effective, they take you straight to their social media pages.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: All their buttons are about booking a room or a table and about their menus and their rooms, very clearly, I can see that their service are of that of a hotel. 


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: I couldn’t find a sub page for their reviews, you can find their reviews on other places such as google maps which have reviews since a month ago or longer, but not on their website.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality through the use of high quality pictures of their rooms and foods from their menu, the clear and proffesional design of the website and also has a very easy to use booking process. I would recommend because of those reasons.  


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, the prices are made clear to customers, and they reflect the quality of the service shown, such as the room that are bigger with better features are more expensive. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Hotel

	
	2.Book a room

	
	3. Book a table

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: No.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, it can be used as a place t stay for a few days for things such as work or holidays etc.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: As I said in question 1, i would include the search bar so it would be easier for the customer to access their needs straight away instead of spending time searching for what they need.
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