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Introduction

The focus of this report is to showcase the participation in community project and how was this engagement in community project accomplished. 
Community engagement is the practise of collaborating with and through groups of people who are connected by geography, a common interest or comparable circumstances in order to address issues impacting those people’s well-being. It is an effective for enacting environmental and behavioural changes that benefit the community’s and members wellbeing. It frequently incorporates partnerships and coalitions that help mobilise resources and exert influence over systems, alter partner relationships and function as catalysts fir altering policies, programmes and practices. (CDC, 1997) 
Community Engagement may be difficult and time consuming, requiring devoted resources such as time, funds and individuals with the relevant abilities.
This report will discuss the Welwyn Hatfield Community Safety Partnership and how it has transformed the community for the better, as well as other initiatives done by the Welvyn Hatfield Borough Council.


































Communnity Project


Welvyn Hatfield Borough Council

Welwyn Hatfield Borough Council is the governing body for the nonmetropolitan district of Welwyn Hatfield in England, United Kingdom. Welwyn Hatfield is situated in the heart of Hertfordshire, in the East of England. Welwyn Garden City, the district's main settlement, serves as the location of the Council's headquarters. Hertfordshire is one of the ten safest counties in England, Wales, and Northern Ireland, demonstrating that the community's efforts to protect the safety and well-being of its residents are effective.

The Welwyn Hatfield Community Safety Partnership

In compliance with the Crime and Disorder Act of 1998, the Welwyn Hatfield Community Safety Collaboration (CSP) is a strategic partnership seeking to decrease crime and criminal activity. The purpose of the cooperation is to make Welwyn Hatfield an even safer area to live, work, and visit. 
The collaboration is comprised of the following agencies, as well as a larger number of local community and nonprofit organisations: 
· Hertfordshire Constabulary
· Housing Associations
· University of Hertfordshire
· BENCH Community Rehabilitation Company
· Welwyn Hatfield Borough Council
· Hertfordshire Fire and Rescue
· Hertfordshire County Council
· Voluntary and community sector
· National Probation Service
·  East and North Hertfordshire Clinical Commissioning Group
CSP contributes to sustaining community safety by concentrating on the following: reducing crime, particularly residential burglaries; preventing antisocial behaviour; and minimising the harm caused by drug and alcohol abuse to neighbourhoods. In addition, they attempt to safeguard vulnerable individuals, assist those undergoing or fleeing domestic violence, intimidation, and harassment, raise awareness of county boundaries, and enforce local laws against known offenders.

University of Hertforshire 

The University of Hertfordshire (UOH) is a British public university located in Hertfordshire. The university has a significant presence in Hatfield, Hertfordshire, and is one of the local partners with whom the Council collaborates for the betterment of the local community.
There are several initiatives in which the University of Hertfordshire participates, including:
· Safer Streets - The University of Hertfordshire collaborates with the Office of the Police and Crime Commissioner (PCC) for Hertfordshire, Hertfordshire County Council, and Crimestoppers to enhance student and community safety in the surrounding region. The collaboration obtained over £500,000 of Home Office money in 2021 as part of the Government's Safer Streets programme to conduct out a range of anti-violence projects in Hatfield, with a particular emphasis on women and girls.
· Personal Safety Alarms - The grant from Safer Streets has allowed the University to acquire 6,000 personal safety alarms for the most vulnerable members of its community.
· Hollie Guard app - Hollie Guard is a free programme that aims to increase users' confidence when travelling alone, entering unfamiliar areas, or meeting a new person. The app is accessible to Apple and Android users and feature’s location monitoring, emergency contact notifications, and integrated deterrents. With the Safer Streets funding, the University will also be able to obtain 2,000 Hollie Guard Extra vouchers. This updated version of the application enables access to a dedicated, fully trained emergency response team and the ability to record audio and video of emergencies.
· Bystander training - As part of their collaboration with Safer Streets, they are collaborating with Safer Places to conduct a curriculum of active bystander training - giving staff and students with the skills and confidence to address inappropriate behaviour.





























Litter Picking

Littering refers to the inappropriate disposal of waste materials. Both purposeful and unintentional littering have negative environmental repercussions.
Littering, or whatever it means to us now, is a contemporary issue. It wasn't until the 1950s that businesses started generating greater quantities of litter-causing goods, such as disposable products and plastic-made packaging. In these brief years, however, the impact of littering has been swift: over 8 million tonnes of plastic debris enter the oceans annually, and littering continues to be an intentional act.
The majority of people are unaware of the risks that litter can have to our health and the detrimental impact that it can have on the quality of our lives; as a result, most communities will have to deal with the problem of litter.
In an effort to address this problem, the majority of local towns have taken to organising community-wide "clean up" days. People would congregate, and together with the event's organisers, they would pick up rubbish in the locations that were allocated for them, which were typically green spots.
Most of the event organisers have competitions on the days of the litter picking event, such as "who can pick the most cans" or "who can fill the most bags." These competitions are designed to encourage young people to participate more actively in the events and to make the experience more valuable for them. By employing these methods, they foster a sense of healthy rivalry that is directed toward the improvement of the society and the natural environment.
There are ongoing efforts that have the goal of increasing people's awareness of the potential harm that litter can cause and the steps that can be taken to stop it from spreading. As this is a continuing situationashion, these campaigns start out locally and then extend to the national level.
Campaigns should be marketed in the online space, using platforms such as Instagram, Facebook, or even TikTok, so that the message may reach the most number of people possible. This will allow the message to have the greatest possible impact.
An illustration of how significant a marketing campaign may be for the general well-being of a community is provided by the "Leithers don't litter" campaign as an example. 
What occurs when two prominent advertising professionals – who also happen to be residents of Leith – decide to do something about the litter problem in their neighbourhood is the birth of Leithers Don't Litter.
The campaign prioritises both long- and short-term strategy and activity. However, and this may be the most essential part, it employs creativity to garner notoriety in the press and on social media, thereby drawing attention to the seriousness of the litter problem in Leith and throughout Scotland. 
Their work aids to revitalising the community and facilitating rapid development. They have partnered with neighbourhood residents, local businesses, and other community organisations, which has helped attract the interest of larger organisations with the resources and ability to assist.
Additionally, Leithers Don't Litter works directly with the community, including regular litter picks and awareness programmes with schools and youngsters. This involved constructing a message about litter prevention from the ground up.
To effect positive change in your community, all you need to do is care about it and begin taking action. These two qualities are interdependent and cannot exist alone.


[image: A picture containing text

Description automatically generated]
































Conclusion

To create a better world for ourselves, we must begin in our own communities. To ensure that our efforts are not in vain in the future, campaigns focused at resolving difficulties will benefit from education and prevention.
Schools should be contacted by councils to ensure that children are aware of the community's challenges and the ways in which they may contribute, such as participating in litter cleanup initiatives.
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