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[bookmark: _Toc185278484]Element One: Reflective Essay
[bookmark: _Toc185278485]Introduction
Cultural Identity affects how one interprets existence and how the person participates in it. As a Romanians, I have always admired and grown with the influence of a vibrant cultural heritage, geographic variance, and tradition. Romania is bordered by Bulgaria to the south, Ukraine to the north, Hungary to the west and Turkey in the east, making it a robust bridge between the East and West with Roman, Ottoman and Austro-Hungarian treasures of art and architecture. This essay looks back at the Romanian culture regarding history, location, and family and draws correlation on how these concepts shape me.
Cultural Origins 
Culture of Romanians is a colourful cross-section of the historical and regional inheritance drawn from the position of the Romanian state on the Balkan Peninsula. This could be because the origins of the Romanians can be traced to the Roman Empire, and despite belonging to the Romance language family, which is relatively rare throughout the region when compared to Slavic tongues (Rady, 2020). The Romanians make a sense of identity by associating Latin root which forms the origin of Romania, and the link that makes Romania part of Western civilization.
The geographical location of a country clearly defines the culture of that country, and this is the case with Romania. The Carpathian Mountains and the plains provide a traditional farming culture which encompasses music, dance, and handmade woven fabrics and ceramics. Recital such as weddings and village entertainments include the “hora” – –a circle dance indicative of togetherness and happiness. Indeed, Orthodox Christianity is considered to be at the core of spiritual life of Romanians. Cultural events include the ceremony of cooking and painting Easter eggs, singing carols, and celebrating Christmas and food sharing. These activities secure family and community, which remains valuable in Romania due to collectivism culture (Christiansen, Branch, and Karmowska, 2020).
In fact, Romanian culture is marked deeply by the traces of the communism period which encouraged people to stay optimistic and stay tight-knit. Nevertheless, such kind of life pointed out the importance of such aspect as flexibility, people’s collaboration, especially, if they lived in the countryside where they helped each other to provide the necessary amount of food for their families. Currently, Romanian culture incorporates both the past and the present day where people come together through organized shared culture and parted believably by their hospitality and reverence for family and history. These elements, keep the Romanian culture as distinguished, fresh and long-standing.
Key Characteristics of Romanian Culture
The Romanian culture is rich in language, traditions, values, and artistic expressions. Not only is the Romanian language a Romance language that stands out in Eastern Europe but also provides for a more vivid history. It is a means to hold on to cultural identity and allows for great unity within the community of the Romanians (Abramson and Moran, 2018). Traditions also play a great part, especially when it comes to religious holidays like Easter and Christmas. For instance, decorating Easter eggs and carolling on Christmas are symbols of Orthodox Christianity. These activities that strengthen the religious identity along with contributing to forging closer family ties and community life reveal their essence in practice. 
Specifically, in Romania, value-building draws from families, social relations and acceptance as elements of culture. Hospitality is the heart and core, and Romanians are inclined to give priority to guests above all else, showing respect for social harmony and contact (Hofstede et al., 2010). It manifests most potently in the countryside, where supporting networks within the community are powerful and neighbours in some way help each other out with various daily tasks, showing a sense of collective culture. Artistic expression, like music, dance, and folklore, also make up part of the Romanian identity. Festivals demonstrate the traditional folk music and dances, like the "hora," in unity and in celebration of heritage. These features suggest a culture that must embrace cultural continuity as well as membership to a group.
Influence of Family and Community
Family and community form the essence of shaping the cultural identity in Romania. From my background, I can confidently point out that family played a significant role in passing along these cultural values and traditions to successive generations. My grandparents instilled in me a rich culture lifestyle because of their constant talk about the history of Romania, folklore, and the cultural practices during my youthful days. Honeymoons and family get-togethers would remind me of belonging to our roots in culture. This family influence is according to Hofstede's idea of collectivism whereby family is an emotionally support-giving element, and it is also a channel through which culture is preserved (Hofstede et al., 2010).
Community life in Romania, especially in smaller towns and in rural area, mostly points out the aspect of cooperation and helping each other. Community relations are strong not only because people work together but they also share events toward the completion of farm-related work or festival events. This kind of community encourages a respect for others based on empathy, and it permeates greatly into my worldview. The upbringing in the setting infers the need to be involved and solidarity to community values, which I take with me to interact with other people.
Cultural Change
Romanian culture has been in transformation, especially with the upsurge in global influences. The cultural dynamic has emerged in a new form as communism transforms into democracy with Romania becoming a part of the European Union. Many have embraced the values and lifestyle adhered to in the West, thus creating a new shift within the Romanian society, especially among youth embracing individualistic values more than the previous generations (Deresky, 2017). Adjustment can be seen in changing consumer behaviors, changes in language acquisition, and openness in accepting new social norms. For example, while the old traditional Romanian food was almost available everywhere, now in post-Medvedev Russia, chain restaurants and fast-food companies flooded the places reflecting how this country easily adapts to the fashions of the world.
On a more personal level, traveling, education, and media exposure to different cultures have helped me to be less segregated with my culture. As much as I was holding on to the Romanian culture through different ways, I was also learning from other cultures: for instance, their language and social life, which had resulted in influencing my identity. Only through this balance of preservation and adaptation in culture, one can become more flexible and dynamic in multicultural settings.
Personal Reflection
Relating to my cultural identity, I realize that my Romanian background lurks behind the values, behaviors, and relationships that are part of who I am. Taking on Romanian cultural values teaches me respect for family, for the community, and hospitality. These values shape my personal behavior in social settings because it encourages me to be open and empathetic towards others. For instance, whenever I communicate with people from diverse cultures, I am keen on the cultural differences, and I seek to behave in a respectful and empathetic manner. As such, according to Christiansen et al. (2020), being culturally sensitive is important for positive engagements across cultures.
My cultural identity also influences my ability to be adaptable in diverse multicultural settings. While I do love my own cultural traditions and values, I learned to adapt behaviors across cultures in order to fit the norms of others, thus fostering warm relationships. Such adaptability is essential today in a globalized society where there must be meaningful cross-cultural understanding for real communication. Romanian heritage has this interesting role of an anchor and a bridge: it roots me firmly in cultural aspects, while opening up routes connecting me with people from all walks of life.
[bookmark: _Toc185278486]Conclusion
Based on such historical and social premises, my cultural identity as a Romanian is unique and informative and is shaped in the clothes of rich historical and social contexts through unique traditions, values, and familial lines' influences. Language, traditions, and community values define me and further make my way in this world. Such cultural values have become strong through bonds built up in strengthening the family and community ties and exposure to the rest of the world for the adaptation and appreciation of cultural differences. Through reflections about my cultural identity, I was able to draw a deeper understanding on how these elements impact my behavior, values, and relationships, allowing me to adapt effectively with empathy and respect to multicultural environments. 
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[bookmark: _Toc185278489]Introduction
Understanding culture and communication is fundamental towards providing excellent guest service hospitality. Hotels are mainly characterized by guests from different backgrounds with peculiar expectations of their respective cultures and communication. Effective communication and cultural awareness can add value to guest satisfaction and loyalty, which leads to improved service quality and positive interactions between the guests and the service providers (Christiansen, Branch and Karmowska, 2020). This report outlines a critical discussion on cultural influences, communication styles, and staff training on hotel service through practical examples and theoretical insights.
[bookmark: _Toc185278490]Cultural Influences on Guest Expectations
The cultural background of the guest is significant in determining their expectations and preferences in a given hotel setup. The values, customs, and traditions determine what guests perceive about an experience; thereby, it usually determines their satisfaction levels (Zhang, Gerdes Jr. and Meng, 2020). For example, collectivistic cultures' guests will be more interested in group activities and family-friendly accommodations, while individualistic cultures' guests need privacy and experience-oriented (Hofstede, Hofstede and Minkov, 2010). In that respect, being aware of such differences would make the service of hotels better to satisfy various needs, enhancing guest satisfaction.
Cultural knowledge of the hotel staff enables them to respond to various expectations to avoid probable misunderstandings. According to Hampden-Turner and Trompenaars (2020), cultural dimensions, for instance, universalism versus particularism, have an effect on how individuals relate to rules and relationships that can inform services interactions. Guests from universalist cultures could expect the management to uphold the rule and process strictly against them, while those coming from particularist cultures might expect that the management would want to be flexible. And these differences hoteliers are able to recognize to better adjust their service approach, for instance, the flexible check-in policies towards guests of cultures that emphasize the relationship-based approach to service (Deresky, 2017).
Moreover, culture limits religious beliefs about diet, and food and beverage choices have to be rendered based on this. For instance, most guests in the Middle East would demand halal considerations, while vegan and vegetarian guests would necessitate plant-based alternatives (Ali et al., 2021). All these reflect sensitivity toward the guest; hence, their hotel stay is even more fulfilling and indicates that the hospitality entity is committed to diversity.
[bookmark: _Toc185278491]Communication Styles and Guest Interaction
Communication varies significantly according to the cultures across the world and influences interactions of hospitality employees and guests. The success of the hospitality industry hinges on good communication because mistakes can easily translate into dissatisfaction and complaints (Afaq, Gaur and Singh, 2023). On a general note, verbal and non-verbal communication styles determine guest experience. According to Hofstede et al. (2010), Different cultures vary in the approach used in communication; thus, the Japan and Korean high-context culture depends much on nonverbal cues and implicit messages more than in explicit and direct communication, as practiced by low-context culture, such as in the United States.
Verbal communication concerns the selection of language, tone, and how clear it is. Guests from high-context cultures will appreciate indirect expression of language and subtlety, whereas those from low-context cultures expect quite specific and direct instructions (Abramson and Moran, 2018). Hotels can develop good relations through the training of staff on adaptation as far as the cultural background of the guest is concerned to communicate directly to some and less directly to others.
Another area of significance is non-verbal communication among guests. Body language, eye contact, gesture, and personal space will vary from one culture to another and may lead to different impressions of hospitality (Ali et al., 2021). For example, eye contact can be observed as showing attention in the West while being intrusive in some Asian cultures. Sensitive staff can then adjust their behaviors by sketching the correct amount of space in a relationship or using body language correctly to ensure an amicable atmosphere for the guests. There is a great need for training to bring sensitivity and responsiveness to nonverbal signs such as is necessary for bringing out culturally responsive service, which leads to increased guest satisfaction (Christiansen et al., 2020).
[bookmark: _Toc185278492]Training and Development for Cultural Competence
Training the staff on cultural competence is important to increase guest service in multicultural settings. The employees' expertise will be sharpened to make them better appreciate the vastness of cultural differences while serving the guests, and therefore, it can actually help staffs serve their guest's diverse expectations better (Deresky, 2017). Training in cultural competence includes teaching employees about cultural norms, values, and styles of communication so that they can adapt service through methods suited to foster healthy relations with clients.
One of the successful practices of role play, during training sessions, is: in this role-playing scenario, an employee, for example, gets the opportunity to put into practice some management of guests from other cultures hence one is better equipped to react accordingly should the need arise in a real situation. In such training, much emphasis is placed on active listening, empathy, and flexibility (Nedelko and Brzozowski, 2020). For example, trained staff in a specific cultural cue might better anticipate the needs of their guests; they could thus be enabled to provide preferable service along with language assistance or a cultural preference in dietary.
Cultural competence training also benefits hotels with reduced miscommunication and staff confidence while dealing with different situations. Maheshkar and Sharma (2018) argue that culturally competent staff will engage meaningfully with customers, thus improving the service quality generally. As international travelers become the key clientele for hotels, so is the investment into cultural competence training as means of ensuring competitive advantage and high guest satisfaction levels.
[bookmark: _Toc185278493]Case Studies and Examples in Real Time
Several hotels can be mentioned to have been successful in adopting the cultural understanding and communication approach leading to obtaining high levels of customer satisfaction and retention. Marriott International is said to integrate cultural competency into their training program to ensure that all staff members are adequately empowered with appropriate skills in the service of culture-sensitized customers in respectful and sensitive approaches (Afaq et al., 2023). Marriott international properties have, therefore, been able to open up more opportunities for international guests by including local customs and languages in their service offerings.
For instance, Hyatt's "Global Care" program endows with a perception of what a guest culturally needs and hence creates or applies communication strategies aligned with a specific cultural preference. This also encompasses cross-cultural communication training. Hyatt trained its staff on the understanding of non-verbal cues and the respect people's preferences for their personal space (Christiansen et al., 2020). The effectiveness of these strategies is borne out empirically because studies have shown that culturally sensitive service results in higher guest scores and positive reviews (Zhang et al., 2020).
Theoretical models, such as Hofstede's cultural dimensions and Trompenaars' cultural orientations, also help hotels develop frameworks to ensure better services. These models help staff systematically understand cultural differences that can be used to predict the preferences of guests based on their respective cultural backgrounds (Hampden-Turner and Trompenaars, 2020). Applying such theories in real-world scenarios helps fill the cultural gap, ultimately ensuring better experiences and loyalty for guests.
[bookmark: _Toc185278494]Conclusion
For this reason, culture and communication are essential in the hotel towards improving the guest service as they create expectations, interaction, and experience in general. Knowing the cultural influence helps to make some tailoring of the services as well as good communication strategies develop a nice relationship between the guests and the hotel workers. Training the employees on cultural competence is important since it allows them to take care of cultural differences for people and provide inclusive service. Indeed, examples from such hospitality brands as Marriott and Hyatt reveal the importance of cultural awareness and communication-based programs supported by theoretical models that outline insights about cross-cultural interactions. 
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[bookmark: _Toc185278496]Element Three: Staff Guide
Welcome to a World of Diversity: Your Role as Cultural Ambassadors



· Customs and Etiquette:
· Be mindful of dietary restrictions, religious practices, and greeting styles.
· Understand cultural variations in tipping and gift-giving.

Different cultures are in different ways and different people from different places have different expectations. If you take into consideration and appreciate the distinctions identified above, then you should be able to craft effective and Quality Experience, as well as build long-lasting relationships.
Understanding Cultural Diversity

· Non-Verbal Cues:
· Use open body language (e.g., smiling, approachable gestures).
· Monitor guests’ non-verbal signals for discomfort or confusion.
· Clear and Simple Language:
· Avoid idioms or slang that may confuse non-native speakers.
· Provide concise and direct information.
· Active Listening:
· Show interest through nodding and maintaining appropriate eye contact.
· Reflect understanding by paraphrasing guests’ concerns.
· Learn common greetings in key languages.
Effective Communication Strategies

· Personal Space and Gestures:
· Respect norms around physical proximity and gestures.
· Avoid assumptions about physical contact (e.g., handshakes).

· Language Barriers:
· Speak slowly and clearly; avoid complex jargon.
· Use visual aids, translation apps, or gestures to aid communication.
· Learn common greetings in key languages.


Let’s create exceptional guest experiences by celebrating diversity and fostering inclusion.

Creating Memorable Experiences
· Offer a warm welcome with culturally appropriate greetings.
· Respect guests’ privacy while remaining approachable.
· Enhance stays with small gestures (e.g., birthday surprises or room upgrades).

Practical Tips for Enhancing Guest Service
· Anticipate Needs:
· Observe cues, such as hesitation or looking lost, and offer assistance proactively.
· Provide extra touches, like offering an umbrella during rain or local travel tips.
· Personalization:
· Address guests by their names, where appropriate.
· Offer tailored recommendations based on their interests (e.g., dining, activities).
· Handling Complaints:
· Listen attentively and acknowledge the issue without interrupting.
· Apologize sincerely and offer clear solutions.
· Follow up to ensure the guest’s concerns are resolved.

Welcome to a World of Diversity: Your Role as Cultural Ambassadors


[bookmark: _Toc185278497]Element Four: Cultural Misunderstanding Scenario
[bookmark: _Toc185278498]Introduction
Most cultural misunderstandings often stem from differences in communication styles, norms, and assumptions. I identify gaps in cultural awareness through such reflections that make my interactions better. Using the ERA Reflective Cycle, the ERA (Experience, Reflection, Action) analysis below places the focus on a cultural misunderstanding I experienced during a work meeting with an international client.
[bookmark: _Toc185278499]Experience
I pitched a business proposal to a Japanese client over a virtual meeting. I thought I was spot-on, direct, and highly detailed while underlining all the main benefits of this project. The client remained quiet and completely avoided eye contact. From this, I judged him disinterested in the idea. However, his assistant gave me feedback later on and said that my approach had drawn serious dissatisfaction from the client since it lacked the expected formalities and respect for seniority.
It was due to the variation in communication and cultural norms between the two nations with a high-context culture and a low-context culture. According to Broeder, 2021, the communication implicit and values hierarchy in a high-context culture, such as in Japan. Low-context cultures, which have the nature of directness and explicit communication, like in the UK.
[bookmark: _Toc185278500]Reflection
This left me baffled and frustrated since, based on the initial impression, I had believed that my presentation was compelling and clear. Upon further reflection, the most plausible explanation for the client's silence was likely the cultural aversion to confrontation coupled with deference to hierarchical structures (Hampden-Turner et al., 2020). This is because in high-context cultures, non-verbal signs have great meaning.
Feedback from the client told me that they probably felt belittled by not being greeted and acknowledged formally, an important aspect in their culture. That lack of knowledge made me realize I lacked cultural sensitivity on my part.
Factors contributing to this misunderstanding included:
· Differing styles of communication: A direct, low-context communication style was taken by me, which differs from the indirect and nuanced communication style preferred by the client (Broeder, 2021).
· Cultural values: Japan has a collectivist culture, which demands respect for authority. I did not provide this.
· Assumptions: I assumed the content would be explicit enough without considering the protocol, much esteemed in cultures.
Going by Güss and Tuason (2021), these cultural values, individualism, and egalitarianism are what determine the communication nature and sometimes bring about unforeseen results when crossing different cultures. My individualist thinking disagreed with the collectivist notions of the client, and this made the client unhappy.
[bookmark: _Toc185278501]Action
This experience engraved on me the importance of cultural awareness and sensitivity in the professional sphere. Not to face such conflicts again:
1. I shall become an active keen listener so that I can comprehend the non-verbal communication, more importantly about the body language and silence, which are essential for high-context cultures (Broeder, 2021).
2. Considering the research on my clients' norm and expectations, it will enhance my knowledge concerning the culture of meetings. Understanding the dynamics in terms of hierarchy will inform me on what level of formality I should adopt into my communication (Hampden-Turner et al., 2020).
3. I will continue to work on better skills to achieve the balance between direct communication with being culturally sensitive by ensuring that my messages are both direct and culturally appropriate.
Behaviourally, I will embrace question/think questions to seek clarification on expectations and train my psyche to be patient when interacting with people by letting the other party tell me things the way they want.
[bookmark: _Toc185278502]Conclusion
Indeed, in this experience, the value that the experience teaches not only how to appreciate cultural differences but also respect the setting of communication appropriately shows. In all future life links, this will help facilitate better relationships and positive outcomes when applied appropriately. Through active development of cultural sensitivity, I shall be able to navigate multicultural environments more effectively and with greater empathy than ever before. 
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Such a heritage defines special, robustly developed cultural identity with the markers of resilience, warmth, and deep community bonds. My personal values towards family traditions have been passed down from my childhood, especially on Christmas and Easter, where the importance is paid to meals, storytelling, and mutual experience.
It is, therefore, vital to understand one's culture in hospitality because it enables service providers to adequately tailor the experiences according to the deep-rooted sentiments of guests. According to EHL Insights (2023a), a good understanding of cultural differences increases the delivery of service in mutual respect and personalization is core. In Hospitality, considering cultural difference and integrating it into a stay makes what is ordinary extraordinary for both the guests and the hosts.
Today, I would be looking at three major dimensions of my cultural identity- traditions and customs, communication styles, and values and beliefs. Then, from that standpoint, I would describe how these factors affect my expectations for other people's treatment of me as a guest; these include hospitality norms, cultural sensitivity, and shared experiences. Overall, this presentation points out the need for cultural understanding to have effective connections in hospitality.
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To some extent, it is represented in the idea that the host must see to it that the guest feels respected and treated as at home.
Food is at the center of Romanian hospitality. Traditional dishes such as sarmale (cabbage rolls), cozonac (sweet bread), and mămăligă (polenta) are a must whenever there is some festive occasion or during family reunions. Long meal preparation accompanied with sentiments of sharing and togetherness epitomize Christmas and Easter celebrations. For example, at Easter time, decorating eggs as well as eating together represent symbols of renewal as well as unity.
Another significant feature of the Romanian culture is its festivals. Festivals of folk music embrace traditional dance, such as Hora, and bring people together in celebration within communities. Not only do these traditions maintain cultural heritage but also strengthen the importance of building relationships and belongingness. According to EHL Insights (2022), knowing those traditions helps hospitality providers to orient their services with guests' expectations, delivering better experiences.
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Non-verbal communication also holds an equal proportion. Gestures and eye contact make up body language that all work hand in hand to show sincerity and show worthiness of trust. For example, holding eyes while talking will carry a seriousness of paying attention and showing honesty, while open gestures will create a friendly atmosphere. However, sometimes silence can carry a message because of thoughtfulness or respect rather than a lack of interest.
Therefore, based on the communication styles of Romanians, it is highly likely to use high-context patterns, as most of its meaning is given by the context instead of words. According to Broeder, 2021, "high-context cultures are very reliant on indirect communication, which sometimes creates misunderstandings with low-context cultures consisting of clear verbal interaction". Hospitality providers who can sense those subtle nuances avoid misunderstandings and make a visit more comfortable for guests.
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This results in a collective feeling, as the group's interests are considered first.
Respect for the elderlies is one of the crucial cornerstone values in the Romanians' way of living and, as such, shapes the kind of relation that develops among people and their family and people surrounding them. Normally, respect for elderlies will carry a custodian role in society, holding cultural knowledge, and value upon wisdom is extremely meritorious. Such an attribute transcends even to the hospitality domain, where respect manifests through making a guest feel honored and cared for.
Hampden-Turner et al. (2020) note that collectivist cultures focus on relationships rather than on a transaction, thus making hospitality more hospitable and empathetic. For example, in Romanian culture, treating an outsider as a member of the family relates to collectivism as well as gives a feeling of belonging and appreciation.
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Personalized services, like the one by which staff know my preferences or make recommendations to suit my interest, add up to making it a great experience. Again, this act shows real care and attention, fitting into the psyche of the Romanian, who believes that hospitality is a mark of integrity and character.
EHL Insights (2023b) claims that if the expectations of a guest are met through culturally appropriate practices by the provider, then it is bound to increase overall satisfaction and also lead to loyalty development. In my experience, the best Hospitality Providers are those who research and understand the cultural background of their guests because they are able to provide an element of belonging and respect.
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According to Hospitality Daily (2022), cultural sensitivity is not only a way of avoiding offense but also an active production of an atmosphere with consideration of the culture; it is diversity. Therefore, hosts, according to my experience, who are culturally aware establish a feeling of trust and support making their guests feel valued and understood.
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Pop and Thistle (2023) believe that through such moments, the guest stay becomes a memorable cultural interaction, in turn creating mutual understanding. These shared experiences make a lasting impact and enhance the hospitality experience as a whole, turning it from just another transactional meeting between two entities.
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In the words of EHL Insights, cultural value-aligned hospitality services build meaningful contacts and increase guest satisfaction. By building shared experiences and respect towards norms, hospitality providers can have those kinds of interactions beyond transaction exchange; they'll still be talking about those unforgettable experiences, like me.
[image: ]

[bookmark: _Toc185278505]Element Six: Reflective Essay
Introduction 
Culture has significant value for the hospitality industry and the multiple processes that comprise it. The expectations of clients who are members of different cultures in three major areas are different due to their culture, communication, and conventions. Currently being a Romanian, those values have been highly important to me such as: family, community and hospitality and this module made me realize the importance and impact of cultural orientation on guests. Weekly lessons on England, France, Italy, Germany and Wales have made me understand that the world is a big table and serving international guests is not an easy task at all.
The cultural attendees gave a glimpse of what they know about their country’s food and drinks, communication patterns, family and religion. The lessons I learnt here focused on the need to provide services in a manner that corresponds to people’s expectations. A literate analysis shows that improving the knowledge of culture brings about a massive improvement in the satisfaction of the guests and the productivity of the workers (Al-Edenat and Al Hawamdeh, 2024). This reflective essay applies Gibbs’ Reflective Cycle to analyze the learning process, analyse the role of cultural sensitivity in hospitality, and reconstruct the plan for the further development of the learner.
Reflective Cycle: Description 
One week was set aside for concentrating on the German culture. A guest spoke for the language, humour, and manners of conducting business, including punctuality and directness, as well as various foods: pretzel, bratwurst. The other activity I undertook involved imitation, and this was to welcome German guests and give them a brief on what we provided in our hotel. I needed to keep the atmosphere friendly and non-serious, but critique came to me saying that Germans, in particular, will not likely accept that kind of approach most likely because their communication style is more organized and straightforward.
Italian week focused on personal relations and the concept of family dinner. This was perfect with Romanian culture of courtesy and friendliness. However, there was difficulty in French session because this session concerned formal procedure and strict principles of dining. Likewise, the Welsh session explained how to employ gestures, for instance using eye contact as a way of developing trust, (Avijeet and Aliasghari, 2024).
These sessions were informative as they offered real life examples of how cultural factors affect perceptions and operations from a hotel guests’ perspective. They also recalled the essence of flexibility in engaging guests to guarantee their satisfaction and integration (Gurung et al., 2024).
Feelings 
First, I was sure the Romanian hospitality would be enough to handle guests of different origins and backgrounds. Nonetheless, even the role-play activities told me some things that I did not know about the specific cultural norms. Especially in the German week I got uncomfortable when my informal communication style was discussed as being unfitting. Leaving the current workplace was unmistakably awkward and served a purpose to make me rethink the absence of an organized professional environment.
On the other hand, I found myself much more comfortable during the Italian week because the culture is warmer, more family-oriented as well. This enhanced my skills of engaging the guests and treated them as individuals. Nevertheless, the French week was quite different and made me feel quite uncomfortable because I could not work out how to maintain the formality of the language while being friendly. Studies show that such difficulties are typical when using the cultures that are focused on manners and ranks (Skordoulis et al., 2024).
These experiences transitioned my feeling of discomfort to the feeling of power. For example, the Welsh week made me realize that I was good at non-verbal communication and provided me with confidence when dealing with cross cultural affairs. Such reflections show how much hospitality is about understanding guests’ needs, and how flexible hotels must be (Majeed, 2024).


Evaluation 
All the weekly lessons that I received were helpful in improving my cultural competence. Using meaningful activities of role-playing, I was able to put the theoretical concepts discussed into practice and get useful insights about different cultures. For instance, the move from an informal manner of communicating during the German week proved that I could easily last and relate with the guests.
One of my strong suites was that I was able to relate with Italians in the way in which they preferred to interact because they too appreciate friendly disposition with an emphasis on hospitality. Literature also shows that matching service styles to the expectations of guests makes satisfaction even better (Ibrahim, 2024).
But from the French week, I realized my weak points as I was quite challenged most of the time.This just emphasises the fact that great preparation and respect for other cultures is pertinent. Research shows that cultural protocol enhances the ways of handling visitors and also increases one’s standing within his or her working environment (Maurya, 2025).
One of the lessons learned was about nonverbally in communication, which was discussed during the Welsh week. Staying locked-in-eye and ensuring openness increased confidence and participation consistent (Avijeet and Aliasghari, 2024). Yet, I understood that one has to adopt both high-low communication patterns to meet the needs of guests from high context culture countries such as Japan.
Analysis 
The lesson experiences relate to Hofstede’s cultural dimensions and Trompenaars’ universalism-particularism paradigm. The high concern with punctuality and clear communication can be attributed to Hofstede’s low cultural context where people from Germany do not dwell on indirect communication and circuits but get straight to the point (Al-Edenat and Al Hawamdeh, 2024). Understanding this meant that I worked in a way the appreciated instead of being upset by these gestures.
On the other hand, Italian and French week correspond to the high context culture in which relation and implied meanings dominate. The observed emphasis on relational aspects of interaction before the business aspect, as demonstrated by the Italian week, underscores the centrality of relational aspects in guest relations (Gurung et al., 2024). The French week, which focused on formal manners in meetings, showed Trompenaars’ Universalist way of thinking: it’s better to follow the rules regardless of what the individual may want to do.
The Welsh week can be particularly helping to illustrate the significance of hand gesture in creating trust. A number of studies indicate that consideration of culture and communication improves customer satisfaction and repurchase intention (Groves et al., 2024). Furthermore, the conducted role-plays showed that there is a need to accommodate Culture regarding hospitality in as much as it would require taking time to learn cultural sensitivity in accordance with the best practices as highlighted by Sanful et al. (2024).
These lessons have enhanced my knowledge of cultural diversity’s influence on the front end particularly how to attain the highest guest satisfaction enhanced by the lessons that equip me with empathy, flexibility and readiness in addressing different cultural guests.
Conclusion 
In particular, this module has expanded my knowledge of culture difference in hospitality substantially. Weekly lectures about England, France, Italy, Germany & Wales offered an understanding of the culture, and how it influences the expectations of guests and hospitality industry.
Through Gibbs’ Reflective Cycle, I found out that there are several assets, including flexibility and body language and that I should focus on the written communication skills. These reflections have highlighted the significance of specifying cultural aspects which the studies portray as significant determinants of guests’ satisfaction and organizational performance (Ibrahim, 2024; Groves et al., 2024).
This knowledge will be helpful for me in the future when I will employ the strategies which promote inclusion of international guests. To this end, I seek to incorporate the GW Empathy Principle in order to develop great experiences which are culturally sensitive.
Action Plan 
To enhance my cultural competence, I will:
1. Participate in sessions on multicultural relations and culture differences in hospitality.
2. It is suggested to familiarise with the major language terms to enhance the guests’ communication.
3. Study cultural inclination of the foreigners before they arrive.
4. There are many simulation exercises where the learners have to learn how to cope with different cultural situations.
5. Periodically analyse the ways in which people engage for intentions of professionalism and to improve on the former.
This plan will enable me to provide the highest guest service in a multicultural hospitality environment, leading to satisfaction and therefore guest loyalty.
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                                                                                                                       Expectations as a Guest        A. Hospitality Norms             I feel that, coming as a guest, I would highly appreciate warmth, attentiveness, and personalisation in hospitality settings.      Thus, any tiny gestures, such as a friendly greeting or accommodation of my dietary preferences, make a difference.         In fact, just as in Romanian culture it is typical to offer food or drinks the moment a guest arrives, I see similarities with that idea, as it is the case when I am a guest in hotels or similar settings.
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     Conclusion    To conclude, my expectations as a guest are highly influenced by my Romanian cultural background, traditions, communication styles, and collectivist values.  Definitely, I value warmth, attention, and cultural sensitivity to create the most memorable hospitality experience.
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