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“Executive Summary”

The subsequent report shows why hotel standard, hotel management reputations, and customer loyalty is important for hotel businesses and how hotel management enhances their businesses. And give some recommendations to enhance the hotel businesses.
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Brand consistency
[bookmark: _Hlk129464534]Brand consistency is the coordinated expression of the brand's voice, messaging, and graphics. Consistency has a big impact on how people perceive the brand.Brand consistency is consistently telling the brand's story. A minor portion of branding consists of the brand’s products, brand mission, and logo. These and many other components are included in it. This will depend on your culture and your values. A brand is an emotion that evokes in the customers, and which distinguishes the company. The brand's history belongs to you.Maintaining brand consistency fosters consumer loyalty and builds a strong reputation (Arruda, 2016). Also, it streamlines marketing operations and makes the process of defining the brand simpler. When the brand is consistent, the message could be easier to understand, increasing the likelihood that the brand's target market would identify with you. Brand consistency has two effects on businesses:Tangible Effect; Businesses who kept their branding consistent across all platforms grew by an average of thirty-three percent. Maintaining brand consistency across numerous touchpoints encourages an integrated experience for both current and potential customers. Customers favour businesses that they can relate to and that seem trustworthy (Schonrock, 2021).Intangible Effect: A lack of branding consistency may have consequences that go well beyond what is initially visible. Consider the time and resources needed to fix poor branding, gradually regain the trust and loyalty of your clients, and restore the reputational damage your brand has suffered.
To maintain brand consistency, the brand's language and behaviours are equally as crucial as its visual components. Brand expansion is challenging without consistency. There are the following three purposes to maintain brand consistency:
Brand consistency promotes trust:
If the hotel business has a strong brand, then customers of the hotel can anticipate more from the hotel. One of the simplest ways to lose the client's trust is to have an inconsistent brand. Consider being vegetarian and eating only natural, wholesome foods. The hotel often goes to a shop that sells natural and organic food. The hotel managementis impressed by how cleanly and naturally their entire brand's graphics are presented(Campbell, 2022). They eventually start selling potentially dangerous items like meat. Both their packaging and logo were altered.By presenting the brand consistently, it may increase customer and stakeholder engagement and trust. Customers are more likely to interact with the hotel when the hotel management communicates with a consistent brand message and tone, whether they are booking a trip, reading your blog, or downloading a white paper.
Brand consistency increases recognition:
Building brand recognition requires careful attention to your visual identity, which includes the company's logo, typefaces, graphics, colours, and other pertinent visual components. The brand's aesthetic requirements are established by its consistent visual identity. For consumers to create a mental association with your brand andwant them to recognize it every time they encounter it visually.
Authority built through brand consistency:
[bookmark: _Hlk129467179]By demonstrating the hotel business subject matter expertise within the firm as your target audience grows accustomed to your brand, you can take advantage of this relationship to establish authority. You must use your content strategically if you want to gain more authority and improve your rapport with your audience (Natusmi, 2020).
Different hotels have different standards according to the area where the hotel is located according to the customer's taste and preference. The hotel standard is what you hope to accomplish with your hotel and what distinguishes it.
Manage Reputation Effectively
One of a hotelier's most significant responsibilities is maintaining the hotel's reputation. This is because your online reputation is crucial in the modern world, particularly on social media and review sites. There are the following ways to manage a hotel's reputation effectively (Farlekas,2017).
React to each review:
Positive reviews are easy to respond to, but it's just as important to do the same for unfavourable ones. Responding to customer evaluations is essential to retaining both current and potential customers, even if certain customers repeatedly have terrible experiences.When replying to negative evaluations, respect the guest's perspective, tell them that it won't happen again, and avoid giving any explanations.
Make use of social monitoring for your benefit.
An important tool for community engagement and reputation management is social monitoring. You may keep an eye on what customers are saying about your company online and respond when it makes sense. If there is a significant issue, you should also ensure that you have a crisis management strategy in place to safeguard your brand.
Satisfaction evaluations
[bookmark: _Hlk129475344]Despite the popular misconception that visitor surveys are obsolete, you should not undervalue their significance. When prompted to do so, customers are more inclined to leave reviews, especially if they had a pleasant experience. Ask them to leave a review after conducting a brief survey to determine how satisfied they are (Localle, 2021).
Importance of Guest Review management
Using review management software is one of the best approaches you can take because consumers trust online reviews:
Renewed trustworthiness.
Generating leads (increase sales and revenue)
Reducing spending on traditional marketing methods like paid commercials (hello, search engine results)
Addressing the client directly
Doing market research
Negative Reviews
Negative reviews have a bad impact on hotel businesses. Because it’s the modern era now most people use social media and check the reviews about the hotel before any booking. When the hotel getsa negative review and hotel management does not overcomethis issue then the hotel loses the people traffic and earns less revenue.
Customer loyalty
Customer loyalty has a very big impact on the hotel business, its revenue, and its popularity. There are the following loyalty programs that increase customer loyalty (Depino, 2023).
Tier-Based programs of Loyalty
 Tier-based loyalty programs are particularly well-liked in the hotel industry since they depend on incentives for clients hitting specified milestones. Achievements of this nature frequently have a monetary value (Joshe, 2023).
Programs of Points
Long before the concept of digital currency had begun to take off, there have been point programmes. To later receive benefits, a consumer who joins a points programme must pay beforehand (Joshe, 2023).
High-Quality Loyalty Programs
High reward programmes are fantastic for more expensive hotels trying to enhance client retention. Some programmes are cost-based, thus,to immediately get the benefits, participants must pay a fee upfront (Joshe, 2023).
Recommendation Hotels regarding market trends
There are the following recommendations for hotels regarding market trends:
Optimize your direct booking channels to promote hotel direct bookings.
Enhance the online guest experience on your hotel's website.
Create SEO-rich content for the website of your hotel and the direct booking channels. If SEO marketing is carried out properly, your hotel website will attract a lot of visitors (Mistry, 2022).
Obstacles
One of the main issues the hotel industry is dealing with is the shift in visitor expectations. As you may have seen, modern travellers have far higher expectations of hotels. A few examples of what they offer are free Wi-Fi, a gaming console, a distinctive hotel experience, and quick check-in and check-out times (Marino ,2021). To ensure a secure stay and reduce their reliance on hotel staff, customers have recently begun to expect contactless hotel services. Due to limited resources or capital bandwidth, achieving these goals may be difficult, but they must be done.

Case Study
The tower hotel is included in the top ten hotelsinLondon. The tower hotel improves hotel standards and managesa good management reputation so that’s why now this hotel is included in the top ten lists of London hotels. They provide services according to the modern era and modern requirements like WIFI, and a gaming system, the hotel providesa gym facility, and steamrooms,andenhances customer loyalty. They made an online reviews system and get the reviews and if they get bad reviews then they overcome these negative reviews. 
Conclusion
Brand consistency, and brand management reputation are very important for all small, medium, and large hotel businesses so every hotel must consider brand consistency and work to improve its reputation for the hotel. Every hotel must be made an online website and get online reviews from every customer and if the hotel gets any negative reviews, then work on it like the Tower hotel management. And provide modern-era facilities to earn more revenue and get more customer loyalty.
Recommendations
In my point of view, hotel businesses must work on the 3Rs of customer loyalty because customer loyalty is very important for hotel businesses. 3Rs means the customer must give rewards to their regular customers. By making some recognition, like providing complimentary improvements, you may demonstrate to your loyal consumers how much you value them. And work on relevance If you make loyalty about experiences rather than just offers or deals, your loyal customers will feel more a part of your business. Through this, customer traffic will increase. And work on hotel standards and hotel reputation through this hotel earn more profit and get more customer traffic.
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