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PART 1: Restaurant Concept
Introduction
Virtual Reality is a technology that is designed to make people confuse reality with the virtual one (Lacoma, 2023). By using VR technology, the VISION restaurant can offer guests an unforgettable experience

Business Model
The "VISION" restaurant is a restaurant that combines captivating virtual reality experiences with refined dining settings. This concept is based on combining the world of virtual reality with the art of food. In this concept, guests are offered VR headsets that transport them to different virtual environments while they enjoy the meal (Rahal, 2021)

Target Market
The target market for virtual reality, according to some studies, has been found to be between 16 and 34 years old, this estimate being people who are more likely to use such technologies (Blagojević, I., 2023). The target market is unlimited, and it extends to the family, couples as well as men and women. Due to the fact that virtual reality is very varied, it must correspond to different ages as well as wishes or tastes of the customers (Octopod VR, 2020). This makes VISION offer the individual opportunity to choose what customers want to see. 
The use of VR is still in its infancy, but it has the potential to revolutionize dining experiences (Hello Lifestyle, 2023). 

Motivation for this idea
The reason behind the choice of virtual reality in a restaurant is the fact that it brings the presentation of the product to a new level. This presents a great way to present products or even services as well as create a much more interactive experience allowing customers to eat in a fairy-tale environment, unreal as well as captivating. Another reason for adopting virtual realities is the benefits it brings like training simulation aid for employees. Employers can create accurate simulations of their operations with the equipment they use. Employees can gain experience and confidence based on simulations (Hurix, 2023). Thanks to virtual reality, customers can see exactly what food they will eat, how it will look, as well as interactive scenes such as projections on the tables (Hardy, M., 2018). Virtual reality can help immensely in restaurant advertising. Today, for the restaurant to become visible, a unique advertisement is needed as well as excellent marketing (Munjal, 2020). Customer satisfaction is the most important aspect in any business, and VR can offer one or another world to guests as well as practical training for employees (Petrenko, 2021).
‌
Reason Behind the Menu
There are a number of reasons why the VISION menu is unique and revolutionary. From "Stellar Sunrise" which is actually the drink originally called "Tequila Sunrise Cocktail" (Graham, C., 2023) to the fabulous sushi platter called "Futuristic Shushi Platter" which is a sushi platter modified and adapted to the design and theme of the restaurant (MUSEUM HALL, 2022)


Conclusion
In conclusion, this restaurant concept that uses virtual reality is exemplified by "VISION" which offers the revolutionary fusion of virtual reality experiences and refined meals. By transporting guests in various virtual environments, this concept offers multi-sensory experiences that go beyond traditional dishes. 
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