
Hugo Münsterberg recognised the effects of television on children and young adults when he examined media and television. When investigating this area, Hugo Münsterberg understood that encouraging a specific scene may potentially allow a person to perceive, separating them from truth. (Fischoff, 2005). According to (Stangor & Schallor 1996), stereotypes are described as "mental representations of the world" and are employed across the modern world, with fundamental changes in the way media exists and continues to play a function in influencing perceptions of the world. (Brewer, 2011).
This essay will examine how media platforms have influenced social behaviour relating to terrorism, as well as the consequences of how the media has portrayed terrorists to society through stereotyping, allowing the public to make extremely quick decisions based on extraordinarily little information, including discriminating against a person based on this information. (Allport et al., 1954) whether or not stereotyping and discrimination still exist in today's media.
Because the media is one of the key sources of immediate information for individuals, and because technology has connected the world, misconceptions about Arabs and Muslims have affected stereotypes that are not at all good. Arabs and Muslims are often associated with violence and labelled as terrorists, as shown by stereotyping in newspapers, television, video games, and other forms of media, the majority of which is negative, leading the public to believe that all Muslims and Arabs are terrorists. (Saleem, 2012). Within a decade, the recurrence of Arabs and Muslims in the media has become the standard, operating as the first point of contact for depicting middle eastern groups as terrorists, with less negative images just a decade ago than now. (Shaheen,2009). 
By enhancing their moral thinking when publishing such graphic photos, the media and professional journalists can contribute to ending the stigma of Arabs and Muslims preventing discriminating behaviour. By intervening early in presenting correct news coverage, the public's fear can be limited, influencing better moral behaviour. (Totten, 2004).
The media is a significant source of social learning, reinforcing stereotypical views all throughout the world and aiding in the demonisation of Arabs and Muslims through discriminatory behaviour. Videogames are a powerful source of media depicting and categorising Arabs and Muslims as terrorists. Acting as an Arab character usually entails identifying as a terrorist, scenes set in Middle Eastern locations such as deserts, the use of weapons of mass destruction, car bombs, and suicide bombers, and the portrayal of aggressive characteristics. Games like 'Call of Duty' and 'Modern Warfare,' which are popular among gamers, depict Arabs and Muslims as wearing turbans, having dark skin, and wearing loose clothing, all of which are stereotypical of Middle Eastern groups, even though U.S. soldiers are influenced by expensive, powerful weapons. (Šisler, 2008). What consequences might these games have on the participants, and how might this contribute to violent activities against Middle Eastern ethnic communities, generating discrimination.
Model of General Aggression (GAM). (Anderson & Bushman, 2018) Explains media violence, the hostility portrayed by violent influences in the media, and assesses the effects of aggressive behaviour. Further theories in psychology, such as The Social Learning Theory, are supported by GAM, which uses a cognitive technique to enhance concepts. According to the Social Learning Theory, behaviour is learned by witnessing attitudes, being influenced by persons through cognitive variables, reinforcing emotional behaviours linked to discriminating, and influencing people's emotional reactions. (Bandura & Walters, 1977). Given this, it is easy to see how media stereotyping can lead to discriminatory and hostile behaviour.
GAM concludes that a person's memories and decisions are based on networks that represent cognitions and emotions. When a person is exposed to influences, whether actual or virtual, it develops into relationships that may be intertwined at the same time, this information has an impact on a person's behaviour. When people play these video games repeatedly, they can develop a view through experience or cultural teachings that a certain sort of person is a threat, which can quickly lead to discriminatory behaviour. Exposure to representations of specific groups as terrorists on a regular basis instructs a person that members of those organisations are a threat. (Saleem, 2012).
The most devastating terrorist assault in New York history occurred in September 2011(911), when the Twin Towers were demolished in horrific circumstances. The media coverage in the following months was at an all-time high, fuelling anti-Arab and anti-Muslim sentiment. Following 911, research into the identity of the Muslim community in New York (as cited in Al-Arian, 2007, Nacos & Torres-Reyna, 2007) found the results, which included quantitative and qualitative analysis and mostly centred on media coverage, to be primarily unfavourable exposure of Muslims.
Before the attacks, the findings of the media material were comparable to those of other ethnic and religious groups in the city. After 9/11, there had been a tenfold increase in media coverage of Muslims, with articles and news coverage being 10 times higher than previously. (Al-Arian,2007). Muslims were suddenly the target of discrimination, racism, and violence. In more recent years, as of 2010, there were allegations of discrimination in the workplace of many Americans in New York City, and emotions were still high, with Muslims being verbally attacked, portraying them as terrorists, and referring to them as "Osama" in their employment. Prayer breaks were eliminated, and women's head scarves were prohibited. (Greenhouse, 2010). Complaints were at an all-time high.
Discriminatory behaviour became even worse, with death threats and mosques being burned down, inciting outrage among American citizens. In an interview with ABC News, a Muslim woman named Ilhan Omar, D-Minn., who later run for Government revisited the 911 attacks through the medium of television. "This is our community, this is our home, and there were Muslims who lost their lives in those towers, who were Muslim firemen, who lost their lives," Ilhan Omar, D-Minn, courageously told through the media that Muslims were also slain during this attack. (K. Alfonseca. 2021). According to the FBI, there was a dramatic increase in hate crime and violence arising from stereotyping and prejudice in 2001, following the 911 attacks and a 1617 percent increase in media coverage. (Kishi, K.2017).
Furthermore, media supports the Exemplification Theory, repetitive exposure to case stories in the media will elicit higher reactions than exposure to abstract material. Media improves a person's judgments based on assumptions relevant to human cognitive processing. (Zillmann, 2002). Storing discriminating thoughts within the cognition, supporting stereotyping, and discriminating behaviour of some individuals.
Not only does the media contribute to anti-Arab and anti-Muslim prejudice, but it also supplies a platform for terrorist organisations to broadcast extreme violent content to the public. (Carr, 2014). The execution relating to an American journalist executed in 2002 was horrific. The video was put together with dexterity, knowledge, and extreme care. The executioner grows ruthless, with the execution meticulously arranged for maximum media impact. Under no circumstances should the quality of Islamic terrorist groups, equipment used or the way they carry out these heinous terror assaults be underestimated. (Carr, 2014).
Although confronted with ethical repercussions when terrorists publish these violent videos, the news media is the primary source for covering these accounts of mass murders. As visual communication improves and social media trends become more dominant in people's lives, displaying graphic violence might lead to sensualisation (Fahmy et al., 2014) News of a tragedy may acquire a larger audience in the media, motivating journalists to display visual anguish without considering the ramifications on society's discomfort with discriminatory behaviour. (Fahmy et al., 2014). Terrorist groups continue to use the media, predicting that elevated levels of violence and terror will triumph in widespread coverage by the Western mainstream media. (Jetter, 2015).
Further to media coverage of terrorism, women terrorists are overlooked and played down. Between 2015 and 2017, it was considered that a higher percentage of women were travelling to Syria as ISIS members, while media exposure was at an all-time high when three British adolescents travelled to Syria in 2015. It is unclear whether this number has risen or if the media's focus on women travelling to the Middle East has increased. Younger girls are believed to be fascinated by the prospect of marrying jihadist fighters. Most are depicted as young, and masculine soldiers in ISIS propaganda publications. ISIS girls and women today often have little or no knowledge of Islam, despite ISIS's use of the Quran to justify their reign of terror. (Nacos, 2015).
The representation of female terrorists in the media, as well as stereotypes and discrimination within media becomes an intriguing topic. Modern terrorist organisations increasingly have female leaders who are more educated and are becoming increasingly more violent. Although there is no evidence to differentiate between men and women in terms of recruiting or motivation, the media's depiction of women terrorists is modelled after gender stereotypes, with biased reports. (Nacos, 2005).
[bookmark: _Int_q52uUzXe]Idoia Lopez Riano was arrested in 1995 and charged with 23 assassinations. She was dubbed The Tigress and presented as a gorgeous Mediterranean film star, whilst also saying she looked beautiful in a police shot. Anne McElvoy of The Times of London contributed to this report. Taking a fresh look at how female terrorists are stereotyped in the media, in which the way the woman looked seemed to weigh more than the brutal crimes she had carried out. (Nacos, 2005).
Women are often depicted in the media as victims, victims of abuse, or pawns of men, they also receive significantly more media attention than male terrorists due to the stigma of gender stereotyping, and are depicted as caregivers, sweet natured, sympathetic, and peaceful women. When a female terrorist commits violence, she will receive significantly more media coverage than a male terrorist. The stereotypical female in terrorism is still portrayed as unstable and exploited. (Schmidt, 2020).
[bookmark: _Int_HgiXzupV]Referring previously to 2015, when Shamima Begam left to join ISIS along with another 2 British teenagers, she was depicted in the media as a regular Muslim woman, wearing a black veil and long black Muslim dress in videos. When she applied to return to the UK a few years later, the young lady was seen wearing Western clothes and a baseball cap, claiming she had left her Hijab and was ready to reclaim her British citizenship. (Needham 2021). The tool that is highlighted during the transformation of this young lady's look may lead others to pass judgement, is she truly regretful, or has she been recruited by ISIS and is now returning with an ulterior motive. As a result of this footage another media theory has been deployed by ISIS, which supports the Framing theory, in which the media concentrates on particular aspects and sets them inside this area. When something is presented to an audience, the Framing theory states that it affects how people see the situation and how they absorb the information, painting a picture of how they want their audience to see it. (De Vreese, 2005). Due to the style of her attire, the audience is left wondering if she is reformed in response to this media post.
Terrorist groups also use the Social Learning Theory in their own unique way. ISIS maintains an online media magazine, Dabiq, which has the declared intention of presenting realistic and correct information to Muslims in opposition to the material of the international media, with each issue is lavishly decorated with images, but all the images are of men. When photographs of children are presented, they are mostly of boys of various ages. There are no women in attendance or visualised in ISIS. Dabiq is only about male brothers, soldiers, fighters, and Muslims. The few times women and children are mentioned they are referred to as victims. (Nacos, 2015).
Currently, there is a lack of data surrounding women's involvement in terrorism, and even more so about how to comprehend the consequences when they return home. When women are involved in extremism and terrorism, the consequences are amplified, therefore paying more attention to women increases the risk of securing Muslim women's lives. Disregarding women's roles, on the other hand, may jeopardise security and cause collateral damage. It is also easier to conclude the reality that women make deliberate decisions. In addition to gender norms causing discrimination, (Schmidt, 2020).
When it comes to Arabs and Muslims in film and television, the question is whether stereotypes exist, especially when discussing terrorism without including Arabs and Muslims is practically difficult. Screenwriters for movies and television shows primarily receive their knowledge from the news, reinforcing preconceptions that the general audience is already aware of. Films and television shows highlighting the rise of the Muslim threat in the Western world, associating to Arabs and Muslims characteristics of violence, terrorism, and hostility toward those seeking peace, such as 'The Siege' (1999). The drama, which depicts Muslim terrorists causing mayhem in New York, plays on stereotypes about Arabs and Muslims in the world of terrorism, revealing stereotyped behaviour, particularly in the West. (Guterman, 2013).
When the same preconceptions are repeated in film and television these views become constant, this knowledge becomes embedded in a person's cognition and is retained, leading to discriminatory behaviour in the future. The fact that the news media and the television industry are thought to give a true portrayal of the reality, indeed they play a part in causing discrimination through clearly framing these stereotypes within their film making. (Ramji, 2016). Recent Framing research shows that this theory not only supports cognitive but also emotional functions. Media Frames can stimulate collective emotions such as guilt, as well as specific feelings like as fear and happiness. As a result, the media has the ability to trigger not only immediate reactions, but also individual's impulses to act. (Kühne et al., 2015).
Due to anti-social behaviour toward Muslim groups, discrimination against Muslim communities continues to exist today. The Human Rights Council heard that institutional distrust and fear of Muslims and those considered to be Muslims has reached alarming proportions. In 2018 and 2019, approximately four out of ten people had negative feelings about Muslims. In 2017, 30% of Americans expressed a negative belief of Muslims. These methods include preventing Muslims from practising their faith and limiting access to citizenship. (United Nations 2021). It was also suggested that the mainstream media is always promoting negative stereotypical views about Muslims and Islam, so contributing to Muslim human rights exposure.
In conclusion to this essay's investigation and the existence of stereotyping and discrimination in the media surrounding terrorism, there is evidence that the media adopts specific ideas to decide a person's views, resulting in discriminatory behaviour. The Learning Theory, including the importance of the Framing Theory, are examples of theories that contribute to discriminating behaviour.
Videogames, film, television, and newspaper coverage are all used as stereotypical triggers. Furthermore, there is evidence of gender discrimination in terrorism within the media sectors, where women terrorists are depicted in the media in a completely different light than male terrorists. The main focus of research has been on the United States of America, and there is evidence suggesting that the public in general adopt discriminating feelings against Muslims. (Poll, 2010). This essay suggests more work needs to be done in the media in general, including a responsibility to help in better communication and presentation of violent images and stereotypes to represent Arabs and Muslims as having a place in society rather than stereotyping all Muslims as violent opponents. 
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