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Identity in Hyperreal World: How Identity Shapes in Cyberspace?
By Mohammad HosseinKazeroun.
In this article I have focused on the way through which identity is created or recreated in cyberspace through computer mediated communication by emphasizing on the importance of media and particularly the Internet in the process of socialization. I used Baudrillard’s conception of Hyperreality along with the division between the first and second media age and network integration to conclude that cyberspace produces new identities which are characterized as hyperreal, multiple, fluid, mediated, saturated, and global. Finally, I have claimed that the dominant means of communication determine the certain type of identity in each age and suggested the possible problems of transforming to the new era.
International Journal of the Humanities, Volume 6, Issue 8, pp.35-42. Article: Print (Spiral Bound). Article: Electronic (PDF File; 576.214KB). 

[bookmark: 177]Richard Watson Future Minds
Our world has changed... dramatically. Designers have unveiled the world’s first child-care robot; children as young as five are spending up to eight hours a day in front of screens; the average teen sends as many as 2,000 texts a month; machines are competing with our minds for employment and soon they will compete for our affection.
We’re rocketing into the digital age at breakneck speed: a culture of rapid response with no time for reflection or focus. Losing the ability to think with depth or empathy, we are in danger of raising a new generation that has plenty of instant answers but no deep questions or relationships.
Drawing on the latest research, this book looks at the ways that screen culture is shaping the future and changing the way we think. Future Minds asks: are we becoming addicted to data and how do we go about starting a digital diet, urgently?
In this book you’ll find thought-provoking and practical suggestions about reclaiming the space and time to think deeply. 
We are on the cusp of a revolution. Mobile phones, computers and iPods are commonplace in hundreds of millions of households worldwide, influencing how we think and shaping how we interact. In the future, smart machines will compete with clever people for employment and even human affection. We are shifting to a world where knowledge will be automated and people will be rewarded instead as conceptual and creative thinkers. Hence being able to think and act in ways that machines cannot will become vital. Ideas are the currency of this new economy and curiosity and imagination are among the key raw materials. But what happens to the rigour of our thinking in a world where we never really sit still or completely switch off? What are some of the unexpected consequences of digital information on the 100 billion cells and quadrillion connections inside our brains? Future Minds illustrates how to maximise the potential of digital technology and minimise its greatest downside, addressing the future of thinking and how we can ensure that we unleash the extraordinary potential of the human mind. In this absorbing new book, discover all about: the sex life of ideas; the rise of the screenager; generations, gender and geography; delving deep inside your head; how to clear a blocked brain; why clever people make dumb mistakes; why we are so afraid of doing nothing; what we can do to reclaim our brains.
Richard Watson Future Files
WlliamGladwell meets Alvin Toffler in this lively, provocative and witty look at our possible futures. Filled with provocative forecasts about how the world might change in the next half century, "Future Files" examines emerging patterns and developments in society, technology, economy, and business, and makes educated speculations as to where they might take us. It is indispensable to business analysts, strategists and organisations who need to stay ahead of the game as well as providing rich and fascinating material for dinner party conversations. Will machines become more intelligent than humans, and even be able to 'read' our minds? Will food in our fridge speak to each other using radio waves, then come up with options for tonight's menu? Is there a looming environmental crisis where Planet Earth is doomed? Would you like a pill that improves your memory? ...Or a moistened tissue that could erase a bad day? Would you feel safer if your front door could tell you whether the person knocking is not a stranger? These are just some of the provocative forecasts about how the world might change in the next half century which Richard Watson explores in "Future Files".


HyperReality: Paradigm for the Third Millenium by Nobuyoshi Terashima and John Tiffin (4 Oct 2001Routledge
'HyperReality is a technological capability like nanotechnology, human cloning and artificial intelligence. Like them, it does not as yet exist in the sense of being clearly demonstrable and publicly available. Like them, it is maturing in laboratories where the question "if" has been replaced by the question "when?" and like them, the implications of its appearance as a basic infrastructure technology are profound and merit careful consideration.' - Nobuyoshi Terashima
What comes after the Internet? Imagine a world where it is difficult to tell if the person standing next to you is real or a virtual reality, and whether they have human intelligence or artificial intelligence; a world where people can appear to be anything they want to be. HyperReality makes this possible.
HyperReality offers a window into the world of the future, an interface between the natural and artificial. Nobuyoshi Terashima led the team that developed the prototype for HyperReality at Japan's ATT laboratories. John Tiffin studied the way HyperReality would create a new communications paradigm. Together with a stellar list of contributors from around the globe who are engaged in researching different aspects of HyperReality, they offer the first account of this extraordinary technology and its implications.
This fascinating book explores the defining features of HyperReality: what it is, how it works and how it could become to the information society what mass media was to the industrial society. It describes ongoing research into areas such as the design of virtual worlds and virtual humans, and the role of intelligent agents. It looks at applications and ways in which HyperReality may impact on fields such as translation, medicine, education, entertainment and leisure. What are its implications for lifestyles and work, for women and the elderly: Will we grow to prefer the virtual worlds we create to the physical world we adapt to?

HyperReality at the beginning of the third millennium is like steam power at the beginning of the nineteenth century and radio at the start of the twentieth century, an idea that has been shown to work but has yet to be applied. This book is for anyone concerned about the future and the effects of technology on our lives.
What comes after the Internet? The world of the virtual, a place where you could be hard pressed to know if the person standing next to you is physically real or virtual or whether they have human or artificial intelligence. The Third Millennium promises to bridge the gap between the natural and artificial in new and powerful ways- namely HyperReality. Here there are new scopes for telemedicine, HyperTranslation (to speak in one language and be heard in another), and virtual reality popping out of books, and media to co-exist with us. This book is edited by two primary actors in the field of HyperReality- Terashima led the team which developed the prototype for HyperReality and its conceptualization, and Tiffin is founder of the first virtual university and a leader on the role of technology in education. HyperReality offers a large window into the future of technology, defining what it is, how it works, and explores the implications of this for everything from medicine to leisure, the elderly and work. The book boasts a list of contributors from around the world and from multiple disciplines- many who have worked directly on the development and application of this new technology.
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Cosplay and Its Conventions: A Generation’s Attempt To Bring Internet Hyperreality Back To Reality
The National PCA/ACA Conference will be held  next year in Washington D.C., March 27 - March 30 2012
Submitted by Kathleen Smith on Thu, 12/15/2011 - 10:50am
Presentation Title: 
Cosplay and Its Conventions: A Generation’s Attempt To Bring Internet Hyperreality Back To Reality
     When fans of something (especially something within the world of popular media) dress in costume and portray a favourite character, they are participating in cosplay, slang for “costume play.”  Fans cosplay for many reasons; for example, the sense of belonging, the transformation they achieve when they dress up as a character, and the celebrity status achieved when a well-known and well-made costume stands out from the crowd. Cosplay bonds fans together and gives personal meaning to their lives in a way that fits within a generations-long pattern of American social belonging.
     With this project I hope to inform about this ever-expanding culture and explore why its participants devote so much of their time and money to their craft.  I hope to explain the current state of cosplay as well as its history and the possible future of the phenomenon.  I will also delve into how cosplay culture fits into a continuum of social belonging and role playing that goes back to the ceremonies and dances of ancient cultures, the first traces of American history such as the Masonic organizations, and continues through the rise of similar hobbies such as historical first person interpretation of American history, and Renaissance fairs.  In an increasingly fragmented niche culture dominated by electronic media in all of forms, cosplay at conventions fills the vacuum left by the ceremonies and committees of old in a way that reflects today’s fragmented media culture.
     Cosplay is a phenomenon in the way that it transforms the members of the group, allowing individuals to be whoever they want to be.  Whether that transformation is into a Soul Reaper who carries a six-foot sword, or simply into a more outgoing person, it matters not.







Baudrillard, Jean. Simulacra and Simulation. Ann Arbor: The University of Michigan Press, 1994. 
Simulacra and Simulation Uni Michigan 1994
Jean Baudrillard

Baudrillard, Jean.  For a Critique of the Political Economy of the Sign.  St. Louis: Telos Press, 1981. 

Baudrillard, Jean.  The Illusion of the End. Stanford: Stanford University Press, 1994. 
The Spirit of Terrorismby Jean BaudrillardVerso Books; Revised edition edition (29 Aug 2003) 
	The Ecstasy of Communication (Semiotext(e) / Foreign Agents) 
Paperback: £9.95 
6 Jan 1988 


· Publisher: MIT Press (6 Jan 1988)
· 
Retromania: Pop Culture's Addiction to its Own Pastby Simon Reynolds(5 Jan 2012)

The Consumer Society: Myths and Structures (Published in association with Theory, Culture & Society) [Paperback]
Jean Baudrillard(Author)Sage Publications Ltd (10 Feb 1998)
Screened out [Paperback]
· Jean BaudrillardVerso Books (22 May 2002) 
· The System of Objects (Radical Thinkers) Verso 2005
· Paperback: £6.99 
· 21 Oct 2005 
In the Shadow of the Silent Majorities (Foreign Agents) (Semiotext(e) / Foreign Agents) 
Jean BaudrillardMIT Press; 2Rev Ed edition (3 Aug 2007)

The Gulf War Did Not Take Place [Paperback]
Jean BaudrillardPower Institute of Fine Arts (30 Nov 2004) 



Best and Keller, Steven and Douglas.  Debord and the Postmodern Turn: New Stages of the Spectacle. 

Debord, Guy.  Society of the Spectacle.  Detroit: Black and Red, 1977. 

Delueze, Guilles.  The Logic of Sense.  New York: Columbia University Press, 1990. pp. 253-265. 

Delueze and Guattari, Guilles, Felix.  Anti-Oedipus: Capitalism and Schizophrenia.  Minneapolis: University of Minnesota Press, 1983. 

Eco, Umberto.  Travels in Hyperreality.  Sand Diego and New York: Harcourt Brace and Company, 1983. 

Enzensberger, Hans Magnus, "Constituents of a Theory of the Media," contained in Electronic Culture: Technology and Visual Representation / ed. Tim Druckery.  New York: Aperture, 1996. pp. 62-85.  

Jameson, Fredric.  Signatures of the Visible.  New York: Routledge, 1990. 

Nealon, Jeffrey T.  Alterity Politics: Ethics and Performative Subjectivity. Durham: Duke University Press, 1998.

Oxford English Dictionary.2nd Edition online, 1989.

McAlister, Melani.  Epic Encounters: Culture Media, and U.S. Interests in the Middle East. Berkeley: University of California Press, 2001. 

McLuhan, Marshall.  Understanding Media.  Cambridge: MIT Press, 1994. 

Saussure, Ferdinand.  Course in General Linguistics.  New York: McGraw Hill, 1959. 

Sheridan, Alan. Translator's Note: [to] Jacques Lacan's 'Four Fundamental Concepts of Pyscho-analysis'. New York: W. W. Norton and Company, 1978. 

Virilio, Paul. The Lost Dimension. New York: Semiotext(e) Publishers, 1991.  

Baudrillard, Jean. Simulations. New York: Semiotext[e], 1983.
Boorstin, Daniel J. A Guide to Pseudo-Events in America. New York: Vintage Books, 1992.
Eco, Umberto. Travels in Hyperreality.Orlando: Harcourt Brace & Company, 1986.
Parry-Giles, Shawn. Email to the author. 10 October 2007.
Postman, Neil. Amusing Ourselves to Death. New York: Viking Penguin Inc., 1985.
Gerry Coulter. ‘Never Travel On An Aeroplane With God’:
The Baudrillard Index—An Obscene Project. International Journal of Baudrillard
Studies (On The Internet) (2007). www.ubishops.ca/baudrillardstudies
Mark Nunes "Jean Baudrillard in cyberspace: Internet, virtuality, and postmodernity". Style. FindArticles.com. 18 Jun, 2012. 
http://mediacrit.wetpaint.com/page/Hyperreality%3A+The+Authentic+Fake

Hyperreality: The Authentic Fake[image: This is a featured page]
By Rachel Merkhofer, posted October 15, 2007
[bookmark: 6]Stanford philosophy definitions
http://plato.stanford.edu/entries/postmodernism/#6

http://www.youtube.com/watch?v=QQlkJ4N7kgY&feature=relmfu
Possible funny Google toilet UTube clip

http://www.youtube.com/watch?v=WnAeRrf3MJg&feature=related
Google MINUS  Google-

http://www.youtube.com/watch?v=fSfKlCmYcLc
Domestic Robocop 

http://www.youtube.com/watch?NR=1&v=z2ino2hwg8M&feature=endscreen
whopper
http://www.youtube.com/watch?feature=endscreen&v=IhVu2hxm07E&NR=1
creepy realistic robot

http://www.youtube.com/watch?v=r2brMBVPwUg&feature=autoplay&list=PL22D1930D38908EAA&playnext=1
Vauxhall car ads
http://www.youtube.com/watch?v=ZYx0RUk2NuY&feature=relmfu
Astra GTC visiualiser
Use it
http://www.youtube.com/watch?v=cwMH9pJnWq4
Hyper tutorial photoshop 
http://www.youtube.com/watch?v=8dJujKM635s&feature=related
Before and after photosuite
http://www.youtube.com/watch?feature=endscreen&v=WPPlENIKV1U&NR=1
firewitch
http://www.youtube.com/watch?NR=1&v=w-14QMsDwHQ&feature=endscreen
Make your breasts bigger funny
http://www.youtube.com/watch?feature=endscreen&NR=1&v=b5HLsvwLPpQ
ARRANGED MARRIAGE India


image1.jpeg




image2.png




