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Chapter 1: Introduction
1.1 Background Research
In recent years, digital technology has seen considerable advancements in terms of its overall technology, design and performance. (Palandrani, 2020) Digital technology advancements have transformed all industries of business worldwide, not only in the US and the UK. The process of transforming and reintegrating company models via the use of digital technologies- from processing orders and automating marketing procedures to generating new revenue streams- is known as the digitalization of enterprises. Business digitization has aided the success of several businesses. Target, one of the top ten largest retailers in the United States with more than 300,000 workers, is an example of a corporation that undertook ambitious digital transformation efforts and was successful in generating commercial outcomes. Target initiated and adopted online ordering as a means of increasing sales. Target began its digital transformation in 2006, and since then, its stock price has increased from $53 to $88 while their sales have increased by $6 billion. (Hysolate, n.d.) Another example is the largest fast-food chain according to BizVibe, Starbucks. Rank first in the list, Starbucks had a revenue of $26.5 billion with 28,218 number of stores in 2020. (BizVibe, n.d.) The use of Deep Brew, an artificial intelligence (AI) program-based solution, according to business executives, allowed the company to reach such a successful online outcome. In order to select the ideal places for its new establishments, the AI analyses pertinent data, such as population, the existence of competitors, traffic situations and income levels. (Blog, 2020) According to FactSet transcript, Kevin Johnson, chief executive of Starbucks quoted that “Deep Brew will increasingly power our personalization engine, optimize store labour allocations and drive inventory management in stores”. (Garcia, 2019) Target and Starbucks are only two of many companies that with the help of digitalization comes with their huge successful results. 
Businesses have completely embraced digital technology in the twenty-first century. Online marketers like to think of themselves as strategists, public intellectuals and experts of all things digital. Many of us believe our view have an impact on the marketing industry. Nevertheless, the 2016 Managing Digital Marketing Report found that a starling 47% of businesses execute digital marketing without a clear strategy. (Tilearcio, 2016)
To determine what is working and what is not, it is essential to evaluate and monitor your digital presence. Questions such as ‘What methods do you employ to interact with customers online? What might your company do better? Must be answered in order to have a solid digital foundation, re-evaluate what is working and improve on it. Here are some wise remarks from some of the largest and most knowledgeable marketing authorities in the business. 
“The best marketing doesn’t feel like marketing” – Tom Fishburne
“Thin about what the user is going to type” – Matt Cutts
“Innovation needs to be part of culture. Consumers are transforming faster than we are, and if we don’t catch up, we’re in trouble – Ian Schafer 
“It’s hard to find things that won’t sell online” – Jeff Bezos
“We want to know what consumers are looking for, what their values are, and how can we meet their needs. It’s not just about Big Data; it’s about translating that into the truth” – Gayle Fuguitt
This explanatory study will outline some of the benefits and drawbacks of business digitalization. Web marketing is the practise of promoting a business to potential leads and high-value customers. The goal of this study is to understand how a company can grow by reaching customers who are interested in new goods and services through digital marketing. 

1.2 Problem Statement
The research questions that this study will tackle are in the following bullet points:
· How important are techniques and strategies in digital marketing? List the techniques and strategies used.
· What are the other programmes and systems used by experienced digital marketing businesses? Explain each of their benefits and limitations.
· Why having a digital presence better or worse for the businesses?

1.3 Aim and Objectives of the Research
The aim of this research is to tackle and reduce businesses that execute digital marketing without a clear experience and goal. To provide knowledge and thorough explanation onto how to run a successful digital marketing business to entrepreneurs who wants to start or recently started a business. This study will offer in general, the techniques and strategies used by experienced businesses.

The objectives of this research to achieve the aim are as follows:
· To list example businesses that successfully conquer digital marketing.
· To list the techniques and strategies used by these experienced businesses.
· To understand the reason behind start-up businesses pursuing digital/web marketing without the knowledge and understanding of how to do it successfully 
· To show previous case/explanatory studies that consists of relevant details regarding digital marketing

Chapter 2: Literature Review

2.1 Review of Digital Technologies
In the previous decade, several studies has been published in regards with the development of digital technologies. This is due to the increased in popularity of digital technologies in this generation. Reference 7 was the work of Ezhilarasan and Dinakaran in 2017 which talks about how significantly the wireless communication system has been developing rapidly in recent decades. The purpose of the research is a detailed study on 3G, 4G and 5G network technologies. The study states feature including data rates, radio access, bandwidth and capacity. Reference 8 was the work of Brake from the University of Alberta in 2014. Brake explores in the book why do we share so much about our lives on social media when we often have little idea who might be reading or viewing our stories? He also examines the causes and consequences of moving towards a radically open society. Reference 9 was the work of Ginsburg and Willard in 2010. In the book, they derived from the comprehensive two-volume set, Genomic and Personalized Medicine. They investigate the promising advancement in digital sciences including human genetics, neuroscience, molecular medicine, inflammatory, metabolic and neuropsychiatric diseases. Reference 10 was the work of Kapustin and Grushevenko from Russia in 2020. Kapustin and Grushevenko explore the development and rapid improvement in long-term electric vehicles (EV) outlook and their potential impact on electric grid. The case study highlights the massive government support for EVs, through calculations they identified that EVs can attain 11%-28% of global fleet by 2040 but can cause significant instabilities in power grid and concluded that EVs can achieve full competitiveness by 2035. Reference 11 was the work of Professor Spyros Makridakis from University of Nicosia in Cyprus in 2017. It is the review of the forthcoming artificial intelligence (AI) revolution: Its impact on society and firms. The work highlights how the forthcoming AI revolution will impact society and firms? And will the AI revolution create a utopian or dystopian future? The study also added some additional detail in the similarities between industrial, digital and AI revolution and the future of employment and wealth distribution when machines could perform all tasks. Reference 12 was the work of Bessani et al., in 2013.
The references discussed above will be the sources used to put this study together. Few of the references will be used to compare as some consists of figures and facts. These can be figures in terms of questionnaires or facts relating to certain digital technology.

Chapter 3: Methodology
The methodology of the study is covered in this chapter. It describes how the study will be approached in terms of research and data gathering techniques and strategies, (would the data collected be qualitative, quantitative, or mixed data?). Moreover, this chapter also states how the data acquired will be analysed as well as the schedule of this project proposal. This chapter will summarise the research’s advantages and disadvantages, as well as explain the importance of the study.

3.1 Methodological Approach
The study’s overall approach will be conducted using mixed method. Such action will result to the chapter consisting of both qualitative and quantitative data. Using mixed method will also allow additional data to be gathered and analysed which will reinforce the conclusion of the study.

3.2 Data Collection Procedures
As the study will employ a mixed method during the research methodology, both qualitative and quantitative data will be collected for the study. The data will be gathered via questionnaire consisting of 7 multiple choice questions, as well as one to one mini-interview/ feedback review at the end of the meeting. Individuals who participate in the questionnaire must have specific understanding of digital marketing or be specialists’ digital marketer. 

3.3 Analysis of the Study
At this point of the study there are no data to be analysed so the proposal will not consist of a conclusion. Once qualitative or quantitative or both data are collected then a conclusion will be added to conclude the study. 

3.4 Time Management
The table below shows the timeline of the project proposal. The table shows which week each of the section are completed.
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