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Looking for your next vacuum cleaner?
Look no further than Dyson.


	We all get our information and recommendations from the internet now, and by a simple and rapid search, you will find that Dyson is the top rated and most recommended vacuum cleaner the market has to offer. And why is that? You might ask.

	Vacuum Specialists explain how the cyclonic technology that Dyson vacuum cleaners are known for allows air within the cleaner to spin rapidly and collects all debris using a filtration system to eliminate dust, allergies, and other particles. Large particles are separated and captured, which prolongs the suction while decreasing the likelihood of blockage.

	From the Vacuum Specialists we also find that the Ball Technology is one of the characteristics that distinguishes Dyson from other vacuum cleaner manufacturers. The hoover is kept upright no matter how is pushed or tugged thanks to the strong design of the ball, which turns effortlessly in all directions. For the users, this technique lessens tiredness.

	The same Vacuum Specialists highlight that Dyson vacuums are strong and resilient vacuums designed to handle high usage because they are composed of the same material as crash helmets. Additionally, a Dyson’s quality means that you won’t have to replace or repair it as frequently as it would be the case with other brands. (Vacuum Specialists, 2020)

	Speaking of replacing or repairing, I will leave here the words of James Dyson, the Inventor of cyclonic vacuum technology, who said: “Like everyone we get frustrated by products that don’t work properly. As design engineers we do something about it. We’re all about invention and improvement.” (Dyson, 2023)

	On the company official website, we find “The Dyson Story” that starts in 1978 when James Dyson was not pleased with the performance of his vacuum cleaner and by opening it up, he found that the bag on the inside was blocked with dust and was stopping suction. 
This made him want to improve it and started to work on ideas that after 5 years and 5,127 prototypes, fructified with the invention of the world’s first bagless vacuum cleaner.

The first sales of James Dyson’s invention took place in Japan, were it also got the International Design Fair prize in 1991. (Dyson, 2023)

	Understanding the intended market and being generally aware of what the target audience wants are both components of the marketing mix. In order to dominate the hoover cleaner market, James Dyson needed to simply find a way of putting together the fundamental 4Ps element of marketing to be associated with the success of his product and services. This is exactly what Dyson has managed to do by producing machines that are appealing to targeted customers. (WordPress, 2017)

	On Hitesh Bhasin’s analyses of Dyson’s marketing mix found on Marketing91 we discover the following information about the 4Ps element that will make us understand more about the company. 



1. Product 
	Various household goods, including vacuum cleaners, heaters, bladeless fans, and hand dryers, are designed, and produced by the Dyson firm, a British privately held technological firm. The company's principal engineer, Sir James Dyson, has become well known in the field and sells his goods in more than 65 nations around the world.

	The primary innovation, redesign, and technological advancement of Hoover was the Dyson vacuum. It was the first bag-less cyclonic vacuum that was strong, light, of superior quality that lasts longer, and convenient to operate. Dyson's product packaging helped it stand out from its competitors in the market. His branding is straightforward but distinctive, and he continuously improves the vacuum by taking customer feedback to heart.

	Because his market already exists and all he needs to do is make improvements, Dyson may simply be thinking outside the box by inventing from the perspective of the consumer. The Hoover is a product that Dyson focuses on reinventing, revamping, and creating. (Marketing91, 2023)




2. Place 
	James Dyson’s Company was primarily founded in the UK but after 28 years moved its headquarters from UK to Singapore. Currently, Singapore serves as both the company's operational base and corporate headquarters, rather than the UK. The technology corporation has also developed design, engineering, primary research, and market research hubs in Singapore. (Marketing91, 2023)

	The marketing strategy used by Dyson makes sure that a clear distribution plan is in place so that the final goods may rapidly reach the intended consumers. Every link in the supply chain is functioning efficiently thanks to the brand's competent supply chain management team. (Marketing91, 2023)

	Through the use of retail outlets, the marketing approach delivers Dyson products to customers. These are real, physical storefronts put in place in key locations to guarantee the greatest client presence. At all the physical stores that sell goods from various companies, Dyson's items are also offered. The company's goods are available for purchase by customers at the retail establishments of their choice. (Marketing91, 2023)

	Through the corporate website as well as other online retailers like Amazon and Flipkart that sell Dyson goods on the world market, consumers can purchase the company's products. (Marketing91, 2023)








3. Price
	The Dyson marketing strategy is aware of how crucial an appropriate price strategy that complements the company's products is to generate both sales and profits.

	The sale of various types of vacuum cleaners, including cordless and bagless models, is predicted to generate the majority of the company James Dyson's income, making the vacuum sector its most lucrative division. This is a result of high-quality hoover cleaners with cutting-edge features and designs being highly sought after in international marketplaces.

	Given that Dyson has positioned itself as a luxury brand to its target market, the marketing mix component price is crucial to the company's marketing strategy. The business has been successful in implementing and upholding its premium pricing strategy for all of its goods. Since the company's founding, larger earnings have primarily resulted from premium pricing, which informs buyers that the products' value is on the upper side. (Marketing91, 2023)



4. Promotion
	The Dyson Company focuses on delivering the best customer experience with its high-quality products so that the pleased customers act as brand ambassadors and spread favourable word-of-mouth about the product.

	In order to boost brand visibility in the target market, has invested a lot of time and energy into its digital strategy. The business uses social media platforms to offer pertinent content. Better consumer involvement and greater brand recognition on the international market are guaranteed by the digital marketing approach.

	The Dyson Company has always focused on producing high-quality goods that are difficult for rival firms to match. The brand's marketing division additionally provides after-sales support via its retail locations and online store. high-quality products.

	To support the CSR initiatives of the business, Dyson established The James Dyson Foundation, a charity trust. For aspirant engineers, the James Dyson Foundation provides scholarships and grants. International students now have access to the James Dyson Award for design engineering thanks to Dyson. The James Dyson Foundation is in charge of it as well, and it gives out awards to students and the universities they attend. (Marketing91, 2023)


	Segmentation, targeting and positioning strategies of Dyson

	Dyson positions itself as a market leader with the ability to target particular markets through market segmentation as it develops its brand as a technologically curious entity.  Market segmentation is a crucial marketing tactic that divides consumers into groups, such as individuals, companies, and nations, and identifies the shared requirements, interests, and priorities of each group.  Using this segmentation method, Dyson is able to create new items and launch them in niche markets that appeal to particular consumers. (Bartleby, 2023)

	The new Dyson vacuum cleaner will be marketed to Brand Lovers, technologically advanced neighbourhoods, middle-class to upper-class houses, ladies and those who care about removing dust, allergens, and poor air quality.   However, Dyson must make an effort to draw in new customers with its technology brand, putting an emphasis on effectiveness, potent performance, cutting-edge design, and productivity for people outside of these groups as well as for small carpet-cleaning enterprises in the commercial sector. (Bartleby, 2023)


	With goods like bagless and cordless hoover cleaners, Dyson will try to appeal to middle-class households who have a taste for cutting-edge home appliances. This vision is based on the company's past performance, which has been based on the introduction of revolutionary items to the market. (YvyPanda, 2022)


	Conclusion

	According to how it is considered in the market, Dyson's hoover cleaner, today, is proof of technological advancement. 
Customers consider Dyson to be one of the top products on the market right now when they're thinking about buying the best hoover cleaner that would last the longest.
Looking at fresh approaches to problem-solving, with the help of more than a thousand engineers and scientists around the world, James Dyson has expanded his original idea into a profitable technological company that creates and advances new inventions. According to a national news release, Dyson is currently one of Britain's top 100 private businesses, with increasing sales and profits. (WordPress, 2017)
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