


Executive Summary
The tourism industry is now the world’s largest and fastest-growing economic sector. It is being as an important instrument for the development of regional and developing countries, for example, Maldive, Bhutan, Srilanka etc. People are becoming more adventurous day by day. They are showing more interest in different places around them which increases the potentiality of this industry. It positively affects a country’s economy by balancing payment, increasing employment, production and gross income. Besides these positive impacts, it has some negative impact too especially on the environment. Uncontrolled and unplanned growth of this sector can harm the environment which again can restrict future growth. Thus the environment should be protected to ensure sustainable growth of the tourism industry. This paper is going to address what is meant by sustainable tourism development, sustainable development benchmarking tool, how to achieve sustainable development growth and finally it is going show a comparative analysis between a developing country (Indonesia) and a developed country (Turkey) regarding sustainable tourism industry.
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Executive Summary:

This study discusses what sustainable tourism development is and why it is important. This study later on focuses on a comparative study of sustainability indices in UK and Bangladesh. This study, in its discussion enlightens the three pillars of sustainability and the concept of circular economy and Waste management to ensure sustainable tourism development. Thus, sustainable growth in the tourism industry.



























Chapter One: Introduction







[bookmark: _Toc34662858]1.1: Sustainable Tourism Development
Sustainable tourism development is basically developing tourism business in a way which can achieve proper balance in terms of environment, economy and socio-cultural demography in the tourism and hospitality industry. In late 80s, we, as a planet, first came in mind and began to consider the effect of our actions on mother earth. In early 90s, global tourism industry developed the concept of sustainable tourism to protect the bio-diversity of the planet. In 1987, World Commission on Environment and Development defined that sustainable development is a way of development, in which present needs are ensured without causing harm or creating obstacle to growth of the future generation. (Wearne, 2017). Where there is tourism, there is travel involved. Simply, tourism development is directly dependent on transportation. Thus, eithout sustainable mobility, there is no sustainable tourism. Before the dawn of hybrid cars, all the travelling options were around the burning of fossil fuel and causing harm to the environment. It is no surprise that consumption of fossil fuel increase carbon-di-oxide in the air, which in turn causing Global Climate Change. (Cornelisse, 2019). The following table is discussing how the carbon emission in tourism industry has been broken down. 

	Reason
	Percentile of carbon emission in the environment

	Transport
	72%

	Accommodation 
	24%

	Local Activities
	4%


Table 1: Break down towards carbon emission by tourism industry (Sources: Johnston, 2013)

It is undeniable that sustainable growth is not a luxury, rather it is a dire necessity. In this essay, sustainable development in tourism industry shall be discussed. Special attention will be given to the hotel industry. This Photo by Unknown Author is licensed under CC BY-NC

[bookmark: _Toc34662859]1.2: Importance of Sustainable tourism development

Today, we live in 21st century, in a global village rather than in numerous sovereign countries. Now, it is much easier to travel around the world. It is increasingly becoming a hobby for most able people in the world to tour around different countries as well as the different places in his or her own country. In today’s world, almost every country in the world share the growth of tourism industry. Interestingly, in terms of tourism, mere difference in between cultures and geographical difference creates a market place for tourism. According to famous academician Hall, in 1998, 10% of the global economy was accounted for tourism industry with an upwards growth curve. Near about 200 million people in the world was directly or indirectly employed within the tourism industry. (2019, Hall). Ironically, tourism industry usually sells the unpolluted nature of the mother earth, whereas, tourism industry itself is responsible in polluting the nature of mother earth. Until the last decade, every government and society on earth was welcoming the tourism industry without any hesitation. (Kharazian, 2015.) 

Tourism businesses usually operated considering their commercial interest only. They were very reluctant, if not unwilling to diversify their operation of business for the community, with an exception to achieve competitive advantage. Only pressure from the state was able to bring changes in their course of action. (2012, Aberg). 
Assumption can be made that this should not have been the case. Instead of that, the businesses should have been taken the interest of the community they serve and they should have been taken the interest of the world in long run in consideration. To achieve that, the modern concept of sustainable development came into existence. In order to reduce the impact of the tourists’ movement and tourism industry consumption, the concept of sustainable tourism has been evolved.  (Swarbrooke, 2010). 
[bookmark: _Toc34662860]1.3: Basic Principles of sustainable tourism development
Tourism concern and the worldwide fun for Nature has been given a direction towards basic principles of sustainable tourism development in the year 1991. (Thimm, 2016) 
And these principles are –
1. Preservation and efficient use of resources towards long term business growth.
1. Waste reduction and reduction of over-consumption to minimize the negative impact on environment and increasing the contribution towards sustainability in tourism industry and tourism quality. 
1. Promotion of cultural diversity to enhance the sustainability and to create a lively base for the tourism industry. (Verma, 2011).
1. Continuous environmental assessment needs to be done to ensure long term sustainability.
1. Environmental cost needs to be considered with utmost sincerity and in that pursuit supporting local economy to reduce the value and protecting the economy. (Chauhan, 2013).
1. Tourism industry needs to take  It minimizes the number of potential conflicts within the organization.
1. Effective training should be given to the employees related to sustainable tourism development. Research says, effective training can be a positive factor towards achieving the sustainability goals. (Price, 2017).
1. Proper marketing strategies should be involved to increase the respect of the tourists towards the cultural and natural heritage of the places they are intended to visit and to encourage them conserve the environment of the place. (Higham, 2014). 
1. Conducting market research frequently to increase the awareness about the planet’s sustainability and sustainability within the industry.

















Chapter Two: Sustainable Tourism Benchmarking Tool (CTBT)











[bookmark: _Toc34662861]2.1: Dimensions 
It is commonly known as three pillars of sustainability since these are three important sect where any industry can have direct effect in a macro environment. (2017, Hou). Sustainable tourism development needs to have a positive contribution towards three of these sects to the goal of maximization of profit and minimization of negative or deteriorative impact on environment, economy or the local society. The common perspective is that the environmental effect of the industry seems to be positive, whereas, the economic effect of the industry is directly positive and the social effect is a bit of a mix of both negative and positive. 

Figure 1: Different Dimension of Sustainable Tourism Development (Source: Carlsen, 2011)

1. Environmental sustainability
Environmental sustainability should be at the heart of the sustainable tourism development. The simple reasoning is that people get attracted to the picturesque natural beauty of a place and tour around that place. Thus, tourism industry experience growth. From commercial perspective, tourism businesses try to secure and nurture the environment around their base. It should be noted that both natural and built environment is essential for the tourism industry. Both the kind of environment should be preserved and conserved for the next generation of mankind to be environmentally sustainable in future as well. In simpler terms, Sustainability demands going an extra mile over just thinking green. (Hampton, 2018).
1. Socio-cultural sustainability
Tourism industry increases free flow of culture and raise cultural mixture of a particular place. Locals may consider the mix and changes in the society coming along with the multi-cultural mix negatively. In fact, a sharp rise in crimes in the local community can also be seen. Sustainable tourism development in socio-cultural sphere. In order to maintain sustainability in socio-cultural sphere, tourism industry should contribute to preserve the local culture. 
1. Economic sustainability
Though economic profit usually gets less attention in sustainable tourism development, it is in fact most important pillar. Like all commercial activity, tourism industry needs to be economically viable otherwise, no sustainability attempt will survive in the long run. Economic sustainability usually refer to increase linkages and reducing leakages. Involving the local community and earning more foreign currency is the goal which needed to be accomplished to maintain economic sustainability in a macroeconomic ground. 
[bookmark: _Toc34662862]2.2: Indicators:
There are few basic indicators to observe the sustainability standard of the tourism industry–
1. Indicators of Assets 
Most important assets in relation to tourism industry are the places of natural and cultural heritage because of their importance to attract tourists to that particular place of attraction. These places offer activities for the tourists and preserving them is the most important factor which needs to be addressed with utmost clarity and sincerity. These assets’ valuation can have an effect on the tourism industry in all the facets. (Guleria, 2019). 
1. Activity as an indicator
Most tourism businesses create a lot of activities around its business. Volume and nature of such activities work as an indicator towards sustainability. For example, Surfing, hiking, parasailing etc. are environment friendly activity. On the other hand, pastime on the sea beach, open air concert etc. are disastrous to environment since they involve a lot of littering and people tend to use plastic in mobile tents on the beach. In simpler terms, rise and fall of activities around the tourism business serves as an indicator towards achieving sustainability in that particular sector.    These information helps a business or Hotel to determine where it is in terms of their sustainability.
1. Linkages Indicator
Tourism industry is a complex industry which involves a lot of activities and ventures, the effect it creates on a country’s Economy, it is very tough to identify. However, some instruments to determine the linkage have been developed by the global organization WTO-OMT. Recently, two important techniques have been developed to measure the tourism contribution to a country’s economy. One method involves the input-output analysis and the other method relies on measuring tourism multipliers’ indication from satellite account. (McCool and Bosak). 
Method involving input-output analysis is a method which analyses interrelation in between different industries. This indicates how the various industries of  one country’s economy are interconnected with each other and their collective impact on the entire economy.
On the other hand, tourism multiplier is concerned about the indirect effect it has on the overall economy. 
1. Leakage
Simply, Leakages in an industry occurs when the most of goods and services comes from outside of the country. Same methods used for linkages can also be used to determine the leakages if used inversely. (2015, Buckley).








Chapter Three: Country case study on Thailand and Turkey











[bookmark: _Toc34662863]3.1: Sustainable Tourism Benchmarking Tool
This tool is structured on various dimensions and the interaction and overlapping among them in the sustainable tourism industry. Most considered dimensions are Assets, infrastructure, leakages ang linkages etc. For this paper, a comparative study will be conducted on UK and Bangladesh. UK is a developed nation and Bangladesh is an emerging nation. The indicating scales will mark from 0 to 100 to determine their ability to achieve sustainability.
   

1. Relation in between asset and Activity: to determine the ability to raise the value.
This tool uses simple reasoning that if the value of the activities for the tourists it offers has lower than the value of the asset used, then it implies that the country is lower in place in terms of tourism business. In Bangladesh, fewer number of tourists comes in comparison to its assets. For example, Bangladesh owns the longest sandy sea beach in the world. The reason behind that is simply, political unrest. Thus, lesser security and certainty.

On the other hand, In 2017, UK has seen 39.2 million overseas tourists only. Tourism industry in UK has also seen growth in inbound tourists’ activities. The assets in terms of tourism is high also but the number of visitors are proportionate to the asset value.  
1. Activity-Linkages: Overall contribution in the country’s economy
It is not difficult to understand that the more activities involved in a tourism industry, the more positive contribution can be found in a country’s economy. As it is mentioned above, tourism industry promotes and arranges a great range of activities for its consumers. The idea is the more the activity is, the more the linkage is. Thus, the more sustainable the industry is in terms of economic sustainability. Tourism industry in Bangladesh creates fewer linkages to the Country’s GDP as it can be easily assumed that number of activity Bangladesh offers is far lesser than the number of activities offered in UK. It can be opined that, tourism industry in UK is more sustainable than the tourism industry in Bangladesh in terms of the respective contribution to the country’s economy.
1. Linkages-Leakages: Is the industry beneficial to the local community?
An analysis of leakages and linkages can find out whether the industry support its local community or not. In UK, all the tourist places are based on the activity of locals. In many places, it is the culture what UK is selling. Thus, more linkages can be found in the industry. On the other hand, the tourism industry in UK depends heavily on others for consumer goods like any other industry in UK. On the other hand, tourism industry in Bangladesh is also based on the local culture and natural heritage and industry there involves locals and employs locals in the industry. More linkage can be found. However, high value hotels in Bangladesh such as JW Mariott brands and Starwood Hotel brands are heavily reliant on foreign employees and goods. To conclude, tourism industry in UK is more sustainable in terms of socio-cultural perspective. 
1. Activity-Sustainability: Society & Environment
The environmental sustainability measurement is concerned about present environmental condition and the impact of the tourism industry on it. (2016, Patterson). In terms of environmental sustainability index, Uk is doing far better than Bangladesh. Bangladesh lack proper waste management where as Uk is one of the top nations in the world in terms of environmental sustainability as per the environmental sustainability index. 
The social sustainability determines the industries’ impact on creating jobs, social mobility and preserving the local culture. In terms of that, UK is in danger in some sort since for the cultural mix, UK is losing its originality in cultural grounds. On the other hand, because of lesser number of foreign tourists, cultural mix in Bangladesh is very low. Thus, the impact on local culture is low as well.  
1. Activity-Infrastructure: Determining the feasibility or viability of the infrastructure.
In UK, infrastructures are well organized and maintained, whereas, in Bangladesh, the infrastructures are not properly maintained. For this reason, it can be opined that Bangaldesh is less sustatainable in tourism industry than UK in every aspect because of its weaker infrastructure.
 




Chapter 4: Waste management: Circular Economy





The World Bank predicts that the humans are going to produce approximately 5 trillion pounds of trash every year in only the urban areas and a huge portion of it is throwing away in the street or ocean which is putting the environment of the earth at high risk. Recent years, different NGOs and countries of the world are trying to get out of this situation and developing a way to prevent this trashy future by inventing a new economic concept which is Circular Economy. This concept is evolved in the 1990s to create zero waste future. The basic difference between the linear economy and the circular economy is that the previous one treats the resources like they are infinite whereas the latter one works to reduce the wastage of the resources. Circular economy suggests hotels or tourism organizations not only just recycle products but also owing to the products all along. 

Figure 1: Linear Economy Model

Figure 2: Circular Economy Model
Future is not a blessing rather it is achieved. Thus circular economy teaches the hoteliers to be more environmentally friendly and not to waste earth’s resources to save the future. 
As the hotels are identified to harm the environment, they need proper planning to reduce waste-producing by them. Some ways that they can follow are showing below –
· Motivate customers to forecast their electricity and water consumption and deselect options
Which they don’t need actually.
· Providing incentives or reward to the customer for showing green loyalty.
· Costs should be minimized by the hoteliers to be more sustainable.
· Staffs should be fully trained to make sure zero waste within the organization.









Chapter Five: Conclusion

Sustainable tourism development is relatively a new concept in the global tourism industry, but a very important concept to save our planet, to save tourism industry in the long run. The more sustainable a tourism industry is in terms of economic, environmental and social perspective, the more time the industry is going to be in existence and the more beneficial it will be in country’s present and future growth. Today’s one step towards fulfilling tomorrow’s need today can save the future generations to come. Tourism industry is an industry heavily reliant on environment. It should take care of the environment more seriously than any other industry for its own good. 
[bookmark: _Toc34662865]







References
Åberg, K., 2012. Cultural Tourism and Sustainable Local Development. Tourism Planning & Development, 9(4), pp.443-444.
Ahn, D. and Yu, S., 2019. The Influence of Tourist Destination Familiarity on Tourist Destination Image, Tourist Destination Trust and Tourist Destination Loyalty. Journal of Tourism and Leisure Research, 31(9), pp.99-119.
Buckley, R., 2015. Adventure Tourism Management. [Place of publication not identified]: Routledge.
Carlsen, J., 2011. Island Tourism. Wallingford, Oxfordshire [England]: CABI.
Chauhan, R., 2013. Tourism Management. New Delhi: A.P.H. Pub. Corp.

Cornelisse, M., 2019. Moral Claims in Sustainable Tourism Development. Tourism Planning & Development, pp.1-19.
Geetanjali., 2010. Tourism Management. Jaipur: ABD Publishers.
Guleria, S., 2019. Rationale of Push and Pull Theory Through IT in Tourist Motivations and Destination Attributes: A Case Study of Mcleodganj (HP) As Tourist Destination. SSRN Electronic Journal,.
Hall, C., 2019. Constructing sustainable tourism development: The 2030 agenda and the managerial ecology of sustainable tourism. Journal of Sustainable Tourism, 27(7), pp.1044-1060.
Hampton, A., 2018. Tourism Management. London: ETP.
Higham, J., 2014. Whale-Watching. Cambridge: Cambridge Univ. Press.
Tourism, 22(2), pp.195-213.
Kharazian, P., 2015. Assessment of Geo-Tourism Structure in Bojnoord City Sustainable Tourism Development. European Journal of Sustainable Development, 4(2).
Ljubičić, D., 2016. Sustainable Development Analysis of Tourist Destination Case Study Dubrovnik. Naše more, 63(1), pp.29-35.
McAreavey, R. and McDonagh, J., 2010. Sustainable Rural Tourism: Lessons for Rural Development. Sociologia Ruralis, 51(2), pp.175-194.
McCool, S. and Bosak, K., 2016. Reframing Sustainable Tourism. Dordrecht: Springer Netherlands.
Patterson, C., 2016. Sustainable Tourism. Champaign, IL: Human Kinetics.
Price, R., 2017. Ecotourism And Sustainable Tourism. New York: Nova Science Publisher's, Inc.
Rajesh, R., 2013. Impact of Tourist Perceptions, Destination Image and Tourist Satisfaction on Destination Loyalty: A Conceptual Model. PASOS. Revista de Turismo y Patrimonio Cultural, 11(3), pp.67-78.
Thimm, T., 2016. The Kerala Tourism Model - An Indian State on the Road to Sustainable Development. Sustainable Development, 25(1), pp.77-91.
Wearne, S., 2017. Tourism Development and Whaling—Heritage as Sustainable Future. Tourism Planning & Development, 15(1), pp.89-95.
Labadi, S., 2008. Managing Heritage and Cultural Tourism Resources. Critical Essays, Volume One. Journal of Tourism and Cultural Change, 5(3), pp.223-226.
LIMONDIN, N. and ROUSSEAU, D., 2008. Holocene climate as reflected by a malacological sequence at Verrières, France. Boreas, 20(3), pp.207-229.
Lynn R, K. and Eda, G. (2014). Communicating sustainability for the green economy. Choice Reviews Online, 51(09), pp.51-5109-51-5109.
McCool, S. and Bosak, K., 2016. Reframing Sustainable Tourism. Dordrecht: Springer Netherlands.
Pineda, F. and Brebbia, C., 2012. Sustainable Tourism V. Southampton: WIT Press.
· Sharpley, R., 2012. Island Tourism or Tourism on Islands?. Tourism Recreation Research, 37(2), pp.167-172.
· Terry, A. and Hill, J., 2016. Sustainable Development. London: Taylor and Francis.
· Thelocal.fr. 2020. [online] Available at: <https://www.thelocal.fr/20190703/revealed-is-50-million-tourists-a-year-in-paris-just-too-many> [Accessed 11 March 2020].



Economic


Social


Environmental



Take


Make


Dispose



Make


Use


Return


image2.jpg
GO GREEN




image3.jpeg
GO GREEN




