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What is the purpose of this report?
The purpose of the report is to analise the data from my questionaire responses and to use this data to design my website page. Also to identify keywords for my seo stratgey 
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We asked candidates, what age category would you fit into? The questionnaire results indicate that we need to work with people over 50 because they are a 18.2% in our overall survey. With this information we at Ourika Valley Foods Ltd we would like to reach out to the Over 50s and let them know the full advantages that they can benefit from with saffron for health and for medical reason. Primarily we would need to do the same with 18-30 age bracket because the percentage from the questionnaire results show that a total of 18.2% of our customers were within this age bracket, so Ourika Valley Foods Ltd would also like to widen our potential customer base by reaching out on those particular age categories and educating them throughout our website. The survey shows that 31-40 age are a very big margin of Ourika Valley Foods Ltd potential custom, coming in at 63.6% would indicate to us that our main marketing campaign, website design and features would be to targeted them because of the bigger overall number so it is very important our website meets the 31-40 age bracket. 
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 Food Additives: Saffron is an excellent replacement for synthetic food additives- for eg: instead of FD and C yellow no 5: a synthetic food colouring agent that is a very common allergy trigger, Saffron’ s glorious yellow could be an acceptable hypoallergenic choice. Also saffron is found in many skin and beauty products. They survey show that that 18.2% of the survey think that saffron is not often found in healthy additives with along 9.1% also agree with that. Therefore 27.3% intended to agree with saffron being in healthy food products. 45.5% are a high percentage that agree to the survey that it is often found in food products. Out of 11 people who completed the survey 45.5% of the survey 5 people strongly agree that saffron is found several food products and 18.2% 2 people strongly disagree that saffron is not found in a few food products. Using the findings in my questionnaire responses, I have identified that saffron, healthy additive and variety of products are all keyword to use in my SEO settings.
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On our contact page we at Ourika Valley Foods Ltd wanted to keep our contact information very clear and basic we have simply implicated a bright blue background with white bold text clearly stating our address, telephone and email contact details. We have also added a screenshot of google map image to help simply our customers journey to us. I have also added our social media icon links for easy access to Ourika Valley Foods Ltd.  
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Ourika Valley Foods also has a Contact Us section for vistors to have any general enquires awnsered our for orders. This will give another contact option for vistors as we welcome and questions as our aim is to educate as many people posiible on Saffron benefits. 
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Ourika valley Foods Ltd, contact us,  Ourika  Valley Saffron, top grade saffron, ,Saffron products,  Saffron recipies, ,Saffron sales team, Saffron pharmaceutical, ,Saffron herbal, ,Cardiff, Swansea, Bristol, London, Ourika Valley Morocco
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