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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
This website loads easy and fast even instantly depending on your connection to your internet although you may be waiting a while for it to load if your connection is not secure.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, suited cars have a few key subpages which can be found through a top or
Side menu these subpages include. Home, gallery, services, contact and get a quote. Which are fast and instant to use.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: No unfortunately you cannot make a booking directly through suited cars. Although if you go onto the Request a quote on the subpage, contact it will directly take you to a page where it will ask for your details such as your name, email, vehicle registration and a comment section where you can reach out to the business to talk about your enquiry.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Add an online booking system as customers currently must fill out a form and wait for a reply to get a booking. Adding this feature wouldn’t not only speed things up but also help people to make a booking much easier. so, yes this would be a positive improvement if it was added. 

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: Suited cars have a simple but effective look on the webpage with high quality images and a simple layout which is easy to find your way around on. No there are no differences in the mobile or computer version of the website.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: This website site uses high quality images of their work such as luxury vehicles with vinyl wrap. Along with colours such as black and grey which make the website clean and professional. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
No suited cars do not an online chat tool which is needed when it comes too enquiring about the service you are looking for although you can contact them on their contact subpage. ®

	Question 2d – How effective are the social media links on the website?


	Answer: The website links are effective when it comes to taking you where you need to go although they are quite small and hidden at the bottom of the page and are hard to find.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Suited cars have a what do we do? Section on the main page which tells you exactly what they are offering they also have a section further below that which can be used to tell the viewers more about the company and how to get to certain places on the website and you can also contact them.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: No unfortunately customer reviews are not available on this website which is needed on a website about services as customers would like to see other people’s opinions on the company and how they work. Although you can find customer reviews on 3rd party websites such as yelp which are not to date.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Suited cars are presented as a high-quality service as they offer high end vehicle examples over in the gallery sub page along with a clean looking design which makes the website look professional. I would recommend to a friend or family member as they provide a 4.9/5 reviews which is extremely good.  

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: No prices are not made clear to customers I think they have chosen not to include prices as the price can vary on the car service you are looking for such as the vehicle make or model, wrap type and finish so I believe it is fine for them not to include prices and its best to ask for a quote as it helps ensure accuracy.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Car wrap Birmingham

	
	2. Vehicle wrapping Birmingham

	
	3. Custom car wraps



	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, these word searches will show the company’s website in the top ten websites on google.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites are still highly relevant in todays ever changing world, it provides instant information for users, and in a fast-paced world time is of an essence. In 2009 Hernandez et al in depth research into the relevance of websites for businesses came to the conclusion that businesses who provide a website for its users which consistently meet the customer’s needs are the businesses which will survive and prosper. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: To improve the website of suited cars I would add an online chat tool as this can help when customers have got a question or need a specific and quick answer without having to do much. A recent study conducted by Acharya (2023) leans towards the importance of chat bots on websites and improves user satisfaction which have, it is ideal for quick answers responses and saves the user time as opposed to contacting customer service by phone which can be time consuming. The study supports my recommendation. Therefore, I believe an online chat tool is a necessity when it comes to an online business and I believe this would help impact the website in a positive way. I would also add customer reviews on the website as this helps other possible customers view what previous customs have had done and what they have to say about the company and work they have had done.
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