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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quite fast, and buttons appear within a few seconds.
I didn’t notice any pop-ups or things that slow it down, which makes the first impression positive. Overall, it fells easy to access and doesn’t create frustration for the user, so the loading experience is smooth and make the website feel reliable, even if someone is using it for the first time or has a slower device. It provides a seamless experience, allowing users to navigate comfortably.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website includes several sub-pages such as different cleaning services, pricing, FAQs, contact information, and booking options. Navigation is straightforward because the top menu is clearly structured, and each category is easy to find. There are also large buttons like “book a service “or “view services “which help customer quickly get to the section they need. the structure feels logical and user-friendly, so even a new visitor can move around without feeling confused or overwhelmed. This is especially useful on the cleaners of London websites because they offer many difference cleaning options.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customer can book directly through the website. There is a clear “book online “button that leads to a booking form where you can check prices, choose the type of cleaning, and schedule an appointment. The process seems simple, and the website encourage online booking by highlighting how quick it is. this makes it convenient for users who prefer not to call. The booking form is also organised in a step-by-step way, so users can easily choose the type of cleaning and the date that suits them.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: One improvement could be adding a very clear map or section showing all the areas they cover, so customers instantly know if the service applies to them. Another helpful feature would be an interactive price calculator that gives an estimated cost based on the type of cleaning and number of rooms. Also, improving the mobile layout slightly would help , as some elements feel a bit close together when scrolling. Adding clearer icons or small explanations next to each service could make it even easier for new customers.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks clean and modern, with simple colours and clear text that make it felt professional and easy to use. On a computer, the layout appears well spaced and easy to read. On a mobile phone, the overall design still looks good, but some sections feel slightly more compact, requiring extra scrolling. However, it is still pleasant to use on both devices, with no major differences in appearance. This ensures that users can access the website easily, regardless of the device they are using, making it convenient for everyone.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website uses clear and bright images to show clean rooms and happy customers, which makes it look professional. There are also videos that explain how the cleaning is done, which helps people understand the process. The colours on the website are soft and simple, making it look neat and easy to read. Overall, the design feels modern and welcoming, and this leaves a good impression on visitors. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Yes, the website has an online chat tool that is easy to find and use. It’s very helpful for asking quick question about the services or prices. The responses come quickly and are clear, which makes it easy for customer to get the information they need without much waiting. This feature makes the website more user-friendly and helps customers feel supported. It also gives a sense of real interaction, because you know there’s someone ready to helps, a fact that builds trust and makes the whole experience feel more personal.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links are easy to find on websites, usually at the bottom of the page. They take you to the company’s Facebook, Instagram, and twitter pages, where you can see posts, updates, and reviews from other customers. This helps people trust the company more and also gives them more information about the services. Thelinks work well and are a nice way to stay connected and see how active the company is online, making it feel more reliable.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The website explains all the services in a simple and clear way. Every service has its own description, so it’s easy to understand what the company offers. There are also sections for prices, contact details, and customer reviews, which help customers get a full picture before booking. Everything is organised well, and the layout is easy to follow, making the information accessible even for someone visiting the website for the first time.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: The website has a section where you can read customer reviews, and they are easy to find. Most reviews seem recent and show real experience from people who used the service. This helps create trust because you can see what others think before booking. Overall, the reviews look up to data and give a good idea of how reliable the company is. Which makes is easier for customers to make it easier for customers to make informed decisions.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is present as high quality because the website highlights professionalism, positive reviews, and clear description of what each cleaning service includes. The site also looks organised and trustworthy. I would use this company because the information is easy to understand, and the reviews show that customers were satisfied, I would recommend it to others because it seem reliable and transparent. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The website does not list exact prices for all services, and instead asks customers to request a quote. This might be because the cost can change depending on property size, cleaning level, or specific customer needs. While this approach makes sense for personalised services, it can make sense for personalised services, it can make the site feel less transparent. However, the professional layout, clear service descriptions, and positive reviews suggest that the prices probably match the quality offered, even if they are not show directly.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.London cleaning service 

	
	2.Home cleaning London 

	
	3. professional cleaning London 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: yes, when I search these words, the Cleaners of London websites shows up in the top results. It’s pretty easy to find. This suggests the company has good visibility online. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, I believe websites are still very important for modern UK businesses. Even though social media is used a lot, a website gives a company a more professional and organised space where customers can easily find the information they need. On a website, people can check prices, services, reviews, and contact details without distractions random posts. It also helps a business appear on google searches, which is usually the first-place people look when they need something. Social media is useful for promotion, but a website feels more reliable and makes the company seem more trustworthy. Overall, having a clear and updated website is still essential for attracting customers today. In my opinion, this also helps the business stand out from competitors and shows that they take their online presence seriously, a fact that smatters a lot nowadays.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I had to recommend one improvement for the cleaners of London website, I would focus on making the homepage easier to understand at first glance. Right now, the information is helpful, but some parts feel a bit crowded, and a new visitor might not know where to look first. A cleaner layout with clearer sections for services, prices, and booking would make the websites more user-friendly. I think this change would help customers find what they want faster and reduce the change of them Leaving the page because they feel confused. A more organised homepage could also make the company appear more professional and trustworthy, which is important for attracting new clients. 
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