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» EcoFresh home”: Marketing Stra(egy‘

New Brand Development

This product marketing plan presents 2 new label to Unilever,

o A s I\ b 2 i e

green smart devices for air fechening. The original s the
EcoFresh Smart Diffuser that prov
low-energy technology to enliven the interors. T
made of recyelad matrisls and uses refillsble scent pods to cut
(Tannuzi 20d Kalaj, 2024). The brand res to sustain the
contemporary consumers who are intere
in their homes without damaging nature. EcoFresh Home is
isiled with thoee valuss: freshiuess, simplicity, and
inabilit. Soft colours aud clesn design help the brand o
e caln 2nd naturslimage.

saturs] fragrances and
devics is

d i having cleaner s

Segmentation

oFresh Home wil be sold f three primary markets: Gamilies
vith 2 focus on health hat prefer o have 2 safe 2nd fresh home,
‘young adults who enjoy smart devices and new technology, nd

o-conscions consumers who choose to use sustsinzble daily
‘products (Lawrence et 2l 2019).

These groups are wnited by the necessity of cloan air and

Conclusion

BeoFresh Home provides Unilever with 2 excallent new
adventure o the smart home market, alongside promoting
sustanability objectves.

How the New Brand Aligns With
Customer Trends

EcoFresh Home is aligned with the exsting rends of customers.
The current gensration is inclined to use swart home applizaces
because they are time saving and convenient (Lieu et 2l, 2021).
‘The customers ars slso concernad more with living 3 heslty life
hat incorporates clean indoor 2ir. Meanwhile, the demand for
aco-rindly goods increases. EcoFrech Home responds to these
rends with a device that is easy, safe, and sco-fiandly. The fact
hat maturalscents are being used justifies the growing popularity
of wellness, and the recycled mateials demonstate concern for
the snvironment. Trassparest snd open information on packsging
il filtate trut
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