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Introduction 
Data growth and cloud usage have revolutionized Business Intelligence (BI) during the past decade. Businesses formerly used spreadsheets for data analysis, which was time-consuming and limited in its insights (Mikalef et al., 2019). Interactive data visualizations and corporate dashboards changed BI. Self-service analytics democratization hastened this change. Previously, technical analysts performed data analysis. User-friendly BI technologies made advanced insights available to all company levels, breaking down the barriers that limited data-driven decision-making to a select few. The BI sector peaked in 2021 with these trends (Shao et al., 2022). Businesses understood data could be used to gain a competitive edge, optimize operations, and better understand customers. Thus, organizations adopted data-driven decision-making methodologies. This report aims to identify five current Business Intelligence Trends and why businesses are required to implement BI trends. 
Customized BI Tools and Strategies
As firms realize the limitations of the one-size-fits-all approach, customized Business Intelligence (BI) solutions and strategies are growing in 2022. Customized BI solutions help companies optimize data value and compete in today's data-driven business environment. Customized BI solutions deliver insights and metrics relevant to a business's goals and industry. Every organization has unique difficulties and opportunities. Off-the-shelf BI systems can miss these nuances, resulting in insights that don't match company goals. Customized BI lets firms personalize data analysis to their needs, assuring relevant and actionable data (Shao et al., 2022). Organizational user adoption is crucial to BI success. Non-technical users can find generic BI solutions daunting or incompatible with existing procedures, resulting in low employee uptake. User-friendly interfaces and process alignment solve this problem for customized BI systems. The improved technology makes it easier for staff to navigate data and gain insights. Increased user adoption promotes data-driven decision-making across the enterprise, leveraging BI investments. It also allows for Cost-Effectiveness (Shao et al., 2022). Customized BI lets businesses prioritize and focus on the most important elements. Organizations can personalize BI solutions to their biggest challenges and goals by knowing their needs. This tailored approach optimizes expenses and maximizes BI investment value and ROI.
Data Security and Data Discovery:
Data protection: In 2022's linked digital world, organizations across industries prioritize data protection. Data leaks and cyberattacks have increased as decision-making relies on data. Protecting sensitive data, maintaining consumer trust, and complying with GDPR and CCPA requires strong data security processes (Shao et al., 2022).
Safe data underpins BI insights. Stakeholders can trust data integrity when it is encrypted, controlled, and secured. Executives, managers, and employees must trust BI analytics to make important choices. Data security is essential in sensitive areas like healthcare and finance to protect confidential data from unauthorized access (Lee et al., 2022). Data discovery involves investigating and analyzing datasets to find hidden patterns, relationships, and insights. Data discovery technologies can help find relevant information in the large sea of data.
Data discovery in 2022 can boost innovation and competitiveness. Businesses can find new possibilities, optimize operations, and make data-driven decisions that set them apart by discovering previously unseen trends and patterns. Data discovery can help retailers customize marketing tactics and improve customer experiences by revealing consumer preferences and behavior. Data discovery facilitates data-driven innovation. Organizations can find new insights and business models by letting analysts and data scientists experiment with data. Accuracy: BI projects require clean, accurate data. Incorrect data can lead to erroneous analysis, conclusions, and decisions. Accuracy is crucial when using BI data to guide strategy to avoid costly mistakes and missed opportunities. Secure data strengthens BI insights by providing a solid platform for analysis (Nithya and Kiruthika, 2021). Stakeholders can trust data-driven insights and make better decisions. To target the proper customers and allocate resources, a marketing team employing BI analytics needs correct data.
Collaborative BI
Collaborative BI is an emerging trend that emphasizes teamwork and knowledge sharing among various stakeholders. Modern business intelligence emphasizes collaboration and knowledge exchange in data analysis. Organizations can benefit from stakeholder engagement by leveraging their skills and viewpoints. In collaborative BI, employees from different departments and levels examine data and share their insights. Diverse views ensure that all parts of a business problem are investigated, resulting in more comprehensive insights (Lee et al., 2022). Organizations can better understand complicated situations and make decisions by considering diverse perspectives. Collaborative BI lets stakeholders access and evaluate data in real-time. With fast data and insights, teams can swiftly adapt to market changes, spot trends, and seize new opportunities. Decision-making speed can give fast-paced sectors a competitive edge. Collaborative BI encourages employees to share their expertise in data analysis. Employees are more committed to the company's goals when they believe their opinions are respected. This ownership develops a data-driven decision-making culture that empowers employees to take initiative and suggest data-backed plans. Collaborative BI also promotes cross-departmental collaboration. Open communication and knowledge sharing improve cooperation, productivity, and workplace culture.
Artificial Intelligence (AI) in BI
AI integration in BI tools is gaining momentum as it offers powerful automation and predictive. Due to its transformational powers, Business Intelligence (BI) solutions are integrating AI. AI-driven BI appeals to businesses for various reasons. AI streamlines BI data analysis and reporting (Conboy et al., 2020). Automating data cleaning saves analysts time. Analysts can focus on strategic analysis and critical thinking, while AI algorithms handle data extraction, transformation, and loading (ETL). This efficiency speeds up data processing, enabling faster insights and nimble decision-making (Mikalef et al., 2019). Predictive Insights: AI-powered BI solutions use complex algorithms to spot patterns and trends in historical data. These technologies use predictive analytics to predict outcomes and identify possibilities and risks. AI can detect customer churn patterns and help organizations retain at-risk clients. Predictive analytics help companies anticipate market trends and acquire a competitive edge. AI-driven BI personalizes user experiences. AI can personalize insights by evaluating user behavior, preferences, and data exchanges. Executives can get high-level summaries, while data analysts get deeper information. Personalized BI experiences improve user engagement and organization-wide BI tool adoption by allowing users to obtain relevant information. Based on past data, AI might suggest relevant visualizations or insights that users can have overlooked. Personalization boosts user satisfaction and BI effectiveness because users can rapidly access the information they need to make informed decisions.
Data Storytelling with Modern BI Dashboard Software
In 2022, business intelligence (BI) is shifting from data presentation to data storytelling utilizing current BI dashboard software. Data storytelling helps convey complicated insights, engage stakeholders, and make decisive decisions. Clear Communication: Data can overwhelm non-technical stakeholders. Data storytelling simplifies difficult knowledge. Narratives contextualize and simplify data. Visualizations, charts, and graphs help decision-makers understand data insights. Data stories engage audiences. Statistics storytelling engages stakeholders by delivering a story instead of bombarding them with statistics (Ain et al., 2019). Anecdotes, real-life examples, and realistic circumstances make data more engaging. This enhanced interaction keeps stakeholders engaged and more likely to retain and act on findings. Data analysis yield practical insights. Data storytelling inspires decision-makers to act. Data storytelling promotes urgency and importance by stressing the effect and consequences of data insights and encouraging stakeholders to make informed decisions based on the data (Nithya and Kiruthika, 2021). A data story showing a drop in customer satisfaction can inspire management to address customer complaints and enhance service quality. Presenting facts in a captivating story helps decision-makers comprehend the consequences and make choices that lead to positive outcomes.
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