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Introduction:  
The most popular market structures today include monopoly, duopoly, and oligopoly. Each of these market systems serves consumers by having certain advantages and disadvantages in the particular market system. Monopoly market has one seller and many buyers, Duopoly market has two sellers and many buyers and oligopoly market has many sellers and many buyers. In this Essay, the concept of monopoly, duopoly and oligopoly markets is given and the regulatory system and pricing issues of each market are explained. Different market systems follow different mechanisms and price controls are influenced by stakeholder pressure. This essay highlights the relationship between buyers and sellers and the relationship between supply and demand in each market system. This discussion is well illustrated by examples of companies that dominate each market system (Albarran et al. 2018). Monopoly, Duopoly and oligopoly market graphs and complete concept of market system is presented here with ample information. 

[bookmark: _Hlk117265149]Perfect Competition
Perfect competition is the ideal sort of situation which exists within the market. Almost of the market theories and especially the proper interaction between the supply and demand curves is occurred. There exist unlimited number of buyers and sellers and they can conduct their business activities properly. Market actors can conduct their business activities on the basis of their freedom of choice. Actors have the opportunity to enter and exit into market without having the barriers. Here, the business organizations cannot take their decisions independently and the customers’ interest prevails there.     
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Impact of perfect competition 
There are many positive impacts of perfect competition on the market. Here the customers can enjoy their freedom of choice and the maximum level of satisfactions they can find in this type of market. Customers do not have to be worried about the overpricing and the quality of the products because they have many choices to have their required products and services. Sometimes, Tesco is to face perfect competition within the UK retailer market. Sainsbury, Unilever delivers similar types of products as like those of Tesco. So, customer’s satisfaction archived. Business organization cannot make their profit as their wish. They have to compromise with the customer’s choice. 
They have to ensure product quality and the quality of services.   

Explanation of Different Market Structure 
Monopoly market refers to a market situation where the number of sellers is one and the number of buyers is the general public. Since in monopoly market the number of sellers is one and the number of buyers along with him is numerous i.e. general public. So in this market there is very little supply against unequal demand. Since demand is high and supply is low in a monopoly market, suppliers can control market information by changing their supply at will. In a monopoly market, a large number of buyers accept the service at the price set by one seller because there are no other companies providing the particular service in the market (Alhadeff et al. 2020). In a monopoly market, a seller serves a large number of buyers by controlling them, and in a monopoly market, a firm imposes its own rules and price control conditions on buyers. In a monopoly market, the seller always controls the price and the market. On the other hand, the buyer is most helpless in the monopoly market because the seller has to buy the product at the price set by the seller. In a monopoly market, certain companies control all activities including price regulation, market regulation, and market structure regulation. A monopoly market system does not involve any external intervention. In this market, the price that the seller sets for the product, the buyer has to buy this product at that price because there is no other company of the particular product in the Monopoly market. In a monopoly market, the seller enjoys a monopoly and no buyer's rights are overridden (Bogoviz et al. 2017). Some of the advantages of monopoly market are the facility of doing research alone, being able to do market analysis, the authority in monopoly market can create several more firms under him, no resolution can be implemented in monopoly market without the owner's permission and an owner can always act honestly on his own will can provide services. Some of the disadvantages of a monopoly market are that an owner can raise and lower the price at any time at will, there is no preference for buyers in this market and there is not enough discounts in the market. In a monopoly market, the seller enjoys a monopoly and no buyer's rights are overridden (Matsuda et al. 2021). Examples of monopoly markets are Microsoft, Google, Luxottica, De Beers Group, Salt Industry Commission and Standard Oil. 
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Monopoly 
Google is the biggest example of monopoly market. Google serves customers in certain markets by enjoying a monopoly. Customers have to accept the service by providing the price that Google will set for the specific service. There is no possibility of any outside stakeholder or any other organization interfering in the process of internet services provided by Google search engine. Google can increase the price whenever they want because there is no company competing with Google in the monopoly market. Google can raise the price when it wants and lower the price when it wants (Markusen et al. 2020). No competing company or government may interfere with price controls or other market policies for Google's services. Microsoft is another example of a monopoly market. There is no other company in the marketplace that Microsoft provides services, so Microsoft company command operates by monopolizing the market. Microsoft can increase and decrease the price as per their wish by understanding the market situation. The Microsoft Company does not follow the intervention of government or any external stakeholders in controlling prices and market infrastructure (Durand et al. 2020). Microsoft company market is a competitive market where they have no competitors and customers have to pay the price set by Microsoft Company to receive the service. 
 

Duopoly 
Duopoly market consists of two sellers and many buyers. In a duopoly market, the price system and other market mechanisms are controlled by two companies. Since there are two sellers and many buyers in a duopoly market, there is a large demand against a small supply. As the supply is not less than the demand, it is not more than the quantity. So the two companies compete to meet the needs of the customers and the customers negotiate the prices to meet the needs of either of the two companies (Kuang et al. 2020). Since there are two sellers in this market, firms in the market do not enjoy infinite advantage as in a monopoly market. Since this market is controlled by two companies, little competitive situation exists. In Monopoly market there is no competitive situation as there is one seller but in Duopoly market as there are two sellers there is competitive control of customers between two companies. Consumers do not feel helpless in this market as in monopoly market as consumers can choose from any one company if they want a particular service. In Monopoly market customer has to accept service from a particular company but in Duopoly market there are two choices for customers. Therefore, the company from which the customers can receive the service at a low price will be preferred. Some of the advantages of Duopoly markets are that consumers can buy wild goods at relatively lower prices than Monopoly markets. In a duopoly market, since there are two companies selling, the buyers can take certain services through bargaining. In a Monopoly market the situation where there was a monopoly of market control in the market does not exist in the Duopoly market. While there are numerous competitors in other markets, there are only two competitors in a duopoly market, where two companies compete with each other to provide the best service to customers. Some of the disadvantages of duopoly markets include the fact that only two companies exist, restricting the entry of other companies. This market does not have as many options for customers as in other markets because there are only two companies. Buyers do not get numerous markets to negotiate prices but instead have to negotiate prices with two competing companies to purchase products (Mamada et al. 2020).  In a duopoly market, two rival companies compete with each other and try to provide maximum benefits to customers, and these two companies set prices competitively. In this market, no other company, government or any external stakeholders intervene except the two companies. In this market two specific companies make their own rules and lower and increase prices as per need. Consumers in this market do not feel as helpless as in a monopoly market because there are not one but two companies from which they can purchase goods or services (Wang et al. 2018). On the other hand, in this market, the customer cannot enjoy the benefits of buying the product by bargaining among numerous sellers because there are only two sellers in this market.  
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Impacts of Duopoly Structure 
Examples of Duopoly market are Coca-Cola and Pepsi Company. These two companies together control the entire cola beverage process. The Coca-Cola and Pepsi companies compete with each other to offer the highest quality cold drinks to consumers. Duopoly market does not involve the intervention of any company, government or outside stake holders other than Coca Cola and Pepsi Company. In this market Coca Cola and Pepsi Company enjoys maximum advantage and serves the customers. Consumers are served cold drinks from Coca-Cola and Pepsi companies. Customers can choose any company here from Coca Cola or Pepsi which will provide the best product service to the customers (Agliari et al. 2016). Coca Cola and Pepsi companies themselves get the maximum profit from this market and these two companies control the market system as they wish by creating different rules. In this market, Coca-Cola and Pepsi Company control the price system at any time according to their will. Duopoly prohibits entry of any company except Coca-Cola and Pepsi Company into the market. As there is no other choice for customers in this market except Coca-Cola and Pepsi companies, customers have to negotiate prices from these two companies to buy cold drinks. Visa and MasterCard are two companies working together in the credit card and payment processing market. The market share of these two companies is around 80 to 90 percent. These two companies have sole control over the credit card business process and through these two companies the customers of this market are served. Access to this credit card business by any company other than Visa and MasterCard is prohibited. Several other examples of duopoly markets are various mobile operating companies, airplane manufacturers, and airline routes (Nakamura et al. 2019). These companies lower and raise fixed prices for services by creating rules in their own business markets where customers can get services from any company comparably. 
 
Oligopoly 
Oligopoly market consists of three or more than three sellers and numerous or common buyers. Since the number of sellers or suppliers in an oligopoly market is three or more than three, the supply of products and services in this market is very high and the demand of customers for the products is relatively equal. In an oligopoly market, competitive conditions always exist as demand and supply are mostly equal (Mongey et al. 2021).  Consumers do not feel helpless in oligopoly market as in monopoly and duopoly market because there are more than three sellers and consumers can bargain to buy the product they need at a relatively low price. The selling companies in this market are not able to change the price at will. Because customers will prefer the company from which they can buy the product at a low price, not if the price is high. So companies always have to change product prices based on customer demand. Again if such a situation is seen that one company is offering a certain amount of products and services at a lower price but another company is offering more than the customer will definitely take the service at a lower price.In the oligopoly market, vendor companies cannot control the market system as they wish, as there is interference from outside stakeholders and other companies. Some of the characteristics of Oligopoly market are that in this market there are few firms within a large marketplace where customers can get services from any company as per their choice (Goerke et al. 2022). In this market also certain firms can control the business conditions as they wish. Some of the advantages of Oligopoly market are that since there is a lot of supply as opposed to customer demand, customers will choose the products and services that are most suitable from the supply. Here the vendor companies compete and try to provide the best service to the customers. That is, the selling companies in this market cannot offer any perishable products or bad services to cheat the customers. Another advantage of this market is that there are many choices for customers (Ara et al. 2017). In Monopoly and Monopoly market there were not enough companies available for customers but in Oligopoly market there are many selling companies so customers can buy products from any company. A disadvantage of Oligopoly markets is that the marketing process is very costly. Since there are many sellers in this market, companies have to reach customers by promoting the features and benefits of their products. Companies use social media campaigns to promote their products, including advertising, TV program campaigns. The biggest principle of this market is that the more the promotion of the company's product, the higher the sales and popularity of that company's product (Geras et al. 2017). So companies in oligopoly markets use digital marketing methods to promote their products and this method costs a lot. 
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Impacts of Oligopoly Structure 
Examples of oligarchy markets are the supermarket industries, including the Big Four in Europe. ASDA, ASDI, ALDi, Morrison's, Sainsbury's, Tesco and Waitrose are some examples of oligopoly markets in Europe. These companies provide maximum benefits to customers by competing among themselves and pricing their products based on customer demand. As there are many competing companies in the European supermarket, the companies gain customer satisfaction by providing maximum benefits to the customers and the satisfaction scores good points which will help them to dominate the customers. These companies use digital marketing methods to promote their products to customers by using social media platforms and other platforms (Azar et al. 2021). Because customers will prefer the company that knows more about the company's products and benefits. These companies spend a lot to control the marketing process. 
 
 
 
Conclusion 
This research is mainly based on present day shrine systems which include the popular and widely used Monopoly, Duopoly and Oligopoly systems. Each market system has specific structures, management systems and unique control strategies. Each market is well presented with specific market systems and strategies. For a good presentation and better understanding of each market, the most popular markets of today are used as examples and market demand and supply graphs are used (Epanchin-Niell et al. 2017). Monopoly, duopoly and oligopoly markets have different characteristics and advantages and disadvantages which are fully highlighted in this research. 
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