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[bookmark: _Toc144226709]CHAPTER 1: INTRODUCTION

[bookmark: _Toc144226710]INTRODUCTION
Over the last year, there has been an increasing need for a more responsible and sustainable behavior of current and future businesses, requiring that environmental and societal needs are considered during the identification of opportunities and the subsequent initiation of new ventures. Numerous studies on this topic have been focused on the role of the entrepreneur in the organization, or on the importance of sustainable product for the environment and not only. However, a big gap in this process for entrepreneurs is in the promotion of the sustainable product in the market. So, it is understandable that the area of sustainable entrepreneurship calls for further research. 
In this research, I will carry out in-depth research of all the aspects covered in the topic and a critical analysis of those studied, so that we understand what are the factors that influence the entrepreneur’s decision making and why; based on which criteria the entrepreneur makes decisions when promoting a sustainable product in the market.
[bookmark: _Toc144226711]ORIGIN OF THE STUDY:
An environmentally conscious firm analyzes its impact on society and the environment in addition to earnings. Many individuals are becoming more and more concerned about sustainability, particularly in the corporate sphere. Sustainable business practices are quickly becoming essential for company owners, managers, and administrators.
A year ago, I become passionate about sewing, and I acquired the necessary techniques and I wanted to sew ecological bags. I was inspired the most by the people in the UK, as the people and culture were entirely new for me, and by the other European countries I visited. This is because both here in the UK and there, I saw a lot of people carrying such bags. These were used in everyday life and offered maximum utility by being practical for shopping and for studies, walks, and other ordinary moments of everyday life. Carrying and using ecological bags was not so current at that time and in the country where I came from, the Republic of Moldova. They did not get too much attention either from a recyclable point of view, not where they appreciated as a trend of the current period in the fashion industry. I did several searches about this product and its current status on the market, and thus I decided that I would like to create a sustainable product with a positive impact on ecology and current fashion. The beginning of this process was easy, with continuous learning and practice. But the biggest difficulty was and still is the promotion of this product in the market. As a young entrepreneur, I'm always looking for answers to the questions: who should I sell this product to? who will buy my product? if there are many creators of eco bags and the market is saturated. What characteristics of the product should I highlight when promoting it? how to explain to people the value of sustainable products? and dozens of other questions.
Being in my graduation year at the university, and having the opportunity to choose a research topic, I decided to combine my little accumulated experience with the research of several theoretical and practical aspects of other experts in the field, and to research what would be the factors that influence the decisions of an entrepreneur to promote sustainable products in the market.
[bookmark: _Toc144226712]BACKGROUND OF THE STUDY
Environmental marketing throughout the 1980s centered on creating goods with higher socio-environmental performance in order to market them to the "green consumer" seeking competitive advantage. This had a greater emphasis on opportunities and covered a far broader range of sectors. Beginning in the 1980s, marketers began to concentrate on selling products that were more environmentally friendly, such as those that were more energy-efficient (Chomova, 2022).
With such a rapid development in the environmental industry, the role of the entrepreneur in the business is increasingly in demand, this being one of the factors of major importance in the decision-making of an entrepreneur. A well-prepared entrepreneur is the one who can adapt in a short time to the changes occurring in the market. As I mentioned above, in recent years, many companies are changing their style of being and promoting their products. This process is influenced by the events of the last decades. As a result, entrepreneurs are responsible for acting on time and applying the most current methods to ensure efficiency in their business, so that its principles are in permanent connection with consumers and their needs. In this context, several factors influence the intentions and decisions of an entrepreneur. Thus, the researcher is going to investigate who they are and what role they have in entrepreneurial life.
[bookmark: _Toc144226713]PROBLEM STATEMENT
Understanding the problem at hand and how crucial it is to make changes for the business and the planet is the first step in making firms more sustainable. As a result, it is regarded as a multidisciplinary phenomenon that integrates cognitive, personal, social, economic, political, and cultural variables. The analysis of the combination of all of these factors aids in the prediction of entrepreneurial intention; in fact, it has been the most widely used model in the study of this phenomenon in recent years, as entrepreneurship is regarded as a critical component of the modern economy due to its contribution to economic growth and job creation (Manuel González-Sánchez, 2022). Sustainability can be summed up as our capacity to satisfy everyone's demands today without affecting the possibilities and security of next generations. Therefore, while businesses must be lucrative in order to thrive, they also need to consider the other two human needs in order to be sustainable. Three tasks are essential to the success of any organization. They are marketing, finance, and operations. Any business must succeed through sustainable marketing because it includes all revenue-generating activities. The process of communicating your commitment to sustainability to your consumers, staff, partners, etc. is known as sustainable marketing. You can successfully engage in sustainable marketing after starting your company's sustainability journey. Your company will gain the confidence of customers and, as a result, their loyalty by implementing sustainable marketing strategies. Loyalty is the strongest competitive advantage available in the market today (Dylan West, 2022).
Besides the implementation of sustainable strategies within the organization, the most difficult thing is their promotion and market position, because there are barriers that can affect this process. To better position their products for growth, sustainability marketers should be aware of these three major obstacles: price, performance, behavioral change. Many consumers are aware that cost is a barrier to buying sustainable goods and services. Marketers must emphasize the traditional benefits of a sustainable good while also demonstrating the product's performance. This may be more crucial than emphasizing the sustainability benefits in order to overcome consumer uncertainty. Many sustainable methods necessitate consumers changing existing habits and adopting new ones. Entrepreneurs may assist consumers adopt new behaviors and acquire new items more rapidly by emphasizing the benefits and long-term cost savings of promoting the product (Ditlev-Simonsen, 2022).
[bookmark: _Toc144226714]AIM
The aim of this study is to investigate influencing factors of an entrepreneur intention and decision-making to promote sustainable products in the market.
[bookmark: _Toc144226715]OBJECTIVES
· To understand various factors influencing entrepreneurial intentions and decision making to promote sustainable products.
· To identify issues and challenges for entrepreneur to promote sustainable products in the market.
· To analyze the impact of entrepreneurial decision to promote sustainable products in the market.
· To suggest strategies to entrepreneur for making positive intension and decision-making to promote sustainable products.
[bookmark: _Toc144226716]RESEARCH QUESTION
How does entrepreneur overcome issues and challenges of promoting sustainable products?
[bookmark: _Toc144226717]SIGNIFICANCE OF THIS STUDY
A more sustainable future is essential. Neglecting sustainability could cause natural resources to run out. Even if you are not majoring in environmental science, sustainability is an important subject to research. 
Economic development, social development, and environmental protection are the three main pillars of sustainability. Social development entails being attentive of and legally protecting human health from pollution and hazardous actions of enterprises and organizations, as well as maintaining access to essential natural resources without sacrificing quality of life. Environmental protection is concerned with how ecosystems should be studied and protected, as well as how technology might contribute to a greener future (Mason, 2019). Entrepreneurs are well-positioned to solve environmental and social concerns at the same time, but they lack the tools necessary to accurately assess these effects in order to show an overall beneficial outcome and reinforce their value proposition. To change the behavior of most consumers, promoting green features alone is insufficient. The creation of successful business models and competitive tactics that are challenging to imitate depends on the use of social media, formal and informal sustainability networks, IT, sustainability policies, and consumer awareness (Veleva, 2021).
The study is important because it will allow a wider development of the concept of entrepreneurship, its role in the promotion of sustainable products, the factors influencing its effects. At the same time, this study will provide a critical analysis of all the elements listed above.
[bookmark: _Toc144226718]RATIONALE OF THIS STUDY
Increased attention has been given in recent years to the actions firms are taking to promote more environmentally friendly business practices, particularly through the development and application of green technology.  Green values, also referred to as environmental values, are crucial for a sustainable enterprise model. Entrepreneurs that practice sustainability work to develop, adapt, and integrate systems that result in prospects for sustainable and lucrative commercial ventures. These goals give developing business owners a foundation on which to build something durable (Nosheena Yasir, 2023). From what was said above, it is understood that how this research topic is relevant nowadays, and it has close connection between entrepreneurs and sustainable products. Respectively, the title of this report is a summary of the basic elements of this process, because the researcher will analyze the role of the entrepreneur for organization, which are the factors that can influence the decisions and intentions of an entrepreneur to promote sustainable products in the market, and the role of sustainability itself.
[bookmark: _Toc144226719]OUTLINE OF THE STUDY
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[bookmark: _Toc144226720]CHAPTER 2: LITERATURE REVIEW
To solve environmental problems and achieve long-term sustainability, it is essential to promote sustainable products in the market. The acceptance and promotion of sustainable products are greatly influenced by the intentions and decisions of entrepreneurs. In order to promote sustainable products in the market, this literature review will investigate the elements that affect entrepreneurial intentions and decisions. An individual's motivation or tendency to engage in entrepreneurial activity is referred to as their entrepreneurial ambitions. In order to effectively promote sustainable products, the literature highlights the significance of comprehending the variables that influence entrepreneurial ambitions (Caputo & Pellegrini, 2019).
Entrepreneurial aspirations have been proven to be influenced by personal traits like personal values, environmental consciousness, and pro-environmental sentiments. According to research, people with strong environmental orientations are more likely to decide what they want to start a sustainable business. It is impossible to ignore the impact of social networks and support networks on entrepreneurial goals. Intentions for pursuing sustainable entrepreneurship have been proven to be favorably impacted by entrepreneurial role models, mentoring, and social support from peers and family members (Douglas, 2020).
Entrepreneurial decision-making is influenced by cognitive elements like risk perception, opportunity awareness, and environmental information. People who are better knowledgeable about the environment and think sustainable business endeavors are less hazardous are more inclined to choose to support sustainable items (Sassetti & Cavaliere, 2022). Government policies, rules, and incentives are only a few institutional elements that have a big impact on how entrepreneurs make decisions. Entrepreneurs may be encouraged to adopt sustainable practices through supportive policies that promote sustainability and offer financial incentives.
Entrepreneurial decision-making is also influenced by market factors and consumer desire for sustainable products. According to studies, business owners are more willing to advocate for sustainable products when they see a rising market need and the possibility of profit. Entrepreneurial decision-making is influenced by resource limits and availability, such as access to finance, technology, and connections. Entrepreneurs attempting to market environmentally conscious goods may face problems owing to a lack of resources, but these obstacles can be overcome with the help of creative ideas and cooperative networks (Caputo & Pellegrini, 2019). The different elements that affect entrepreneurial intents and decision-making to market sustainably produced goods are highlighted in this literature review. Entrepreneurial intentions are shaped by personal traits, social networks, education, and experience, whereas decision-making is influenced by cognitive variables, institutional factors, market conditions, and resource limitations. Policymakers and business owners who want to promote sustainable entrepreneurship and accelerate the acceptance of sustainable products must comprehend these issues.
[bookmark: _Toc144226721]CHAPTER 3: RESEARCH METHODS AND METHODOLOGY
[bookmark: _Toc144226722]INTRODUCTION
 This chapter will introduce and explain the research methods will be used to examine the variables impacting entrepreneurial intents and decision-making to market sustainably produced goods. In order to ensure the validity and trustworthiness of the research findings, this chapter seeks to clearly explain the approach used to gather and analyze data. The main ideas have been considered for the proposed study is based on the below research onion. 
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Fig 1: Research onion by (Saunders, 2019).
The proposed research philosophy of this study will be Epistemology. This is because the researcher in this case acknowledges the irrational nature of knowledge and the need for a practical and context-dependent approach in order to comprehend the entrepreneurial goals and decision-making to promote sustainable products (Dawson, 2019). 
The proposed research paradigm of this study will be interpretivism. This is because interpretivism enables the exploration and comprehension of the various viewpoints, motives, and values that affect business intents and choice-making in relation to promoting sustainable products. It also enables the examination of sociocultural elements including social interactions, norms, and values that affect entrepreneurial aspirations and decision-making (Saunders, 2019).
The research approach in this study will be inductive. Using an inductive methodology, researchers can pinpoint the context-specific characteristics that are specific to the promotion of sustainable products. An exploratory study that aims to produce fresh insights and understandings from the context of business intents and choices made to support sustainable products might benefit from an inductive approach (Devi, 2017). 
The proposed research method for this study is qualitative. This is because the researcher will be able to collect data from different subjective experiences, viewpoints, and meanings. Qualitative data collecting approaches such as interviews, observations, and textual analysis enable the acquisition of extensive, contextualized, and thorough information (Miles & Huberman, 2014).
The research strategy in this study will be narrative. Because this strategy entails telling a story or presenting a cohesive narrative based on the facts collected. It is especially useful for investigating factors impacting entrepreneurial intents and decision making in the context of promoting sustainable products, as it provides a rich and contextual knowledge of the phenomenon (Dawson, 2019).
[bookmark: _Toc144226723]SAMPLING METHODS
Several aspects should be examined when choosing a sampling strategy for this research, including the research objectives, the population of interest, the available resources, and the required level of generalizability. In this research, will be used non-probability sampling methods because the target population will be not randomly chosen for sampling participants as individuals in this case are chosen based on convenience or predetermined criteria. Convenience sampling, purposeful sampling, snowball sampling, and quota sampling are examples of non-probability sampling techniques (Pradhan, 2019).
[bookmark: _Toc144226724]DATA COLLECTION TOOLS & TECHNIQUES
Simply mention data collection tools will be used as semi-structured interviews. This is because interviews enable a thorough investigation of the variables affecting entrepreneurial decision-making. The researcher can understand in-depth insights into the ideas, drives, and experiences of businesses on sustainable product promotion by asking open-ended questions and following up with more inquiries. This approach enables participants to give insightful, nuanced comments, resulting in a thorough comprehension of the subject. Interviews provide researcher the freedom to modify questions and strategy based on the results. Also, it offers a chance to record the entrepreneur's individualized perspectives and experiences (Silverman, 2017). 
[bookmark: _Toc144226725]WAYS OF INTERPRETING DATA
Thematic analysis is a suitable data analysis tool for this research because it is a flexible and adaptable method that may be used with a range of qualitative data sources, including interviews. Thematic analysis makes it possible to explore the data in detail and depth. The researcher can find and examine the underlying elements that affect entrepreneurs' decisions about the promotion of sustainable products by applying theme analysis to interview data. This method enables a rich and complex comprehension of the subject. Qualitative data can be organized and structured using thematic analysis because this procedure enables researcher to arrange data in a methodical and structured way, making it simpler to pinpoint the important variables and trends affecting business decision-making. An interpretive strategy as thematic analysis enables a thorough examination of the significance and context of the material (Guest, MacQueen, & Namey, 2011).
[bookmark: _Toc144226726]TIME PROSPECTS OF THE RESEARCH
In the context of this study, conducting interviews and gathering information from business owners on their decision-making procedures and the variables impacting their marketing of sustainable products would constitute a cross-sectional study because it provides:
· Efficiency: Compared to longitudinal investigations, cross-sectional studies are typically carried out more quickly. They call for data collection at a single time point, which can be more efficient in terms of both time and money (Maier & Grover, 2023).
· Immediate results: Cross-sectional studies offer swift results because data is gathered and evaluated very quickly. This may be advantageous if you are on a tight schedule or in need of timely information (Maier & Grover, 2023).
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[bookmark: _Toc144226727]ETHICAL CONSIDERATION OF THE RESEARCH
Research on the factors influencing entrepreneurial intents and decision-making to promote sustainable products in the market places a high priority on ethical considerations. It's critical to gain participants' informed consent, uphold confidentiality and anonymity, prioritize voluntary involvement, reduce potential harm, and properly use data in order to ensure ethical research methods. Researchers must handle data responsibly, safeguard participant privacy, and accurately present their findings. Maintaining the integrity of the researcher, requesting institutional approval if needed, and abiding by professional standards are also crucial. Researchers can conduct their study in a way that respects the rights and wellbeing of participants by include these ethical issues (APA, 2017). 
[bookmark: _Toc144226728]CHAPTER 4: CONCLUSION
This research proposal describes a study on the elements affecting business intentions and choices to produce sustainable products. This study intends to offer important insights into the complex dynamics of sustainable business by adopting an epistemological and interpretive perspective, applying an inductive and qualitative approach, and using purposive sampling methods. The study's conclusions will advance academic knowledge and provide useful recommendations for advancing environmentally friendly company operations.
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